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State of the nation’s economy: 
Up 

Crupe Ow Strocks—vU. S. total 
crude oil stocks increased 2,091,000 
barrels in the week ended July 28 
to 251,103,000. It’s the highest figure 
since the first week in January, 
1950. 

FURNITURE SHIPMENTS—For 1951 
through July furniture shipments 
were up 20 percent ahead of last 
year and topped 1949 by 40 per- 
cent. 

Bic Bumpincs—Latest weekly re- 
port shows heavy construction 
awards aggregated $267,571,000, a 
hike of 13 percent from the preced- 
ing week. However, it was 7.3 per- 
cent under the average for the year 
thus far. Last year’s sum for the 
same week was $209,262,000. The 
current figure was split like this: 
Private construction, $158,404,000, 
and public buildings, $109,167. 

RarLroap FreigHtT—It was up again 
for the week to 819,875 cars, a gain 
of 1.9 percent over the previous 
week, but 3 percent down from a 
year ago. 

Business Trenp—The New York 
Times’ Index rose to 172.2 in week 
ended July 28. Level in preceding 
week was 169.7 and 162.9 a year 


ago. 


* * 


Down 

ONn-THE-Curr TO Business — Fed- 
eral Reserve member banks in big 
cities say that loans to firms were 
off $89,000,000 in the week ended 
July 25. This was the fourth week 
in a row that these loans were 
down. Real estate loans, however, 
kept toppling old marks by soar- 
ing $19,000,000 to $5,565,000,000. 

Incorporations — Stock corpora- 
tions chartered in June amounted 
to 6,869. It was the 10th consecu- 
tive month to show a drop from 
the previous month, off 8.9 per- 
cent from May. 

Store Sates — U. S. Department 
store sales in week of July 28 were 
off 21 percent from like period in 
1950. 


* * * 


General 


Women Workers—About 30 per- 
cent of all U. S. workers are 
women, with married women out- 
numbering their single sisters in 
the labor force by about 3,000,000, 
says Alexander Hamilton Institute. 
This is a reverse of the prewar 
trend when single women were in 
the majority. 


Top Cars 


New-car registrations for six 
months: 
1951 Pos. 

1—605,602 
2—487,186 
3—303,397 
4—221,061 
5—184,800 
6—157,978 
I—153,013 
8—128,374 
9—105,626 
10— 87,079 
11— 67,061 
12— 58,778 
13— 57,612 
14— 51,356 
15— 36,597 
16— 30,948 
17— 30,818 
18— 14,019 
19— 13,710 
20— 3,076 
21— 1,755 
22— 1,473 
23— 


1950 Pos. 
668,123— 1 
574,871— 2 
158,460— 6 
250,613— 3 
209,551— 4 

94,180— 9 
176,269— 5 
156,694— 17 
146,678— 8 
47,445—12 
89,599—10 
35,197—15 
72,683—11 
38,547—13 
37,948—14 
24,677—16 


14,864—-18 
16,190—17 
3,204—20 
2,844—21 
Ang.-Pref. 5438—22 
Frazer 7,942—19 
Total All Makes 
2,808,586 2,829,952 

For further details see page 
60, today’s issue. 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Mercury 
Stude. 
Chrysler 
Nash 
DeSoto 
Hudson 
Cadillac 
Packard 
Kaiser 
Henry J 
Willys 
Lincoln 
Crosley 
Austin 


How They Fared ... 
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New-Car Sales by Makes 


9 9 
For ’51-’50 

Total 
Sales 
ist Half 

1951 
607,232 
87,079 
58,778 
157,978 
303,397 
629,270 
487,186 

Lincoln 13,710 

Mercury... 128,374 
GENERAL MOTORS.. 1,215,832 

Buick 221,061 

Cadillac ... 51,356 

Chevrolet ve 605,602 

Oldsmobile ..... 153,013 

Pontiac 184,800 
KAISER-FRAZER . 

Henry J. 

Kaiser ; 
ANGLIA-PREFECT .. 
AUSTIN . ; 
CROSLEY 
HUDSON 
NASH ........ 
PACKARD ..... 
STUDEBAKER ..... 
WILLYS 14,019 
MISCELLANEOUS 7,267 

sees 2,308,586 


CHRYSLER CORP. 
Chrysler rei 
DeSoto .... 

Dodge ..... 
Plymouth ..... 

FORD MOTOR CO. 

Ford 


1,473 
1,755 
3,076 
57,612 
67,061 
36,597 
105,626 


—Automotive News compilations from R. L. 


Percent 
Share of 


(First Half) 


Total 
Sales 
Ist Half 
1950 
335,282 

47,445 
35,197 
94,180 
158,460 
747,755 
574,871 
16,190 
156,694 
1,343,103 
250,613 
38,547 
668,123 
176,269 
209,551 
32,619 


Change in 
Share of 
Market 

(Pet. Pts.) 


49.17 
+1.42 
+ .85 
+2.30 
+5.20 
—4.02 
—2.97 
— .08 
— 97 
—4.19 
— 99 
+ AT 


Percent 
Share of 
1950 
Sales 

11.85 
1.68 

1.24 
3.33 
5.60 

26.43 

20.32 

57 
5.54 

47.48 
8.86 
1.36 

23.62 
6.23 
7.41 


1951 

Sales 
21.62 
3.10 
2.09 
5.63 
10.80 
22.41 
17.35 
-49 
4.57 
43.29 
1.87 
1.83 


37,948 
146,678 
14,864 
2,830 
2,829,952 100.00 


Polk & Co. Data. 


3 Share Rises Slightly 


is 
As First Half 


By Bob Gordon 
Associate Editor 
a a great start, motor ve- 
hicle sales in the first half of 
1951 turned out to be “second best” 
in both the new-car and new-truck 
categories. 

First-half sales statistics, re- 
leased last week by R. L. Polk & 
Co., reveal that new-car sales 
totaled 2,808,586, while new-truck 
sales reached 515,975. 

Both figures rank second on the 
record books. The first-half stand- 
ard for new cars was set last year 
when the Jan.-June total was 2,829,- 
952, while the new-truck sales rec- 
ord for the first six months of any 


Service Gross Up, | 
Absorption Off, 
Dealers Report 


By Mac Gordon 
Associate Editor 


VERALL service volume at deal- 
erships is running generally 


ahead of 1950 levels, although in- | 
prevented | 


creased overhead has 
many vehicle retailers from enjoy- 
ing larger service absorption per- 
centages. 

In a cross-country spot check 
made last week by AUTOMOTIVE 
News, 1951 service dollar volume 
was shown to have risen to a high 
level in May and June and then 


\leveled off during July and August 


because of the vacation season. 
Various dealerships reported 
1951 service business ranging in 
the aggregate from 10 to 50 per- 
cent above 1950 levels, Many 
franchised vehicle sellers, how- 
ever, complained that increased 
labor, materials and equipment 
costs had combined to reduce 
their service absorptions in the 
face of enlarged overall backshop 
volume (see story on service ab- 
sorption on page 36 today). 
Surprising some observers, the 
survey established that many deal- 
ers in higher-priced cars were 
(Continued on Page 65, Col. 1) 


Sales Dip 


year was hung up in 1948 when 
534,517 were sold. 
7 * * 

| ALTHOUGH both Ford and Gen- 

eral Motors sustained losses in 
market percentage in the first half, 
the Big Three still cornered 87.32 
percent of all new-car sales, against 
85.76 percent in the same 1950 
period. 

The independents accounted for 
12.31 percent in the first half of 
this year, against 14.02 percent 
in the same 1950 interval. 


Sales of miscellaneous and for- 
eign cars comprised .37 percent of 
the market from January to June 
of this year, in contrast to .22 per- 
pane for the same period last year. 

oa + 

‘<a first six months of this year 

were a headache for chart mak- 
|e as far as new-car sales were 
concerned. There wasn’t any “sea- 
| sonal pattern,” and the peak month, 
which usually occurs in May or 
June, came along in March. 

New-car sales totals by months 
| for the first half were: 

PONN  sccccassensoceessabes 
POOPURIY  on.ccccisesce 
re 
April 


... 472,766 
..430,797 
....512,599 
467,313 
May . ..470,446 
June ...... ..454,665 
Off the “performance for the 
(Continued on Page 72, Col. 1) 
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CMP Applied to Autos, 


Advance Material Allotments 


of Further Cuts, but 


Makers Are Hogehal: 


Use of Conversion Steel Okayed 


ASHINGTON. — Passenger car 

makers got official notice here 
last week that their production will 
come under the government’s Con- 
trolled Materials Program starting 
Oct. 1. 

Manly Fleischmann, DPA ad- 
ministrator, told the car indus- 
try’s advisory committee here 
that material allotments to them 
under CMP “are expected to per- 
mit” production of 1,110,000 cars 
in the fourth quarter. 

Meanwhile, however, NPA left 
the door open for further car pro- 
duction cutbacks in 1952. NPA said 
that fourth-quarter allotments will 
be mailed to auto makers by to- 
morrow (Aug. 14), and that along 
with them will go advance allot- 
ments for the first and second 
quarters of 1952, 


* x * 


HE advance allotment for the 


first-quarter of 1952 will allow} 


makers to begin early fabrication 
of materials at a rate of 70 percent | 
of the fourth quarter of 1951. This | 
would leave NPA the leeway to cut 
production as much as 30 percent 
below this year’s fourth-quarter 
level. 


The advance allotment for the! 


second-quarter of 1952 will permit 


fabrication at 50 percent of fourth- | 


quarter, 1951, levels 
for a 50 percent cut. 
However, auto makers expect 
no such further drastic cuts to 
be ordered. They said that NPA’s 
advance alloting was_ intended 
more to permit them to fabricate 
long-term items on schedule. 
But by the same token, 
the industry's opinion last week 
that quarterly production of pas- 


leaving room 


senger cars will not be permitted | 


Production 
Automotive News Estimates 
U. 8. Cars, Trucks 


179,894 


Last Prev. 1950 
Week Week Week 


For complete production totals 
by makes, see table, page 74. 


it was | 


to rise any higher than 1,110,000 for 
the next nine months. 
* * + 


UTSIDE CMP, auto makers are 
permitted to build 1,200,000 cars 
| in the third quarter of this year, if 
they can find enough materials, 
Auto industry representatives 
argued that materials under CMP 
|Should be alloted to different in- 
| dustries under CMP by taking into 
account demand and need for their 
various products. 

Some makers told NPA that 


(Continued on Page 68, Col. 1) 


GM Shutdowns 
Cut Output to 
97,414 Units 


By Bernie Thomas 
Associate Editor 

ASSENGER car output in U. S. 

plants last week dropped to one 
of the lowest levels in two years, 
jas General Motors idled the bulk 
of its final assembly operations 
around the country to conserve ma- 
terials and avoid mass layoffs. 


GM_ contributed only 20,044 
units to the 74,107 cars turned out 
in all U. S. plants during the past 
week. The production of 23,307 
trucks, of which GM built only 
5,572, gave the industry as a 
| whole a volume of 97,414 vehicles 
for the week, according to Auto- 
motive News’ estimates. 

In the same week of 1950, U. S. 
plants built 149,759 cars and 30,135 
trucks. 

In the previous week, with GM 
taking only its Michigan plants out 
of the production lineup, U. S. out- 
put was comprised of 85,949 cars 
| and 29,310 trucks—a total of 115,259 
vehicles. 





* . * 





ACKARD resumed production 
last week after a two-week 
| shutdow n, but Hudson remained 
idle amidst reports that progress 
|was being made in settling a labor 
| dispute there. A Hudson spokesman 
| emphasized last week that regard- 
j\less of the number of 1951 models 
| the company has left to build, Hud- 
|son has no plans for public an- 
|/nouncement of a 1952 line until 
|after the first of the year. 
Despite the effect that GM 
shutdowns had on the past week’s 
| production total, it seems likely 
that U. S. plants will turn out an 


_(Continued on Page 74, Col, . 1) 








Eased Reg. Ww Spurs Used-Car Volume 


most from the relaxation of 
credit controls, while new-car sales 
have been stimulated only slightly. 
A coast-to-coast check of deal- 
ers on the effect of raising time- 
payment limits from 15 to 18 


aes sales have benefited 
months produced reactions which 


in This Issue 


-Page 60 
-Page 60 
, Page 74 


Registrations ..... 
Used-Car Auctions... .... 
Production by Makes......... 


ran the gamut from 

“lousy.” 

Opinion followed a geographical 
pattern. West Coast dealers said 
the three-month extension in time 
payments was no help at all. Trav- 
eling eastward, reactions were more 
optimistic, reaching their peak in a 
report from Springfield, Mass. 

* . . 
EALERS in that area indicated 
they were “well pleased” and 
“very happy” with the new credit 


“ereat” to 


terms. One of them even took issue | 
with those who have been plugging | 


for time-payment limits of 21 or 24 
months. 

“Experience has proved that 
the 18-month feature will be sat- 
isfactory,” he declared. Several 
other Springfield dealers ex- 
pressed the opinion that the new 
terms are bound to increase both 
new and used-car sales, 

| It was just the opposite on the 
Pacific Coast. Portland (Ore.) new 
and used-car dealers were disap- 
pointed that the time-payment pe- 
| riod was not extended to 21 months, 
They noted that both new and 


| (Continued on Page 73, Col. 1) 
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Chrysler, Ford Cite Costs . 


‘Hiki ol 

WASHINGTON.—A formula al- 
lowing new-car makers to raise 
prices was reportedly receiving fin- 
ishing touches Thursday at OPS 
headquarters here. But OPS said it 
would not be published until final 
approval by Defense Mobilizer Wil- 
son later this week. 

Drafting of the new formula 
received an impetus when Chrys- 
ler Corp. and Ford gave the OPS 
cost data showing increased per- 
car expenses, ranging from 4.85 
percent to 10.34 percent, since the 
Korean war started. 

The Chrysler and Ford applica- 
tions requested pricing relief, but 
specified no desired amounts aside 
from the intemizations of higher 
per-car costs. 

General Motors and the independ- 
ent car makers still had not sub- 


mitted similar petitions as of late 
Thursday. The OPS, however, was 


U.S. Rubber Puts 
Humphreys in 


Chairman Post 


NEW YORK.—Harry E. Hum- 
phreys jr. president of United 
States Rubber, was elected chair- 

. man of the board 
; at a directors’ 
meeting last 
week. Humphreys 
will continue as 
president of the 
company. 

As the new 
chairman he suc- 
ceeds Herbert E. 
Smith who retires 
; Aug. 31, after 38 

years of service. 
H.E. Humphreys = Smith will con- 
tinue to hold the post of director 
and remain a member of the finance 
committee. 

The board also elected J. W. Mc- 
Govern, vice-president and general 
manager of the Tire division, to the 
executive committee. Howard N. 
Hawkes, assistant general manager 
of the Tire division, was elected 


Heward Hawkes J. W. MeGovern 


a vice-president and appointed by 
Humphreys as new general man- 
ager of the Tire division, succeed- 
ing McGovern. 

Humphreys joined U. S. Rubber 
as vice-president and director in 
1938. He was named head of the 
finance committee on Jan. 1, 1942, 
and elected president on Jan. 1, 
1949. 


“ACS 
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Formula 
Car Prices 


unlikely to wait for all makers to 
file applications before completing 
the new auto formula. 

The cost increase breakdown 
in the Chrysler and Ford state- 
ments, which reported on most 
post-Korean expenses up to the 
Capehart amendment “cut-off” 
date of July 26, was as follows: 
Mercury, 4.85 percent; Chrysler 
Windsor and Windsor Deluxe, 
9.18; Ford, 9.34; Dodge, 9.52; 
Plymouth, 9.67; DeSoto, 9.74; Lin- 
coln Standard, 9.94, and Lincoln 
Cosmopolitan, 10.34. 

Chrysler omitted the new V-8 
lines from its cost statement. The 
OPS permitted higher prices on 
New Yorker, Imperial and Crown 
Imperial models in June and on the 
forthcoming Saratoga in July. 

Both Chrysler and Ford indicated 
in their reports that they were not 
including as higher expenses the 
1951 “annual improvement” raises 
of four cents an hour. These pay 
boosts were approved by the WSB 
June 1 on condition the respective 


|auto companies would absorb them 
jin business costs. 


Under the Herlong amendment in 


|the new Defense Production Act, 
|OPS will be required to give new- 
lear dealers their full discounts on 


increased prices. No further mark- 
up cutback, such as the OPS insti- 
tuted last March, is allowed by the 
Herlong clause. 

The Capehart amendment calls on 
OPS to give pricing relief in recog- 
nition of all higher labor and mate- 
rials costs up to July 26, including 
advertising and merchandising ex- 
penses not 
edged. 

In Washington, sentiment was 
mixed on whether OPS would 
grant price increases to the auto 
industry on a_ selective or a 
blanket basis. The price agency 

(See PRICES—Page 71, Col. 3) 


previously acknowl- | 





It’s a Million Dynaflows for Buick— 


Ivan L. Wiles, general manager of Buick, meets lL. G. Morey, Chicago Technical 


college official, who purchased the Buick 


Roadmaster with the 1,000,000th Dynaflow 


transmission. Looking on at the ceremony which took place in Chicago are: Lt. Charles 
Morey, son of the new owner who returned last week from Korea, Mrs. Morey, and 
Albert H. Belfie, general sales manager of Buick. Wiles and Belfie flew from Flint to 


deliver the record-setting Dynaflow unit. 


Hudson Talks, Tire Pacts 


By Mac Gordon 
| Associate Editor 
Two strike threats were erased, 
two were being negotiated and 
one was shelved last week as the 
automotive labor scene assumed its 
most peaceful outlook in months. 
Pressure on local unions from 
“Solidarity House,” the new 
UAW-CIO headquarters in De- 
troit, was believed responsible 
for conciliatory moves at three 
critical spots—Hudson, Dodge 
Main and the Ford wheel plant 
in Monroe, Mich. 
Strike clouds blew away in two 
Ohio locales. Tire peace was as- 





“Middlemen Profits” 


House Committee to Resume Probe of Military 
Auto Parts Deals in Detroit 


WASHINGTON.—A congressional 
investigation of profits being rolled 
up by “middlemen” in the sale of 
$1,000,000,000 worth of auto parts 
annually to military agencies, will 
begin in Detroit after Labor Day, 
Rep. Porter Hardy jr. promised last 
week. 

The immediate comment in De- 
troit from George H. Hammond, 

president of Federal Motor Truck 
Co., was that Hardy’s House Ex- 
penditures committee didn’t un- 
derstand “normal business prac- 
tices.” 

As being typical of what it wants 
to look into, Hardy’s committee 
cited the sale to the government of 
truck motors and parts made by 
Hercules Motor Corp., Canton, O. 

Rep. Meader, a member of the 
committee, said that 19 firms un- 
derbid Hercules, although they 


PATA Cooperates with ‘Operation Safety’— 

Philadelphia new-car dealers cooperated in the staging of city-sponsored ‘‘Opera- 
tion Safety" recently by providing many of the exhibits of the safety demonstration 
which attracted thousands of spectators. Examining one of the wrecks on display are 
(from left): E. J. Ronan, president of the Philadelphia Automobile Trade Assn.; A. A. 
Martin, PATA past president; Mayor Bernard Samuel; B. E. Tousley, of the Philadelphia 
highway traffic board, and Nevin Funk, chairman of the traffic board. 


would have had to buy the motors 
from Hercules. 

In some cases, Meader said, Her- 
cules’ offering price to the govern- 
ment was higher than its list price 
at which any other customer could 
purchase. 

Meader cited the following ex- 
ample: 

The government advertised for a 
motor part which Hercules manu- 
factured for $19.95 and sold to Fed- 
eral Truck for $27.10. When the 
bids were opened, Federal was the 
low bidder at $36.75, while Hercules’ 
bid had been $60.93. 

In another case, Meader said, 
motors made by Hercules at a cost 
of $709.19 each were sold to Feder- 
al for $897.75. Federal resold them 
to the government for $1,340. 

Meader cited another transaction 
in which Federal underbid a Tim- 
kin-Detroit Axle Co. on an item 
made by Timken, In this instance, 
Timken made the part for $12.66 
and sold it to Federal for $23.60. 
The Army ultimately paid $27.76, 
although Timken’s bid had been 
$37.17. 

What the House committee 
doesn’t understand, said Ham- 
mond, is that Hercules is a sup- 
plier which does not do business 
with any final consumer, “wheth- 
er the customer be the govern- 
ment or the public.” 

Hammond said that it would have 
been unprofitable for Hercules to 
change its entire production, pack- 
aging and shipping methods to 
meet government specifications. 

Instead, he said, Hercules con- 
(See PROBE—Page 12, Col. 5) 


GM Division Produces 


3 Millionth Hvydra-Matic 


DETROIT. — The 3,000,000th 
Hydra-Matic transmission was 
produced by the Detroit Trans- 
mission division of General Mo- 
tors last week, it was announced 
by V. A. Olsen, general manager 
of the division. 

Hydra-Matic was first intro- 
duced on 1940 Oldsmobiles. 





Brighten Labor Outlook 


sured at Akron with conclusion of 
a wage agreement between Fire- 
stone and the CIO United Rubber 
Workers. The NLRB staged an un- 
usual flip-flop and re-certified the 
UAW contract at the Ford forge 
plant in Canton, O. 
+ * * 

ears progress towards a set- 

tlement of the Hudson produc- 
tion-rate dispute was reported by 
federal mediators, who called daily 
talks last week between company 
and union officials. The plant has 
been totally closed for over two 
weeks in what the company calls 
a strike and the union regards as 
a lockout. 
| The UAW international executive 
board held off endorsement of a 
strike at the Ford wheel plant, 
pending the outcome of negotia- 
tions which got under way Wednes- 
day. Alleged speedups were the 
|issue at Monroe. 

On the shelf for the time being 
was the controversy over a 
strike vote at Dodge Main Local 
3, the UAW’s third largest local 

(Continued on Page 12, Col. 3) 


Chrysler Profit Drops 
To $35,764,210 


DETROIT. —Chrysler Thurs- 
day reported net income for the 
first half of $35,764,210, or $4.11 
a share, compared with $39,543,- 
119, equivalent to $4.54 in the 
first six months of 1950. The 
firm also announced a dividend 
of $2, the same as in March and 
June. 

Sales totaled $1,390,261,460 in 
the first half. This compares 
with $675,385,143 in the like pe- 
riod a year ago. Net income was 
2.57 of sales, compared with 5.85 
percent in the January-June pe- 
riod last year. 

Output of cars and trucks for 
the six months amounted to 804,- 
884, contrasted with 913,859 in 
the corresponding time last year, 
Chairman K. T. Keller stated. 


Dynaflow Placed 
On 86 Percent 
Of All Buicks 


By Mel Adams 
Staff Correspondent 

CHICAGO.—Dynaflow - equipped 
Buicks are 86 percent of total pro- 
duction this year, reports General 
Manager Ivan L. Wiles, compared 
to 77 percent of total output in 
1950. 

Wiles reported on the Dynaflow 
transmission in connection with 
the presentation here Sunday of 
the one millionth Dynaflow- 
equipped Buick, to L. G. Morey, an 
executive of the Chicago Technical 
College. 

Stating that the Dynaflow has 
received “unqualified public accept- 
ance,” Wiles said that production 
would have jumped to 95 percent 
this year but for the defense pro- 
gram. 

Reporting on the company’s de- 
fense program, he said that plans 
call for turning out the first tank 
transmission this month and the 
first jet engine sometime next year. 

The new plant under construc- 
tion at Willow Springs, IIl., will be 
utilized for testing and assembly of 
jet engines, he said. Four million 
square feet of floor space, as against 
three million at the peak of World 
War II, will be devoted to defense 
work at the Flint (Mich.) plant. 

It was as an outgrowth of Buick’s 
World War II research in the de- 
velopment of the torque converter 
transmission for the M-18 Hellcat 
tank that the Dynaflow was de- 
veloped, Wiles recalled. 

The device was introduced as 
“the vanguard of a new era,” on 
Jan. 17, 1948, he said, and was so 
well received that within a year 
after the first unit was built the 
Dynaflow plant was operating on a 
round-the-clock basis. 

Public acceptance of Dynaflow 
was such that within a year after 
the first unit was built, the Dyna- 
flow plant was operating on a 
round-the-clock basis, Wiles said. 

The company reports that 73 
suppliers in nine states furnish 
Buick with 213 of the 389 parts 
that go into a Dynaflow transmis- 
sion. All machining and assembling 
is done in the Dynaflow plant at 
Flint. 


Chrysler Dealers 


Now Receiving 
Saratoga Models 


DETROIT. — An addition to the 
Chrysler line—the Saratoga model 
—is now being shipped to dealers 
throughout the U. S., according to 
J. A. O'Malley, vice-president of 
Chrysler Corp., and general sales 
manager of Chrysler division. 

The Saratogas are powered with 
the new 180 horsepower FirePower 
V-8 engine (see AvTomoTiveE News, 
June 25), which was introduced this 
year. Until now, the Chrysler V-8 
engine has been available only in 
New Yorker, Imperial and Crown 
Imperial models. 

The Saratoga has a wheelbase 
of 125% inches, the company said, 
and is equipped with Oriflow shock 
absorbers. In addition, it features 
the Chrysler Fluid-Matic drive. The 
Chrysler Fluid- Torque drive is 
available at extra cost. 

Chrysler has announced that the 
Saratoga will be built in five body 
styles—six and eight passenger 
sedans, limousines, club coupes and 
town and country wagons. 

Hydraguide power steering 
available at extra cost. 

> 


Chrysler Saratoga Models Bow— 

This six-passenger sedan is one of the new Saratoga models now being shipped to 
Chrysler division dealers. The Saratogas are powered with the FirePower V-8 engine, 
and will be available in eight-passenger sedans, limousines, club coupes, and town 
and country wagons. Saratoga models will be available in a wide choice of standard 
colors and two-tone color combinations. 
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By John O. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 


a question among 
“&% members of this trade just now 
is: What will the market for auto- 
mobile be this fall? It was proposed 
many times around the lobby of 
the Book-Cadillac hotel during the 
recent ATAM meeting in Detroit. 

The answer to this all-important 
question can be best answered by 
asking another: What amount of 
efficient selling effort will be ap- 
plied against the market this fall? 
Of course, only dealers and sales- 
men can answer that. 

The buying tendencies of the 
public are always important and 
must enter into the consideration 
of business prospects. But for 10 
years this trade has primed its 
hopes and fears on the state of 
the market. There is danger of 
losing our perspective. 

Selling effort was the important 
ingredient that made this trade 
thrive. It gave us stamina. Selling, 
not order taking, is the normal 
state of affairs. Many dealers wel- 
come the return of competition 
which, save all-out war, is on the 
way. They welcome, not fear, a 
condition where merit, not simply 


W. Va. Dealers 
Ask Governor 


To Convention 


WHITE SULPHUR SPRINGS.— 
Gov. Patteson of West Virginia is 
expected to attend the 1951 conven- 
tion of the West Virginia Automo- 
bile Dealers Assn. 

A committee of the association, 
including President Walter M. 
Duncan of Charleston, General 
Manager Carlton E. Welch of 
Charleston and Convention Chair- 
man T. A. Galyean of Charleston 
called on the governor to extend 
an invitation to the meeting. 

The meeting, which will be held 
at the Greenbrier hotel here Aug. 
26-28, is expected to draw a crowd 
of 500 delegates. 

. 7 
Capital Weighs 
9 

52 Auto Show 

WASHINGTON.—Whether or not 
a national capital automobile show 
would be feasible in 1952 is a ques- 
tion that has been lodged with a 
committee of the Washington Au- 
tomotive Trade Assn. for decision. 

This committee was named by 
WATA President William Emer- 
son: Chairman: Tom K. Wheeler 
(Chrysler- Plymouth); Earle O. 
Baker (Nash): Max Dinken (job- 
ber); Mitchell Herson (Willys- 
Kaiser-Henrv J); H. E. Hoskinson 
(Cadillac-Oldsmobile), and Russell 
I. Klopfer (Lincoln-Mercury). 

This same committee planned the 
1951 show, which was later can- 
celled due to general conditions 
resulting from the Korean conflict. 
The committee will hand in its re- 


port at the next regular meeting of 
WATA scheduled for Oct. 1. 
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|the ability to obtain cars, will re- 


turn profit. 
* + * 


Real Selling Needed 


oa isn’t any question about 
the fall market. The demand 
for automobiles was being created 
for thousands of years. Every man, 
woman and child has always 
wanted the best means of indi- 
vidual transportation. Due to man- 
ufacturers’ constant improvement 
of the product, the automobile has 
developed from a fantasy in the 
gay ‘90s until it has become the 
most universally desired possession 
today. 

The fact is the automobile has 
made a greater contribution to 
the improvement of our standard 
of living, to the pleasure, health 
and efficiency of the American 
people, than any other develop- 
ment has ever done before in the 
span of a single generation. 

Fall will bring enthusiasm for 
new models. Many persons will 
change cars in the fall to better 
cope with winter driving. Reversing 
usual conditions, used-car prices 
will be firm. Easier credit terms 
and the threat, if not the fact, of 
higher new-car prices will stimu- 
late the market. Activity in used 
cars always reflects favorably on 
new-car sales. 


cars in prospect to 


1 


By Bernie Thomas 
Associate Editor 


0,000 Dealers, Plus Wives, Eyed for N.Y. Parley in January .. . 


;resentatives from Detroit car and 
{truck companies and equipment 


NV ORE than 10,000 of the nation’s | firms, 


Ray Chamberlain, NADA 


automobile dealers are expect- | convention and equipment exhibi- 


ed to attend NADA’s 35th annual|tion manager, indicated his belief 
convention in New York City next|that when their wives are along— 


Jan. 27-30, and it is hoped that as|dealers are likely to spend more 
many as possible bring the wife | time inspecting equipment. 


along. 


Chamberlain did not expand on 


In outlining plans for the parley | that theory, but he emphasized 


to a group of sales and service rep- | 





Akron Dealers Play Golf— 


NADA’s determination to see to 


Vance Hall, president of Akron Automobile Dealers Assn., got a lot of ‘‘help” when 

But the trade cannot look for-|he attempted to tee off in the dealers annual golf tournament. Contestants were 
ward to another Korea to stimulate required to stand in a tub to make their first shot while the “official hecklers’ went 
the buying mood. There are enough | to work. Left to right: Charles Poulson of Aid Investment Discount Co. who served as 


indicate the|the golfers’ valet; Nat Kibble jr., insurance agent; Hall, vice-president of Hall-Roush 


need for real selling. But we have | Inc. (Chrysler-Plymouth); Rodney Fleming, oil company head; Attorney B. M. Bierce, and 
| Lloyd C. Mentzer, vice-president, First National Bank. The “two gun man" is Harry 
bile. By any standard of compari-|M. Van Doren, vice-president of J. Gordon Gaines, Inc., an insurance firm. The dinner 
| was attended by 250 dealers and guests. The golf trophy was awarded to Tom Fara- 
| bough, president of Tom Farabough, Inc., Barberton Chrysler-Plymouth dealer. 


something real to sell—the automo- 


son, it offers great value. 
* * * 


Sell on Its Merits 


UTOMOBILES sell for less now, 
+4 in terms of man-hours of labor, 
number of pigs, pounds of beef, 
bushels of wheat, than they did 10 
or 20 years ago. Their real worth 
is beyond speculation. 

For instance, self-preservation is 
the first law of nature — people 
want life and living more than 
anything else. Automobiles extend 
the lifetime of the owner and his 
family. It doubles, even quadruples, 
business and social opportunity. 

Comparatively, it sells for less 
than most other articles in com- 
merce. Compare its selling price to 


that of a business machine, service | 


tools, scales, etc. 

Use a selling plan that sells it 
on its merits. But more import- 
ant, sell it for what it will do for 
the buyer—the need it fulfills in 
the owner’s hands. Sell not only 
its convenience, but its essential- 
ity. Let’s put price on ice except, 
perhaps, for clearing out old 
models, if any. The publics’ buy- 
ing attitude this fall is less im- 
portant than the selling plan of 
dealers. We have the tools and 
the know-how to do a skillful 
selling job. 

The big difference between the 
economy of America, as compared 
with the rest of the countries in 
the world, is that business has 
never waited until people wanted 


|to buy something, but has gone out 


and sold. The difference between 
waiting for buyers, and going out 
to sell, will undoubtedly be the 
characteristic be- 
tween those dealers who get profit- 
able business in the months to 
come, as against those who will 
suffer by continuing to wait for 
people to come in and buy. 


Local Publicity Planned 


By NADA on Tax Hike 


WASHINGTON.—Area _ chair- 
men of NADA last week received 
a suggested local publicity re- 
lease protesting the proposed 
increases in automotive excise 
taxes. The release stressed the 
prospect that new-car prices 
would rise about $50 if the excise 
tax is raised to 10 percent. 


MADA Survey Cites 


| Michigan Law Roundup 


Used-Car Definition, 


Tax Clarification, Credit Reserve 


| LANSING.—A standard definition 
jof a used car, clarification of the 
tax procedures used that involve 
tradeins and an increase in the 
lreserve allowed dealers on credit 
|sales were among the bills passed 
by the Michigan legislature this 
year, according to the Michigan 
Automobile Dealers Assn. 

Gilbert L. Haley, acting execu- 
| tive secretary of MADA, prepared 
| @ summary of the bills of dealer 
| interest, and mailed copies to all 
| members. 

Public Act 238 changes the defin- 
lition of a used vehicle to mean 
'“any motor vehicle to which a cer- 
itificate of title and license plate 
|has been issued” or “has been 
|registered for use on the highways 
|by a consumer or a dealer.” 

The hardship to dealers caused 
| by the interpretation of “gross pro- 
|ceeds” was clarified by Public Act 
1245. The MADA summary reports 
\the crux of the measure as follows: 

“Provided, that in a taxable sale 
at retail of a motor vehicle, when 
another motor vehicle is used as 
| part payment of the purchase price, 
the value of the motor vehicle used 
as part payment of the purchase 
|price shall be that value agreed to 
by the parties thereto. Provided 
ifurther, that the foregoing provi- 
‘sions shall be deemed to impose a 
|tax upon the full retail selling price 
lof the motor vehicle involved, and 
amount allowed for any motor ve- 
hicle used as part payment thereof 
|shall have no effect upon the com- 
| putation of the tax.” 

The measure to increase the 
reserve amounts on credit sales, 
Act 171, allows the dealer an in- 
creased reserve of 2 percent a 
month up to 2 years for all cars 
financed under Class I (new cars) 
and 8 percent on the principal 
amount financed on all motor 
vehicles financed under Class II 
and III (used cars). In effect, it 
means that the larger the amount 
financed, the more a dealer may 
receive, the MADA said. 

One measure, to 
corporation tax by one mill, 





was 


increase the 





mentioned in the MADA bulletin as 
highly important, but not account- 
able in any way to the association. 
In addition, the measure, now Pub- 
lic Act 277, removed the ceiling of 
$50,000 that the state has used as 
a maximum. No ceiling exists now. 
The MADA said that 851 bills 
were introduced in both houses, 
and that 255 were passed. The as- 
sociation bulletin mentioned 46 as 
having auto dealer interest. 


Milwaukee Fills 
Three State Posts 


MILWAUKEE. — Wallace Rank, 
John Doyle and Arthur Ennis have 
been elected by the Milwaukee 
County Auto Dealers Assn. to be 
directors of the Wisconsin Automo- 
tive Trades Assn. 

The new directors were named 
at the annual picnic of the Milwau- 
kee dealer association at Burling- 
ton, Wis. 


On the House . 


it that equipment exhibitors go 
away from New York next Jan- 
uary happier than they have ever 
left any previous NADA affair. 

Second only to actual sales, what, 
of course, makes an exhibitor hap- 
piest is attendance at his booth. In 
addition to trying to lure the ladies 
to the parley, NADA has taken fur- 
ther steps to see that every exhibi- 
tion booth is crowded next January. 

* +. oe 
. example, see if you can find 
the clues to NADA’s next plan, 
as revealed by Chamberlain: 

The Waldorf-Astoria hotel will be 
convention headquarters, but regis- 
tration for the parley will be taken 
on the fourth floor of Grand Cen- 
tral Palace. 

There’s a reason for that, and 
it’s to make sure that dealers 
can’t miss getting at least near 
the equipment show. 

There will be no elevator service 
on the fourth floor of the Grand 
Central Palace. Dealers will have 
to walk down to the third floor, 
and—you guessed it—that is where 
the equipment exhibition will be. 

* . * 


ror the parley, also, Chamber- 
lain said, every effort is being 
made to get dealers to bring serv- 
ice personnel along. Also, the equip- 
ment exhibition will be opened on a 
Saturday morning—a day before 
the convention assembles. 

In addition, service clinics will 
be held on the morning or after- 
noon of both Saturday and Sun- 
day so that shop personnel can 
attend the exhibition without loss 
of working time. These clinics 
will be held on the fourth floor of 
the Grand Central Palace. 
Chamberlain said this plan would 
vrovide four full days of exhibition, 

with two of those davs having no 
competition from NADA meetings 
* * 7” 


TIVE clinic sessions are scheduled 
’ for dealers on the regular con- 
vention agenda, on the following 
subjects: 

1. Public relations. (Or, custom- 
er-dealer relations. Chamberlain 
said NADA considered this clinic 
to hold the highest importance.) 

2. Trucks. 

3. Used cars. (Chamberlain said 
this clinic was eliminated from last 
vear’s NADA convention, but would 
be highlighted at this year’s.) 

4. Business management. 
5. Government regulations. 
. . a 


(‘HAMBERLAIN said a member 
U of the U. S. Senate would be a 
featured speaker at the convention. 
Only one general session is planned, 
he said, adding that the NADA 
president’s report would not take 
more than 15 minutes. 

“The population of automobile 
dealers is so much heavier around 
the New York metropolitan area 
than anywhere else,” he said, “that 
it foretells a still greater attend- 
ance than any convention in previ- 
ous times.” 

Among those who heard Cham- 
berlain’s report on NADA’s parley 
plans were Hugh Ferry, Packard 
president, and the following five 
factory sales managers: Karl Grei- 
ner, Packard; Joseph O’Malley, 
Chrysler division; Joseph Bayne, 
Lincoln-Mercurv; J. M. Roche, 
Cadillac, and J. B. Wagstaff, De- 
Soto. 


Even though the new Defense Act doesn’t give dealers everything 


they desired, the eased Regulation 


W and dealers-discount protection 


provisions represent new feathers in NADA’s cap. For effectiveness 
in Congress these past 12 years, NADA certainly 


rates the championship .. . 


It’s to the congress- 


men’s credit, too, that they recognized the unjusti- 
fied freeze on car makers’ prices and acted to give 
needed relief in the new act... 


Incidentally, 
dealers and 


it 
makers to thank 


idea for 
individual 


a bad 
their 


wouldn’t be 


senators and representatives. The greatest fault 
of most of us is failing to say “thank you”... 
Iowa association has just added 51 new mem- 
bers, bringing to 211 the number added since Jan. 1; 
three counties are now 100 percent in IADA mem- 


Wemhoft 


ship ... Ralph Rogers, president of the Ohio dealer 
association, is recovering from injuries suffered in 


an auto accident ... NADA has changed its dues structure, breaking 
membership down into seven brackets based on annual delivery of 


new cars and trucks. . 
Aug. 21. 


. Maryland dealers will hold annual crabfeast 


Pete WemMuorr, Editor, 
Automotive News 
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Capsule Comment 


The auto industry’s production of cars in July was 36 
percent below that of July, 1950. 


Yet, government officials call such operations “busi- 


ness as usual.” 
* * . 


It appears that the new Defense Production Act may end 
some of the government’s discriminatory policies against 
the auto industry by allowing manufacturers to reflect in 
their prices increased costs of production since the Korean 
war—just as all other manufacturers have been able to do. 


Makers have been under terriffic cost pressures. 
* * x 


Dealers probably won’t have long to enjoy any benefits 
from the extension of credit terms from 15 to 18 months. 


By the time Oct. 1 rolls around, and if higher excise 
taxes have been added to higher prices, monthly pay- 
ments on cars under the 18-month program may aver- 
age higher than they did at only 15 months. 


* * * 


The Senate Small Business committee has voiced its 
disapproval over what it calls a concentration of defense 
contracts with 10 large companies, led by General Motors 
and Ford. The committee said such a trend “must be im- 
mediately reversed.” 


What the Senate group fails to comprehend is that 
big business is importantly dependent on small business. 
For example, right now GM does business with more 
than 12,000 suppliers and during World War II the 
figure was 19,000. 

* * * 

An OPS press release says the price agency is ready to 
start cracking the whip in a drive against over-ceiling prices, 
under-the-table payments and record falsification in the sale 
of new automobiles. 


Scanning today’s market conditions, dealers can’t help 
wondering what there will be to crack a whip at soon. 


* * * 


Three West Coast dealers, who purchased their places of 
business only recently, have appealed to Congress to put 
them on an equal basis with their competition in the matter 
of paying taxes. The recently enacted excess profits bill 
doesn’t give much of a break to new businesses purchased 
largely on borrowed capital. 


The dealers’ appeal seems so justifiable that likely 
some relief will be granted. However, we hope that their 
survival doesn’t depend on the speed with which this 
Congress has been working. 


j 
| 
| 
| 


Auto 
Forum 


Epitor’s Note: Following is one 
of a series of articles written 
especially for AvTomotive News 
by managers of the various state 
auto dealers associations: 


By W. A. Williamson 
Manager, Texas Dealers Assn | 
When you invited me some weeks | 
ago to write the “Auto Forum” 
guest column for your good publi- 
cation, I was at quite a loss as 
to what to discuss. Many able state | 
Ati association presi- | 
£8 >» dents and ° pee | 
| 

| 












agers have pre- 
ceded me in the 
writing of this 
guest column, 
They have cov- 
ered the field well 
and thoroughly in 
the matter of 





public relations, 
4 sound _ business | 
; practices, compe- | 
W. A. Williamson 


tition, service and | 
the many other things that enter 
into the daily life of the automobile | 
dealer, | 

So, for passing on to your read- 
ers, I thought of “politics,” which 
happens to be something in which 
I am particularly interested. For 
example, I have been a member 
of the Texas legislature 22 years, 
serving in the house of repre- 
sentatives and the senate and | 
during one session I had the 
honor of being acting lieutenant 
governor. 

Your average reader, upon seeing 
“politics” as a discussion subject, 
might think to himself: “So what, 
politics stinks!” But that is to be 
the theme of my dissertation. 

+. + * 


O START with, I will not con- | 

cede that politics stinks. Poli- | 
tics is the medium through waren | 
the people of this great land of | 
ours govern themselves. There is| 
politics of a sort in every business | 
transaction. This may take the 
form of a pleasant smile to your| 
customer, or it may take the form 
of a community activity in the ac- 
complishment of a certain goal. 

The political process through 
which we elect men to represent 
us and to conduct our government 
truly is a marvelous thing. This 
does not stink. 

Conversely, I will frankly admit 
that too many politicians do have 
a semblance of odorous quality 
about them. But whose fault is 
this? 

Who can blame an unscrupu- 
lous individual for taking advant- 
age of a political situation when 
the people have put him in a 
position to be able to do so? It 
isn’t right, but if a man is un- 
scrupulous, he will take the ad- 
vantage, 

The government of cities, states 
and our nation is a big business. 
Each individual has an important 
share in that business, because he 
is the man who pays the freight 
either financially or through living 
under a mal-administered regime. 

+” * * 








wou you turn your business 

over to an inexperienced gen- 
eral manager? Would you not look 
for the best help you can get to 
operate your investment? Of 
course, you would! 

As a citizen, you have a moral 
responsibility to apply that same 
intelligent approach to politics. Au- 
tomobile dealers are substantial 
businessmen in their community. 

Because of this they have more 
than an average responsibility to 
see that we get good government 
at all levels. 

How many of you know your 

(Continued on Page 64, Col. 4) 


10 Years Ago... 


|“Never a 


P daz.) 
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‘Used to Sell 
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This is an open forum for the discussion of any subject of interest to our 


readers, and your letters 
letters but you may sign your name 
used, if you so request 


A 1912 Flanders? 

I don’t know how important it is 
to the Lute Studebaker firm of 
Hammond, Ind., but the photo in 
your issue of July 30 mentions the 
Flanders as a 1908 model. It is a 
1912 Model 20 H.P. Roadster with a 
round gas tank back of the seat, 
and it has a three speed transmis- 
sion. 

In 1908 the Flanders was a dream 
in the minds of Barney Everett, 
Walter Flanders and Wm. Metzer, 
who built the E-M-F. In late 1909, 
the Flanders was added. The first 
Flanders cars built had no doors in 
front and a two speed transmission. 

How do I know? I sold Flanders 
cars when they were first built, and 
I now own a 1912 Roadster exactly 
like Mr. Lute’s car shown in the 
photo._-FLoyp CLiyMer, Los Angeles. 


* * * 


Used Cars 


In handling used cars, I never 
priced a car. Nor did I ever offer 
a car for sale to a consumer unless 
it was put in spotless condition, 
where he or she could not find 
cause for any questions—a car not 
worth this, should be junked. 

I always advertised my cars as, 
special sale.” No dis- 


The Big Story 


The first 1942 model was formally announced this week when 
Willys-Overland presented its dealers with the Americar. The new 


mode] stresses economy and stami 
company said. 


na “for defense-time driving,” the 


It was announced in Washington that an all-time high in govern- 


ment spending was reached with a 


total of $50,785,000,000 for national 


defense. The figure was released by the Office of Production Man- 
agement, which said that recent appropriations and defense contract 
authorizations accounted for the record spending total. 


From the files of Automotive News. 





are welcomed. 


Address Editor, 


No attention is given to unsigned 
with the assurance that it will not be 
Automotive News, Detroit 26, Mich 





|counts,” “no bargains,” only first- 
class merchandise for those who 
appreciate first-class merchandise.” 
Such as above were my headings 
at all times, and I built up a very 
high market for used cars, especi- 
ally Packards, which still enjoy the 


highest resale market in the 
U.S. A., here. 

I have some new-car and used- 
car captions which I will give to 
your subscribers for the asking. 
They have won national recogni- 
ition, and have brought all users 
many sales. 

My reason for never pricing a 
used car is the fact that there is 
always a trade involved, and the 
difference is all that the buyer 
pays, and all the dealer gets, so 
let it just be a difference. This 
probably would not work with a 
ceiling now, however, as very few if 
any cars bring the ceiling price. 

In handling new and/or used 
cars, I did not kid myself into a 
profit until all cars from each deal 


were wiped out completely, «and 
each deal bore its own overhead, 
sales commissions, repairs. Then 


|what was left in the final wind up. 
|was my real net profit. Roy 
|Brooks, Columbia, S. C. 

| ft . * 

| Foreign Cars 

Please advise name and address 
of distributor in the United States 
for Jaguar, MG and any other Eng- 
lish-built automobiles. —- Ten NESSEF 
DEALER. 

Epitor’s Note: Jaguar distribu- 
tors is the Hoffman Motor Car 
Co., Inc., 487 Park Ave., New 
York 22, and Charles H. Horn- 
burg jr., 9176 Sunset Blvd., Los 
Angeles. 

MG - Morris-Daimler-Riley dis- 
tributor: 8S. H. Arnolt, Inc., 415 
East Erie St., Chicago 11. 

Hillman-Minx: Rootes Motors, 
Inc., 27-11 Bridge Plaza North, 
Long Island City 1, N. Y. 
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“Good Community Relations—Cood Customer Relations 


ze 


Reading time: | minute. 39 seconds 


““Whhen my brothers and I set out to build an 
automobile business,’ Erik Simmons relates, ‘““we recog- 
nized that success depended on serving our community 
in the best way possible. Therefore, we took an active part 
in our town’s life, sold only the best cars, and built a wide 
circle of loyal friends.” 


Erik started his automotive career in a small mid- 
western city in 1916, joining with his two brothers in 
organizing a repair shop in a small building formerly 
occupied by a tailor. Erik, an expert mechanic, handled 
the repair department and also assisted his brothers in 
selling two of the leading makes of cars at that time. 
“It wasn’t unusual to drive thirty miles over rutted roads 
to see a prospect,” Erik recalls, “and we’d make our pitch 
in a farmer’s backyard with chickens and ducks roosting 
on the bumper and running board. We took anything for 





trades— farm machinery, horses and even cows.” The 
business prospered as the friendly, honest dealings of the 
brothers gained attention throughout the country. 


Because Erik believed a salesman served his cus- 
tomer better by knowing everything about his product, 
he took a special course for automotive mechanics. ‘The 
technical facts I learned,” Erik says, “have helped my 
selling countless ways. For instance, I even sold a fire 
engine because I knew the answers. And, my practical 
experience taught me how valuable good communitv 
relations can be. In fact, I went out of my 
way to replace the horse-drawn engine in 
my home town. It was good business,” he 
emphasizes. “Every time my new-fangled fire 
wagon screeched through town, someone was 
sure to say, “There goes that new fire truck 
Erik built.’” 


His wide acquaintance among car 
owners, a reputation for honesty and his 
position in the community, were so out- 


Spell Cood Business” says eri 





standing they won him a DeSoto dealership when an 
opening occurred. 

Erik gets into community activities at every oppor- 
tunity. He has local police officers participate in a ‘Safety 
Through Courtesy” program. The officers nominate cour- 
oy drivers, then Erik presents the drivers with $5.00 

ills. 





Today Erik is proud of the thriving dealership he 
has established. His modern plant includes spacious 
showroom, large service department, and an active used 
car lot. He is so sold on the opportunities in the auto- 
mobile business that he has brought his college-trained son 
into active management. “And,” Erik emphasizes, “he’s 
carrying on the tradition of good community relations, 
good customer relations, and a top-notch product to sell. 
You can’t miss with that combination!” 













Write for our free booklet containing a 
number of these stories of accomplishments 
by enterprising men. Chrysler 
Corporation, 341 Massachusetts 
Ave., Highland Park 3, Mich. 


Chrysler Corporation 


PLYMOUTH * DODGE ¢ DE SOTO © CHRYSLER * DODGE '"‘Job-Rated'' TRUCKS 
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Nation’s Parking Studied 


Economic Analysis of Auto Problem Begun 
By Highway Research Board 


WASHINGTON.— The Highway 
Research Board has undertaken a 
two-year study of the nation’s 
“parking problem” at the request of 
|the Automotive Safety Foundation. 





Willys’ Foremost Salesmen 






determine whether sufficient off- 
street parking at moderate cost can 
be provided to satisfy the demand, 
and how such facilities can best be 
financed, the spokesman said. 




















A spokesman for the board Funds for the research have 
which is a division of the Na- | been made available by the petro- 
| tional Academy of Sciences, said leum and automotive industries, 
that parking would be diagnosed through the ASF. The estimated 


cost for the project will be $75,000. 
Establishment of an advisory 
committee of representatives of 
business, highway users and gov- 
ernment was the board’s first step 
in the study. The U. S. Bureau of 
Public Roads will cooperate. 
Among the groups represented | 
on the committee are the American 
Municipal Assn., U. S. Chamber of Scan Olds Plans— 
Commerce, National Assn. of Man- 
ufacturers, American 


in its relation to the economic 
health of the communities, retail 
business and motor vehicle use. 
The researchers will be seeking 
answers to such questions as the 
effect of off-street parking short- 
lages on downtown property value 
Toledo Maker Rewards Salesmen— and taxes, on volume of ede in the 
Headquartered in Detroit, Willys-Overland last week entertained its top 40 station- business centers, on street con- 
wagon salesmen “for outstanding sales success" the past year. Above, winning retail | gestion, and on the full use of the 
salesmen dine with company representatives in “Get Acquainted" dinner. Week's | family car. 
program included golfing, boating, a Detroit-Chicago baseball game and other enter- The study will also attempt to 
tainment. During the 60-day contest sales were nearly doubled over the preceding : om : 
two months. 





look over 


plans 
Petroleum | for the new Oldsmobile jet engine parts 
Institute, American Automobile | plant as preliminary work gets under way 


Oldsmobile engineers 


ICC Rate Hike 
For Rails to 


Assn., Automobile Manufacturers |on the structure at Lansing. Scanning the 
Assn. and the American Assn. of | blueprints are Frank W. Haeger (left), gen- 
State Highway Officials. | eral supervisor of machining and methods; 

In announcing the project, the | John B. Dakin, plant engineer, and H. H. 
Highway Research Board said that | Keller, field superintendent for the Argo- 





while various organizations in the 
past have conducted studies of off- 






Affect Autos 


WASHINGTON.—Railroad freight 


|the plant. 
street parking, financing and other | 


| naut Realty division of GM, architects for 
When completed next spring, 
the plant will occupy 700,000 square feet 
and will employ 4,000 persons at peak 


problems to be tackled by the sur- 

























rates on auto shipments to dealers 
and supplies to car makers will be 
raised as the result of a Interstate 
Commerce Commission decision 
Thursday. 

The ICC granted rate hikes of 
nine percent to railroads operating 
in the East and raised West and 
South rates by six percent. 

The rate raises included interim 
boosts of four percent in the East 
and two percent in the South and 
West, granted by the commission 
last March. 

Freight movements from one re- 
gion to another will be subject to 
a six percent increase. The interim 
rise on such freight was two per- 
cent. 

Maximum dollar-and-cent boosts 
were specified by the commission 
for certain products such as iron 
ore, food stuffs and coal 

The ICC also ordered increases 
for freight forwarders and domestic 
water carriers at the same rates. 
These were also covered by the 
March interim hikes. 


vey, no comprehensive research has | schedules on rotor and compressor units 
ever been undertaken on the basic/for the Wright J-65 Sapphire jet aircrafi 
economic factors involved. | engine. 


Reuther Asks Spending Tax 
But Chances Are Dim 


WASHINGTON. UAW - CIO | than $1,000 above exemptions to 75 
President Walter Reuther added a| percent on spending over $10,000. 
“spending tax” last week to the Sen. George said that the effec- 
list of revenue-producing proposals |tive date of increased income-tax 
received by the Senate Finance |levies provided for in this year’s 
committee. But the chances of the| bill would probably be Oct. 1. He 
Senators tapping any new revenue |said the Senators would not ap- 
sources in this year’s tax bill ap-|prove of any retroactive increase 
peared dim. in personal taxes. 


The finance group’ goes_ into 


closed sessions today (Aug. 13) to| te : 
write the actual tax bill. Chairman (779 GM Grads 
Walter George, Georgia Democrat, | Wi 

predicted that the senators would | ear ilson al 
follow the lines of the House- 


passed bill, which omits new tax| Flint Exercises 


sources. ; : a: | FLINT.—C. E. Wilson, president 

Reuther, in making his proposal,|of General Motors, delivered the 
condemned both an AMA-sponsored | commencement address Friday 
general manufacturers’ tax and al/night to the graduating class of 





They Lead in Their Fields— 

All these Willys sales personnel ranked first in the nation during the company's 
sales training program. Left to right, G. H. Morrison, top-ranking retail sales manager, 
Wilcox-Willys Co., Seattle; Frank Dearing, top dealer, Hansen Dearing Motors, Eureka, 
Calif.; F. G. Mickalson, top retail salesman, Brodskys Willys Co., Eugene, Ore., and 
Hal Stensrud, top wholesale manager, Cohen-Anderson Motors, Portland, Ore. Cohen- 
Anderson's firm won top distributor honors also. 





Obituaries 













NAM-backed sales tax. 


He endorsed AMA opposition to 
automotive excise tax increases but 


Peed, 65, DeSoto 
Ex-Sales Chief 


PARIS. — Leroy G. Peed, 65, 
sales vice-president of DeSoto from 
1934 until his retirement in 1944, 
died Aug. 7 here 
following an 
emergency opera- 
tion. He was va- 


manufacturers’ tax was “getting rid 
of the evil by spreading it.” 

He charged that the sales tax 
proposal was an attack “upon the 
living standards, health and pro- 
ductive power of American wage- 
earners and farmers.” 



















Part of the Week's Entertainment— cationing in Eu- Reuther’s own tax proposal was 
ni : ; ; rope. based on a Treasury department 

William Anderson, partner in Cohen-Anderson, Willys-Overiand's Portland (Ore.) : P y Pp 
distributorship, donates a finger to help Willys retail salesman Norman R. Ohl, of Mr. Peed, an recommendation of 1942. It calls for 
old-timer in the graduated taxes on all individual 


Ohl's Garage, Pittsburgh, to tee off at the golf party. Looking on, center, is William 
F. Hunt, of Jack Gray Sales & Service, Cuyahoga, O. 


Top 40 Willys Salesmen 
Given Week-Long Fete 


spending above specified exemption 
levels. The rate varies from a 10 
percent tax on spending of less 


automobile indus- 
try, was a road 
|tester for Max- 
| well - Briscoe in 
| 1907. He rose in 
|}the company’s sales organization 
|and transferred to Willys-Overland 
where he became general sales 
| manager in 1922. 










Roy Peed 























TOLEDO. “For outstanding; game, boating on the Detroit | 1 1928, Mr. Peed went to DeSoto (Aptco Auto Auction. Sale every Wednesday.) 
salesmanship and improved selling} river, races, special dinners and | ,, general sales manager . 
performance” the past year, Willys-| variety entertainment. Since his retirement, he had re- AUG. 8 AUG. 1 
Overland feted its top 40 retail} Salesmen receiving awards from | sided in Hawaii. (Dealers seemed to be holding back (Clean cars brought a good price 

, ’ to see what’s going to h Sol t “ve : ; 
salesmen with an entertainment- iG 2 at naial ‘winds . : 0 going to happen. Sold ut the level was generally under the 
rove at a special wind-up dinner | | 2 * 63 units o . ee 5 

Dina wacatic ts Cheteele tae ut of 75 offerings.) previous week, Sold 56 units out of 
a k a n etr s | Were: | Paul Ranes BUICK—'49 Super 4-dr., $1,250*. °48 aes : 

ek. eee sane . . , : . Super 4-dr., $925; RM 2-d 1,005 JICK—'49 RM 2-dr., $1,265*. 

° : : ne 2e -rso p 2+ FARGO, N. D.—Paul Ranes, 50, co- ee ' 29; RM 2-dr., $1,005, ; , ~ Sa 

Completing an intensive training |, 2 - a ae lowner of the Lisbon (NM. DB.) Chee pele 47 Special 4-dr., $755. '46 conv., ene ae bt ae eo eee 
period on the essentials of sound |~" ’ gh, 0 al-|Garage, died here in a hospital following 3 5. '39 Century 4-dr., $175. 778. Seen gaae’ casey, “nees $1,- 

: : a son, Haddonfield, N. J.; Gene A./a cerebral hemorrhage CHEVROLET—'51 SL Deluxe’ club HEV on? be : 
selling techniques, the Willys sales- S > tani : $1.53 - ~ CHEVROLET 51 SL Deluxe club 
| Davis, Clarksburg, W. Va.; William yy “6 coupe, $1,930. ‘50 SL Deluxe 2-dr., coupe, $1,560; 2-dr., $1,625. '49 FI 
men were honored by Howard P. $1,315, $1,275; club coupe, $1,200 oupe, $1,560; 2-dr., $1,625. ’49 FL 
: ee R. Farrell, Waterbury, Conn.; Fred Herbert Cramer conv., $1,410; Suburban carryall, $1,- Special 4-dr., $860. (48 FM 4-dr., 
Grove, the company’s general sales : : : onv., $1,410; Suburban carryall, $1, - $790. '47 FM 4-dr., $800; 2-dr., $775 
: ; H. Glanville, Palo Alto, Calif.; Rob- COLUMBUS.—Herbert Cramer, 50, sales 060, '49 FL Deluxe 2-dr., $1,170 oP ; 7 ar ge pense - 
manager, on the basis of station-| ort A. Glenny, Lewiston, Id.; C. L.|™anager for Central Motor Car Co.,, Ham- $1,100; SL Special 2-dr.. $1,020 $740; 8M i-dr., $625, '46 FL aero- 
wagon sales increases. Holcomb Albany fina ‘William Fr ilton, O., was killed in an automobile acci-|]| CHRYSLER—'49 Windsor club coupe cunear ean oo rite = 

No. 1 retail salesman was F. G. , , . *}dent in Butler county $1,495; 2-dr., $1,435 500°. 47 Roval 4-dr.. § ' . 
Mickalson, Eugene, Ore. canal | Hunt, Cuyahoga, O. * * + DesOTO 49. conv. $1 380* DeSOTO Pp Aine 1a te $875. 
was Charles F. Wiemars, Eureka, |_ W. F. Hunt, Seattle; William H. Harvey Butcher "Uae ¢é." Geet coe ee | Ee a 

z _ : y . . 2luxe -dr $86 yusiness ec e Me: wwbrook 4-dr 5 
Calif., and third was James Hol- Leever, Medford, Ore.; Ernest; BLOOMSBURG a. 1 oe ace $770 r eae FORD” ‘ae behame, ( e pod $1,040 
= McC: . s " ss manager of the Dodge-Plymouth dealership FORD—’50 Cus y De 3 : . ) 2-¢ nae ; . oa 
lern sr., Windber, Pa. : MoClosken” er ae Frank /nere, died Aug. 3 after a heart attack $1,300 gh ge ye 31 of 49 oar. $768 “47 BD (8) 2dr. $680, 

Honored with the retail salesmen | McCloskey, Croydon, Pa.; Harry L.|He formerly operated the Kingston (Pa. ) Custom (8) 2-dr., $1,085: Deluxe (8) i ge gel il oo ee 
were Frank Dearing, Eureka, Calif., McElwain, Anchorage, Alaska; Al]|»ranch of the Conrad Motor Co 4-dr., $920: business coupe, $800 HU DSON '49 Super (6) 4-dr.. $925 
as top Willys dealer in the nation, | Mill, Albuquerque, N. M.; Ben A.| ees HUDSON—'48 Super (6) 2-dr., $810 KAISER—'51 Henry J 2-dr., $1,000. 
and Willi And tner in|Momberg, Indianapolis; G. E. Na- | Julius C. Gregson omen 8 -Gr., S108. OLOSMOBILE—-'49 (98) 4-dr., $1,365°; 

lillam An erson, par ner in Sen. th ii; oN ’ . Se SILER ‘CITY. N. C.—Julius C. Gregson MERCURY—’50 2-dr., $1,440. "47 con\ (88) 2-dr., $1,260* 
Cohn-Anderson, Willys top dis- oo ' as orman R. Ohl, Pitts- | 82, who operated the first Ford eoulerenin wie By sag PACKARD—'50 4-dr., $1,200*. '47 Su- 

. . > TT ; Ss, . . 5 . “ FAS "4¢ 5 = € , . “i Fe 

tributor, located at Portland, Ore. burgh; W. L. Rea, Kansas City. j in Siler City, died at his home here Aug. 3 ; —— a >. ao ay ae wa vteanittie = Deluxe 4-dr., $1,075 
. ’ ae 3 * : assé = » B3dc 3 i ‘ ) 4¥) ¢ x - : ,O75; 
Also honored were the top na-| Howard C. Young, Erie, Pa.; |e Gregson was a pioneer cotton mill 4-dr., $650. ‘46 Ambassador 4-dr., SD club coupe, $1,130; 2-dr., $1,085. 
tional wholesale representative,|Francis Robertson, Elmira, N. Y.;|°’"®" ®"? industrialist of the area $590 '47 SD 4-dr., $725, $720. 46 Deluxe 
; re : . . cre * * * OLDSMOBILE—'49 (88) club coupe. 4-dr. $575. ; 
Hal Stensrud, Portland, Ore., and|John Rody, Milwaukee; H. V. &i- en $1,345*. '48 (66) 2-dr., $875 PONTIAC—’50 Chieftain (8) club coupe, 
the leading retail sales manager,|monton, Havre, Mont.; Irwin W. | CHATTANOOGA, Tenn William oO PLYMOUTH—’'49 SD 4-dr., $1,100, $1,- $1,525*, $1,495. 49 (8) conv., $1,175. 
G. H. Morrison, Seattle. Stephens, Billings, Mont.; Hunter|jones, 62, a pioneer in the automobile 070, '47 SD 4-dr., $735. '46 Deluxe '48 (8) club coupe, $900; 4-dr., $975 
The one-week program in- |O. Wagner, New Orleans; C. E.|business here, died July 31. Mr. Jones on, Soe ‘47 (6) club coupe, $745. 
‘ ‘ bs ite : |} organized the Bill Jones Auto Co. in 1908 * 
cluded golfing, a Detroit Tiger White, Inglewood, Calif, and T. | He discontinued that business in 1935 and Other Auction reports are on Pages 60-62-70 


Chicago White Sox haseball | Wesley Woodward, Houston. 


| became a salesman at Broad St. Garage 


said that the proposal of a general | 


Used-Car Bulletin from Detroit . . . 


Latest Auction Prices 


|the General Motors Institute. A to- 
| tal of 779 employes of GM received 
|diplomas, certificates and degrees. 

Graduation ceremonies were held 
| at the Industrial Mutual Assn. au- 
|ditorium here as the high spot of 
the three-day activity. A faculty 
|reception was held Thursday, bac- 
calaureate on Friday morning. 

The annual coordination confer- 
ence of representatives from co- 
operating GM plants was held Fri- 
| day. 

George Mann jr., chairman of the 
institute’s board of regents and 
general manager of AC Spark Plug 
|division, spoke at the conference 
luncheon. 
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WATER IN THE OIL STARTS ENGINE DAMAGE LIKE THIS! 


WATER CAUSES SLUDGE 
the major cause of engine operating difficulties. 
Water in the presence of soot, lead compounds, 
road dirt and other solids in the oil creates a 
pasty, mayonnaise-like condition which is the 
starting point of sludge. 


Po te ee 


Real Orr BA PP 


WATER MAKES ACIDS 
the major cause of engine wear. Highly acidic 
blow-by fumes condense in the presence of 
water, form dangerous corrosive acids which are 
carried in the water contamination of the oil 
stream to all parts of the engine. 
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WATER DESTROYS DETERGENCY 
the newest advancement in lubrication. Accord- 
ing to well-known authorities, water contamina- 
tion in the oil can destroy certain of the dis- 
persant or detergent actions of modern heavy- 
duty oils. 
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Exclusive Walker Patented “Laminar” Construction not only Removes Road Dirt, 


Metal and Other Abrasives — But Provides Extra Protection Against “Crankcase 





Moisture” ... The Cause of Wear-Producing Acids and Sludge 


@ Of course it is important to remove 
solid abrasives which collect in the 
oil stream. Walker Oil Filters take 
care of that by famous “‘3-Way Fil- 
tration.”’ But, according to unbiased 
authorities, the greatest enemy of 
motor oil and good lubrication is not 
abrasives. It is “‘blow-by contamina- 
tion” from the combustion chamber. 

In addition to creating soots, car- 
bon and lead compounds, blow-by is 
the major source of “‘crankcase mois- 
ture’’—or water in the oil. And water 
in the oil is the most dangerous of all 
oil contaminants. 


WALKER MANUFACTURING CO. OF WISCONSIN - 


WALKER 


OIL FILTERS 
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Water in the oil is a“‘triple threat.” 
It is the chief cause of sludge. It is 
the source of corrosive, wear-produc- 
ing crankcase acids. It can destroy 
certain detergent or dispersant ac- 
tions of the new heavy duty oils. 

Because of the unusual moisture 
absorbing ability of the particular 
wood cellulose fibres used, Walker 
Oil Filters render a valuable plus 
service in the control of dangerous 
“crankcase moisture.” 

By selectively removing water 
from the oil, the Walker Oil Filter 
functions to prevent the formation 


RACINE, WISCONSIN 





of sludge by helping keep the mois- 
ture content of the oil below the 
“sludge danger zone”. . . it mini- 
mizes corrosive acid wear by absorb- 
ing the acids contained in the water 
it removes from the oil that passes 
through it. 

Regardless of what filter your cus- 
tomer may have on his car, give him 
the benefit of full protection from all 
dangerous oil contaminants—includ- 
ing the most damaging of all. . . 
. by installing a Walker Oil 
Filter Cartridge. 
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MOUNT MORRIS, N. Y.—-Strong 
local, state and national associa- 
tions were described as collective 
protection at the Livingston county 
(N. Y.) Automobile Dealers Assn. 
meeting here. 

President George D. Gardner and 
Executive Vice-President C. D. 
Henderson of the state association 
were the principal speakers. 

Gardner stressed the importance 
of more goodwill on the commu- 
nity level as a strong foundation 
for the association. He urged the 
dealers to take an active part in 
community affairs so that they will 
be given credit by the public for 





Twice as Much Gas ‘Take’ 


LANSING. Collections from 
Michigan’s state gasoline tax dur- 
ing June, the initial month that the 
higher 4%-cent-a-gallon rate was 
collected, almost doubled June, 1950, 
collections.Totals were $7,591,172 in 
June, 1951, compared to $4,787,843 
for the same month last year. 











Strong Assns. Urged 


N. Y. Dealer Group Hears Speakers Call 
For Collective Protection 


Tried, and proved for over 
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munity. 

| Henderson told the 
|that “no dealer can afford to neg- 
|lect supporting his associations.” 
|He said they are the only way for 
smaller business men to 
| themselves. 


ment regulations and legislation, 
pending state automobile and truck 
legislation and the factory-dealers 


panded by the national and state 
jassociations as examples of asso- 
ciation problems. 

The dealers were urged to take a 
more active part in government on 
all levels to make certain the com- 
petence of representatives. 

New officers of the Livingston 
|association are Victor McDonald, 
Geneseo, president, and 
Bryant, Mount Morris, 
treasurer. 





40 years, the performance 
of McQuay- Norris piston 
rings is assured...and they 
are specifically engineered 
to meet every requirement, 


no matter 


McQUAY-NORRIS MANUFACTURING CO. 


how exacting. 


ST. LOUIS 10, MO. 






convention | 


protect | 


|'Power Chief— 
He cited NADA’s fight in Wash-| 
| ington against unnecessary govern- 


|relations programs now being ex-| 


the vital role they play in the com- | 


| DETROIT.—A new series of six- 
|cylinder, valve-in-head, heavy-duty 
itruck engines, called the “Power 
Chief,” has been introduced by 
Federal Motor Truck Co. 

The gasoline-powered engines are 
available in two sizes with either 
371 or 427 cubic inch displacement 
and are now being offered in 12 
Federal models. The 371 cubic inch 
engine, |displacement engine has been in- 
troduced in the new 3400 Style- 

iner models series while the 
larger 427 cubic inch engine is now 


velope 166 ip, af SAWS mpm, ene 342 | available in the 45 and 55 heavy 
pounds foot torque at 1,500 rpm, e¢- | duty series. 


cording to Federal Motor Truck. The smaller engine develops 


144 horsepower at 3,000 rpm, and 
297 pounds feet torque at 1,400 





This six-cylinder gasoline 
4-5/16 inch bore with 4% inch stroke, 
427 cubic inch piston displacement, de- 





Frank | 
secretary- | 


Maine Turnpike Toll Rate 
Reduced by OPS Ruling 


PORTLAND, Me.—Tolls on the 
Maine Turnpike have been returned 
to the 60-cent level following noti- 


rpm. The larger engine produces 
166 horsepower at 3,000 rpm with 
340 pounds feet torque at 1,400 
rpm, 

Engineering advances incorpor- 
ated into the Power Chief engines 
fication from OPS that an increase | give the units faster acceleration, 
July 1 to 75 cents was in violation|smoother operation and the ability 
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of price control. |to take straight-aways, hills and 
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Heavy-Duty Ti ruck Engine 
Introduced by Federal 


traffic in stride with a minimum of 
shifting, the company reports. 

Duplex downdraft carburetor, 
high-velocity governor, climatic 
manifold control and patented sys- 
tem of individual porting work as 
a closely coordinated, integral unit, 
the company explained, to deliver 
gasoline to all six cylinders in uni- 
form volume regardless of speed 
or load. 


Federal Truck said the engines 





Federal's New Valve— 


Here's the new Federal sodium-cooled, 
stellite-faced exhaust valve. The hollow 
valve stem is partly filled with metallic 
sodium, which has high thermal conduc- 
tivity. This liquid metal speeds the dissi- 
pation of combustion chamber heat up 
through the stem and the bronze valve 
guides to the surrounding coolant. The 
result is higher power, greater smooth- 
ness and longer life for valves and seats, 
the firm states. 


also include improved valving and 
exhaust valve rotation. Valves are 
of larger diameter to assure com- 
plete scavenging of burned gases 
at the higher speeds at which the 
engines are designed to run. 


Prentis to Retire 
As GM Treasurer: 


Russell Named 


NEW YORK.—George Russell on 
Sept. 1 will become General Motors 
treasurer, succeding Meyer L. Pren- 
tis. Prentis has reached the normal 
retirement age and will retire Sept. 
1 after 40 years of GM service. 

Russell, who has been serving as 
finance manager of GM’s Overseas 
| Operations division, was graduated 
|from the University of Minnesota 
jin 1927 and later that year joined 
pre as a member of the financial 
janalysis staff of the treasurer's 
| office in New York. 
| He was appointed assistant treas- 
urer of the corporation in 1944. On 





Meyer L. Prentis George Russell 


| June 1, 1949, he was named finance 
;manager of the Overseas division, 
|with supervision over the financial 
jactivities of all the operating sub- 
|Sidiaries of the corporation located 
joutside of the U. S. and Canada. 
Russell will make his headquarters 
in Detroit. 

Prentis began his long career 
with GM in August, 1911, when he 
became chief accountant and audi- 
tor for the corporation. 


Power Brakes 
113,000 Chrysler Cars 


Are So Equipped 


| DETROIT.—Shipment of the 113,- 
000th car equipped with power 
brakes was reported by Chrysler 
Corp. last week. 

J. A. O'Malley, Chrysler division 
sales manager, said that the brakes 
are now standard equipment on all 
Chrysler New Yorker, Imperial and 
long-wheelbase Windsor models and 
will be standard on the Saratoga 
models to be introduced this month. 
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(The opinions expressed herein 
are those of Columnist Jordan 
and not necessarily those of 
Automotive News.) 
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money where it belongs ... but 

again DISTRIBUTION de- 
pends upon successful dealers and 
salesmen. 

That is why any advertiser, re 
|gardless of the size of hs appropri- 
jation . . FIRST commands th 
|confidence of the trade of which he 
lis a part... If his product meet 


|with ACCEPTANCE in the trad: | 
|Where such products are known |} 


|... THEN... he may start to ad- 
|Vvertise nationally ... WHEN... 
{through his advertising to the trade 
jhe gets that vital thing, DISTRI- | 
BUTION. 
| P.S. There is always room for a| 


and I’m not! 


jnew champion 


. 
|talking about spark plugs. I’m talk- 


* - 


Safe Driving in Alaska— 


J |Fiberglas Battery Mat 


Made by Owens-Corning 


MIDLAND, Mich.—A new long- 
life combination separator and re- 
tainer mat has been developed for 
use in lead-acid storage batteries. 
The new product, made of Fiber- 
glas impregnated with Dow Latex 
512K, is currently being used in 
automotive, truck and bus batteries 
by several leading battery manu- 
facturers. 

The manufacturers, Owens-Corn- 
ing Fiberglas Corp. has found 
through both laboratory and field 
|tests that the new product allows 
50 percent faster installation than 
jindividual mat and separators, re- 


Elwood Nurse (right), business manager of Alaska Sales and Service (Chevrolet),| quires no wet storage and may be 


ing about little. ACORNS ... IDEAS | presents the keys of a dual control driver training car to Gordon $. Guffey, Anch- | installed under any humidity condi- 
orage high school principal. B. M. Clark, driving instructor, watches. 


| that can grow... 


bape fact that this writer receives | 


many requests from young men 
and women who would like to suc- 
ceed in advertising and want to 
know the fundamentals of that 
success, prompts this comment 
upon the philosophy and methods 
which guide the best thinkers in 
the profession. 

The first and last aim behind all 
good advertising for an honest pro- 
duct ... the factors that make for 
ultimate success ... are ACCEPT- 
ANCE and DISTRIBUTION ... Ac- 
ceptance, first by the more limited 
few ... the cognoscente, who are 
always imitated by others... and 
distribution by a large body of 
reliable dealers or salesmen who 
serve the customers. 

In the automobile industry, as 
well as in all others, distribution 
depends upon the cooperation 
between the manufacturer and 
the dealer. 

The manufacturers first com- 
mand the confidence of all dealers 
and service men in their own trade 
by informing them through the 
newspapers devoted exclusively to 
that trade. 


+ * * 


Confirmed Habits 
— they take into considera- 
tion the confirmed habits of all 
literate, successful Americans who 
are essentially point of sale buyers. 
They take a bath with this soap or 
that ... shave with this preparation 
or that... pick up a newspaper 

. read the contents ... the strik- 
ing features, and the ads, That’s 
the way they begin the day... 
Today ... Tomorrow and all the 
days to come. That is the American 
habit which nothing can change. 

But ... at the first opportune 

moment the successful man picks 
up the “newspaper” which is de- 
voted to the “news” of his own 
trade ... the doctor takes home 
his medical journal for quiet 
study ... the farmer relaxes 
from his work with the most in- 
structive farm journal that he 
knows, In these publications he 
discovers without interference 
the facts which make for success 
in his own business, whatever 
it is. 

After that ... the average Amer- 
ican may enjoy some entertain- 
ment... if ... he doesn’t have to 
think too much while being enter- 
tained ... It may be fiction ... the 
radio . .. the fights . . . baseball 
broadcasts or television .. . 

+ + + 

Fixed Patterns 
MANY of the magazines have 

become fixed in the pattern of 
the readers’ life . . . just like the 
favorite newspapers. Nothing can 
shake that habit of the reader ex- 
cept a decline in the quality of the 
magazine. 

Right now, with the deluge of 
competition for audience attention 
the most important job of the na 
tional advertiser, after he has 


covered the easily identifiable audi- | 
ence in his own trade . . . those} 


thousands of assistants he has to 
help him make the sale . . . is to pin 
point his advertising, as far as 


possible, on each local market, | 
where the sale will actually take 


place. 
4ugIn this writer’s opinion the es- 
sence of all selling, which may be 
inspired by advertising, is in the 
demonstration . . , He would never 
try to sell a woman a party gown 
unless she could see how she was 
going to look when she put it on. 
He certainly wouldn’t try to sell 
her a pair of shoes by ma‘l, unless 
she was actually going around 
barefooted ... 
DISTRIBUTION is the word... 
and... those manufacturers who 
have it are wisely spending their 


tions. 


VL 
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er we opm | Dealers Loan Schools $11.000,000 in Cars .. . 


Driver Training Aid Lauded 


WASHINGTON. 
dealers provided the nation’s high 
schools with cars valued at more 


than $11,000,000 for driver educa- | 


tion during the 1950-51 school year, 
reports the Inter-Industry Highway 
Safety Committee. 


James J. Newman, chairman of | 
| struction.” 


the committee, said that students 
receiving training 


Automobile | 


increased to} 


expense in conducting the high 
school driver education courses 
and dealers loaned 5,700 of them. 
“Recent sampling studies in sev- 
eral states indicate driver educa- 


tion cuts accidents in half and re-| 
| duces traffic violations even more, 


for students who have received in- 


But Newman stated that the job 


tween the ages of 15 and 24 were 
killed in automobile accidents,” 
he pointed out. “This figure rep- 
resented 22 percent of all per- 
sons killed on our streets and 
highways last year.” 

| He suggested that good-driver 
agreements and good-driver clubs 
|be formed. These voluntary agree- 
ments between parents and chil- 


|-H Indianapolis Branch No. 2— 
This modern truck sales and service station is the second to be opened in Indian- perkates the same oy a ee lane eee ae = aie mor, | dren outline eight rules of good 
; . rage / percent increase over the previous an 2,000, young people reach | conduct on the highway which the 
apolis by International Harvester. The building contains 18,000 square feet of floor | vear. driving age each year and only 25 | young ieee promises Podge Be: 


space, not counting a large truck warehouse in the rear. A paved lot adjoins the | 
building where “warrantested" trucks are offered. The branch is now in operation.| are one of the major items of 


He pointed out that the cars 


percent are receiving instruction. 
During 1950, 7,800 persons be- 


HEAD-ON' CARBON BLASTER 


now applicable to more than 12,500,000 late model cars! 


Provides Quick, Effective Means of 
Blast-Cleaning Combustion Chambers 
without Removing the Cylinder Head! 


After nearly a year of successful field application in over 
3000 dealer service departments . . . after months of inten- 
sive engineering research Kent-Moore ‘Head-On’’ 
Carbon Blasters can now be used in servicing nearly all 
the cars produced since 1949! More than 12% million 
vehicles in all . . . a ready-made market for quick, effective, 
and highly profitable Carbon Blast Tune-Up service! 


SIMPLE, EASY TO OPERATE! Although the ““Head-On” Carbon 
Blaster represents a revolutionary new approach to a common 
service problem, it does an amazingly fast and thorough job 
of removing objectionable deposits from engine combustion 
chambers without requiring removal of the cylinder head! 


Operated solely by air pressure, the machine blasts a special 
hard-grained, non-resinous and non-abrasive cleaning agent 
through the spark plug port into closed combustion chambers. 
Ricochet action inside the sealed chamber quickly chips off 
carbon accumulations and cleans the exposed metal surfaces. 
Then constant air pressure from the blast feed nozzle forces 
all residues out through a special return hose. That’s all there 
is to it... mo muss, no fuss, no bother at all! Saves time, saves 
labor, eliminates tedious, tiresome hand-scraping. Gives you 
greater profit return per hour, gives your customers noticeable 
improvement in engine power and performance. 


NEW PISTON LOCATING GAUGES! Basic requirement for 
successful use of the ‘Head-On” Carbon Blaster is that com- 
bustion chambers be completely sealed during the blast-clean- 
ing operation. Both valves must be closed . . . and the piston 
must be properly located to provide necessary clearance for 
the ricochet cleaning action. And here’s the real “Bonanza”... 
good news for every repair shop doing engine tune-up work! 
Special Piston Locating Gauges are now available to provide a 
simple, direct, positive means of meeting these basic requirements 
on 27 different engines used in more than 90%, of the cars produced 
in the last three model years! So act now! Be prepared to meet 
the demand for Carbon Blast Tune-Up service! Write for 


complete information today! 


} 
- 
3 
7 
if 
4 


@ 18 Piston Locating Gauges, neatly mounted on 
an attractive sectional wall board, make the Kent- 
Moore “Head-On" Carbon Blaster applicable to 
all the makes and models of cars listed below! 


CAR MAKE ENGINE 


seecesy nee 
. 6 (216 and 235) 


Cadillac 
Chevrolet 
Chrysler 
DeSoto 
Dodge 
PAs, 5s keeveksdvsscenne 

PN i tedecesceoesse eee 
PEND. suvacevcdrss ee 
Hudson ..6and 8B 
Kaiser Scania see kek Cae 
ROOD 55csads0 np aaance cee 
TIOIGINY -okkcccewcs V-8 
Nash..............6(L-Head only) 
Oldsmobile 


Piymouth Sie atan Soa 
Pontiac... 


Studebaker 6 and V-8 


..6 and In-Line 8. 


Pee 6, 8, Rocket 8..... 
Packard Due ukn ga tasers R chaa aaa 


DONO Bs iaccaecyss 


YEAR MODEL 


1949 thru 1951 

... 1949 thru 1951 
. .1949 thru 1951 
1949 thru 1951 
1949 thru 1951 
1949 thru 1951 
1949 thru 1951 
1951 

1949 thru 1951 
1949 thru 195] 
1949 thru 1951 
1949 thru 1951 
1949 thru 1951 
1947 thru 1951 
1949 thru 1951 

. 1949 thru 1951 
.1949 thru 1951 
..1949 thru 1951 


KENT-MOORE orcanizartion, Inc. 


Engineers and Manufacturers of Special Automotive Service Tools and Equipment 


GENERAL MOTORS BUILDING 


e DETROIT 2, MICHIGAN 


in return for use of the family car. 


| The clubs are being sponsored 
|by the Inter-Industry Highway 
| Safety Committee as a supplement 
| to the high school driver education. 


| “Sound instruction during our 
|young people’s formative years 
|}could do much to lower the acci- 
|dent and death toll and help build 
a nation of better drivers,” New- 
ce said. 


‘SAE Announces 
Research Papers 
For Coast Parley 


NEW YORK.—-The Society of 
Automotive Cngineers has an- 
nounced the list of papers to be 
presented at the SAE West Coast 
meeting, Aug. 13-15, at the Olympia 
| hotel in Seattle. 

The list includes: 


“Final Drives for Commercial 
Vehicles,” N. R. Brownyer. 


“The War Mobilization Situation 
and Its Effect on the West Coast 
Transportation Industry,” A. T. 
Colwell. 

“High Additive Oils in the City, 
on the Long Lines, and Off the 
Highway,” J. A. Edgar. 


“The Turbine Test Truck,” R. C. 
Norrie. 


“Why Dual Tires Do Not Stay 
Matched,” H. M. Place. 

“Turbosupercharging of High 
Speed Diesel Engines,” M. M. Rei- 
ners. 

“Evaluation of Bus Requirements 
for City Service,” E. B. Richardson. 

“The Effect of Tire Mismatching 
on Lubricant Performance and 
Maintenance Costs of Worm Final 
Drives,” J. R. Schmitt. 


“The Where and Why of Engine 
Deposits,” R. S. Spindt and C. L. 
Wolfe. 

“Piston Rings and the Wear 
Problems,” A. J. Weigand and A. M. 
Brenneke. 

“Filtration of Fuels and Lubri- 
cants, Internal Combustion Engines 

Gas, Diesel and Propane Gas,” 
Charles A. Winslow. 


‘Car Insurance Rates 
Boosted in Conn. 


HARTFORD, Conn. 
hicle liability insurance rates in 
Connecticut which increased 
|Sharply last month, may have to he 
| raised again when the year-end 
review is completed, according to 
Insurance Commissioner W. Ellery 
Allyn. 

Increases in rates, effective in 
July, were: Private passenger cars, 
20 percent for bodily injury liabil- 
jity and 10 percent for property 
;damage liability; commercial ve- 
hicles, 25 percent for property dam- 
|age liability. Meanwhile, a financial 
|responsibility law scheduled to be- 
}come effective July 1, 1952, probably 
jwill include many thousand more 
Connecticut drivers in the insured 
| class 


Motor ve- 


Wisconsin Gas Dealers 
Charged with Fraud 

MILWAUKEE. — Three gaso- 
line dealers in this area—Blue 
Mound Oil Co. and Harry and 
Ray Tann, station operators— 
have been charged with fraud in 
advertising. 

Warrants were issued on the 
basis of alleged fraudulent ad- 
vertising in grade of gasoline. 
The state charges that tests 
showed that regular gasoline 
was being sold at the price of 
premium grade. Two of the 
pumps, it is alleged, furnished 
ordinary gas but were advertised 
as being of the ethyl type. 


SS Oe a eae ee ae 
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New Auto Worlds for Tommy— 

At the Chrysler ‘New Worlds in Engineering" show at Syria Mosque in Pittsburgh, 
five-year-old Tommy Mills takes a look at the car he may be operating when he's old 
enough to get his driver's license. Maxine Regan, Chrysler illustrator, sits at the board. 
Chrysler Corp. dealers engaged in an all-out promotional campaign to bring the public 
to see the show. 


Missouri Auto Club 


Halts Illinois Activity 

SPRINGFIELD, Ill—The Union| 
Automobile Club of St. Louis and 
Kansas City has stopped business | jzens, 


| director. 





Raymond Standefer, 


operations in Illinois following the| of the club, notified Day by letter | 


alleged illegal activities, according 
to J. Edward Day, state insurance 


Day said action was taken after 
the department had received nu- 


merous complaints from Illinois cit- | 
owner | AIN advocates of a strike vote 


| Hudson Talks, Tire Agreements Bring Optimism .. . 





(Continued from Page 2) 

union. A scheduled strike vote 
was called off indefinitely a week 
ago after reported protests 
against such a move from rep- 
resentatives of the UAW inter- 
national office. 

Mediators summoned back Hud- 
son and UAW negotiators last Mon- 
day after Hudson Local 154 called 
on President Truman to seize the 
plant for defense work. The local 
had instructed its members not to 
go to work after a six weeks’ 
stretch of daily production shut- 
downs. 

Ford spokesmen said a_ wheel 
plant strike of any duration would 
close all company assembly plants. 
The Monroe workers, members of 
UAW Local 732, had engaged in a 
series of wildcat walkouts preced- 
ing the formal strike vote. 

* * * 





at the big Dodge plant in Ham- 


Illinois insurance department’s/that operations had been discon-|tramck were the employes of the 


three-month fight against the club’s | tinued as of July 16, Day said. 








advantages... 


% Rayoscope detects faulty headlights—instantly and ac- 
curately. Used in all “‘Safety-Lane”’ set ups for official 


inspection of motor vehicles. 


x Can be used right in your own shop to merchandise head- 
light service and to prove work after it is done. 


% Designed to be used close up to vehicles 


% Incorporates modern scientific methods for accurately test- 


ing and aiming headlights and fog lights 


% Equipped with a patented four-cell photo-electric cell unit 
and high-low, left-right aim meters and a candlepower 


meter—all in one case on front of Tester 


% Eliminates human error 
strument in minimum of time. 


%& Ease of operation enables mechanic to make an accurate 


check in a matter of minutes. 


Rayoscope has been selected over other makes by fourteen car and truck manu- 
facturers, hundreds of official Safety Inspection Stations and thousands of 
automotive service departments 

A similar machine, the Weaver Photoscope Headlight Tester equipped with 
a single-cell photo electric cell unit—also available in portable or track models- 
determines headlight aim by highest candlepower reading 

A Weaver Headlight Tester is part of every ‘‘Safety Lane * set-up and you I! 
make no mistake by installing a Rayoscope or Photoscope in your shop imme 
diately . . For details, see your authorized Weaver Jobber or write us for 
Bulletin AN-473. 


Weaver Manufacturing Co., Springfield, Illinois, U.S.A 





WEAVER RAYOSCOPE 
HEADLIGHT TESTER 






Testing ts done entirely by in- 


|trim department, led by political 








MODEL WX-50 





Portable Rayoscope Track Type Rayoscope 


opponents of UAW President 
Walter P. Reuther. The trim unit 
leadership is outweighed, however, 


Labor Outlook Turns Brighter 


The U. S. Rubber contract runs 
until March 31, 1953. 
In an aftermath of the Senate 


by the pro-Reuther tendencies of|Crime committee’s Detroit hear- 


most of the executive officers of 
the 25,000-member Local 3. 

Firestone was the first Akron 
tire company to reach a wage ac- 
cord with the URW. The Firestone 
bargain for a 13-cent-hourly wage 
increase followed a similar agree- 
ment between U. S. Rubber and 
the union. 

B. F. Goodrich already is ne- 
gotiating with the URW, while 
Goodyear is slated to open con- 
ferences next month. One cent of 
the Firestone 13-cent “package” 
goes for fringe benefits, while 
eight cents of the total is sub- 
ject to WSB approval. 

A new wrinkle in the U. S. Rub- 
ber contract provides for triple 
time for work on the six major 
holidays. A full union shop is 
granted, along with a standing 30- 
day wage reopening clause and a 
non - liability provision protecting 
the URW against damage suits. 





MODEL WX-51 






A “Safety Lane"* includes a Weaver Headlight 
Tester, a Weaver Aytomatic Brake Tester, and 
a Weaver Wheel Alignment Tester. 





WEAVER SERVICE SHOP EQUIPMENT 


Complete Weaver line includes—Twin Post Lifts. Unit Lifts.. Wheel Alignment Equipment..Head- 
light Testers... Brake Testers.. Wheel Balancing Equipment..Jacks .Dollys. and Air Compressors. 


ings, UAW President Reuther de- 
{nied a Ford charge that the union 
|had failed to cooperate with the 
company in warring on gambling at 
Ford plants. 

Gordon L. Walker, Ford security 
division manager, said the union 
refused to permit ouster of any 
workers found guilty of gambling 
inside company property. 

+ * * 
EUTHER said the union would 
cooperate in discharging any 
worker “proven guilty” of gambling 
charges, but said Walker wanted 
“a blank check from the union to 
discharge anyone accused of gam- 

bling by the company.” 

The NLRB reversed its Ford Can- 
ton (O.) decision by a three-to-one 
|vote after representatives both of 
the company and the union pro- 
tested that a disqualification of the 
UAW bargaining privilege would 
imperil the entire management- 
labor structure in the auto indus- 
try. 

In a rare instance wherein it 
granted re-argument and recon- 
sideration of a decision, the 
NLRB ruled that the agreement 
| between the UAW and Ford, 
entered into in 1949, should be 
permitted to stand as a bar to a 
collective bargaining election 
sought by the AFL’s Interna- 
tional Blacksmiths, Iron Forgers 
and Helpers. 

In its initial decision of July 11, 
the Board had ruled following the 
Supreme Court’s decision in the 
case of Highland Park that the 
union-shop agreement between the 
parties was not lawfully made be- 
cause the national officers of the 
CIO had not filed their non-Com- 
munist affidavits at the time the 
union-shop clause was originally 
approved by a majority of the em- 
ployes in a Board-conducted poll. 


* 2 . 


NLRB Orders Calif. Dealer 
To Bargain With IAM 


WASHINGTON. — The AFL In- 
ternational Assn. of Machinists 
scored a decisive victory last week 
in a year-long squabble over repre- 
sentation rights at Howell Chevro- 
let Co., Glendale, Calif. 

Upholding an IAM petition, the 
NLRB here voided an election held 
June 1, 1950, at Howell Chevrolet. 
The union lost the election, charg- 
ing thereafter that the dealership 
violated the Taft-Hartley law in 
campaigning against unionization. 

A three-member panel of NLRB 
members ordered Howell last week 
to bargain collectively with Local 
727 of the IAM. 

In Ironwood, Mich., employes of 
three dealerships rejected in NLRB 
elections an organization bid by 
the UAW-CIO. The votes were held 
July 27 at Milavetz Auto Co. 
| (Dodge-Plymouth), Allender Mo- 
|tors, Inc. (Ford-Lincoln), and Sam 
Davey’s Service Garage (Kaiser- 
Packard). 

The IAM won bargaining rights 
for employes of three dealerships 
in Missouri’s capital, Jefferson City. 
The concerns are Dan Coppin (Lin- 
coln- Mercury), Mid-State Motor 
Co. (Studebaker) and McKay 


Buick Co. 
Probe 
(Continued from Page 2) 

tinued its normal functions and 
other companies, such as Federal, 
remodeled the standard motors and 
packaged and shipped them on a 
| bid basis. 

| Hammond said Hercules’ high 
| bids were easily explainable: “They 
bid high to be sure they did not 
|get the contract—they didn’t want 
|to change their business.” 

Federal, Hammond empha- 
sized added $300 worth of acces- 
| sories to the motor, mentioned by 

Meader, that finally was sold to 
the government for $1,340. 

In that connection of the Hardy 
committee’s probe, Chief Assistant 
Wayne County Prosecutor Ralph 
Garber was carrying the ball in 
Detroit last week. 

Garber was digging into an al- 
leged $200,000 payoff at the Detroit 
tank plant to gain favor in the 
award of defense work. 
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et fi. 
of all persons in households buying new 
7 5 To eviomobiies automobiles within a one-year period read 


A 


reves re 


of all persons buying gasoline within 
O7 i ee 
e /o a seven-day period read 


Only the name of one magazine fits—for only LIFE offers such 
automotive sales-potentials. And there’s a good reason why... 


Each issue of LIFE is read by 23,950,000 people . . . and this 
audience grows in the course of 13 issues to include 62,600,000 
different individuals . . . over half the nation. 


In this vast audience are: 2 out of every 3 people in Amer- 
ica’s middle- and upper-economic groups; over 32 million peo- 
ple aged 20 to 45—best prospects for automotive products. 

Because LIFE’s the first and /ast word in selling automotive 


goods, manufacturers of these goods invest an ever-increasing 
amount of dollars-for-continuous-selling in the pages of LIFE. 





65 of all persons buying automobile tires 
No within a six-month period read 


of all persons in households buying used 
5 3 To automobiles automobiles within a Here period read 





9 Rockefeller Plaza, New York 20, N. Y. 


First in circulation 
First in readership 
First in advertising revenue 


What's the only word that fits in the spaces? 
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FOB FACTORY 


Makers Seek Clarity 
In Supply Muddle 


ASSENGER-CAR makers have been meeting with govern- 
I ment defense agency officials in an effort to get some 
clarity out of a materials situation that gets more muddled 
with each passing day. Among other things, they have been 
discussing steel availability * 
and the possibility of using |try see no end to the confusion that 
aluminum for copper in car has piled up. — 
radiators and in the production of 
automatic transmissions. 

The decisions that are reached 
will have an important bearing 
on future automobile output. 
Some kind of drastic action will | steel 

be required to clear the 
ation. At the moment, 
muddle seems to be complete. Con-| steel is 85 percent 
fusion is everywhere. Even the Approximately 95 percent of 
most seasoned buyers in the indus-! forging billets have been set 


| Set-Asides High 

| GET-ASIDES on carbon bars have 
\7 now reached 80 percent of total 
distributed to CMP 


to be 
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| production. That is the amount of |effort is over bar steel. This touch- | 
|and-go situation will become worse | 


steel situ- | orders before auto industry needs|until either one program or the| 
the steel|are met. The set-aside on alloy bar |other is given the go-ahead. 


| YOUNG — serving item etii 


through 15 strategically located plants 
Main Offices: $200 Russell Street, Detroit 11, Mich. 


aside to meet CMP requirements. : 
This is the type of steel that is ; 
used by most producers of crank- + 
shafts and large axles. 4 

A few steel products are covered ‘ 
more than 100 percent by CMP 
orders. It is an ironical fact that 
some auto manufacturers, who have 
CMP orders, are having’ these 
orders returned to them _ unfilled 
because the available steel is all 


taken. ° ° 
Such a critical situation has de- Gallub Motors, Queen's Village, L. 1.— 


veloped for a number of reasons. This dealership recently opened business with a Chrysler-Plymouth franchise at 
Primarily, it reflects the inevitable | 214-70 Jamaica Ave., Queen's Village, L. |. Charles Galiub, owner, had been carry- 
clash between a peace and a war|ing a competitive line since the end of the war. Morton Gallub is sales manager 
economy at a time when available RM made Oe a Pe a a a hace 

material is hardly sufficient to meet | 
the needs of either fully 


* * + 


Bitterest Clash 


TMHE most bitter 
the civilian and 


effort is to be fought out in Wash-|CMP, although most observers feel 
ington. it will be if CMP is to survive. 
The policy of expanding CMP There are some factions who 
to so-called defense-supporting | would like to throw out CMP 
industries has undoubtedly ag- jentirely and go back to a system of 


é . . | directives directly for defense. All 
ak i suka S jon other steel would then become free 
v9 : ’ 1. : § li y 
determined in Washington that ao ee Vy Se 
mandolins are more important to 

| defense than automobiles. 


clash between 
the defense | 


| CMP will be extended to cover all 
| steel distribution. 


* 


| * * 
Carbon and alloy steel bars may A producer of mandolins was .] 7 
well become the battleground over|given a CMP authorization; the Another CMP Woe 
which the civilian versus defense|auto industry is still not under 1 octopus growth of CMP is 
— ———e —— = es not the only disturbing factor 


jin the present steel picture. Under 
CMP, a steel producer is required 
to accept orders for steel as they 
are received. First come, first 
served, says Washington. 

Many small manufacturers 
have taken -advantage of this 
situation. Steel companies are 
being flooded with orders from 
firms they never heard of before. 
Many of these firms previously 
bought steel from warehouses. By 
buying under CMP protection, 
they not only get a preferred 
position on a steel company’s 
books but they are also able to 
buy for less than warehouse 
prices. 

Such a situation has turned steel 
mills’ customer lists upside down. 
At the moment only a few steel 
companies are accepting applica- 
tions by car manufacturers for Oc- 
tober deliveries of bar steel. The 
auto industry has not enough ton- 
nage in sight to even come close 
to quotas. 

It appears that a major miracle 
will be required if auto production 
is to reach 1951 goals. 


GM Diesel Reveals 
Engine Seal Method 


DETROIT.—A new method of 
sealing engine heads and blocks 
has been developed by the Detroit 
Diesel Engine division of GM, ac- 
cording to L. S. Sheldrick, director 
of engineering. 

To seal cylinder compression, a 
metal ring is placed between the 
top of each cylinder liner and the 
head, the company said. This ring, 
the announcement continued, ef- 
fectively confines high pressures 
resulting from the 16 to 1 com- 
pression ratio of the engine. In 
addition, water and oil passages 
are sealed with individual synthetic 
rubber seals that look like hose 
washers, the company said. 


‘Road Is Yours’ 
Latest Chronicle 
Of Automobile 


NEW YORK.—“The Road Is 
Yours” is a complete chronicle of 
the automobile, according to the 
book’s publishers, the Greystone 
Press. 

Authors of the book are Reginald 
M. Cleveland and Samuel T. Wil- 
liamson. Cleveland is a director of 
the Automobile Old Timers and 
former automobile editor of the 
New York Times. Williamson, a 
frequent contributor to national 
|magazines, organized the editorial 
|department of Newsweek and for 
five years was its editor-in-chief. 
| Their story of the automobile, 


“The Road Is Yours,” is told pri- 
4 | marily in terms of the people who 
; |took part in it. They cover the 


| |transformation of early cars into 

| |the comfortable, easy-to-handle liv- 
ing-rooms-on-wheels models of to- 
day. 

In a foreword, Paul G. Hoffman 
former president of Studebaker and 
now president of the Ford Founda- 
tion, writes as follows: 

“Automobile old-timers, like my- 
self, meet again, with poignant 
nostalgia, men who were idols of 
our youths and the associates of 
our maturity. We live again 
through the stories and events of 
yesteryear and yesterday.” 


— 
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Three cents a day is all it costs for the protections a man’s family needs 
when he buys a car... . that’s what Dusty shows this customer. 


UNIVERSAL C. I. T. 


“T’ll admit it sounds like a lot of protection to get all 
in one package,” says this chain-smoking character 
dubiously, fingering the Universal C.I.T. Blue Book 
I’ve just handed him. 


I point to the cover. “It means just what it says— 
‘There is only one best way to finance your car.’ ” 


He shook his head and blew a perfect smoke ring. 
“But I’m a cynic when it comes to finance plans— 
you’ve got to take a peek at the price tag.” 


“I don’t believe you’re a cynic, Mr. Minifee.”’ I rise 
to his defense. ‘“‘According to Oscar Wilde, a cynic is 
a man who knows the price of everything and the 
value of nothing. Now you strike me as a man who 
knows value when he sees it.” 


“‘There’s plenty of value there,” he concedes, ‘‘but 
I'll bet this deal is too rich for my blood. I’m going 
to shop around for a bargain.”’ 


I’m ready for him on that one, too. ‘‘Actually, the 


Me 
a Mu mois 43 


“Guess I smoke too much anyway’ 


difference between the Universal C.I.T. plan and a 
plan that short-changes you on protections is only 
two or three cigarettes a day. You wouldn’t miss a 
couple of cigarettes, would you?”’ 


He loosens up at this one and grins. “No, I wouldn’t. 
Guess I smoke too much anyway.” 


I start to pour it on now. “And another thing—you 
don’t look like the type of man who goes around shop- 
ping for a bargain where his family’s welfare is con- 
cerned.”’ I work out the figures and show him how 
reasonable the cost is. (Just like the PFY book says!) 


That did it. ‘Since you put it that way, think I’ll do 
myself a favor by cutting down on cigarettes and do 
my family a favor by using your plan.”’ 


The sweetest sound I know is the sound of a pen 
scratching on the dotted line. 
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AUTOMOTIVE WASHINGTON 


More Workers Needed 
In Machine Tools 


By William Ullman 


Washington Correspondent 


et of wage and salary workers in the nation’s | 
300 machine tool plants increased about 50 percent from 
July, 1950, to March, 1951, to reach a total of more than 
74,000, according to the U. S. Bureau of Labor Statistics. 


Present production goals will 
require thousands of addi- 
tional workers in 1951 and 


1952. This industry is vitally critical occupa- 


important today, as it is in any 


defense period, because of its func- | 
tion in the mobilization effort. Be- | 
fore other industries can expand to | 


meet military requirements, 


the | 


machine tool industry must furnish | 


the tools of production. 
The report said that skilled work- 


ers, who form a high proportion of | 


the machine tool labor force, 


be 


will | 
in heavy demand during the) 


next two years. Tool and die mak- | 


ers and machinists, who occupy 


two of the key occupations in the | 


No other car 
rides like a 





FEATHERLIGHT 
STEERING 


You get more power...but less work be- 
hind the wheel (vo0-shift driving! ). More 
visibility and safer braking. If all that 


doesn’t convert you, the ex/ra value will! 


industry, are on 
the Department 
of Labor's list of 


tions. 

While in the 
meantime ma- 
chine tool build- 
ers have been 
accorded special 
priority to give 
them first call 
on machine 
tools they need 
to expand their own production. 
The order was issued by the NPA 
in an effort to cure a bottleneck 
in machine tools that threatens 


William Ullman 


You can stretch out more 


«..but you bounce less. 


DE SOTO DIVISION, CHRYSLER CORPORATION 
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DE SOTO-PLYMOUTH Dealers present “IT PAYS TO BE 
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the progress of the defense pro- 
duction program. 

Machine tool builders who are 
unable to get metal-working equip- 


|ment hereafter may apply directly | J 
jto the NPA for help. The agency | 


will then endeavor to locate the 
type of machine tool required and 


divert it from its intended cus- 
tomer to the machine tool manu- 
facturer, 
* * » 
Tax, Wage Policies Hit 
I ERE are two interesting let-| 
ters on timely subjects that 


came into this column the other 
day: 

1. The claim that raising taxes 
helps “siphon off” the increased 
earnings of citizens and checks the 
bidding up of prices for scarce 
articles, thus holding down the 
|fearsome inflationary spiral, is the 
reason given by government “econ- 
omists” for urging higher taxes. 
The truth is that imposing taxes 
| which take around a third or more 
}of the average American’s income 
| is highly inflationary. 
| Actually, increased tax collections 
|}are wasted by the Fair Deal spend- 
jing experts to pay padded, extrava- 
|gant defense costs, for unneeded, 
|socialistic public works schemes, 


for vote-buying handouts to indi- | 


viduals, for impractical overseas 


J 





ites, Saw 








Pontiac Chieftain's Daughter?— 


Olney Motors (Pontiac), Missoula, Mont., entered this float in the local chamber 
of commerce ‘Go Western" parade recently, and won top honors. Lovely ladies, the 


owner believes, always get attention. 


economic projects designed to bribe 
foreign nations (like Iran) to co- 
operate with the U. S., for increas- 
ing the public payroll in anticipa- 
tion of. the 1952 election, and in 
gener@i to “spend and spend, and 
elect and elect.” 

The billions thus thrown away 
by the government are probably 
the principal cause of skyrocket- 
ing inflation and the rapid drop 
of the dollar’s buying power. If 


ORIFLOW SHOCK ABSORBERS 


SWALLOW BUMPS 
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COMPLETELY WATERPROOF. 
IGNITION SYSTEM 





NO CAR IN AMERICA HAS 


BIGGER. BRAKES 





IGNORANT,” starring Tom Howard, every week on both RADIO and TELEVISION—NBC networks, 


taxes were reduced and the Amer- 
ican people permitted to handle 
their own income, they would 
spend much of it for useful pur- 
poses and increase their savings, 
thus checking the inflationary 
forces, There would be less de- 
mand for wage raises as federal 
appropriations were cut and liv- 
ing costs were lowered. 


“2. All the talk of stabilizing our 
economy is bunk, when those talk- 
ing it are constantly either encour- 
aging or winking at raises in 
wages. It seems to me, that, if the 
government discouraged more 
raises instead of encouraging them, 
we would have a fair chance of 
stabilizing our economy; otherwise 
there is no stopping the spiral of 
inflation.” 

* ea 


Federal Sales Tax? 


UST before it closed hearings on 

the new revenue bill,.the Senate 
Finance committee heard a call 
sounded by a national group of 
business men for a federal retail 
sales tax on everything except food, 
medicine and rent, to be repealed 
as soon as the defense emergency 
is over. 

The group, called the National 
Committee for Fair Emergency 
Excise Taxation, urged that the 
retail tax be imposed as a substi- 
tute for all the existing excises. 
Leon Henderson, World War II 

price administrator, testified that 
at the present level of consumer 
spending a 5 percent tax would pro- 
duce all the revenue now gotten 
from “a hodgepodge” of excises and 
$1,000,000,000 or more additional. 
Moreover, he said, such a tax would 
|be less burdensome on the low in- 
jcome groups because the larger 
part of the spending at this wage 
\level is for food and housing, which 
j}under the plan would be exempt. 
* * oo 


Basing-Point Again 

| EGISLATION insuring a seller's 
|*4 right to charge different prices 
to different customers for the same 
product if he does it “in good 
faith” to meet competition has 
been approved by the Senate. The 
bill says: 

“It shall be a complete defense 
to a charge of discrimination in 
price or services or facilities fur- 
nished for the seller to show that 
his differential in price, or the fur- 
nishing of greater service or facil- 
ities, was made in good faith to 
meet the equally low price, or the 
equally extensive services or facili- 
ties furnished by a competitor.” 

The “good faith” defense would 
be denied, however, if the seller 
“knew or should have known that 
the lower price or more extensive 

services or facilities which he 
meets were in fact unlawful.” 

This is the latest chapter in the 
|so-called basing point price con- 
tention. The measure still has to 
pass the House. And if it gets by 
there, it still will have to get by 
|President Truman. He _ probably 
would veto it, say opponents. 


Buyer Sues Fincher 


ROCHESTER, N. Y.—Alleged to 
j|have failed to issue a written guar- 
j}antee of the competence and condi- 
tion of an automobile sold June 30 
|Fincher Motors, Inc., 18 Union St 
iS., has been served a summons tc 
|appear in city court here. The order 
was obtained by William A. Cutler 
who said he purchased a 1948 sedan 
and did not get a written statement 
of the car’s condition and that 
when he demanded such a state- 
ment July 12, was refused. 
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OUTSELLS ALL OTHER BUMPER GUARDS! 


NOW AVAILABLE for Both front and rear of: — 
1951 MODELS 








f CHEVROLET 1951 NASH AMBASSADOR (without bumper 
CHRYSLER guard arms) 
. DESOTO ’ 
WNBQ 10:00 every Saturday night 1951 NASH RAMBLER (without bumper guard 
DODGE arms) 
’ 
n on Hauser’s Grand Marquee. FORD 1951 OLDSMOBILE (88 Super) 
7 es nee 1951 OLDSMOBILE 98 
- WGN TV HUDSON (Commodore, Super, Hornet) ) 
il 7 9:30 every Wednesday KAISER 1951 PLYMOUTH 
d. ° ’ ° ° HENRY J 1951 PONTIAC 
d night on Hauser’s Family Circle. LINCOLN 1951 STUDEBAKER (Champion, Commander, 
y MERCURY Land Cruiser) 
l 
: BUICK (Special, Super, Roadmaster) 1950 NASH (Statesman, Ambassador) 
CHEVROLET 1950 NASH RAMBLER (without bumper guard 
11 CHRYSLER arms) 
at DESOTO 1950 OLDSMOBILE (76, 88) 
- p 0 S T | DODGE 1950 OLDSMOBILE (98) 
1950 PLYMOUTH 
on 
” » 16,000,000 people FORD 1030 PONTIAC 
ul. ( ) USSON Komnadere, Super) 1950 STUDEBAKER (Champion) 
- monthly your customers) see HUDSON (Pacemaker) 1950 STUDEBAKER (Commander, Land 
a MERCURY Cruiser) 
. each ad. 
+h 








Brilliant Chrome Plating Identical to New Car Specifications 


: | IT PAYS TO SELL ERIE FENDER-TO-FENDER KARGARDS: 


30 





St 

tc 

z ERIE MANUFACTURING Daccocu 

- Mf PRESSED STEEL CAR COMPANY, INC. sss 
at General Sales Office: J & H SALES COMPANY 





” 75 E. WACKER DRIVE - CHICAGO 1, ILLINOIS 
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Buda Co., Harvey, IIl., announces 
election of L. F. Shoemaker as a 
vice-president. He joined the com- | 
pany in 1920 and until recently was | 
sales manager. Buda Co. manufac- 
tures gasoline and diesel engines. 

* * + 
Segerstrom Heads Sales 
Of Fine Fiberglass 

Fred W. Segerstrom, district 
manager of industrial sales for Lib- 
bey-Owens-Ford Glass Co. at Los 
Angeles, has been 
transferred to the | 
new Fiber Glass | 
division as mana- 
ger of super fine | 
fiberglass sales, it | 
is announced by 
G. P. MacNichol 
jr., vice-president 
of LOF Glass.| 
Segerstrom will} 
have offices in the 
Wayne building, 
F. W. Segerstrom Toledo. | 

Construction work on the first | 
factory unit of the new Fiber Glass | 
division at Parkersburg, W. Va., is | 
being rushed so that production 
may get under way late this year. | 
Segerstrom joined Libbey-Owens- 
Ford in 1939 as sales representative 
at Seattle. 


| 








* oe * 


Shurtleff. Judd in New Posts 


At Standard Products 

Appointment of Wade E. Shurt- 
leff as personnel manager of 
Standard Products and Charles 
H. Judd to serve the military 
contracts division and to handle 
special assignments of the execu- 
tive office has been announced by 
Harry D. Myers, president. Shurt- 
leff will direct and coordinate 
employe relations activities in the 
six manufacturing divisions. 

Widely known as a speaker 
and writer on employe relations | 
subjects, Shurtleff has served for | 
the past year as associate editor 
of the Bureau of National Affairs. 
He previously was director of in- 
dustrial relations and personnel 
at Willys-Overland Motors, and 
personnel director of Apex Elec- 
trical Mfg. Judd will serve in 
engineering and manufacturing 
capacities, with emphasis on sev- 
eral large defense projects being 
undertaken. 

+ b * 


F. L. Jacobs Co. Appoints 


Clare Jacobs Treasurer 

Election of Clare S. Jacobs, 
executive vice-president, as treas- 
urer of the F. L. Jacobs Co., De- 
troit parts manu- 
facturers, was an- 
nounced follow- 
ing a meeting of 
the board of di- 
rectors. 

Other changes 
announced were: 
John F. Jacobs, 
director and a 
member of the 
executive commit- 
tee, named assist- 
ant treasurer; A. 
R. Jacobs, vice-president, appointed | 
a director and member of the ex- | 
ecutive committee, J. H. Briggs, 
director, named a member of the 
executive committee. 

* * + 


Warner Awarded Degree 


By Beloit College 

Beloit College, Beloit, Wis., has 
awarded an honorary doctor of 
science degree to A. P. Warner, 
president of Warner Patterson Co., 
Chicago. S 

An inventor, engineer and manu- 
facturer, Warner developed the 
Warner lens which made possible 
the first non-glaring automobile 
headlight, the magnetic speedom- 
eter and the electric brake. 


* 


Wilkins Named to Head 


Reo’s Georgia Branch 
Formation of an Atlanta branch | 





Clare S. Jacobs 


of Reo Motors, Inc., and the ap- 
pointment of Barto W. Wilkins 
as branch manager have been an- 
nounced by A. L. Struble, general 
sales manager of the Lansing | 
manufacturer of trucks, engines | 
and bus chassis. 
The new Atlanta branch will be 
located at 956 Marietta St., head- 


Auto Personnel 





quarters of the former Reo truck 
distributor there. Wilkins is 
former sales manager of Reo’s 
bus division. 
* x * 

Coupland at Metal Products 

Appointment of Maj.-Gen. R. C. 
Coupland (USAF retired) as man- 
ager of a newly created production 
development department of the 
Metal Products division of Koppers 
Co., Inc., has been announced. 

Gen. Coupland will supervise and 
coordinate all activities in connec- 
tion with product development, im- 
provement and acquisition. 


* * * 


Du Pont Names Woods 
William J. Woods, formerly a 


member of the Du Pont Co. plastics | 
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in Chicago, has been | 
appointed anti-freeze sales repre- | 
sentative for the company in the 
Toledo (O.) area, it is announced. | 
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sales office 






Harvester British Branch 


Directed by McCormick 
Brooks McCormick has been ap- ™ 
pointed joint managing director of |" 
International Harvester Co. of 
Great Britain, Ltd. with head- 
quarters at Doncaster, England. 
McCormick, who has been with | 
International Harvester for 10) 
years, has been district manager of Remodeling Boosts U. C. Sales— 
the general sales department at) 


Dallas for the past year. He is a} 
cousin of Fowler McCormick, who | used-car lot and found that business jumped appreciably. According to A. J. McRae, 


recently resigned as board chair-' sales in June were the largest of the year, almost double previous four-week periods. 
man of the company. - 
aie announced two promotions as dis- 
trict managers and three as branch 
| managers. 
Walter R. Whitman 
Universal C.1.T. Credit Corp. has! manager, Bridgeport, 


Geer-McRae Motors, Stockton (Calif.) Lincoln-Mercury dealer, recently remodeled its 


John H. Davis has been advanced 
to a similar position at Poughkeep- 
sie, N. Y. New branch managers 
are Albert F. Lennox at Springfield, 


(Continued on Page 19, Col. 4) 


Five New Managers 
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VMarflow Tool Added 
lo Brown Mfg. 

ST. LOUIS.—Brown Mfg. Co., St. 
Louis, manufacturer of auto: body 
cools, has added the name and mar- 
keting facilities of the Marflow 
fool division, formerly of Steel- 
rafters Co. 

The addition will enable the man- 
ifacturers of the Air-Quick body 
tools to supervise their marketing, 
which was formerly done by Steel- 
crafters Co. Ferd Wolfram was ap- 
pointed as sales manager of the 
Marflow Tool division. Wolfram 
was formerly with Steelcrafters Co. 
as a sales representative. 


Jordan Birthday Fete 
A second birthday celebration was 
held by Jordan Motors, Inc. (Dodge- 
Plymouth), 609 E. Jefferson St., 
Mishawaka, Ind. Dancing and re- 
freshments were furnished to the 
public. 
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I-H's Seventh in Philadelphia Area— 


Complete truck service on a round-the-clock basis will be provided at International 
Harvester's new West Philadelphia truck branch. At 4500 Woodland Ave., it contains 
showroom and offices, a service station designed to service trucks of any size, toolroom 
and a large parts section stocked with new and factory-rebuilt parts. The branch is 
the seventh link in International's Philadelphia area truck facilities. 


Miller-Kennedy Buys 
Miller-Kennedy, Inc. (Buick), Me- | plement division to that location in 
Pherson, Kans., has purchased prop- 
erty on the south side of Kansas | 


Ave. there and will move its im-| ment location at 111 S. Ash. 


BUT... BIGGER NEWS is Coming 
A TREMENDOUS STORY OF 
ANOTHER FRAM MIRACLE 
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September. The firm will move its 
ear division to its present imple- 
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‘(Continued from Page 18) 


Mass.; Raymond B. Bechard at |Angeles, has announced the ap- 
Pittsfield, Mass., and William B. | pointment of R. W. Powell as head 
Minor at Idaho Falls, Ida. lof the purchasing department. He 
{succeeds W. B. Moon, who has re- 
was formerly a 


ea 


* * 
GMC Boosts Matson caer slalaen: 
* 


Appointment of Charles Matson | 
as general supervisor of material! §poerin’s Retirement 
control for coaches and trucks at} 7 
GMC Truck and Coach is an-| Announced by DuPont 
nounced by Fred H. Bolton, man-| G, W. Sherin, sales manager of 
ager of production and material | chemical specialties division of E. I. 
control. Matson has been supervisor|du Pont de Nemours & Co., Inc., 
of material and production control | Wilmington, Del., 
‘for GMC’s Coach division since| retired July 31, 
1943. |after 26 years 
|with the com- 


+ ~ + 
Goodrich Ups Powell | pany. 
The division he 


J. F. Sweatt, plant manager for | 

' : ; headed markets 
_ =" everton tire plant = Los the No. 7 line of 
jauto polishes, 
|waxes, radiator 
| cleaners and other 
| specialties for au- 
tomotive and 

household use. G, W. Sherin 
Sherin has been active for many 
years in sales and advertising cir- 
cles, primarily in the automotive 
field. He has been a member of the 
board of directors of the Motor 
jand Equipment Manufacturers 
|Assn. for six years, and was vice- 

| president in 1950. 
+ ok 


* * 


ES 


General Promotes Bellows 


Howard A. Bellows, New York, 
‘formerly eastern division sales 
manager of the General Tire and 
| Rubber Co., has been transferred to 
ithe company’s main offices in Ak- 
ron to assume the office of man- 
ager of retail merchandis‘ng. He 
| replaces S. S. Poor, who will take 
/up new duties elsewhere in the 
| company. 
| + ok * 


Sundstrand Ups Nelson 


Appointment of Robert N. Nel- 
son as assistant sales manager of 
the pneumatic division, has been 
announced by Sundstrand Machine 
Tool Co., Rockford, IIl. 


* * * 


Sealtight Corp. Moves 


Sealtight Corp., manufacturer of 
|Sealtight ignition insulators, has 
moved into new and larger quarters 
|at 228 First St., N.E., Cedar Rapids, 
‘Ta., according to Carl W. Nelson, 


| general manager. 
* * * 


CLT. Advances O’Shea 


To Branch Manager 

Patrick J. O’Shea has been ad- 
‘vanced to the position of branch 
|manager for the Universal C.LT. 
|Credit Corp. office in Plainsfield, 
New Jersey. 


'O’Donnell Promotion 


Announced by C.L.T. 


Universal C.I.T. Credit Corp. has 
lannounced the promotion of 
|Charles R. O’Donnell as assistant 
|vice-president in charge of the 
| company’s Newark division. He will 
supervise the company’s network 
of offices in the northern New Jer- 
sey area. 


Dearborn Appoints Zich 

G. D. Andrews, sales vice-presi- 
dent for Dearborn Motors, Inc., 
| Birmingham, Mich., has announced 
the appointment of John Zich as 
manager of the new-product inves- 
tigation department. Zich succeeds 
J. N. Swetland, now manager of 
the companv’s Washington office. 

* * * 


Barr Back in Detroit 

With the initial design phases of 
the Cadillac-Cleveland tank pro- 
gram completed, H. F. Barr has 
assumed his previous position as 
assistant chief engineer of the Cad- 
illac plant in Detroit. Barr's posi- 
tion as chief engineer of the Cleve- 
land tank plant has been assumed 
by C. V. Crockett. 





* * 


Basso Heads Automotive Day 
on , Domenich Basso, DeSoto-Plym- 
. / outh dealer, Los Angeles, was 
\ master of ceremonies at “automo- 
tive day” at the Optimists club. He 
|had Ralph DePalma, race driver as 
| principal speaker. 

+ * 6 
Ramsey Joins Buxbaum 


As Sales Manager 


John L. Ramsey, formerly sales 
‘Continued on Page 26, Col. 1) 
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Nine States 
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OK Studies 


Surveys to Evaluate Motor Vehicle Taxation, 
Road Building and Truck Weights 


WASHINGTON. The National 
Highway Users conference report- 
ed here that special interim studies 
on taxation of motor vehicles, high- 
way construction and truck weights 
have been authorized in nine states. 

In general, the NHUC said, 
these study committees would re- 
port to 1953 state legislatures. 
Studies have been initiated, ac- 
cording to the NHUC survey, in 
the following states: 

Legislative interim committees 
have been created in California to 
study the development of efficient, 
economical and adequate highways. 
The committees are specifically di- 
rected to study alternate methods 
of financing the highway moderni- 
zation program and of taxing heavy 
commercial vehicles equitably. An- 
other resolution directs the house 
interim committce on state and lo- 
cal taxation to study the transpor- 
tation license tax law and its con- 
tinued need. 

A Connecticut resolution directs 
the legislative council to make a 
study of highway taxation and the 
use of highways by vehicles of all 
kinds. A Maine resolution author- 
izes the legislative research com- 
mittee to study the entire problem 
of truck taxation. 

A resolution in Indiana author- 
izes the state highway commis- 
sion to conduct adequate and con- 
clusive tests of different types of 
paving materials, including dura- 
bility and lasting qualities under 
heavy truck and auto traffic and 
the relative costs of initial appli- 
cation and general upkeep. The 
commission shall also endeavor to 
prepare specifications relative to 
the wheel-bearing canacities of 
various paving materials. 

A Michigan resolution creates a 
special committee to investigate 
highway construction and mainte- 
nance, including damage bv trucks 
and the elements. The committes 
also shall investigate the best 
method of taxing trucks on an 
equitable basis based on earnings 
and highway damage. 

A similar resolution in Missouri 


Decimal System 


Adopted at Ford 


DEARBORN.—A standard deci- 
mal system for preferred thick- 
nesses of sheet and strip steel has 
been adopted by Ford Motor Co. to 
replace gauge numbers in use for 
years. 

Ford design engineers now speci- 
fy sheet and strip steel thickness 
solely in decimals without refer- 
ence to any existing gauge system. 
The company expects to extend use 
of decimal equivalents to 


non-ferrous metal sheet and strip. 

D. J. Davis, director of manufac- 
turing engineering, said gauge sys- 
tems have outlived their usefulness 
in an age of precision manufactur- 


ing. 


tees 


PUZZLED 


NEED INFORMATION 
IN A HURRY 


CONSULT YOUR 
AUTOMOTIVE NEWS 


ALMANAC 


FOR THE ANSWER 


(There is still a limited supply of 1951 
Almanacs available at $2.50 per copy.) 


include | 
brass, copper, aluminum and other 


provides for these objectives as well 
as the need for an expanded and 
improved highway system. This re- 


port shall be available by Sept. 1, | 


1951. 

The Nebraska legislative coun- 
cil is authorized to make a study 
of road problems, including dif- 
ferent methods of raising reve- 
nue. The Ohio program commis- 
sion is empowered to make an 
exhaustive study of the highway 
system and the highway depart- 
ment. The commission shall de- 
termine the funds available and 
the programs established for fu- 
ture construction, also the use of 
the highways by the commercial 
trucking interests and the contri- 
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Bev. Anderson Chevrolet— 


Bev. Anderson Chevrolet, Inc., recently opened this sales and service headquarters 
at Kingston, N. Y. The building offers 1,500 square feet of new car display area in a 


layout covering 19,000 square feet. 


butions that they should make to- 
ward construction and mainte- 
nance, 

An Oregon joint resolution cre- 
ates a_ legislative committee to 
study standards and results in the 
construction and maintenance of 


FRAM Radiator 


tor Causes 


“& Water Cleaner 


8 


Overheating — 
REMOVES PARTICLES 


state highways. The committee 
shall study the effect of motor ve- 
hicle taxation, enacted this year, 
upon the economy of the motor 
transportation industry and_ the 
state and communities served by 
this industry. 


ot! 
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Sales Program 


LOS ANGELES. Howard N. 
Wilhelm, new president and gen- 
eral manager of RiteSet Mfg. Co., 
manufacturer of automotive brake 
lining, has announced an expanded 
sales and manufacturing program. 

Plans include a merchandising 
campaign and a consumer adver- 
tising program to develop increased 
brand-name identity among auto- 
mobile owners. 

The election of Arch C. Shafer 
as sales vice-president and Ken 
Nichols as secretary-treasurer was 
also included in the announcement. 


Bartow Motors Moves 


W. H. Hicks, president of Bartow 
Motors, Inc. (Pontiac), Bartow, 
Fla., announces that his firm has 
moved to new quarters at East 
Main St. and Orange Ave. 
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Salary and Hourly Workers Get About Same Deal... 


Analysis of Vacations 


NEW YORK. — Paid vacation, a three-week ceiling on the vaca- {only eight companies enjoy the 
_|benefits for hourly workers just tion allowance. same benefits. 
|about equal those _ traditionally Employes in most of the manu- Among the nonmanufacturing 


granted white collar workers, ac- f : : +s : companies, three-week maximum 
‘ c acturin companies participatin ai os : ta : Me 
| cording to a study by the National & Pp p Pp & paid vacation is dominant for em 


‘ ., in the survey still get a maximum ployes with longer service, None of 

al ae Se a page = “om paid vacation of two weeks or less.|the nonmanufacturing cooperators 
oe von geanneeen o neers oe But, while the two-week paid vaca- | places a ceiling of one week on the 

Majestic Motors, Englewood, Colo.— turing and nonmanufacturing com- 4:5,’ maximum is still majority Vacation allowances for either 


The expanded and remodeled building of Majestic Motors (Chrysler-Plymouth), com- panies. practice among these companies, hourly or salaried employes, In 
plete with adjoining used-car lot, has been opened by Frank Kvacek, owner. The In certain respects, the board three-week maximums have become ing — as a = 
building is situated on Broadway, Englewood's main thoroughfare. i , , ; : : 7 een or salaried; <U percen or 
wae = : Po SS ee i a ; oe ae Se ae "biieaad increasingly prevalent. hourly—is there a two-week vaca- 
* the point where such application me : ‘ “ ar - When it comes to a vacation for tion limit. 
Plastic Armrests may as rival its use Gr tbiekan si, tia on aeeetiiiie diag ae a a ee a ee 
‘ - ‘ : ; s ” od 
wheels on a total poundage basis, ing hourly solu 44.7 percent more liberal with salaried employes: to be a factor” in determining 


‘ e ® . * 
oO 3 . 12 of the manufacturing companies Maximum vacation allowances in 
Gain P pularity Eastman Kodak Co. reported. grant a three-week maximum g Pp the $00 gastictpeting Gammmnaies 


NEW YORK.—The volume of The report said that at least 10 paid vacation. Among the 301 8tant a paid vacation of four or Among manufacturing companies, 
plastic being used in making auto- car and truck manufacturers have companies that employ salaried more weeks to longer-service sal- especially, the larger companies 
motive armrests has increased to adopted the plastic armrests. workers, a smaller proportion set | aried employes; hourly employes in 44 more liberal vacation allew- 


PY te 


| 


— = ee kes ances than do the smaller. Among 
manufacturing companies’ with 
fewer than 500 employes, more 
than half place a two-week limit 
on paid vacations for hourly em- 
ployes. 

In contrast, more than half of 
‘he companies with over 1,000 em- 
ployes allow longer service hourly 
employes three or more weeks off. 
For salaried employes in these 
manufacturing companies, this is 
also true. 

Among the nonmanufacturing 
companies participating in this sur- 
vey, the three-week maximum vaca- 
tion allowance for longer service 
eMployes is so prevalent that size 
of company has relatively little 
bearing. To the extent that it does, 
the larger companies more fre- 
quently set more liberal allowances 
than do the smaller. 

In most companies in the survey, 
the longer the employe is with the 
company the more vacation he is 
likely to get. Minimum and maxi- 
mum allowances “vary greatly,” 
however, it was said. 

The most prevalent graduated 
vacation allowances for hourly 
employes are one week after one 
year, and two weeks after five 
years. When added vacation time 
is granted, most frequently it is 
a third week after 15 years and 
a fourth week after 25 years. 

For salaried employes in the com- 
panies surveyed the vacation sched- 
ules most frequently allow one 
week after six months, two weeks 
after one year and, when given, 
three weeks after 15 years and four 
weeks after 25. Employes in every 
company participating in the study 
receive some vacation time off after 
they have at least one year of 
service. 

In the companies studied, vaca- 
tion allowances for’ executives 
range from no vacation at all to 
no limit on time off. But for the 
majority, vacation allowances for 
executives are the same as those 
|for other salaried employes. 
| In the past, few companies have 
bothered to formalize vacation 
plans for executives, A 1945 survey 
of vacation practices in 175 com- 
panies showed that only eight had 
a formal policy covering executives. 
In 1946, a survey of 136 companies 
|showed that only 3 percent had a 
|formal policy covering executive 
vacations. 

Of the 303 companies participat- 
ing in the survey this year, 49 indi- 
cate that they have a formal vaca- 
|tion practice for executives that 
differs from that set up for salaried 
employes. 


Buick Reports 673 Sales 
To Government Units 

FLINT.—Buick has sold 673 cars 
to federal, state and city govern- 
ments this year, Albert H. Belfie, 
general sales manager, has_ re- 
ported. 

All but 42 of them were sold to 
federal government agencies, Bel- 
fie said, including 357 to the UV. S. 
Air Force, 13 to the Atomic Energy 
Commission and 24 which were 
shipped to Europe for Gen. Dwight 
D. Eisenhower's staff. Thirty-seven 
|were sold to state governments and 
five to New York City. The major- 

———— lity of the models were four-door 


‘cooling System Troubles f 1) | ce Vi ae | wa jeotone in the Special series. 


anaes 


Linn Heads Housing Group 

Olin Linn, president of New Or- 
lleans Motor Co., Inc. (Ford), 1801 
|Canal St., was elected president of 
the National Public Housing Con- 
lference at its convention in Wash- 
‘ington. 
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Highways & Safety... 


August Award Goes 
To Oregon’s Cosart 


By Sam Sampson 
Staff Writer 
O LEE D. COSART, Dodge- 
Plymouth dealer 
goes 


in Portland, 
AUTOMOTIVE NEWS 
award, “safety- 
minded dealer of 
the month” for 
August, in recog- 
nition of his work 
in bringing about 
a cooperative pro- 
gram with state 
auto dealers to- 
ward greater safe- 
ty on Oregon 
highways. 

. Cosart holds 
L. D. Cosart several important 
positions in Oregon’s traffic safe- 


Ore., the 





ty. He is safety chairman for the | 


Oregon Automobile Dealers Assn., 








Nothing delights a car owner so much as the new experience of 
driving in the shade of a Fulton Sun Shield. 


IVEY 


NO. 36 DE LUXE 
TRAFFIC LIGHT FINDER 


Large size, instantly 
adjustable to suit any 
driver. Mounts 
securely to inside 
windshield molding. 
List, $2.95. 





A car without a Fulton Shield 
is like a hat without o brim 


and the Automobile Dealers Assn. 
of Portland; chairman of the law 
enforcement committee of the 
Portland traffic and transportation 
commission, and last but not least, 
chairman of the _ Lincoln high 
school dad’s club driver training 
program, where his children have 
attended school. 

During 1950, while 
safety chairman of the Portland as- 
sociation, the organization spon- 
sored an adult driver training pro- 
gram that won national recognition 
from the National Committee for 
Traffic Safety. 


* * * 


Showed Early Interest 


= said that his interest in 
4 traffic safety began in 1934, 
when traffic fatalities, loss of man 


he Pultoa Suan EY 


He quickly realizes the value of driving comtort—eye-relief, 
relaxation, coolness. Modern styling, permanent construction of 
aluminum and stainless steel, solid attachment direct to car 

body, full adjustability of position — all these features make the 
Fulton Sun Shield a good “buy.” 


More than a million car owners have put the Fulton Sun 

Shield OUT FRONT... paving the way for greater accessory 
profits for you. Take advantage of this consumer acceptance — 
FEATURE...DISPLAY...SELL the Fulton Sun Shield. List $24.95. 


THE FULTON COMPANY 


MILWAUKEE 
DESIGNERS AND MANUFACTURERS OF AUTOMOTIVE EQUIPMENT SINCE 1911 


Cosart was | 





clubs, chambers of commerce and 
| other organizations to inform 
| them of the facts on _ traffic 
safety, and urge their coopera- 
tion in programs for eliminating 
auto accidents. 

| Currently, he continued, the Ore- 
|gon Automobile Dealers Assn. is 
| appointing 24 assistant safety chair- 
|men in the state, and through 
their united efforts, will attempt to 
|pass bills in the next session of 
|legislature to make it mandatory 
|that all high school students will 
|have classroom training on auto 
|operation and safety, and for state 
|appointed and controlled safety in- 
|spections of every motor vehicle 


| twice a year. 
| * * * 





Nash for Goshen (Ind.) School— 
Floyd Lechlitner (left), Nash dealer, made this 1951 Nash Statesman available for | 
driver-training at Goshen high school. Shown with Lechlitner is Don Yoder, the school’s! 4eeident Causes Shown 


driver-training instructor. HESE two items, Cosart said 
are necessary for further prog- 
ress in highway safety. Each assis- 
tant state chairman will attempt to 
reach the civic clubs and other or- 
ganizations in his area, and move 
them to advise every senator and 
representative how they feel on the 
matter, he explained. 

“We have selected these two 
projects for intensive work be- 
cause the latest figures indicate 
that 42 percent of the fatalities 

| in Oregon are due to unsafe cars, 
and unthinking drivers under 25 
years of age,” Cosart pointed out. 

“We believe that progress can be 
made only by isolating the causes 
and directing efforts where the 
greatest good can be obtained on 
a step by step basis, rather than a 
flag-waving hullabaloo which might 
bring about excellent flash, but 
non-permanent, cures.” 

* - 


‘Kansas Walkers 


Judged Safest 


Kansas’ largest city, Wichita, 
and Belmont, Mass., have been ad- 
judged the safest for pedestrians 
during 1950 by the American Auto- 
mobile Assn. 

Kansas won the grand award 
among all states and first place 
among states in its ponulation 
group, while Wichita and Belmont 
received grand awards for cities 
over and under 100,000, respectively. 

Other states winning first place 


hours, and destruction of property |that I should be active in the pro- | 
due to traffic accidents began to| motion of traffic safety.” 
be noticed. | At the present time, Cosart es- 
“It seemed to me that this mat-| timated that he spends 20 percent 
ter was definitely a part of every-| of his business hours in working 
one’s business connected with mo-| for greater traffic safety. Dur- 
tor vehicle transportation,” he said,| ing the last three years, he said, 
“and when I became an auto dealer| he has made speeches to dealer 
in Portland in 1945, it was logical) groups, Rotary clubs, Kiwanis 











in owner satisfaction 
in sales 
in profits for you 


in their population groups were 
Massachusetts, Minnesota, Con- 
necticut and Washington. Other 


cities honored were Chicago; Min- 
neapolis; Rochester, N. Y.; Jackson, 
Mich.; Bismarck, N. D., and Little 
Falls, Minn. 

* ES * 


Indiana Sets Fall Start 
‘On Wabash Toll Bridge 


Construction of a toll bridge to 
span the Wabash river between In- 
diana and Illinois may begin in the 
fall, Walter G. Cook, chairman of 
the Indiana toll bridge commission, 
has announced. 

Sf Cook said that the bridge would 
; be erected near Mount Vernon, and 
YY, estimated a revenue of between 
1 $8,000,000 and $12,000,000 annually 
for both states. 
* 


Walker's Watch 


Pedestrians, Not Drivers, 
May Face Court 


Pedestrians, not the drivers, will 
be liable for prosecution in Cleve- 
land if they are hit in an automo- 
bile accident for which they are re- 
sponsible. 

The traffic commissioner said the 
pedestrian will probably face jay- 


| walking charges if he recovers. 
* + + 





Northwestern U. Offers 


3-Week Police Course 

A basic three-week course in ac- 
cident prevention and police traffic 
supervision will be offered Oct. 1-19, 
1951, by the traffic institute of 
Northwestern university, Evanston, 
Til. 

The course is open to all police- 
men who are in active service in 
city, county or state police organ- 
izations and whose attendance is 
approved by their department head, 
it is announced. 

* * * 


Memphis Drive Halts 


Rise in Accidents 
| Concentrating on known danger- 
lous traffic spots, and doubling the 
number of the enforcement Officers, 
has brought an improvement in 
safety conditions in Memphis. 
Alarmed at the increase in 
| crashes and fatalities; commis- 


| seameg Claude Armour reorganized 
(Continued on Page 58, Col. 1) 
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For sheer beauty, the orchid casts a magic spell of breath-taking 
loveliness that overwhelms all others in the flower kingdom. There is 
the lily, the daffodil, the rose — but the orchid stands alone. 


This is true of BLUE CORAL. For restoring and preserving the finish of 
fine cars, a BLUE CORAL Treatment bows to no one. Today, almost 
a quarter of a century later, BLUE CORAL is still supreme in its field. 


Leadership is never won easily. And to retain this leadership — 
year after year — is the greatest testimonial America's motor car 
industry could ever give any product. In the years to come, BLUE 
CORAL will continue to hold its unswerving goal of providing better 


=. Finishing al 
and a finer product. 


for Any Car A product unmatched by any substitute, anywhere. 





COMPANY FACTORS. iNt. WHITE PLAINS. NEW TOBE 
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On the Financial Front. . 


Oil Firms’ Income 
Increases 23 Pct. 


By George Deery 
Associate Editor 

HE net income of the 30 leading 

oil companies, under a continu- 
ous study by the Chase National 
Bank of New York, spurted 23.6 
percent in 1950 over 1949, the bank 
reported last week. 

It reached $1,739,000,000 in 1950, 
which compares with $1,407,000,- 
000 in the preceding year. Total 
income, which embraces receipts 
from sales, services and other 
sources, soared to a record $15,- 
574,000,000. 

Capital expenditures last year 
were $1,894,000, but it is pointed out 
that only $159,000,000 came from 
banks, insurance firms, and the in- 
vesting public. More than half of 
this was used for retirement of ex- 
isting indebtedness, Chase states. 

Of the total assets at the end of 


ed and long-term debt was $2,423,- 
000,000. This compares with $2,604,- 
000,000 at the close of the previous 
year. 

* * + 


Stewart-Warner Outlook 


AMES S. KNOWLSON, head of 

Stewart-Warner, said that only 
a small share of his firm’s first- 
half sales was accounted for by di- 
rect defense orders, and that with 
the exception of production of ve- 
hicle and aircraft heaters for the 
armed forces or their suppliers, 
Stewart-Warner had made only 
moderate shipments on other gov- 
ernment contracts. 

“Beginning in August our bill- 
ing on defense contracts should 
assume larger proportions,” he 
said. 


“Inventories increased 


further 


the year—-$18,218,000,000—there was |during the second quarter. Televi- 


34.2 percent in current assets. Fund-|sion sets and components invento-| $5,045,485 in the corresponding six 





Double your filter service volume ...a 
WIX Dirtector is equivalent to an extra 


man at your pump! 
















ries do not give us undue concern at | 
the moment. The radio and televi-| 
sion industry as a whole is optimis- | 
tic about a pickup in the fall.| 
Whether this is based on fact or is 
a case of whistling in the dark re- 
mains to be seen. 
* oa * | 
664 ,)RDERS in some categories 
have been affected adversely 
by the slowed tempo of domestic 
business,” Knowlson added. 
“However, it would seem that 
taking into account our antici- 
pated defense production we may 
expect the remainder of the year 
to run along on a fairly even | 
keel. | 
“As most of these government | 
orders have price revision clauses, 
and all are subject to renegotiation, 
I am not sanguine that our profits 
margins, which have been very 
gratifying, will keep up with the 
level of the first six months.” 
* * 


Associates’ Profit 


Hits $5,461,396 


Associates Investment and _ all 
subsidiaries reported consolidated 
net income of $5,461,396 after in- 
come tax provisions in the six 
months ended June 30, compared to 


FILTERER/(; 


Today, with modern Heavy Duty Oils in the 
picture, you're as out-of-date judging the condi- 
tion of motor oil by the dipstick or on a piece of 
paper as you'd be trying to sell gasoline from a 
barrel! 


Only with the WIX Dirtector can you ac- 
curately show the condition of your customer’s 
motor oil. Whether light or dark—clear clean or 
dirty—the WIX Dirtector gives both you and the 
motorist the TRUE answer! 


Thousands of WIX dealers are cashing-in on 
this modern “Engineered Selling” tool. It is so 
important to sales and profits in oil and oil filter 
cartridges, that every service station should have 
a WIX Dirtector at every pump! 


WIX, and only WIX offers you the WIX 
Dirtector. Contact your nearby WIX distributor 
for full information. If your Jobber doesn’t have 
WIX, write us today. 





nee. 


OIL FILTERS © CARTRIDGES 
WIX ACCESSORIES CORP, 
CANADIAN FACTORY: WIX ACCESSORIES CORP. LTD., 11 Wabash Ave., Toronto 3, Ont. 





GASTONIA, N. C. 


at June 30, 1950, to $51,378,761 at 
June 30, 1951. 

“While these outstandings are 
not high in relation to industry 
standards, the sharp rise over the 
past year can be attributed chiefly 
to the return to more normal op- 
erating conditions in the trade,” the 

id. 
en ts fully expected that these 
loans to dealers will show some 
reduction in the latter half of or 
year. However, the reduction eo 
be dependent upon the number - 
automobiles produced during the 


period.” 


ENGINEER DIVISION 

















Towmotor Lifts 
Net to $643,325 


Record high net sales of $12,653, - 
753 in the first six months of 1951 
were announced by Towmotor 
Corp., manufacturer of fork lift 
trucks and tractors. Net profit for 
the period was $643,325, or pes 
share, after provision of $1,640,9 

eral taxes. y 
yo in the corresponding period 
last year were $5,816,310, while pro- 
vision for taxes was $387,715 and 
net profit was $391,754, or $1.25 a 


share. 


“Chief, Mahoney here has dis- 
covered a cheap, simple method 
of making parts more inacces- 
sible to repair men.” 
months last year. They equal $5.04 
a share, against $4.84 a share in the 
first half of 1950, Robert L. Oars, 
chairman, told stockholders. 

The principal increase in out- 
standing receivables developed in 
motor lien wholesale short-term 
loans, which rose from $22,082,031 


* * * 


Fibre’s Income 


Hits $2,747,963 


J. R. Millar, chairman of National 
Automotive Fibres, has reported 
consolidated net profit for the six 
months ended June 30 amounted to 
$2,747,963 after provision of $3,323,- 
135 for federal income and excess 
profits taxes, equal to $2.76 per 

re. 
oeThia compares with a net profit 
of $1,566,116 or $1.57 per share, after 
federal income tax provision of $1,- 
014,842 in the corresponding period 
of 1950. Consolidated net sales for 
the six months ended June 30 to- 
taled $50,189,258 as compared with 
$28,991,920 in the like period last 


year. 


General Tire Net 


Gains Sharply 


General Tire & Rubber and sub- 
sidiaries have reported net profit 
of $3,411,779 for the six months 
ended May 31. This is equal to $5.48 
a share. 

For the same period last year the 
firm’s net was $1,666,974, or $2.44 
per share. Net sales were $85,458,- 
711, compared with $45,963,253 in 
the like period a year ago. 


Du Pont Holders 


Firm Sets Owners 
At 133,799 


E. I. du Pont de Nemours was 
owned by 133,799 stockholders as of 
June 30, an increase of 8,295 over 
the number of holders recorded at 
the close of 1950, and an increase 
of 15,067 over the number as of 
June 30, 1950. 

There were 117,194 holders of 
common stock, and 23,342 holders 
of preferred stock as the second 
quarter period of 1951 ended. These 
figures include 6,737 holders of 
more than one kind of stock. Every 
state is represented among the 
owners of the company. 

* * * 


Budd’s First-Half Profit 
Drops to $7,326,501 

Earnings for the first half of 
1951 of $7,326,501 on gross sales 
amounting to $163,394,238 have been 
announced by Edward G. Budd jr., 
president of Budd Co. This is 
equivalent to $2.02. per common 
share. During the similar period of 
1950, earnings of $8,429,104 on gross 
sales of $137,649,789, or $2.32 per 
common share, were reported. 

For the second quarter of 1951 
net earnings of $3,558,029 on gross 
sales of $85,929,978, or $.98 per com- 
mon share, compared with net 
earnings of $5,239,266 on gross sales 
of $76,770,439, or $1.45 per common 
share, during the second quarter 
of 1950. 


| 


Gulf Six Months’ Net 


Rises to $63,319,000 


Net earnings of Gulf Oil and 
subsidiary companies consolidated 
for the first six months of this 
year were reported as approxi- 
mately $63,319,000, equivalent to 
$2.79 per share. Earnings for the 
Similar period of 1950 were $50,- 


621,000. Both figures include non- 
(Continued on Page 51, Col. 1) 
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TACOMA, Wash.—Salesman Paul 
ohnson, Tacoma, Wash., may 
iink customers have confused 
sed-car dealers with the giveaway 
rograms, He urged a customer 
ho believed he liked a particular 
ar on the lot to “drive it around 
he block.” Johnson hasn't seen 
ihe customer or automobile since. 
7 = * 


Chicago Parking Bill 

CHICAGO.—The way was cleared 
for the Chicago Park District to 
build and operate underground 
parking facilities with passage of 
a bill by the Illinois senate. The 
measure, sent to the governor for 
signature, 
project through revenue bonds, 

* o * 


Pa. Insurance Hikes 
HARRISBURG, Pa. — (UTPS). 
Proposed increased automobile in- 
surance rates for Pennsylvania are 


not likely until Oct. 1, it has been|nounced. The company manufac-| girline’s 


reported by A. C. Leslie, commis- 
sioner of the state insurance de- 
partment with whom the proposed 
increases were filed. 

* * * 


Socony Rewards Idea Man 


NEW YORK. — Socony - Vacuum 
Oil Co., Inc., has awarded employe 
Charles E. Gilchrist $1,750 for an} 
idea for a new type container for 
two of the company’s products. Gil- 
christ’s idea applies to eight-ounce 
containers for Mobil Hydrotone and 
Mobil Stop-Leak. They were previ- | 
ously oblong with replaceable screw | 
caps. Gilchrist suggested changing 
the containers to the conventional 
round, food-type cans. 

> * * 


Dorris Leads Horseless Club 

ST. LOUIS.—The annual parade 
of the St. Louis horseless carriage 
club attracted 28 machines of an- 
cient vintage and was led by George 
P. Dorris, pioneer St. Louis auto 
manufacturer who drove a machine 
he made in 1902. The Dorris and 
a 1902 Oldsmobile owned by Wil-| 
liam C. Niermann, Nashville, IIl., 
were the oldest cars in the parade. 

* * * 


Aussies Hike Austin Price 


SYDNEY, Australia. (UTPS) 
Austin Distributor, Ltd., has an- 
nounced a price hike here of 20 


pounds on all models of Austin 
automobiles as a result of a 15 per- 
cent increase in freight charges by 
shipping companies on the Austra- 
lia England run. Other distribu- 
tors are waiting advice from their 
London offices but it is expected 
that all makes of British motor 
vehicles here will be subject to a 
similar hike. 
* * * 


N. Y. Secale Bids Received 

ALBANY, N. Y.—New York state 
has received low bids totaling $530,- 
190 for construction of the first 42 
weighing stations to be used in ad- 
ministering the new weight-mileage 
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tax on heavy trucks. Receipt of 167 | 


bids on the work was announced 
by the department of public works 


and the department of taxation and | 
will administer the | 


finance, which: 
law. 
* 


Ark. Truck Line Sold 

LITTLE ROCK, Ark.—Arkansas’s 
largest home-owned truck line, the 
Arkansas Motor Freight Lines, | 
Inc., has been purchased by R. A. 
Young jr., of Fort Smith, Ark. The 
former owners, Roy C. Martin and 
| J. C, Gibson, both of Fort Smith, 
| will remain as officials and opera- 
|tors of the line. 
| * * * 


calls for financing the | 


Westinghouse Buys Plywood 
HAMPTON, S. C.—Westinghouse 
Electric Corp. has acquired the 
common capital stock of Plywoods | 
| Plastics Corp., Hampton, Horace W. | 


| Phillips, president of Plywoods, an- 


tures plywood, flush doors and other | 
wood products. It has operated for | 





| by the Flying Tiger Line at two of 






s . BOF Beauregard Sts. The building 

4 | with 2,048 square feet of floor space, 

7 ’ jcontains a showroom and offices. 
| A used-car lot adjoins. 
| + + * 


Goodrich Expands Plant 


MIAMI, Okla.—Another major ex- 
, | pansion of the B. F. Goodrich Co. 
|tire and tube plant here has been 
j}announced by Walter E. Head, 
|plant manager. It is the third such 
| Program since 1946. 


| * * * 


N. M. Lists County Loans 
SANTA FE, N. M.—New Mexico 


Barnett Motors, Waynesboro, Tenn.— 


Recently completed is the new $75,000 building of Barnett Motor Co., Inc. (Stude-| State Treasurer R. H. Grissom has 
baker). The structure measures 120 by 80. A used-car lot adjoins the building. The | notified the state highway depart- 


40 by 40 salesroom is paneled in pine and illumniated with fluorescent lighting. 


ment that 16 counties owe it “$765,- 
~~ |345 on loans advanced for acquisi- 
some years under an RFC loan. | lifts and consequent trans-loading| tion of right-of-ways.” The 1951 
Westinghouse also acquired all the | operations. |New Mexico legislature appropri- 
mortgages of the company held by a jated $1,000,000 to reimburse the 
the RFC. Tire Rustling Reported | provides a cae “¥ —— ae 
unin : a ovidec ey amount to $15, or 
‘same cee he a Hate | more. Under this legislation, the 
| s - 2 S ¢ S| state as . » ansfe 7 « 
|/from 10 new automobiles at a car |7i io ie Wakwey aannaal 
| lot eel here, police reported. A | thus wiping out eight of the 16 
big semi-trailer is believed to have counties’ debts 
been use to transport the loot. _ "y 


* * * 


Airline Uses New Load Lift 

BURBANK, Calif. Loading of 
airfreight by hydraulic truckbed 
lift equipment has been inaugurated . , 


e 


Towa Gas Receipts Rise 


its intermediate stations, Chicago Mus in N H 
and Cleveland. Trucks built to the Mustang in New Home | DES MOINES. Iowa gasoline 
specifications lift their A new building for Mustang/tax receipts totaled $21,019,729 dur- 


beds to the fivor-level of the air- 
craft, eliminating the need of fork 


Chevrolet Co., San Angelo, Tex.,|ing the first seven months of 1951, 
has been completed at Main and| Col. 1) 


(Continued on Page 61 
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INTERNATIONAL HARVESTER “L-195"’ Road- 
liner tractors are standard equipped with the 
Holley AA-1G Carburetor and the Centri-Vac 
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combination gives positive power control based 
on engine speed. 
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vice-president of the E. J. McAleer 
& Co., Philadelphia, has been ap- 
pointed sales manager for both the 
rubber housewares and automotive 
rubber products divisions of Bux- 


baum Co., Canton, O. 


* ok * 


Harris Succeeds Seyffer 


Angus M. Harris, manager of the 
Ford assembly plant in Edgewater, 
N. J., has been elected chairman 
of the Ford New York-New Jersey 
community relations committee for 
the coming year. He succeeds C. J. 
Seyffer, northeastern regional man- 
ager for Ford division, who served 
as chairman during the commit- 
tee’s first year. 

*” * * 


Exide Offices Moved 


Electric Storage Battery Co,, 
Philadelphia, has moved its gen- 
eral offices to the six top floors of 
the 17-story Robinson Bldg. Engi- 


neering and manufacturing opera-| Pittsburgh Plate Glass Co. has 


tions offices will be moved to the 
company’s other Philadelphia plant 
when a $5,000,000 building program 
| is completed there. 

| * * * 


| Oldsmobile Fills 3 Posts 


| At New Forge Plant 

J. F. Wolfram, Oldsmobile gen- 
eral manager, has announced pro- 
motions at the Oldsmobile forge 
plant, Lansing. 

Harold M. Van Epps has been 
promoted to production manager of 
the plant; Lloyd T. Pearce to chief 
metallurgist, and Victor A. Parry 
was named superintendent of forg- 
ing operations at the projected 
Sapphire jet engine parts plant. 


* * * 





Pittsburgh Glass Appoints 


Hufnagle in Detroit 


Appointment of Edward W. 
Hufnagle as industrial sales en- 
gineer for the Detroit office of 





GLa Nhed 


Department is the front door to profit 
in every other service department. 
Lubrication is the only service that 


customers must buy many 


We must see that those lube jobs 
are bought from us, or the 
additional service jobs that can 
be sold at the time of lubrication 
will go to someone else, too. 
When you get a lube job, a mere 
look at the speedometer will 
suggest many other services 


that are needed. 


“Our profitable Lube Department 
is also a salesman. Like all 
salesmen it must be good looking 
and efficient. That's why we chose 
Lincoln. And modern Lincoln 
Lubricating Equipment has 
contributed greatly to the success 


“Our modern Lincoln Lubrication 


times a year. 


Increa 
and Pr 


of the lube department as well as 


every other department in our a 


service shop.” 


P. A. Eckles, Pres. 


Oldsmobile Sales & Service 
Los Angeles 37, Calif. 


For complete information 

on how you can 
increase your profits 
with Lincoln Business- 
Building Equipment, 
ask your Lincoln Jobber 
—or write for brochure 
entitled “StylEngineered 
Lubrication 
Departments.” 
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Transportation for a Veteran— 
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This motorized wheel chair for a paraplegic veteran was the work of shop employes 
of Public Service Co. of Newark, N. J., cooperating with the concern's American Legion 
post. To stimulate the interest of local civic organizations in the project and show other 
Public Service garage employes how the mobile chair is constructed, Leonette Motors, 
Summit, N. J., provided a Rambler to travel the display to all parts of the state. The 
chair, equipped with headlights and handbrake, has been registered and licensed by 


Se Hew _Soreey tate ater venice Bwees._ 


been announced by W. L. Tom- 
linson, manager of automotive 
glass sales for the firm. 

During the past four years, 
Hufnagle served as a representa- 


| tive of Pittsburgh’s product devel- 


opment department on assign- 


, ment to automobile manufactur- 


ers in the Detroit area. As indus- 
trial sales engineer, Hufnagle will 


| coordinate the work of Pitts- 


} 
| 
| 
| 


burgh’s manufacturing and sales 
departments in servicing automo- 
bile and truck manufacturers. 
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LUBRICATING EQUIPMENT 


BUILDS Customer Confidence 


Replace Lost or Damaged Fittings 
with LINCOLN BULLNECK* FITTINGS 


The modern fitting with the Ball-in-the-Top ... Seals dirt out... grease 
in. The choice of original equipment manufacturers in the automotive 


m implement industries. 


» © © PIONEER BUILDERS 


HNEDEN 


ASSURES Fast, Easy Operation 
PROVIDES Trouble-Free Service 
INSURES Dependable Performance 


LUBRICATING EQUIPMENT @ « + 


LINCOLN ENGINEERING CO., 5709 Natural Bridge Ave., St. Louis 20, Mo. 





| Brakeblok Names Wheeler 
Charles R. Wheeler has been ap- 
| pointed district representative in 
the south central area for Amer- 
ican Brakeblok division, American 
Brake Shoe Co., according to Gor- 
| don A. Weller, manager of replace- 
ment sales. 
| Wheeler, associated with the au- 
|tomotive parts industry for many 
years, was formerly with Auto Lite 
+ * + 





= | Ferguson Elects Stoup 


|To Board of Directors 
Curry W. Stoup, general sales 
manager of Harry Ferguson, Inc., 
was elected to the board of di- 
| rectors of the company at a 
| meeting of the stockholders. 
Stoup joined the company in 
1949 as advertising and sales 
promotion manager and was ele- 
vated to general sales manager in 
charge of the distribution divi- 
sion in 1950. 
* 


* * 


Goodrich Names Kunze 


Eldrid A. Kunze has been named 
manager of the retail service su- 
pervision department of replace- 
ment tire sales division of B. F. 
Goodrich Co. He succeeds Ray- 
|}mond S. Jenkins, appointed mana- 
|ger of the Harrisburg (Pa.) retail 
store. 5 ‘ % 


| Buick Promotes Klock 


|To San Francisco Zone 

| In changes in the personnel of 
Buick’s San Francisco zone an- 
| nounced by Zone Manager Arthur 
| J. Kemp, Walter Klock becomes 
district manager with headquar- 
ters at Chico, Calif. He succeeds 
| James Graham who has been 
| transferred to the Stockton dis- 
trict. 

| Klock comes to the West Coast 
| from Flint, where he was con- 
nected with Buick’s retail store. 
| J. E. Martens, who resigned as 
| 

| 





district manager for the Stockton 
area, has joined Craigie Motors, 
Buick dealer at Napa. 

ca * Oo 


| Dayton Rubber Names Swain 


‘To Head Auto Sales 

H. H. Swain has been appointed 
|manager of automotive replace- 
|ment sales for 
|Dayton Rubber 
|Co., Dayton, O. 
Swain has been 
|in the rubber in- 
;}dustry for 22 
years, specializing 
|in the automotive 
| replacement parts 
field. He will es- 
tablish policies 
for and direct 
the company’s 
automotive re- 
placement sales 
| * 





H. H. Swain 
organization. 
ck 


* 





Sawin Retires; Headed 
Goodrich in Canada 


George Walker Sawin, president 
|of B. F. Goodrich Rubber Co. of 
Canada since 1941, has resigned be- 
| cause of health, it is announced by 
|John L. Collyer, president, B. F. 
Goodrich Co. 

Sawin, with Goodrich since 1913, 
| suffered a severe fall in December, 
| 1950. While he has made a remark- 
|able recovery he will now take an 
extended leave of absence, Collyer 
said. 





* * * 


McCutcheon Will Head 


| Physics at Ford Lab 


Don H. McCutcheon, Ford metal- 
lurgical engineer, has been named 
manager of the physics department 
of Ford Motor Co.’s new scientific 
laboratory. 

Research activities in the fields 
of thermodynamics, physical prop- 
erties and radiation will be under 
McCutcheon’s direction, it was an- 
nounced by Andrew A. Kucher, di- 


rector of the scientific laboratory. 
+ * * 


Army Calls Huck Finn 


Huck Finn, Packard dealer at 


| Ventura, Calif., has been called out 


of the reserves and ordered back 
to duty in the Army. 

* * * 
Jolly Heads Retail Store 


For GMC at Pontiac 


Appointment of Edgar W. Jol y 
as manager of the GMC Truck & 
Coach division retail store in Po»- 





tiac, to succeed Newton R. War, 
who has retired, is announced »y 
John E. Johnson, general truck 
sales manager of the division. 
Jolly came to his new post from 
(Continued on Page 27, Col. 1) 
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Chicago, where he was city man-|been appointed chairman of a sub- 


iger for Buick for the past year. 
Previous to that, he was with 
Harry Ferguson, Inc., for 
ears, starting in sales control and 
rising to assistant manager of that 
firm’s eastern region. 

* * a 


Rutten Named Manager 


Of Avis Rent-a-Car 


Bernard Rutten has been ap- 
pointed general operations man- 
ager of the Avis Rent-A-Car Sys- 
tem according to Warren E. Avis, 
president. 

Before joining the Avis system, 
Rutten was Detroit manager for 
the Hertz Driv-Ur-Self system, He 
was also with Hertz in the Miami 
(Fla.) operation. — 


Colbert Directs Gift Drive 


For Detroit Torch Fund 


L. L. Colbert, president of Chrys- 
ler Corp., will direct the corpora- 
tion gifts committee of the third 
annual United Foundation Torch 
Drive in Detroit. Colbert will be 
responsible for collecting more 


than $3,000,000 for the foundation. | 
* 


Gies Named Eastern Head 
Of Ford Dealer Program 


Paul E. Gies has joined the staff | 
im- | 


of Ford Motor Co.’s dealer 
provement office as eastern branch 
manager. 


with the Ford di- 
vision field sales 
organization, will 
supervise dealer 
development ac- 
tivities in the sea- 
board states from 
Maine to Florida, 
including Lin- 
coln-Mercury’s 
eastern and 
southern regions 





Paul E. Gies 


and Ford division’s northeastern | 


and southeastern regions. 
* * * 


Ferguson Names Bermann 


Bernhard R. Bermann has been 
appointed general service manager 
for Harry Ferguson, Inc., farm 
equipment company, Detroit. Ber- 
mann has been assistant general 
service manager for the Minneap- 
olis-Moline Co. 


* * * 


Borg-Warner Ups Turner 


Appointment of Robert D. Turner | 


as secretary-treasurer was an- 
nounced by the Marvel-Schebler 
Products division of Borg-Warner 
Corp., Decatur, IIl. 


* * * 


Orsie Named Sales Chief 


At Champion Laboratories 

Appointment of Louis R. Orsie 
as general sales manager of Cham- 
pion Laboratories, Inc., has been 
announced by I. I. Hance sr., presi- 
dent. 

Hance said Orsie’s appointment 
is a step in the company’s expan- 
sion program, which was inaugu- 
rated with a recent 100 percent 
increase in production facilities. 

a * + 


Townsend Directs Sales 
At Handy and Harman 


M. W. Townsend has taken over 
the direction of sales for Handy & 
Harman, New York, covering all 
products used in the arts and in- 
dustrial fields. His headquarters 
will be in New York. Townsend has 
been assistant to the sales vice- 
president for the past five years. 

* * x 


Wisconsin Ford Dealers 


Honor Ellick at Banquet 


Gerald C. Ellick, formerly Mil- 
waukee district sales manager for 


Gies, formerly | 


Auto Personnel 


(Continued from Page 26) 


four | duction Administration. 


| 
| 


|Gustin-Bacon Mfg. Co., Kansas City. 
* * . 








Ford and now at Rockford, IIl., 
was honored at a dinner by Ford 
dealers of Wisconsin and upper 
Michigan upon the occasion of his 
promotion to the position of as- 
sistant Midwest regional sales man- 
ager for Ford in Chicago. Ellick 
Was presented with $500 from the 


dealers. 
* ~ * 


NPA Requirements Boss 


To Head DPA Group 


Lewis Weiss, director of NPA’s 
Office of civilian requirements, has 


| Brown as general purchasing 
agent for Lincoln-Mercury has 
| been announced by Benson Ford, 
vice-president and general man- 
| ager. 
Brown, with Ford for 32 years, 
succeeds H. H. Foster, who died 
committee on civilian requirements} July 20, 
of the policy-making Defense Pro- " a eS 





The civilian requirements sub- | Twin Coach Names Sigafoo 
committee of DPA is being set up| . i aul 
to make certain that civilian needs As Chief Engineer 
are adequately represented, the an-| Twin Coach Co., 


nouncement said. 
* * * 


Gustin-Bacon Elects 


Ebbert Vice-President | 
F. H. Ebbert has been elected |COMbine those duties with those of 

vice-president of the Automotive | his new post. 

and Felted Products division of | * ¢ © 

Dearborn Motors Names 

Hebler Rejoins Firm | Carter Manufacture Head 

Petroleum Solvents Corp. has an-| A. E. Carter has been named 

nounced the appointment of Wil-| manager of the manufacturing de- 

liam O. Hebler as director of re-| partment of Dearborn Motors Corp., 


search. Hebler was associated with | i¢ was announced by Thomas A. 
Petroleum Solvents in its formative | Farrell, president. He will be a 


eens . 2. ~ ‘member of the staff of Ralph 
Charles S. Brown Named ling and manufacturing. 


As L-M Purchasing Agent Prior to joining Dearborn Mo- 
Appointment of Charles S. ‘tors, Carter was works manager 


announced appointment of R. J. 
Sigafoo as chief engineer. 


ty, 
by popular choice 


Kent, O., has} 


Sigafoo was formerly engineering | 
assistant to the president and will | 


E. | 
|Hunt, vice-president for engineer- | 


| 






oe 
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| 
| 


_Transporter's Distinguished Driver Award— 


William J. Webber (left), driver for Dallas and Mavis Forwarding Co., South Bend, 
| received a distinguished driver award from the National Automobile Transporters Assn. 
| recently. He safely delivered a bus with 22 passengers to the nearest terminal, follow- 
jing the injury of the driver in an automobile accident. Making the presentation is 
Arthur P. Hurt (right), chairman of the South Bend chamber of commerce safety council, 


while Lowell E. Spencer, vice-president of Dallas and Mavis, looks on. 


| 
for a division of Motor Products| fore that was with Kelvinator divi- 
Corp., North Chicago, Ill, and be-| sion of Nash-Kelvinator Corp. 





Millions ask for Howard Zink Seat Covers by name. They know the 


Howard Zink name because they 


SATURDAY EVENING 


POST and HOLIDAY. 


see it month after month in the 
Howard Zink Seat 


Covers are first by popular choice — by far the biggest selling seat covers 


in the world. Are you selling Howard Zink Seat Covers? Write us and 


we'll have a representative call. 


Sout! 


Vs 





Our representative will tell you the 

| Please have your representative call on us 
| Name 

Company 

Address 

City 
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Chamber Asks 
U.S. to Clarify 
Fair Trade Bill 


WASHINGTON. — Enactment of 
legislation to remove all doubt as 
to the legality of delivered pricing 
when used in good faith to meet 
competition has been asked of Con- 
gress by the U. S. Chamber of 
Commerce. 

In a letter to Chairman Cellar of 
the House Judiciary committee, the | 
chamber urged favorable consider- | 
ation of H. R. 2820, which would 
write into law the principles ex- 
pressed in an opinion of the Su- 
preme Court in Standard Oil vs. | 
Federal Trade Commission. The | 
opinion rejected a view long held | 
by the commission that good faith 
in meeting competition cannot con- | 
stitute a defense against charges of 
price discrimination, 

“This interpretation of the Su-| 
preme Court,” said the chamber, | 
“has the effect of law, but it is 
subject to possible modification or 
reversal as a result of subsequent 
opinions of the court. Because of 
its broad application to business 
pricing practices designed to main- 


now 
legislative enactment, was ex- 





tain competition, the hazard of 
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the finest cars are 


comfort-controlled by Ranco 
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Dealer, Mechanic Mark Milestones— 


M. P. (Mike) Godfrey, second from left, owner of the Godfrey Automobile Co. (Stude- 
baker), and dean of auto dealers in Waupaca, Wis., recently completed his 35th year 
as a Studebaker dealer. Presenting him with a lapel pin in honor of the occasion is 
Harry O'Neil, regional manager (extreme left). Also honored for long service was Earle 
Bemis (second from right), master mechanic with the Godfrey organization, who is 
shown receiving a 30-year service pin from Raymond Anderson, distri 


such modification or reversal should 
be removed by amending present 
statutes.” 


The importance of the view taken 


by the Supreme Court, which is 
; ‘stablish through |* ; : p 

<i geedgocegarey . |some part of freight costs if their | 

pressed by the chamber as follows: | area of competition is not to be 
“By holding that meeting com-jrestricted geographically.” 
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petition in good faith does consti- 
tute a complete defense to a charge 
of price discrimination, the Court's 
opinion is of major significance to 


you ever owned one 
of these cars, 
ER 


you really appreciate 


When these cars were in their heyday, winter “comfort’”’ meant 


By Leo T. Parker 


Attorney at Law 


I ECENTLY this writer traveled 


11 southern states and talked 


| personally with automobile deal- 
|ers, many of whom operate public 


garages and parking lots. One ques- 
tion uppermost in their minds is: 
What must a parking lot or gar- 
age operator do to safeguard him- 
self against theft of an automobile 


The writer made a special effort 


}to locate new higher court cases 
which represent dependable an-| 


swers to this legal question. The 
answer is that the parking lot or 
garage operator is legally obligated 
to notify all automobile owners that 
a parking fee is accepted with the 
clear understanding that no attend- 
ants will be on duty after a stipu- 
lated time, and that the automobile 
owner assumes responsibility for 
theft of his car after such time. 
The higher courts have held 
that this notification must be 








adding another lap robe, and after a bout or two with winter, smart 





= 





owners simply jacked up their cars on blocks to wait for 
spring. Car heaters were fantastic devices that either 
overheated or gave no heat at all. 


Nowadays, of course, motorists not only expect dependable winter serv 
ice from their cars, but they also expect the shirt-sleeve driving 
comfort they get from Ranco Fresh Air Heater Controls. Younger 
drivers take that comfort for granted. But the veteran ‘‘one man top” 
wrestlers know better. They know it’s wonderful! 


Kanco Duc. 


COLUMBUS 1, 


OHIO 


AND AUTOMOBILE HEATER CONTROLS 


Lawsuits Affecting Dealers .. . 


Court Decisions 





given personally to the automo- 
bile owner. In other words, noti- 
fication signs, printed stubs on 
tickets, and the like, will not re- 
lieve the proprietor for theft of 
an automobile unless he proves 
that the attention of the auto- 
mobile owner was directed to 
such signs or other notifications. 

For example, in McAshan v. Cav- 
itt, 229 S.W. (2d) 1016, the testi- 
{mony showed facts as follows: A 


jleft on the premises after closing | parking lot is in the business dis- 
jtime and when no attendants are 


jon duty? 


trict of a city. A small office is 
|situated on the lot. Patrons drive 
their automobiles into the parking 
{area and receive claim checks. 
One day one Cavitt drove her 
|} automobile onto the lot about 10:30 
|a. m. for parking and safekeeping 
She left the ignition key in the 
automobile and paid to the attend- 
ant the parking fee. She was given 
|a claim check on which was print- 
| ed: “We close at 6 p. m. Cars left 
| later at owner's risk.” 

| ca * * 

Didn’t Notice Sign 

N@An the office of the parking 
LN jot is a large sign which Cavitt 
testified she did not see: “A service 
charge of 50 cents will be collected 
from all persons locking their igni- 
tion or taking their keys with 
them.” Another plainly visible sign 
in letters approximately 10 inches 
high read: “Open at 8 a. m. Close 
at 6 p. m.” 

Mrs. Cavitt testified that she did 
not see that sign and that it was 
not called to her attention by the 
attendant at the parking lot. Fur- 
thermore, she did not know that 
the parking lot closed at 6 p. m. 
When she returned to the parking 
lot at 7 p. m. her automobile was 
not there and no watchman or 
other employe was on duty. 


The higher court considered all 
| facts and held the parking lot own- 
er liable to Mrs. Cavitt for the 
value of her stolen car saying: 


“The sign was not seen by Mrs. 
Cavitt and it was not called to 
her attention. She did not read 
the identification check, and her 
attention was not directed to 
what was printed on it. 

“The general rule, and especiallv 
that of the more recent decisions, 
is that limitations of the bailee’s 
(parking lot owner) responsibility 

expressed on signs or printed on 
claim checks do not become parts 
| of the contracts or bailment and do 
|not bind the bailor (car owner) un- 
less they are called to his atten- 


tion.” 
| * * & 





‘Garage Owner Liable 

yOR comparison, see Ablon v. 
! Hawker. 200 SW. (2d) 265, 266. 
In this case there was, in a garage, 
a sign hung in plain view of the 
persons who entered the garage, as 
follows: “Garage closes at 7:30 p. 
m. Cars left after this at owner's 
risk.” 

At 4:30 p. m. one Hawker drove 
his automobile into the garage 
and an attendant gave him a 
claim check on which was print- 
ed: “Not responsible for damage 
by fire, theft, storm, accident or 
articles left in car.” 

Hawker did not observe the large 
sign directly in the entrance which 
disclaimed the liability for theft of 
cars. The testimony showed that no 
watchman was present in the gar- 
age parking area after 7:45 p. m 
and there were no barriers to rre- 
vent strangers from entering the 
parking area from the main garage 

The higher court held th garage 
owner liable for theft of che auto 
mobile. 
* * * 

Check Is Altered 

CCORDING to a late higher 
}£ court decision, one who ac- 
|cepts an altered bank check is not 
a holder in “due course” and can- 
not recover payment from. the 
| maker. 
| For example, in Medeiros Used 
| Car Co. v. Fellsway Motors, 96 N.E 
(2d) 170, the testimony showed 
| facts as follows: On Oct. 23 a man 
|offered to sell Fellsway Motors an 
| automobile and showed the latter 
|some papers identifying himself as 
| Therrien, and a bill of sale of the 
automobile. 

Fellsway Motors purchased the 
automobile and gave him a check 
for $1,200 which it dated ahead to 
} Oct. 25 in order to give it an oppor- 


(Continued on Page* 57. Col %) 
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Missouri’s new driver’s license 
law has been signed by Gov. For- 
rest Smith, and provides that driv- 
ing tests must be taken by appli- 
cants who have allowed their for- 
mer licenses to expire. 

The law also provides that no 
licenses can be suspended or re- 
voked until the offender has been 
convicted for offenses three times 
in the two-year license period. The 
new law goes into effect in Jan- 
uary. 

* * * 


Illinois Town Adopts 


City Wheel Tax 

The city council of Pekin, IIL, 
has adopted a wheel tax ordinance 
which is expected to bring in $30,- 
000 each year. 

Motorcycles, bicycles and scoot- 
ers will pay $1 a year under the 
ordinance; cars $5, and trucks $6 
to $10. . . 


Alabama Lawmakers Pass 


$3 Auto License Bill 
Alabama’s $3 automobile tag 
bill, sponsored by Gov. Gordon 
Persons, got final legislative ap- 
proval and went to the chief 
executive for his signature. The 
senate passed the measure, 28 


to 6. 

The bill will not go into effect 
until Oct. 1, 1951, when 1952 
license plates are available. 

* * * 


Mass. Ups Injury Benefits 
Debate in the 
house resulted in the advancement | 
of a measure to increase the bene- 
fits under the jobless pay law to 
men who have been 
would give such men $30 a week to 
a maximum of $10,000. 
* * * 


Ohio Trailer Title Law 
The new law requiring certifi- 
eates of title for house trailers or 
house semi-trailers designed for 
“human habitation” and _ trailers 


injured. It} 


In the Hopper 





Massachusetts | 





and semi-trailers whose weight ex- 
ceeds 4,000 pounds, will go into 
effect Sept. 1. The state bureau of 
motor vehicles has supplied county 
clerks of court with blanks and 
full instructions. 

+ * * 


| 
Massachusetts Bus Law 


Gov. Dever of Massachusetts has 
signed a bill increasing the legal 
length of buses to 40 feet in the 
state. The present limit is 35 feet 
for buses operated by private com- | 

| 


panies. 
* * 


* 

Pa. House Ups Trailer Fee | 

A measure which would increase 

the fee for two-wheeled semi-trail- 

ers in Pennsylvania from $8 to $10 

and increase the weight allowed to 

be carried on such vehicles from 

6,000 to 8000 pounds passed the 

state house and has been sent to 
the senate. 


* » * 


Massachusetts Tax Repeal 


The Massachusetts senate has 
given initial approval to legislation | 
repealing the tax on tangible per- 
sonal property such as household 
effects. The present law was brand- 
ed by the Massachusetts Federation 
of Taxpayers Assn. as “the worst 
gyp the overburdened Massachu- 
setts taxpayer has to suffer.” 

* * * 


Pa. Blinker Law Asked 


Use of blinker lights on vehicles 
stalled for repairs in Pennsylvania | 
would be authorized under the pro- 
visions of a measure which has 


been introduced in the house. 
* * * 


Longer Buses in Mass. 


After some debate, the Massachu- 
setts house passed a measure to al- 
low the use of longer buses—up to 
40 feet if the per axle load is not} 
over 18,000 pounds. Three axles may 
be used under the bill. 

ok ca * 


Work Insurance Study Killed 


The Massachusetts senate, fol-| 
lowing a Republican caucus, killed 
off a proposed study of workmen’s 
compensation rates in Massachu- 
setts. It was included in a resolve 
calling for a study of both work- 
men’s compensation rates and merit 
system of compulsory automobile 
insurance. The merit rating system} 
was then tacked to a resolve call- 
ing for a study by the committee on 
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Oregon Solons Ask Session 
To Kill Truck Tag Fee 


| 
| 
| 
| SALEM, Ore. — A special session 
| 






insurance of individual accident 
and health insurance policies and 
other insurance matters. 

+ * * 


operation of the ton-mile tax bill 
until at least November, 1952. 


Neuberger said this means that 
for the next two years the owners 
and operators of big trucks will 
actually receive a huge reduction 
in what they pay for use of the roads. 


The measure which has been 
held in abeyance would have 
yielded an additional $1,900,000 a 
year in revenue, while the plate 
fee reduction bill would decrease 
revenue from plates by an esti- 
mated $675,000 a year. 

Action by the governor to call 
a special session is not considered 
likely by observers because the two 
truck tax bills affect different cate- 
gories of operators. 


The mileage tax boost referendum 


of the Oregon legislature to con- 
sider repeal of a law that will 
jlower truck license plate fees 
jafter Jan. 1, 1952, has been urged 
by members of the legislature. 

The proposal came after peti- 
|tions were filed for a referendum 
on another bill which would have 
increased the truck mileage tax in 
the state. 

Sen. Richard L. Neuberger of 
Portland urged the special ses- 
sion, charging that “unless gov- 
ernment acts immediately an in- 
tolerable burden will be thrust 
upon the average Oregon motor- 
ist.” 


He explained that the 1951 legis- 
| lature enacted the two bills, one to 
: | increase the ton-mile tax on 72,000|move w. > - 

Mass. Allows Bigger Buses a aailiaw ie One build. |POUNnd rigs and the other to reduce | riers, on sane ae Te aioe te 

Gov. Dever has signed into Mas-| ©” a ee oe a ce plate fees so as to bene- | increase their rates so severely that 
sachusetts law a bill to allow 40-| "7 i fit’. small-truck and short-haul op- | some companies would go bankrupt 
foot buses on the state's highways | erry z __ |erators. and that many would lose business 
with the approval AUTOMOTIVE NEWS is ‘‘must’’ reading! But by their referendum peti-|to railroads through inability to 


| 
. of the state | every week for the men who make and sell . 
department of public utilities. the world’s cars and trucks. | tions, the truckers have suspended !compete on rates. 


Lancaster Income Tax Asked 

An ordinance providing for a % 
percent local income tax, to be ef- 
fective Oct. 1, was introduced in 
the Lancaster (O.) city council. A 
number of other Ohio municipali- 
ties already have such local levies 
in operation. 

* * * 


No Mo. Refunds for Movers 


Gov. Smith signed into Missouri 
law a bill prohibiting automobile 
license plate refunds if a person| 
moves out of the state before his 
year is up. 








If an auto traveling 60 miles 
per hour strikes a_ stationary 
object, the force is equal to a 


* * x 





Cut out costly 
“come-backs” with 
\ OR 
performance 
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These rolls fatten your bank roll 


If your service department doesn’t employ the Clayton dynamometer for diagno- 
sis, final adjustment and after-service testing, you are losing from 40% to 70% 
of your profit potential. Here are 7 proven ways the Clayton Dynamometer pays! 







1, You find exactly what work a car requires...what parts are needed 
...in 1/10 the time consumed by conventional trouble shooting. 


You eliminate 95% of road testing, with its hazards and costly 
loss of time. 





2. 
3 
4. 





You increase the parts and labor revenue per average job by 
100% to 150%. 


You can turn out guaranteed tune-up jobs in half the time allowed 
in factory flat-rate schedules. 






You give every customer more horsepower by selling “power 
timing,” a profitable operation possible on/y on the dynamometer. 


5. 





You get full production from your mechanics because their time 
is devoted 100% to correcting known, specific complaints. 


You entirely eliminate costly “come-back” service by making final 
adjustments and after-service checks on the dynamometer. 


6. 





7. 








These are flat statements, but each can be proved. To learn why and 
how they apply to any service department, send the coupon for your 
FREE copy of “A PROVEN PLAN FOR INCREASING SERVICE PROFITS” 












git en en one 
| CLAYTON MFG. CO. 

Box 550, El Monte, Calif. 
Send a FREE COPY of your 


booklet on increasing service 
department profits. 
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By Sanford Markey 


Staff Correspondent 


CLEVELAND.—A personnel pro- 
gram, revolving around the indi- 
vidual employe’s welfare and prog- 
ress, has netted Markad Motor 
(Ford) a booming dollar return, In 
one year in the January-through- 
April period the dealership won 


district top honors in service and | 


parts sales; started a round-the- 
clock service program that has 
boosted net receipts substantially, 
and initiated a $100,000 construction 


program that will double service |”! 
with such other extras as a tele-| 


and parts capacity and increase 
acreage by over 31,600 square feet 
within the next 30 days. 

Typical of management’s con- 
cern for its employes is its con- 
stant reminder to “treat others 
exactly as you would like to be 
treated.” This, according to Byron 
Cleveland, general manager, is a 
“must” that also holds true in 
employe-customer relationship. 
The success of this program is 


Service Policy that Pays 


Healthy Worker-Customer-Firm Ties Bring 
Profits to Cleveland Dealer 
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|reflected, too, in the firm’s jump 
in dollar volume. In one year parts 
{sales increased from about $20,500 
to $192,000 and from service work 
doubled from $22,000 to $49,500, 
Markad states. 


As further expressions of its 


willingness to bolster employes wel- | 


fare and morale, and thus realize 
more harmonious cooperation 
|towards customers, the company 
has installed a fully-equipped gym- 
jnasium consisting of a _ shower, 
| Steam bath, punching bags, weights, 
wrestling and tumbling mats, along 


aay 4 


et 
7 pia. * 
Double-Check in Markad's 





Bill Hammer, service supervisor, and Byron Cleveland, general manager of Markad | 





Service Department— 


| Motor (Ford), Cleveland, look over a completed job in the service department. 


* * + 


| Vision room, banquet room, kitchen, | from $20 to $100, These contests 


lounge and free coffee at all times. | 


Monthly group dinners, company 
sponsored baseball and _ bowling 
teams, and access to all company | 
lrecords are addit‘onal stimulants | 
to better achievement, according to | 
| Cleveland. 

To intensify enthusiasm, con- | 

tests are set up in each depart- 

ment, with single prizes ranging 


are for the highest amount of 
sales made by each individual in 
service, parts, new-car, used-car, 
and Carlife policy departments. 
New and used-car salesmen en- 
deavor has been sparked through 
the bonuses set up for each new 
service or parts customer brought 
in, 


Throughout the entire field of |said Bill Hammer, service super- 


ea * + 


enterprise, there is a “healthy rela- 
tionship between departments in 





jentire agency’s offering,” he adds. 


the-clock basis. Albert Rubino was 
elevated from service writer to 
|night service manager. 

| “Under our new service policy,” 









that customers are alerted to the| 


| A week ago service hours were | 
extended from 11 p.m, to a round- | 





KELLOGG-AMERICAN SPRAY GUNS AND PAINT SPRAY OUTFITS 
TURN OUT JOBS THAT WIN COMPLIMENTS...NOT COMPLAINTS 


Many prospects are afraid to buy ordinary 
refinishing service because they know they will 
get a job that looks like a repaint. That’s why 
Kellogg-American equipment is such a busi- 
ness and profit builder . . . it produces the kind 
of factory quality finish that sells jobs and 
makes satisfied customers who influence more 
business. Kellogg-American units are stand- 
ard equipment with many top grade refinishers. 

For the last twenty years, there has been a 
steadily increasing growth of factory quality 
services in local areas. Automotive shop work 
has been greatly improved by the adoption of 
factory method equipment, like Bear Wheel 
Alignment—the Motor Analyzer—the 
Kellogg-American Micro-Spray Gun, etc. 
Kellogg-American equipment gives you a sim- 





ilar business-producing opportunity to estab- 
lish a Factory Method Finishing service in 
your community. Make your shop headquar- 
ters for paint jobs of factory quality. Adver- 
tise, promote and sell this Kellogg-American 
Factory Method Service and get results in in- 
creased business and profit. You will be offer- 
ing a service your competition does not... a 
service that prospects want and are willing to 
pay for. 

In addition to guns and outfits, Kellogg- 
American also makes 198 models of packaged 
spray booths, the famous Auto-Bake mobile 
drying oven, and a full line of air compressors. 
Mail the coupon today for details on the 
complete Kellogg-American line of Factory 
Method finishing equipment. 


KELLOGG DIVISION, 94 HUMBOLDT ST., ROCHESTER 9, N.Y. - DOMINION BRAKE SHOE COMPANY LTD., NIAGARA FALLS, ONT. 


Kellogg Division 
American Brake Shoe Company 
94 Humboldt St., Rochester 9, N Y. 
Gentlemen: 
Please send me detailed information on: 
{_] The Micro-Spray Gun 
{-] Other Spray Guns 
[-] Packaged Spray Booths 
[_] Light duty and heavy duty 
Paint Spray Outfits 
[-] The Auto-Bake Drying Oven 
[_] Air Compressors 


NAME... cc ccc ccc cece Beebe ee nesccccceses 
FIRM. occ cccsccecces ADDRESS... 20sec ccee 
CITY. ccc ccccccccces BUATE 6 co eenetveeeeees 








visor, “we encourage our mechan- 
ics to get to know their customers 
|personally, so that when the cus- 
jtomer drives in, the mechanic 
| knows him, and he knows the me- 
| chanic. In this way, the customer 
|feels the mechanic is taking more 
ithan just a dollar-and-cents inter- 
jest in the repair job. Under our 
|new night program, the customer 
|ean bring his car in for service and 
|have it ready when he wants to 
|drive to work in the morning.” 

| At the beginning of the month 
j}each department head forecasts his 
|goal for the month, Each day, the 
|operating control is to indicate the 
| percentage of the goal attained. Not 
lonly is this a progress reminder, 
|but an indication as to where addi- 
|tional drive is required. 

The closeness of Markad’s in- 
terdepartmental organization is 
reflected in building additional 
parts sales. Two trained mer- 
chandisers for outside-parts con- 
tacts investigate sources for new 
and additional business, Mailing 
lists are scanned for potential 
users of Ford parts or industrial 
engines. These sources are con- 
tacted weekly, either personally 
or by ads. In all instances, fast 
parts delivery is highly stressed 
to the extent of sending a floor 
or sales agent out on a special 
delivery, 

There has been a 400-percent in- 
crease in parts sales, plus a doub- 
ling of parts inventory with the 
subsequent ability of being able to 
offer customers one of the largest 
selections of parts in this area, and 
the establishment of a _ perpetual 
inventory system to assure the 
proper follow through at all times, 
the firm states. 

A budget plan, made available to 
customers, eases payments on serv- 
ice jobs and helps customers feel 
that Markad is working with, and 
not against them, 

In its employment policy, Markad 
has only three prime _ requisites: 
each employe must be morally 
sound; practice a religion, and have 
a sincere desire to perform the job 
he is doing. World War II veterans 
with an average age below 30 com- 
prise a high percentage of the 
employes. 

“We're the fastest growing 
metropolitan dealership in Amer- 
ica,” declared Cleveland, “and we're 
ready to match that statement with 
any other dealer.” 


Cars Important to Clergy, 


Survey Reveals 


DETROIT.—Importance of auto- 
mobiles to clergymen in carrying 


|out their church duties is indicated 


in a survey conducted among Epis- 
copal ministers in Michigan. 


The average clergyman in the 
group travels 13,400 miles annually 
in his car, the survey revealed. 


In covering the mileage, he makes 
an average of 191 trips to visit the 
sick, 13 to funerals, 486 to visit 
parishioners and 98 to attend 
church affairs. 


One minister reported an average 
mileage of 22,000 miles a year. 


itm eae 
Brings ’Em Back with 


‘Uma ties 
Guaranty 
errr 


JOE BLANK MOTOR 
Dodge-Plymouth 


W. PALM BEACH, 
FLORIDA 


WRITE OR WIRE 


Umm eee) 
SE WaMu ells 
Detroit 27, Mich. 


a 





Qe 


wee-wy 3S 6 ww SB 6 ES 6 


crite Se a ow 


ILLUSTRATIONS 


















CONTENTS OF THIS BOOK 


BOOK !: AUTOMOBILE SHEET METAL 
REPAIR GUIDE 
Glossary: Terms used in Automobile Body and Fender 
Repair Trade 
Common Names of Automobile Body Panels and 
Sections 
Technique in Automobile Body Repair 
Shrinking Metal 
Torch Soldering 
Sweating 
Brazing 
Welding 
Tinning 
Alignment 
Repair of Sheet Metal Body Parts 
Door Repair Panel Installation 
Roof Panel Installation 
Body Leaks and Seals 
Tools 
Final Metal Finishing 


BOOK It: AUTOMOBILE PAINT GUIDE 
Glossary: Terms used in Automobile Painting Trade 
Automobile Paint Guide 

The Basis of Good Painting 
Paints and Their Related Products 
Enamel Components 
Lacquer Components 
The Paint Room 
Matching Colors 
Viscosity, Film Thickness and Number of Coats 
Spray Gun Technique 
Preparation of Metal for Painting 
Preparing an Old Painted Surface for Painting 
Common Point Problems, and Preventions 
Silicone Problems 
Refinishing Procedure Using Synthetic Enamel 
Refinishing Procedure Using Lacquer 
Graining 
Body Tune-Up 
Body Clean-Up 
Suggestions for Removing Stains 
Helpful Hints, Short Cuts, Time Saving Methods 
Subject Index 


This book was written and published 
after exhaustive research and "on-the- 
job" study in dealerships and body 
shops throughout the country, and covers 
all the proper procedures of body repair 
and automobile painting with every 
classification completely described. It is 
in everyday layman language—easy to 
read and well edited. Every conceivable 
phase in this field was analyzed and 
this book, “Automobile Body Repair 
and Paint Guide,"" was produced for the 
main purpose of helping automobile 
body repairmen and automobile paint- 
ers, parts managers and service man- 
agers in the part they play in Industry 
today; particularly, as it applies to their 
contact with the car owners. 


The contents of this book and its purpose 
has been approved enthusiastically by 
Divisions of the Chrysler Corporation, 
Packard Motor Car Company, The 
Studebaker Corporation and by leading 
automobile dealers. 


In addition to every automobile body 
repairman and automobile painter being 
interested in and wanting a copy of 
“Automobile Body Repair and Paint 
Guide," every service manager, parts 
manager and other employees of auto- 
mobile dealers and body repair shops 
will want a copy of this book for every- 
day reference. 
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© Automobile Body Repairmen 
® The Automobile Painter 
® Parts Men and Service Men 


by WILLIAM J. ATHANSON 
GENERAL MANAGER 


PARTS AND REFINISHING MATERIALS 
DIVISION, BRIGGS MANUFACTURING 
COMPANY. W. J. Athanson has had years 
of experience in the Automobile Industry 
and understands the problems of automo- 
bile body repair and paint men. 


THE PUBLISHER: BRIGGS MANUFACTURING COM- 
PANY —World’s Largest Independent Automobile 
Body Builders and Finishers Since 1909—Detroit, 
Michigan. 



















































READ WHY THIS BOOK WAS WRITTEN! 
No one knows exactly when the skill and technique of forming and 
finishing of metal began, but of one thing we are certain—the advent 
of the automobile opened up a great new field. Those of us not 
familiar with the trade never cease to wonder how an automobile 
body seemingly mashed or crushed beyond repair can be restored 
to original factory beauty with the use of a few common tools. 

But the forming and finishing is only part of the skillful work men do 
with metal. Painting is probably one of the oldest known arts of 
mankind—perhaps as old as man himself. Prehistoric man painted his 
caves, pottery and other valuables. Painting of metal has developed 
into one of our greatest of present day skills. Not many years ago, 
paint was difficult to apply, required long hours of drying and, at 
best, lasted only a short time. Today, finishes for metal are quickly 
applied, dry fast and last a long time. 

Much of the credit for the advancement in the skill of body repair 
and painting go to the men who wield the dolly and the hammer, the 
sander and the spray gun. 

Countless opportunities exist in the Automotive field. Scattered 
throughout every one of our states are Automobile Manufacturers, 
Suppliers, Wholesalers, Jobbers, Dealers and independent Garages, 
who, in the main, make up this great Automobile business. 

To those who are now engaged in automotive work, and to those 
who wish to pursue the field of body repair and automobile painting, 
this Book will serve as a guide, outlining the basic principles and 
procedures. Of course, like so many trades, some of the methods can 
best be learned by practical application. 


BRIGGS MANUFACTURING CO. 

Refinishing Materials Division—Dept. B 

3001 Miller Avenue ¢ Detroit 11, Michigan 
Gentlemen: Please send me copies of the book, 
“Automobile Body Repair and Paint Guide." | enclose 
(_] money order [| check, in the amount of $____to 
cover each book at $2.00 each (mailing cost included). 
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100,000 Automotive Shops 


WASHINGTON.—Here is a composite picture of an automotive 
maintenance establishment as provided by the U. S. Census Bureau in 
figures just released: 

There are more than 100,000 automotive maintenance establish- 
ments. In a high percentage of the garages and repair shops, there 
are no paid employes. The shops are operated by an individual or by 
two or three partners. Throwing these shops into the overall picture 
reduces the average employes per shop substantially, but it should 
be pointed out that the owner-operated shops do have from one to 
three employes, that is, the owners or partners. 

The large majority of establishments have less than five employes. 
Of course, this brings the average establishment in automotive service 
maintenance to a low level per outlet compared with some other types 
of business. 

The highest average employment is in automobile dealer shops 
because of the volume of maintenance work, and the volume of work 
necessary in connection with the servicing and preparation of new 
cars for delivery to purchasers. Since there are more than 40,000 
dealers in the U. S., this number affects the average for all groups. 








OF SMOOTH, SURE 
STOPS! 


THE INDUSTRY’S 
FINEST POWER BRAKING SYSTEMS 


More than two and a half million installations have made 
Hydrovac the undisputed leader in the field of power braking. 
And now Bendix Products offers Air-Pak, an air-hydraulic unit 
similar in design and principle to the Hydrovac. Air-Pak 
changes air pressure into hydraulic pressure by means of two 
direct connected pistons, thus combining all the well proven 
advantages of hydraulic brake action with an air brake system. 


Products of twenty-five years of practical braking experience, 
these outstanding power braking systems offer faster, more 
positive and better controlled braking. And in both the vacuum 
and the air actuated units, brakes can be applied instantly by 
foot power alone—a safety factor of tremendous importance. 


Remember, regardless of size of vehicle or whether your 
preference is for vacuum or air brakes, for the industry's finest 
power braking systems be sure to specify Bendix* Hydrovac* or 
Bendix Air-Pak. REG. U.S. PAT. OFF. 


BENDIX: bivisions SOUTH BEND 


Export Sales: Bendix International Division, 72 Fifth 
Ave., New York 11, N.Y. ¢ Canadian Sales: Bendix- 
Eclipse of Canada, Lid., Windsor, Ontario, Canada 





Aviation coaPoRation 


air-hydraulic power 
brake unit 


Hydrovac 
vacuum-hydraulic 
power brake unit 


BRAKING HEADQUARTERS for 
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| 14-Year Trend Continues .. . 





On Driver Liability 


ae Tighten Laws 


| NEW YORK.— Continuing a trend 
|which has spread steadily in the 
last 14 years, new or more stringent 
|motorists’ financial responsibility 
|laws were enacted this year by the 
\legislatures of at least a dozen 
| states, a survey reveals. 
| Providing for revocation or 
| suspension of driving privileges 
of persons involved in accidents 
| who are unable to demonstrate 
their ability to settle financial 
damages growing out of the acci- 
| dent, such laws were either en- 
acted or strengthened by the 1951 
legislatures of Arkansas, Arizona, 


























Products 
Owision 


Connecticut, Georgia, Montana, 
New York, Ohio, Oregon, Ten- 
nessee, Texas, Utah and West 
Virginia. 

The new Arkansas law requires 
forfeiture of licenses of motorists 
involved in accidents who are un- 
able to demonstrate through lia- 
bility insurance or posting bond 
their ability to pay $1,000 for prop- 
erty damage, $5,000 for death or 
injury to one person and $10,000 
for death or injury to more than 
one person. 

Arizona’s new law calls for evi- 
dence of financial responsibility in 







amounts of $5,000, $10,000 and $1,000. 
| A new Connecticut law, which 
will go into effect July 1, 1952, re- 
| quires car owners involved in acci- 
dents with personal injury, death 
or property damage in excess of 
$100 to show financial responsibility 
in amounts of $20,000 for death or 
injuries to one person, an addi- 
|tional $20,000 for death or injury 
to more than one person, and $1,000 
| for property damage. 

Georgia is now enforcing a new 
law requiring motorists involved in 
accidents resulting in personal in- 
jury, death or property damage 
exceeding $50 to show liability in- 
surance or other financial responsi- 
bility in amounts of $5,000, $10,000 
and $1,000. Montana’s new law calls 
for similar showing of financial re- 
sponsibility in the same amounts 
by motorists in accidents resulting 
in injury or property damage of 
more than $100. 

New York, a pioneer in the field 
of stringent motorists’ financial 
responsibility legislation, has dou- 
bled the amount of insurance or 
other evidence of responsibility 
required of drivers involved in 
accidents causing injuries or 
death to $10,000 and $20,000, with 
the showing required for property 
damage left at $5,000. 

Ohio’s legislature put teeth in the 
state’s motorists’ financial responsi- 
bility act, now requiring motorists 
involved in accidents causing injury 
or property damage of $100 or more 
to show evidence of responsibility 
in amounts of $5,000 and $10,000 or 
forfeit their driving privileges. 

A similar law was enacted in 
Oregon, which previously allowed 
motorists one “free” accident before 
invoking financial responsibility 
provisions. 

Tennessee’s new law provides for 
revocation of driver’s license as 
well as automobile registration of 
motorists who fail to demonstrate 
financial responsibility in amounts 
of $5,000, $10,000 and $1,000 for dam- 
ages in accidents. The new act, 
besides tightening the state’s for- 
mer responsibility law, also trans- 
ferred administration from the 
state finance and taxation depart- 
ment to the state department of 
safety. 

Texas, Utah and West Virginia 
also have new laws providing for 
forfeiture of driving privileges by 
motorists involved in accidents un- 
less they can demonstrate their 
financial responsibility in amounts 
of $5,000, $10,000 and $1,000. 

Gov. Fine vetoed a bill passed 
by the Pennsylvania legislature 
which would have permitted mo- 
torists suspended for violation of 
the state’s financial responsibility 
act to file appeals in their home 
county instead of the Dauphin 
county court in Harrisburg. In 
his veto message the governor 
said that the “existing law has 
the material advantage of uni- 
formity of interpretation and ap- 
plication,” and that it had func- 
tioned well. 

Still pending in the Pennsylvania 
legislature at this writing was a 
| bill to increase from $10,000 to $20,- 
000 the amount of financial respon- 
sibility required of motorists in- 
volved in accidents causing injury 
or death to more than one person. 

New Jersey’s legislature enacted 
a bill reconstituting an interim 
|committee to study proposals for 
strengthening the state’s financial 
responsibility law. A similar interim 
study is under way in Rhode Island, 
with recommendations expected to 
be reported to the 1952 state legis- 
lative session. 

Although showing increasing 
interest in legislation designed to 
protect the public against finan- 
cially irresponsible drivers, state 
lawmakers remain cool to pro- 
posals for outright compulsory 
motor vehicle liability insurance, 
such as is operative thus far only 
in Massachusetts. 

Bills proposing compulsory insur- 
ance for all drivers were rejected 
|this year by the legislatures of at 
least 20 states—Arizona, Arkansas, 
California, Connecticut, Delaware, 
Florida, Georgia, Illinois, Indiana, 
Maryland, Missouri, New Mexico, 
New York, Ohio, Pennsylvania, 
Rhode Island, South Dakota, Wis- 
consin and West Virginia. 
A partial form of compulsory in- 
surance, covering only young driv- 
ers, was enacted in New York state, 
however. 

City Garage 
City Garage, Chester, S. C., has 
been organized with capital stock 
of $20,000 to deal in new and used 
trucks, motor vehicles, parts, etc. 
Houston L. Hurst is president. 
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Cost of Distribution 


| 
| 
{pproximately Half of Consumer Expenditures 
Go for Moving Goods, C. of C. Reports 


WASHINGTON. — Approximately 
half of consumer expenditures go 
toward offsetting costs incurred by 
distributors, according to the U. S. 
Chamber of Commerce. 

The report said that annual 
consumer expenditures for goods 
and services at retail total about 
$150 billion, while total expenses 
of distributors are about $74 bil- 
lion a year, not including non- 
cash items and such cost-of-mer- 
chandise expenses as advertising, 
packaging, storage and transpor- 
tation. 

These figures are given in “Cost 
of Distribution Services,” published 
by the Chamber’s domestic distri- 
bution committee. 

At least 15,000,000 persons are now 
engaged in distributive businesses, 
says the pamphlet, adding that per- 
centage of workers in distribution 
has increased from 4 percent of all 
working people a hundred years 
ago to a present 25 percent. 

The report says that approxi- 
mately one-third of all consumer 
goods are bought on credit. At pres- 
ent, consumer investment in con- 
sumer durable goods probably ex- 
ceeds $75 billion, a $25 billion jump 
over 1943. The cost to distributors 
of providing credit services is ap- 
proximately $500,000,000 annually. 

“In maintaining his inventory 
at the necessary level,” the report 
says, “a distributor is risking 
several years’ profit on his busi- 
ness judgment and forecasting 
ability.” 

Taxes paid by distributors today 


are several times as much as total | 





Credit Warning 
Voiced on Years 
After Defense 


NEW YORK.—A warning that 
preparation for post-defense years 
is as important as preparation for 
defense is sounded by Henry H. 
Heimann, executive manager of 





| 


the National Association of Credit | 


Men. 


Care should be used in expanding | 


plant facilities, 
should be avoided, he cautioned. 
“Money spent to modernize plant 


and heavy debt) 


and machinery to attain more eco- | 


production will 
when 


nomical pay 
dividends 


turns,” 


rich | 
competition re-| 
Heimann declared. “It is} 


better to make your present plant | 
more efficient than to add to your} 


capacity, assuming your present 
plant capacity represents an inte- 
grated unit.” 


| 
| 
| 
| 


Although noting that the lull in | 
the inflationary spiral, the surplus | 
in government operations, the rise | 


in interest rates and peak produc- 
tion make for a sound economy, he 
warned that they all may not be 
present in the months ahead. 


“The people, in the last analysis,” 


he declared, “are capable of making 
their own decisions. They need not 
be told what, when, where and how 


to do a thing. You cannot for a| 


long period of time control profits, 
set prices, 
still have a progressive free com- 
petitive economy in your country.” 





Overload Fines Yield 
$961,442 to Virginia 

RICHMOND, Va.—Fines paid 
by truck operators for violating 
Virginia load limits during the 
year ended June 30, the first 
year of general operation of per- 
manent weighing stations in the 
state, totaled $961,442, or nearly 
five times the amount assessed 
during the previous fiscal year, 
it is reported by the Virginia 
highway department. 

Conducted jointly by weighing 
parties of the highway depart- 
ment and the Virginia state po- 
lice, the pits were used to check 
the weights of 142,516 vehicles. 
This was an increase of about 
350 percent over the number of 
vehicles checked in the previous 
fiscal year, when only portable 
scales were used. 





allocate materials and | 





profit, according to this report, 
which adds that more than $32 bil- 
lion is collected in taxes from busi- 
ness organizations each year, of 
which $10 billion comes from dis- 
tributive businesses, 

The report declared that approxi- 
mately $15 billion of transportation 
costs are paid either directly or in- 
directly by distributors and includ- 
ed in prices charged consumers. 

In many cases, the report adds, 
“transportation expense is_ in- 
curred by producers and sup- 
pliers at some stage of their op- 
erations. It then becomes a serv- 
ice cost or a cost of merchandise 
to the distributor and is included 
in the price the consumer pays.” 

About 12 percent of the entire 
food distribution cost and more 
than 6 percent of consumer expen- 
ditures for food is for intercity 
the pam- 


transportation expense, 
phlet says. 
Value of shopping time for all 
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British Car Show 
Set at London 
Oct. 17 to 27 


LONDON, England.—-The 36th 
London Motor Show will be held in 
Exhibition Hall at Earls Court, 
Oct. 17-27. 

The show, an annual internation- 
al display of cars and other motor 
products is organized by the So- 
ciety of Motor Manufacturers and 
Traders. 

Cars from the U. S., Canada and 
continental European countries will 
be on display at the exhibition as 
well as those of British manufac- 
turers. 

The Society said the show will 
be divided into the following classes 
of exhibits: 

Cars, carriage work, motor boats 





“Ellery Queen" and Sponsor Discuss Renewal— 


Lee Bowman, the “Ellery Queen" of the Kaiser-Frazer sponsored television mystery | 
show on the DuMont network, discusses fall renewal of the program with K-F officials. land marine engines. caravans and 
Bowman, who returns to head the cast Sept. 13, is seated in the new Kaiser which he llight traile en, a 7 t aia 
picked up at Willow Run. With him are Charles J. Leonard, K-F ad manager, left, and | ; & cooeeey, SESE, Sieur eee 
Walter deMartini, sales vice-president i equipment, and accessories and 

: . : . | components. 


families is $8 billion, assuming 200 | families, totaling about 55 persons,| More than 250,000 square feet of 


hours a year at $1 an hour is spent |the report stated. ae Space Will be Cocupees ay 
by each household, it was said. Approximately 5 percent of all| —* 

Nearly 3,000,000 different distri- | distributors go out of business each | . Se alae as ei j 
bution establishments exist in the | year. Before World War II the fig- | 0) Wwoek for tho omen eho se aa a 
country—or about one for every 15| ure was much higher. [the world’s cars and trucks. ° 








i ipsa the pyramids on the Nile, these won’t gather dust. They 
won’t stand forever. They won’t serve as monuments. Fact 
is, these pyramids disappear in a hurry. The only trace they leave 
behind is money in the dealer’s till... satisfaction among his cus- 
tomers ...and the keen pleasure the dealer enjoys from carrying 
a product car owners go for in a big way. 


That’s because Quaker State Motor Oil is refined with the most 
modern processing equipment...and technical skill unsurpassed 
in the oil industry. Made from 100°% pure Pennsylvania grade crude 
oil, it is the finest motor oil, we believe, produced anywhere in the 
world. Stock it! 


Quaker State Motor Oil © Quaker State Superfine Lubricants * Quaker State Oil Refining Corporation »* Oil City, Pa. 
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West End Motors, 123 Front St.,,ing originally built on Chrysler 
Belleville, Ont., has been appointed | Corp. dealership specifications. 


a Studebaker dealership, according | 


Head of the new dealership will be 


to M. D. Cooley, general manager. | Ford Miller, president of Ford Mil- 


The firm, which had been operat- | ler 


Motors, Inc. (Nash). 


ing exclusively in used cars, has | Hess, who has been serving as used- 
renovated the premises recently. Al| car manager for Keller Nash, will 


Lipes is president and founder of | be 


vice-president, and Marjorie | 


the dealership. Harold Wilkinson is | Miller, secretary-treasurer. 


sales manager. 
* * * 


Cooksey to Dahls 


Wes Cooksey has sold Wes /rolet, Erie, Pa., has been elected to| 


|the board of directors of the Sales} 
| Executives Group in that city. 


Cooksey Motors (DeSoto-Plym- 
outh), Beaumont, Tex., to Ken- 
neth Dahl and his father, Harry 


Dahl, formerly of LaCrosse, Wis. | 


The name of the firm has been 
changed to Dahl Motors, and 
Ronald Kern has been named 
general manager. 


Building Switch 
‘Chrysler Showroom’ Houses 


Toledo Nash Deal 


A new Nash dealership, Dodd- 
Reynolds Nash Co., Toledo, has 
begun operations here in a _ build- 
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CONSISTENT 
NATIONAL 
ADVERTISING 


in great mass magazines like 
the Soturday Evening Post, 
mokes CASCO a familiar 

nome to your customers. 








| 





Everyone... yes 
everyone will buy 





* * * 


Salesmen Elect Dailey 
Charles Dailey of Dailey’s Chev- 


O’Donnell Elected President 


Of Chicago Hudson Assn. 


Robert J. O’Donnell, O’Donnell 
Motor Sales, vice-president of the 
Chicago Automobile Trade Assn., 
was elected president of the Hud- 
son Dealers Assn. of Greater Chi- 
cago. Other officers chosen at 


the annual meeting of the group 
were: Jack Parks, Tower Service, | 
Inc., vice-president; Doc Clayton, 
“Doc” Clayton Motors, secretary, 
and Ben Fohrman, Fohrman Mo- 









or 


accessories this fall! 
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CASCO 





Harry | 





Have Long Span with Chevrolet— 


Three auto veterans whose combined association with Chevrolet tops 72 years | 





compared notes at a recent business meeting. Left to right—E£. J. Doran, Doran Chev- c 
rolet Co., Ypsilanti, Mich., 25 years; J. J. Smith, assistant Detroit zone manager, 22 Inc., Ferndale, Mich., was one of 


years, and C. E. Dunn, Dunn Motor Sales, Curtice, O., 25 years. 


tors, Inc., treasurer. All officers | Discount Corp. and General Motors 


maintain dealerships in Chicago Acceptance Corp. 


Buick dealer 


except Clayton, who is located in ao 

— _ — \50th Wedding Anniversary 
McCaffrey Buys Hoehl Celebrated by Krajenke 

Frank R. McCaffrey has pur- | Stanley Krajenke, 


chased Hoehl Motor Co., Charleroi,|in Hamtramck, Mich., 


has cele- 


ithe automobile business 37 years, 
starting with a repair shop. He has 
four children. 

+ * * 


Nash Names Renbarger 
Red Renbarger, heading the 
| Renbarger Motors of 124 W. Al- 
der, Walla Walla, Wash., has been 
named Nash dealer for Walla 
Walla county. 
* 


4 Beaters Help 
U. of Detroit 


Four Detroit area dealers played 
|a big part in collecting over $500,- 
|000 for the construction of a Uni- 
| versity of Detroit field house. 


| James Mason, Hodges Auto Sales, 
the leading fund collectors. He was 
instrumental in collecting $40,000. 

Other campaigners were James 
R. Cook, Stewart Motor Sales, Mt. 
Clemens, Mich.; Dick Lutz, Hahn- 
Lutz, Trenton, Mich., and Edward 
C. Roney, Roney Cramer Co., De- 


| troit. 
+ * * 


| Sadler Heads Dodge Group 
| William Harold Sadler, president 


Pa., and the name has been changed |brated his golden wedding anni-| \°.0 a0. Ross Motor Co. (Dodge- 































CASCO SPOTLIGHTS 


FINEST MADE! INNER CONTROLLED! 
Powerful sealed-beam light turns in a 
complete circle. Smart, streamlined design 
... heavily chrome-plated. 
JUNIOR: No. $40 Thru-the-Post 
No. $35 Thru-the-Door LIST $17.50 
STANDARD: No. $41 Thru-the-Post 
No. $36 Thru-the-Door 
LIST $18.00 
(Standard Models also available for 12 volts) 


CASCO GLASS WINDSHIELD DEFROSTER 


SAFE! SURE! PROFITABLE! Exciusive Switch Control plug provides positive 
“on and off” heat control. Defroster, 8” x 16”, works wonders in sleet, ice, 


eee Reece, os 
CASCO 2-SPEED 6 RUBBER-BLADED AUTO FAN 


QUIET! DEPENDABLE! Fons have chrome plated metal trim and swivel 
arm. Motor cose is die-cast, has universal mounting brackets for 
quick, easy installation. 


LIST $8.50 
LIST $9.50 


Ne. F-11 (6 voit) 
No. F-12 (12 voit) 


HUB REPLACEMENT ASSEMBLY 


TREMENDOUS NEW MARKET EVERY DAY. Worn out fans 
of every make are replaced daily with the reliable 

CASCO Hub Assembly. Merchandising package includes 

6 Hub Assemblies — each 3 mounted on display card. 


Ne. F-14 LIST $2,00 





CASCO ALL-WEATHER VISORS 
WORLD'S BIGGEST SELLER! ONE MODEL FITS 90% OF 
ALL CARS! Aero-aluminum, finished in satiny pearl gray 
Hammerloid enamel, with beautiful chrome brackets and trim. 
Can be repainted, if desired. V-15 series LIST $21.95 


DEPENDABLE PRODUCTS FOR OVER A QUARTER CENTURY asco) CASCO PRODUCTS CORP, BRIDGEPORT 2, CONNECTICUT 


|to McCaffrey Pontiac Co. McCaf-|versary. Married 50 years ago on 
'frey was formerly with Associates | Aug. 5, 1901, Krajenke has been in 


|Plymouth), Little Rock, Ark., has 
| been named chairman of the Mem- 
phis regional committee of the 
Dodge Dealers Advisory Confer- 
} ence. 
+ * * 
_ Oregon Oldster 
40th Birthday Marked 
By Tilbury 
Gilbert Tilbury (Ford), McMin- 
ville, Ore., has announced celebra- 
jtion of its 40th year in business. 
Actually, the firm is 42 years old. 
In 1909, it was known as Bride- 
well-Tilbury Co. Tilbury took over 
|the firm in 1911. It now covers the 


| Yamhill county (Ore.) territory. 
a * * 


20 Years for Andress 


Andress Motor Co., Inc. (Ford), 
| Texas and Grand Sts., Shreveport, 
|La., has rounded out its 20th year. 
|The firm is headed by R. T. An- 
|dress, president and general man- 
ager. 


| 


| 





Spooner Plans Expansion 

| Spooner Co. (Chrysler - Plym- 
|outh), 2864 N. High St., Columbus, 
| O., has purchased the old car barns, 
|a landmark, at High St. and Ar- 
| cadia Ave. The company purchased 
|the building for the purpose of ex- 
|panding its present facilities and 
plans to erect a new building on 
the site later. 


Boys’ Town 
Schleiffer Aids Orphans 


In Austria 


A Boys’ Town modeled after the 
late Father Flanagan’s town at 
Omaha is sponsored in Austria by 
|John Schleiffer (Chrysler-Plym- 
outh), Huntington Park, Calif. 
| Father Flanagan gave Schleiffer 
the formula for operation, and now 
|he provides for 120 boys orphaned 
|in Europe by the war. 

Schleiffer was also selected in 
1948 by the government, to go to 
Europe and find out why packages 
sent by mail failed to reach re- 
| cipients. 

A man of many sides, Schleiffer 
operates his dealership on a profit- 
sharing plan. Each year he sets 
aside 30 percent of his profits for 
distribution to employes. 

+ * * 


Ark. Mack Distributor 


Arkansas Mack Truck Distribu- 
|tors, Inc., held its formal opening 
j}at the new company building in 
Little Rock. B. J. Harris is presi- 
| dent. The new company will sell 
| butane, gasoline and diesel-powered 
|Mack trucks and will maintain a 
| service department and parts sup- 





| D. C. Firm Changes 
| Name to Hill & Sanders 
| 


* 

On its 35th anniversary, Hill & 
Tibbitts, Inc. (Ford), Washing- 
ton, has changed its name to Hill 
& Sanders, Inc., but ownership, 
personnel and management re- 
main unchanged. 

The new name describes an as- 
sociation that has existed for 
years. J. Melford Sanders, vice- 

(Continued on Page 35, Col. 1) 
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(Continued from Page 34) 


president and general manager, 
has been associated with Wil- 
liam G. Hill, president for 34 | 
years. Russell Tibbitts, the orig- | 
inal partner, died in World War 
I. Sanders, widely known in the 
automotive trade, is chairman of | 
the NADA national advertising 
council. 





Zoners OK Harris Sign 


Bernard Harris, who is construct- 
ing a garage in Dover, N. H., has 
been authorized to erect a dealer 
sign larger than the size ordinarily 
permitted in the city’s business sec- | 
tion. Harris was permitted to put 
up a sign about 50 feet in area 
because the city planning board of 
adjustment held that lack of such) 
a sign would put him in a dis-| 
advantageous position with com- 
petitors in the same area. 


Meridian Adds Parts Space 


Meridian Pontiac, Inc., 925 N. 
Meridian St., Indianapolis, reports 
it now has the largest GM-Pontiac 
parts department in Indiana. To} 
celebrate the opening of an en-| 
larged department, O. A. Chillson. | 
president, invited more than 600 
parts dealers and indevendent ga- 


ragemen to be his guests. 
* * * 


Craig Ford Organized 

Craig Ford Sales, Inc., Keyser, 
W. Va., has been organized with 
capital stock of $25,000 to engage 
in the automobile business. Princi- | 
pals are Thomas L. Craig and} 
Laura Jean Craig, both of Keyser, | 
and Harold A. Craig, of Kingwood. 


* cd * 


Davenport & Simon (K-F ) 


Opens Near Detroit 


Davenport -& Simon (Kaiser- 
Frazer) has opened for business 
at 1425 Fort St., Lincoln Park, 
Mich., in the former showroom 
of Fort Deluxe Sales. Prizes of 
$100 cash and $300 credit on a | 
new Kaiser were awarded at an 
inaugural open house. 

Both co-owners are former fac- 
tory officials. Wallace E. Daven- 
port was K-F’s merchandising 
manager at Detroit, and Wallace 
A. Simon became merchandising 
supervisor at Willow Run after 
serving Chevrolet as Detroit zone 
business management manager. 

* * * 


Luckenbill Opens Branch 


An Elmira Heights branch of the 
Luckenbill Motor Co., Inc., known 
as Luckenbill Motor Center, has 
been opened at Sheridan Ave. and 
14th St., Elmira, N. Y. Edward C. 
Hickman is manager. 

o * * 


Nichols, Speer Buy Lot 

The used-car lot of Nichols and 
Speer, 314 Ninth St., S., St. Peters- 
burg, Fla., was sold to the lessees, 
James T. Speer and James M. Nich- | 
ols, by J. D. Howell. Nichols and | 
Speer have occupied the location | 
for five years. 
= 


Nicholas in Hudson Club 


Nicholas Bros., Inc., St. Peters- 
burg, Fla., has been awarded 
membership in the “Top 200 Club” 


of Hudson dealers. 
a e a 


Doggett Motors, Inc. 
Doggett Motors, Inc. (Kaiser- 
Frazer), 1117 Bolton Ave., Alexan- 
dria, La., has been named author- 
ized dealer for Packard in the Alex- 
andria, Pineville and central Louisi- 
ana area, according to Kenneth K. | 
Doggett, owner. 
* * + 
Steward Holds Opening 
Steward Lincoln-Mercury, first 
factory-franchised Lincoln - Mer- 
cury dealership in Hollywood, 
Fla., has held its formal opening. 
The building contains a large dis- 
play room and space facilities for 
service. A used-car lot adjoins it. 
* * * 
Nash Names Arlington 


Arlington Motors, Inc., 1724 W. 
Fifth Ave., Columbus, O., has been 
named a Nash dealer. William Rut- | 
ledge is sales manager for the} 
concern. 

~ + * 

Ulmer Co. Promotes Two | 

Ulmer Co., Brookhaven, Miss., has | 
announced the appointment of Bob 
Stringer as new and used-car sales- 


man and Ollie Stamps as_ shop 
foreman. 


* * * 


Jackson Motor Opens 

Jackson Motor Co. (Lincoln-Mer- 
cury), Levelland, Tex., formerly Ed- 
gar Motor Co., which Bertell and 
Lee Jackson purchased from C. B. 
Edgar, has held its formal opening. 
The business is located at 709-711 
Austin St. 


* x * 


Paul Willison Motors 
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| California. He joined the organiza- | 
tion about two years ago. 
+ * * 


Great Lakes Motor Builds 


Great Lakes Motor Corp. has 
been granted a building permit to) 
erect a frame structure at 2712) 
Main St., Buffalo, at a cost of 
$3,000. 


* * * 


Brogan Appoints Fritsche 


Thomas J. Brogan, president of \ 
Brogan Cadillac- Oldsmobile Co., ‘ is 
Paterson, N. J., has announced the 
appointment of Jules H. Fritsche as f 
sales representative for Ridgewood, { 
NN. d. 


* * * ; 


Henson Sells His Share 
Paul T. Henson has announced 
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Paul Willison Motors, St. Clair (the sale of his interest in Work- | !/n Canoga Park, Calif.— 


Ave. at O’Connor Dr., Toronto, 
Ont., has been appointed dealer 
for Mercury, Lincoln, Meteor, 
Mercury trucks and Ford’s entire 
line of British cars and trucks. 


Paul Willison is general manager. 
* * om 


Browning Ups Bortz 
Joe Browning Buick Co., Inc., Al- 
hambra, Calif., has a new service 
manager—Al Bortz, a veteran of the 
Buick organization in southern 


TTY 


pp beet 9! 


ei en a th open snc tet ay ees Talla 
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|/man-Henson Motors, Hamburg, N. | 


Earl Parks Auto Sales has received Nash's 10-Point Select Dealer award. Left to 


Y. Henson's interest was purchased | right: Bill Lee, Nash district manager; Earl Parks; R. D. Bolt, Los Angeles zone man- 


|by Edgar P. Workman, who has |ager, and L. T. Kouns, western sales manager. 
managed the firm’s affairs for the | ——————--_-— name - 
ing on E. Sabine St., Carthage, Tex.|granted the Oak Ridge (Tenn.) 
John M. Stovall is president of the 


last several years. 
Henson will continue ownership 
|and active interest in the firm of | 


dealership for Dodge. The new-car 
showrooms, service and parts de- 





|Paul T. Henson, Inc. (Lincoln- Company and Dr. A. W. Dunn is g 
Mercury). vice-president. partments will be on LaFayette 
* & * * & drive. Burchfield sold his Knox- 
~ » ville used-car business to his 
Stovall Mercury Opens Burchfield Is Dodge Dealer |y other, Ray, of Johnson City. 


Stovall Motor Co. (Mercury) has 


HERE’S THE TREND TO WATCH 


Today's cars are beauties—and motorists are spending 
more and more money to keep them that way. Today 
mashed fenders and wreck jobs account for your biggest 
job tickets. And DeVilbiss products—Spray Booths, Air 
Compressors, Spray Guns and Hose will make these same 
jobs your profit leaders. 





Ed Burchfield, former Knoxville | about three months ago. 
|opened the doors of its new build- | (Tenn.) used-car dealer, has been! 


(Continued on Page 54, Col. 1) 





YOUR CAR APPEARANCE SERVICE PROGRAM STARTS HERE 


See the two DeVilbiss Spray 
Booths above? They are part of this 
shop’s DeVilbiss-equipped paint de- 
partment, and play a major role in 
its profitable, planned “appearance 
service” program for customers. 


Leading refinishers throughout the 
country, like this one, find that 
appearance services account for 
one third or more of service de- 
partment volume. 





oS 


Air Compressors 





Spray Guns 


Hose and Connections 


Their two fully equipped DeVilbiss 
Spray Booths profitably handle 
from 10-15 complete paint jobs and 
touch-ups daily. Turn out factory- 
quality, customer-pleasing refinishes 
every time, too. 


Is there a thought here for you? 
Consider the fact that appearance 
service is becoming one of the prof- 
it leaders in the trade besides being 
a steady year-round service that’s 


Spray Booths 





here to stay, and you'll see why so 
many shops are expanding with 
DeVilbiss equipment. 


For complete data on DeVilbiss 
products — Spray Equipment, Air 
Compressors, Exhaust Systems and 
Hose, contact your local DeVilbiss 
distributor or Branch Office. They're 
always at your service. 


THE DEVILBISS COMPANY 
Toledo, Ohio 


Windsor, Ontario @ London, England 
Santa Clara, Calif. 


Branch Offices in Principal Cities 


FOR BETTER SERVICE, BUY 


ATE 


iO: 
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ervice and Used Car Reconditionin 


Bratt Section for Dealers, Jobbers and Maintenance Men who _Service and Lubricate 
America’s 40 Million Motor Vehicles and A ppearance-Condition 5 Million Used Cars Annually 





Dealers Stull Spurn Repair Potential . 





Shop Abserpiion Lags 


ESPITE the fact that cost-con- 

scious dealers are aware that 
their overhead has increased tre- 
mendously since the last extended 
period of long trading and that 
many are again back into an era 
when overallowances run as high 
as $300 per new-car sale, few deal- 
ers appear to have made any real 
effort to improve their service sta- 
tion profit situations. 


Analysis of more than 1,500,000 
franchised dealer repair orders in 
June by John E. Wolf Co. indi- 
cates that far too many dealers 
are still looking upon their serv- 
ice stations much as the drug- 
store operator looks upon his 
cigar department—a loss leader 
department. 


While figures from many repu- 
table sources indicate that it costs 
over $1.75, without overhead, to 
write a repair order, dealers are 
still content to go along on a basis 
of less than 1% items per repair 
ticket. One small-town dealer with 
a very efficient department recently 
computed the cost of writing repair 
orders in his shop and found that 
it was $1.98. 


* * * 


UNE items per average repair 

order, according to the nation- 
wide analysis of dealer repair or- 
ders, were 1.40. While this was some 
improvement over the alltime low 
of 1.33 items per ticket shown in 
the anaylsis of March repair orders, 
it was far below the average for 






Committee Men 
Named for Coast 
Jobber Show 


LOS ANGELES.—Committees to 
handle the presentation of the 1952 
Pacific Automobile Show next Feb. 
28-March 2 have been announced 
by J. Leonard Gibson, Gibson Mo- 
tor Parts, Inglewood, Calif., presi- 
dent of the show. 

Appointed to the show committee 
were: 

J. K. Wilkinson, Pomona Motor 
Parts, Pomona; Howard B. Weaver, 
Featherstone’s, Inc., Los Angeles; 
A. V. Rodman, Manufacturers’ Rep- 
resentative, Los Angeles; Mike 
Klinger, Manufacturers’ Represen- 
tative, Los Angeles; Norman B. 
Parker, H. M. Parker and Son, 
Glendale; Walter Wood, Chanslor 
and Lyon Co., Los Angeles; Charles 
Silvey, Tung Sol Lamp Works, Los 
Angeles; M. H. Austin, Weaver Mfg. 
Co., Los Angeles; Andrew D. Shaw, 
Manufacturers’ Representative, Los 
Angeles, and Gene Brown, Lambert 
Co., Ltd., Los Angeles. 

The following chairmen for the 
various other committees were ap- 
pointed: 

Sponsoring wholesalers’ commit- 
tee: P. T. Johnson, 
Depot, Los Angeles. 

Credentials’ committee: S. B. 






Sturtevant, Sturtevant’s Auto Parts, | 


Van Nuys. 
Publicity committee: Gene Brown, 
Lambert Co., Ltd., Los Angeles. 
Floor committee: 
sky, Manufacturers’ Representative, 
Los Angeles. 


Housing committee: A. V. Rod- 
man, Manufacturers’ Representa- 
tive, Los Angeles. The housing 


committee will be made up entirely 
of Southern California Automotive 
Booster Club members. 


E. S. Jungmeyer is show man- 
ager. 


Motor Parts | 


Hy R. Koslow- | 


June of last year—which was 1.59. 
By months this year items per 
R.O. have run: Jan., 1.54; Feb., 
1.50; March, 1.33; Apr., 1.38; May, 

1.40, and June, 1.40. 

The seriousness of this low num- 
ber of items per R.O. can be real- 
ized when it is seen that June 
departmental breakdowns show 
that 40.3 percent of all service 
rendered by franchised dealers was 
on services that brought the dealer 
less than the cost of writing the 
repair ticket. 

These departments were lubrica- 
tion, which represented 20.24 per- 
cent of all dealer service for June, 
oil changes, which represented 14.97 
percent, and wash and _ polish, 
which accounted for 5.09 percent. 

* * * 

INOR motor, which includes 

tuneup, showed the influence 
of make-ready for vacation travel 
in taking first place among services 
rendered with 26.30 percent of all 
shop work. This was an increase 
over the 25.21 percent for May 
but a drop from the April figure 
of 26.89 percent. 

Lubrication took second place in 
volume of service with oil changes 
third. Chassis represented 12.70 
percent of all shop orders written 
in June; brake work 8.85 percent; 
body work, 7.66 percent, and major 
motor, which includes engine over- 
haul, remained at a low of 4.19 
percent. 

While many dealers have re- 
ported that average dollar value 
of current repair orders is up 
and compares favorably with that 
of a year ago, the analysis of 
shop orders shows that four out 
of the eight departments suffered 
in number of orders written and 
only in chassis work did the in- 
crease represent a full percent- 
age point. 

Comparison of the April, May and 
June averages shows that dealers 
generally did not take advantage 
of the May Safety Month program 
that was put on with their aid 
nationally. 

Even on brake work, which 
should have shown a large in- 
crease considering that brakes were 
one of the items running high on 
vehicles checked as being in bad 
condition generally, the May figure 
of 8.75 percent was but slightly 
higher than the April mark of 8.12 
percent and was under the June 
total of 8.85 percent. 

* * * 

O SHOW the extent to which 

dealers have let new-car deliv- 

ery and the standard new-car in- 
spections crowd out their normal 
customer labor service, a compari- 
son of each department with the 
averages of December and Janu- 
ary might be made. 

Lubrication has dropped ap- 
proximately 1 percent, oil changes 


By Jack Weed 
| Service Editor 
OCK ISLAND, IIl. ia 
type service selling is proving 
to be the answer to more 
“rear end” 


Fred J. Piehl, partner, 
Thompson, service manager. 

Not only has the judicious use of | 
this selling program practically | 
eliminated “comebacks” in _ the 
service department, but also it has | 
|materially increased both average 
repair order dollar totals and had 
considerable to do with increasing 
absorption percentage. 

Before this dealership, located 
in the center of this thriving tri- 

city area, started to promote di- 





Backshop 


have dropped about the same, 
wash and polish have dropped 
nearly 2 percent; minor motor 
has dropped over 10 percent; 
major motor has dropped over 2 1 iat : 
percent; brake work has gone up ‘T aan — - 
approximately 2 percent; chassis 8 & up. 


-++ by Jack 


industry is 


and front-end work has increased / , : 
about 2 percent, and body work great automotive rr aa en 
has d 1 about 1 percent. The |Shop equipment makers  starte 

Siu "emo iar te with a man who had an idea or 


big drop however has been from : 
r; 55 ioome per ticket to 1.40. who had worked out an easier or 


With dealers faced with getting|Quicker way to do a certain job. 
fewer new cars to sell, they will If his idea incorporated a machine 
have to increase their percentages | Or tool to do the job, other mechan- 


of absorption if they are going to|ics and shops soon learned of it | 
be able to overcome the loss in new-|and wanted a similar tool or ma-| 


Like many other divisions of this | 


IL 
Illinois Dealer Ups Volume with Diagnosis 


than one | 
problem of Miller-Pieh] | 
Co. (Lincoln-Mercury), according to | 
and Norman | 


vehicle sales. 

This won't be as easy as it was 
during the war, those who make 
a study of dealer service operations 
claim. In the first place the cus- 
tomers the dealer has let get away 
won't be as easy to get back. When 
they couldn’t get their work done 
in the dealer shops, they were 
forced to find another “home.” 

* * * 

ITH a known shortage of good 

mechanics, the dealer will find 
it harder to provide that “better 
service” for which the average 
owner is willing to pay the dealer 
a higher rate for his work, even 
though he has the better equipped 
shop and his mechanics are sup- 
posedly better informed on the 
service needs of the _ particular 
make of car the dealer sells. 

Few dealers ever realize 50 per- 
cent of the potential for service 
in their trading area. Few deal- 
ers are even getting as high a 
potential from their areas as 
they did during the war despite 
the increases in building area and 
in tool equipment that many 
have made in the past six to sev- 
en years. 

Then to complicate their ability 
to realize the percentage of profit 
they made when they needed serv- 
ice station profits to eke out an 
allover satisfactory profit from 
their business, their shops are now 
crowded with late-model cars 
which need little of the most prof- 

(See SHOP LAG—Page 37, Col. 1) 


Items 


chine themselves. 

So the inventing mechanic 
went into the business of making 
the tools and soon was in the 
shop equipment business. But in- 
variably this “head” man with his 
own workmen did all of the im- 
proving, usually at the suggestion 
of customers, who in turn worked 
out new ways to use the tool. 

In the early days, even automo- 
biles were put together by mechan- 
ics with ideas. Little actual engi- 
neering was done on the vehicle 
as we know engineering today. The 
mechanic bought his parts from 
various sources and assembled them 


into the completed vehicle. 
* * * 


Try-and-Fit 
REMEMBER in the early days 


of the Welsh-Pontiac when that) 


car was one of the fine, 
pensive, cars of the country, and 
even testers had to “feel out” the 
gearshift to tell which way the 
gearshift worked on any particular 
car. The factory was continually 
putting in transmissions of differ- 
ent makes and with different shifts. 

The truck business and the parts 
business both went through the 
same stages. Small makers in both 
the commercial and house trailer 
business are still in this phase of 
development, in many places. 

But as soon as each type of 
maker got big enough to start 
emerging from the “try-and-fit” 
stage and began to assemble its 


Per Repair Order 


Too Low for Safety 


April 
1951 


Lubrication . 19. 
Oil Changes 14. 


Wash-Polish 6. 
Minor Motor 26. 
Major Motor 4. 
Brake Work 8. 
Chassis 11. 
7,91 7.59 
1.38 


Body, Paint 
Items per R.O. 


| agnosis for those jobs that are 
hard to tell what is the custom- 
er’s actual trouble, the average 
repair order was but $11.77. For 

June this year the average repair 
ticket totaled $19.94. 

While absorption percentage in 
those early days was but 54 per- 
cent, last month 
|showed an absorption percentage 
of 92 percent without losing a cus- 


tomer or overselling an owner 
* 


as deslendhin “il 
“hog wild” in its selling of 





Service Highlights 


New Products. . Page 40 
Firepower Plugs. . -Page 37 











Miller - Pieh] | 


not gone} 


June 
1950 
21.06% 

14.45 

6.00 
26.64 
4.16 
8.32 


May 
1951 
83% 20.38% 
71 15.39 
70 6.05 
89 25.21 
12 4.34 
12 8.75 
12 12.29 


June 
1951 
20.24% 

14.97 
5.09 
26.30 
4.19 
8.85 
12.70 11.61 
7.66 7.76 
1.40 1.59 
Wolf Co 


1.40 


Courtesy Jonn E 


| diagnosis. They are 
| from 
per month at a 


now av eraging | 


flat charge of $5 


tickets written per month. In June 
| they wrote 723 R.O.’s. 

Two mechanics trained especially 
for this diagnosing work are used, 
but neither is spending all of his 
time on just this type of work. 


While Miller-Piehl still main- 
tained a selling average of over 
| 80 sales out of every 100 selling 
approaches on diagnosis they 
know that this diagnosis depart- 
ment is pleasing the majority of 
the customers who have bought 
the service. They have one cus- 
tomer who is a six-time repeater 





and ex-| 


20 to 22 diagnosis customers | 


| per diagnosis out of over 700 repair | 


Weed 





products on a mass-production 
basis, engineers with their slide 
rules and better knowledge of 
stresses and strains began to 
come into the picture. The inven- 
tive mechanic in many cases still 
maintained his place in the pic- 
ture, but he gave way to the de- 
tail engineer for the development 
of the product for manufacture. 
| This phase of development is now 
|taking place in the shop-equipment 
| business. Some lines, such as elec- 
trical testing device makers, have 
had to have engineers refine the 
products for some time. These ma- 
chines or tools had to be calibrated 
to a very fine degree, and in many 
cases have to pass engineering 
tests at the vehicle factories before 
they could get recognition by the 
service departments and be general- 
ly accepted in the field. 


* * * 


Different Story 


How far this shop equipment in- 
dustry has progressed was 
vividly brought to my attention a 
week ago when I spent a few hours 
at Bear Mfg. Co. when I was in 
|Rock Island, IIl. 

| I was talking to Vic Day about 
|some impending developments they 
are about to announce when Vic 
lsaid: “Ten years ago we would 
have had this stuff out in the field 
j}months ago but now, with three 
engineers having to go over every- 
thing and detail it all out before 
we go into production, it has held 
us up a couple of months.” 

“That's not bad, is it?” quipped I. 

“No, that’s the proper way to 
do it,” says Vic, “but when I 
first broke into this business .. .” 

So, what happens with engineers 
|in the shop-equipment manufactur- 
jing picture. 

In the first place the sliderule 
boys make certain that any ma- 
chine their firm brings out will 
| work properly and will do every- 
thing that the buyer wants it to 
do without needing to be adapted 
for this or that, as was the case 
| many times years ago when the in- 
' dustry was young. 





* 


Parts Replacement 

HE material used in the manu- 

facture of the tool or machine 
has a known tensile strength and 
|is engineered into the product so 
| that it will be of sufficient strength 
to do the maximum work the ma- 
chine is designed to do without ex- 
|cess weight or making the machine 
or tool unwieldly. 

Last, but far from least, is 
| that once a good engineer details 


a job for production every part 
(Cc ontinued on Page 52, Col. 4) 





in the approximately two years 
they have had the department in 
their shop activity. 

Many 


customers have repeated 


two and three times and they have 
but one customer who left the 
active customer list after having 
|had a diagnosis done. The June 
| diagnosis selling average was 82 
| percent. 


In addition to practically elimin- 
|ating service “comebacks,” develop- 
jing better service customer good- 
|will, raising both the average re- 
|pair order ticket and the average 
number of items sold per repair 
order and increasing total service 
volume, Thompson has found the 

(Continued on Page 48, Col. 3) 
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For New V-8's | 
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Removing Wires— 
Spark plug wires in Chrysler's Fire- 
power engine are enclosed in a special 
ceramic sleeve to prevent flashover across 
the top of the plugs. Wire terminals are 
disconnected by grasping the end of the 
sleeve and pulling firmly up and out. 





_ 
Pulling Plugs— 


A deep socket wrench should be used 
to remove the Auto-Lite spark plugs in 
Chrysler's V-8 powerplant. The plug is un- 
screwed completely and lifted out along 
with its surrounding metal tube. 


—— SECONDARY] 





CABLE * 
METAL TUBE ; 
a 
& 
i 
SECONDARY || 
CABLE 
CERAMIC ee 
SLEEVE | 
i 
SPARK PLUG 
TERMINAL 


Cutaway View— 


This drawing shows the Resistor-type 
spark plug with clipped side electrode, 
the protective ceramic sleeve and the 
metal tube which acts as a gasket. 





Shop Lag 


(Continued from Page 36) 


itable type of service and won't 
need this type of work for several | 
years. 
+ * * 

}YRANCHISED dealers must go 

after more wreck work, more 
body work and painting and take 
care of more customers per day in 
the same amount of space and per 
mechanic than they did formerly | 
to overcome the higher shop over- | 
head and costs. 

Above all, they must work for 
more items per repair order so 
that each R. O. will show a prof- 
itable operation. And this must 
be done without “barbershopping” | 
the customer and driving those 
who are now regular customers 
out of the shop. 
Those who have left the dealer 

for one reason or another must be} 
invited back, by phone or a per-| 
sonal call by someone in the or-| 
ganization, so that if they had a} 
complaint about their treatment, | 
work or charges on some particular 
job, the dealer will have a chance | 
to make restitution or in some way 
bring the lost sale back as a regular 
service customer.—Jack WEED. 





Ullian Birthday Feted 
Ullian Motor Sales, Inc., Chelsea, 
Mich., is celebrating its 26th anni- 
versary. 
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TOLEDO.—Spark plug _ installa- 
tion in the Chrysler V-8 Firepower 
engine is an unusual one, according 


Servicing Firepower Plugs 


Auto-Lite Shop Expert Explains New Method 
For Handling Chrysler V-8 Spark Plugs 


vice on servicing the 
plugs used in this new engine: 
After removing the _ protective 


| 
Auto-Lite | 


| unscrewed from the head and re- 
| moved by lifting the surrounding 
| metal cylinder. 
| In replacing a plug, it should 
| be set in the wrench and the 
| metal cylinder slipped over the 
| end of the plug. There is no gas- 
ket in this installation, Campbell 
| stressed. 
| The metal cylinder, which fits 
| between the engine head seats and 


to engineers of Electric Auto-Lite cover on the engine, the spark plug | the seat of the plug, acts as a gas- 


Co. here. 


| wires should be removed by grasp- 


|ket. The plug should then be set 


Mechanics will find that the |ing the special ceramic sleeve cov-|and tightened down, being careful 


spark plugs in the engine are lo- 
cated in deep, covered wells and 


| that their removal and re-instal- 


lation requires a different tech- 
nique than is used on the more 
familiar engines. 

R. R. Campbell, service manager 
for the Merchandising division of 
Auto-Lite, offers the following ad- 


KEEPS NEW ENGINES 





ering the end of the wire and pull- 
| ing firmly up and out. 

| A 13/16-inch thin-wall 
{socket wrench should then be in- 
|serted into the well to loosen the 
|spark plug. Use of a trouble light 


|over the well will help prevent hit-|can then be connected by pushing 


|ting the insulator with the wrench 
j}and cracking or chipping it. 
| The plug should be completely 


deep- 


| to avoid stripping the threads in 
| the head. 

For the final tightening, to insure 
| the proper seal, a torque wrench 
jand the proper torque (30 Ibs.) 
|should be used. Spark plug wires 


the ceramic sleeve, which holds the 
wire, down on the plug. 








sleeve, made for this engine, which 
protects against flashover from the 
plug to the metal cylinder, Camp- 
bell pointed out. The spark plugs in 
this engine are the Resistor type 
and the clipped side _ electrode 
should be gapped at .035, as with 
all Resistor-type plugs. 


Cans Tested for Bearings 


CANTON, O. — Timken Roller 
Bearing Co. has begun experiments 
with the packaging of bearings in 
metal cans to preserve them from 
the damages of moisture and dirt. 
The company states that the can 
package will be thoroughly tested 
before it is offered to the armed 
forces which are particularly trou- 
bled with climatic and storage con- 
ditions of bearing handling. 





More than 100,000 persons read AUTO- 


This is a_ specially designed | MOTIVE NEWS every week! 


Sep ee a 


Necemcinen tienen 


KEEPS NEW CAR OWNERS 0QU4{C, 


New car owners appreciate Casite—and the dealer 


who recommends 


Casite protects new engines, eases new car break-in. 
Casite is an amazing oil-carrier—gets enough oil to 
the right places at the right time for long and econom- 
ical engine performance. Casite actually speeds the 


flow of No. 10 oil 20.6% at 75°F, more when the en- 





gine is colder 


its use that very first mile. 


greatly reducing start-up wear. Yet 





range viscosity. 


when the engine warms up, oil returns to normal- 


It will pay you to add Casite to the first crankcase 


oil of every new car you deliver. Add a second pint at 


500 miles. Add a pint each time you change oil. 


Push Casite to the owners of older cars, too. It’s a 


quick, easy tune-up—it restores zip and power. 


CASITE DIVISION - 


HASTINGS MANUFACTURING CO. 


HASTINGS, MICHIGAN 
CASITE*DROUT+ PISTON RINGS » SPARK PLUGS © OIL FILTERS 


Better and Smoother Motor Performance 
or Double-Your-Money-Back! 


Casite through the carburetor air-intake, or in the gas tank, 
frees sticky valves and rings, lets the power zoom through. 


Casite in the crankcase keeps the engine free-running, gives 


extra protection through improved lubrication. 


OU 








2,000,000 


Pepe 





Vx already more than two million people—sportsmen, 
students, women’s clubs, men’s clubs, just about every kind 
of audience imaginable—have seen the Nash sports films: 
“Fishing In Alaska” and ‘Hunting In Alaska.”’ 


Here are a few excerpts from their letters to show what they 
think of the entertainment Nash is providing: 


“Unanimously voted the best films we have shown at any of 
our meetings during the past five years.” 


“‘Many in the audience remarked it was the best fishing film 
they had ever seen.” 


‘‘We have never seen finer scenery or photography.” 


‘*All the members agreed that the films were the finest they 
had ever seen pertaining to wild life.” 


THERE’S MUCH Oo F TOMOR 
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“The two most wonderful pictures I have ever seen.” 


‘Consensus of opinion among all was that these were the 
finest pictures that we have ever seen, and we show pictures 
at practically all our meetings.” 


‘We think that they can’t be beat.”’ 


‘‘Without a doubt the finest we have had in many a moon, 
and there was nothing but praise by the members after 

the showing.” 

These popular films are ringing up new records every week 
for popularity —but more than that, they’re selling Nash cars. 
They are doing their part in the powerful, continuous Nash 
advertising and sales promotion program that tells the story 
of “The World’s Most Modern Cars” to just about everyone 
who reads a magazine, newspaper, passes an outdoor poster, 
looks at television, or watches motion pictures. 


ALL NAS H DOeES 


TODAY 








The Ambassador « The Statesman « The Rambler 
The World’s Most Modern Cars 


Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigan 














IT'S LIGHTER THAN YOU THINK—A 
featherweight spray gun is being intro- 
duced by DeVilbiss Co., Toledo. 
spray gun, is designed for a wide range 
of spray work requiring top finishing 
quality from touch-up of small spots to 
the refinishing of large objects. A finger- 
tip adjustment control quickly provides 
a wide selection of spray patterns for 
various types of jobs and paint materials, 
the firm states. DeVilbiss engineers speci- 
fied an aluminum alloy in the box-frame- 
designed gun body for ruggedness and 
dependability. The gun, weighing 13% 
ounces is fingly balanced and has a sure- 
grip handle designed to reduce hand 
fatigue while spraying. Trigger action is 
smooth, it adds. 





FOR CURVED WINDSHIELDS — Replace- 
ment wiper blades, one for curved wind- 
shelds and another for flat windshields, 
are being placed in an “eye-opener” 
counter display package now being dis- 
tributed by jobbers throughout the U. S. 
Introduction of the new blades is being 
supported by an extensive advertising 
campaign, Trico Products Corp., Buffalo, 
has announced. 





NEW UNDERCOATING — Fendix with 
NR 508, is made by Nox-Rust Chemical 
Corp., 2429 S. Halsted St., Chicago. The 
added safeguard against rust is provided 
by the chemical NR 508, which causes the 
protective material to adhere more closely 
to the metal, explained R. H. Stuff, sales 
manager of the Mastic division. Clinging 
tightly where it is applied, the underbody 
coating creates a continuous rustproof seal 
that prevents moisture from penetrating 
and attacking the body of the car, Stuff 
said. 
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AUTO-LITE PLUG CHART—There's as 
much “how-to” as “which-one” included 
in the new Auto-Lite spark plug specifica- 
tion chart, according to H. R. Butts, sales 
manager of the Merchandising division of 


|Electric Auto-Lite. “Instead of being a 
plain specification table, our new wall 
chart features photographs showing the 


proper method of installing and cleaning 
spark plugs, gives the proper torque for 
tightening spark plugs, illustrates exclusive 
Auto-Lite accessories and includes a type- 


equivalent chart, as well as complete 
specifications for all cars from 1936 to 
1951 models,"’ Butts explained. 





WALKER'S SALES THEME—Walker Mfg. 
Co. of Racine, Wis., is offering its jobbers 
and dealers a new selling theme in oil 
filter marketing. Backed by the claim of 
oil and lubrication authorities that water 
is the most objectionable of all crankcase 
contaminants, Walker is basing its new 
program on the “plus protection” offered 
by the unique water absorbing capacity 
of the Walker Laminar oil filter cartridge, 
it states. Every Walker filter dealer is 
being furnished by his jobber with a 
complete kit of point-of-sale material. Key 
piece is a booklet, ‘The Triple Threat of 
H.O," containing basic information on the 
danger of water in the oil and showing 
him how to tie in this story with his own 
selling efforts. 


a Westinghouse 
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POSTER AVOIDS WINDOW ‘BLACKOUT'—A transparent acetate sealed beam head- 
lamp window poster that helps sell safety to the motorist while preserving visibility for 
dealer window displays has been developed by Westinghouse. The 30-by-13-inch 
streamer shown—printed in four colors—can be attached quickly to any window with 
standard celiviose tape. When stretched tightly, the sign appears to be printed on the 
window itself. Store backlighting emphasizes the message and illustration. The posters 
are free to dealers who buy eight Westinghouse sealed beam lamps. 














FOILS BUGS, SNOW—Airfoil deflector 
proved better than 70 percent effective in 
keeping windshields clean and bug free 
in tests conducted recently, according to 
Jim Robbins Co., 1555 E. Eight Mile, Hazel 
Park, Mich. Is attached just behind the 
regular hood ornament with a stainless 
steel clip. Available in clear or translucent 
colors: Red, blue, green or amber. 














CLUTCH PLATE GRINDERS — Here are 
the Lempco VAC vertical clutch plate and 
flywheel grinder and the older Lempco 
NAC clutch plate grinder. The VAC per- 
mits the operator to place the work on a 
vertical chuck; in the NAC, the work is 
mounted on a horizontal chuck. VAC has 
25%-inch-swing capable of mounting some 
of the largest clutch plates and flywheels 
now in use. The turning and grinding are 
simultaneous with the tool and wheel 
moving across the face of the work pow- 
ered by an automatic hydraulic feed. In 
addition to its use in the automotive shop, 
it can serve as a vertical lathe for turn- 
ing short work pieces of comparatively 
large diameter and can grind flat surfaces 
such as dies up to 18 by 18, according 
to Lempco Products, Bedford, O. 





CUTS AUTO KEYS—Availability of a 
new portable key cutting machine, de- 
signed to duplicate auto and truck keys 
quickly and accurately by code number, 


with or without 
nounced by Kent-Moore Organization, De- 


a pattern key, is an- 


troit 2. Handee Auto Key Punch is 100 
percent mechanical, has no_ grinding 

| 
wheels to replace or electric motors to 


wear out. Inexperienced personnel quickly 
learn its simple operation, and can finish | 
a key in less than one minute after using | 
the machine a few times, the firm states. | 
Accessories furnished with the machine| 
include: auto key code book, containing 


auto key code series numbers for most 
passenger cars and trucks built since 
1935, plus complete operating — instruc- 


tions; dept and space discs, which control 
depth and spacing of cuts; decoding 
gauges, which determine the code of a 
pattern key when its code number is not 
available; the handee key rack for in- 
dexed storing of key blanks. 








TAPE TIP—How to keep masking tape 
clean and free of paint spray dust by 
using the original shipping carton as a 
three-shelf storage bin, is shown in the| 
attached pictures from Minnesota Mining 
and Mfg., St. Paul. The carton is simply 
slit open with a knife so that the front 
lifts up like a door on a hinge, exposing 
the rolls of tape on the shelves already in 
the carton. To do it: 1. Slit open the top 
and front flap of the carton, so that it 
lifts up in one piece. 2. Remove the four 
corrugated tubes used to hold the rolls of 
tape safely in position during shipment. 
3. Close the lid and tape the top down— 
leaving the front panel free so that it can 
be opened and closed at will. 


* * * 





VALVE PULLER — Snap-on Tools Corp., 
Kenosha, Wis., has completed production 
on this valve puller which works on all 
cars and light trucks, the company an- 
nounced. The chief features of the Uni- 
versal valve puller is the swiveling action 
6f the pressure screw in the yoke, the 
company said, which makes possible direct 
pulling of valves regardless of the angle 
the valve is set into the head. 


* * * 











OIL DRAIN AND FILTER CAN—Made by 
J. O. Stephenson Fdry. & Mfg., 548 E. 
Fort St., Detroit 26, this unit consists of a 
eight-quart oil can with a tightly-fitted, 
removable filter element. In the bottom 
of this element are two eight-mesh sup- 
porting screens, between which is sand- 
wiched a 100-mesh copper screen, which 
will remove matter which might otherwise 
cause trouble, according to J. O. Stephen- 
son. Use of the element makes possible 
reusing transmission fluid until the mile- 
age recommended by the manufacturer is 
reached, he points out. 


tile 
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FROM LIQUID GLAZE—Formula 29 can 
be used on all cars that have been 
treated with any of the silicone polishes 
and is designed to insure perfect refinish 
ing and eliminate the occurrence of “fish 
eyes” and other imperfections due to sili 
cones, according to Liquid Glaze, Lan 
sing 6. 





PLASTIC FRINGE — Reg Leister, presi- 
dent of Leister Game Co., 26 N. Erie St., 
Toledo, displays plastic fringe recently de- 
veloped by his company for interior or 
exterior display use by new and used-car 
dealers. The fringe comes in 25-foot 
strands with 6 different contrasting color 
combinations in each 25-foot length. Is 
made of vinyl plastic that does not fade, 
peel, or crack, the firm states. The strips 
are six inches wide and even in a very 
mild breeze the effect is attention com- 
pelling. 





BEAR BALANCE—The Perfect 36 bal 
ancer has been announced by Bear Mfg., 
Rock Island, Ill. A full view, easy-to-read 
dial mounted in a recessed panel with 
two other simple controls gives four-way 
balancing performance. The dial with 
sweep hand shows the amount of unbal 
ance in the wheel down to a fraction of 
an ounce and indicates the speed at! 
which the unbalance occurs, the company 


states. 
* * . 





Se A tcecciiemeeninannient 


SPRING BOOSTER — An air 


inflated 
spring booster, Air Lift, has been de 
veloped and placed on the market by Air 
Lift Co., Lansing. The company said that 
the device is mounted within the fron! 
coil springs of the car, and that improved 
roadability results from checking the car's 
lean when going around a corner. Also 
it is said to stop the front wheels from 
vibrating up and down on the road. 
(Continued on Page 41, Col. 1) 
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; | gummed substance on the reverse | & Ladd, Ine., Chicago, as manu- nn re 
|side, or placed on the inside with|facturer’s representative for the} 
, e WwW r O U . t S scotch tape, the company said. | heater. 
* * . *x i 


Bowser Products Booklet | 


Bowser, Inc., manufacturer of | 
| liquid handling equipment, has pub- | 


(Continued from Page 40) 


O.,| form with sealing cover—making it 





Hobart Brothers Co., Troy, 
“1001 


jnounces that volume eight, num- 

r 1 of the “Hobart Arc Welding 
News,” is now available. The book- 
contains photographs and arti- 
cles on welding from all over the 


|/unnecessary to buy or build tanks, 
it adds. According to A. F. Curran, 
director of research and develop- 
ment, the cylinder head cleaning 
| kits entirely eliminate hand-scrap- 





=, |lished a booklet, 


ways,” ex- 
|plaining the line of equipment and 
its uses. 


ing of carbon from auto cylinder | 
heads and, in addition, clean the! 
|water side of cylinder heads—re- | 
| moving insulating deposits and thus | 
| restoring the original thermal effi- | 
lciency built into the cylinder head | 
|by the factory. Pistons, carbure-| 
tors, water pumps and all engine) 


|made by Lessco, 


s , wi ° : ® 
parts are also cleaned by the ne | available in crystal clear, jewel amber and | 


country, the company said. 





DEFLECTOR—The Little 


Bugger, de- 
signed to deflect bugs, snow and dust, is | 


FOR '51 CHEVROLETS—L. W. Lee Mfg., 
87 Montrose Ave., Brooklyn 6, N. Y., states 


Pa. Is} 
that its Chevrolet fender moulding is made 


Inc., Franklin, 





process, the re ae out. |jewel green. It is made of plastic and| of heavy gauge metal, chrome-plated and 
can ‘ - — onto hood ornament or center is an exact duplicate of the original fac- 
een Fluorescent Price Signs |hood trim strip. tory part. 
shes * * * 
ich Offered for U. C. Lots : _ ; Bl ace 
. 12 On-| New GE Heater Designed . . 
fish Murray and Malone Co., 712 On- ; . FOR LESS GAS — Schneider Carburetor| Status of Oil Industry 
sili tario Ave., Minneapolis 3, announces | Specially for Chevrolet Co., St. Lovis, has announced this fvel| Told in New Broch : 
jan sale of fluorescent price markers} A new heater, specially designed | pressure regulator to its line of products.| ~ ‘ efor Se enn a 


| for used-car lots. The company said 


that the stickers are made with a 
neon-like, weatherproof paint. 


|for Chevrolet automobiles is be- 
ing marketed by General Electric 


|Co. The heater is designed for in-| 


The company said that gasoline consump- 
tion is reduced by making the flow of gas 
uniform and constant when it enters the 


The Oil Industry Information 
Committee, New York, has released 
a new folder, “On Our Toes,” de- 





carburetor. The device is installed in the|Scribing the status of the industry 
fuel line between the fuel pump and the| today and “the job ahead” in petro- 
carburetor. (Continued on Page 42, Col. 1) 


stallation through the freeze-out 
plug in the Chevrolet engine. 
GE has appointed Winkenweder 


| The individual numbers may be 
placed on the outside of the wind- 
shield or window of the car with 
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ELECTRICAL TAPE—B. F. Goodrich Co., | 
Akron, has announced this new type of 
electrical tape, made with Koroseal ma- 
terial. The company said the tape is extra | 
thin, can be pressed on dry surfaces in- | 
numerable times without losing its sticki- | 
ness, and is waterproof and flameproof. 
The tape has a dielectric strength of 8,000 
volts, the company said. 








Dependabil ty 


The consistently dependable performance of Ditz-Lac 
Lacquers and Ditzco Enamels is the chief reason why Ditzler 





* + * 


Aro 10,000-Lb. Lube Gun 


Introduced by Contest 


° Kew a 


has grown to be the largest exclusive producer of automo- 


St, A new 10,000 pound hand-oper- | 

je- ated all-purpose grease gun, an-| . . . 

sel aouneel te ten Gaedeeeat Oeme.| tive finishes. They must be good to be so widely used by the 
car Bryan, O., is being introduced with ° " . . . 

a a casioat an en ce cee Soe | motor car industry. As a result of this unequalled accept- 
lor the gun. Users of lube equipment, | x ienc itzl i 2 li sly 
. Saiee nak Eee os le ance and experience, Ditz er is best qua fied to supy ly 
fe, 4 — vited to “name this gun.” high quality products for refinishing automotive equipment. 
ips The new gun delivers 10,000) 

ry pound grease pressure with one- 

m- hand operation. It is loaded either | 





through a fitting (using a gun filler | 
for fast, clean loading) or by re-|} 
moving cap from barrel. 


| 








DITZLER Two-Star** Polish 
Cleans and Polishes in One Operation! 





'Y FOR YOUNGSTERS—The 


“Kiddie Driv- | 
ette,"" manufactured by George C. Knight | 
Co., 19720 W. Eight Mile Rd., Detroit, is 
“ said to entertain the little ones while the 
parents are driving. The drivette fits over 
the 


Ditzler Two-Star** Polish is designed to prolong the 
life of automotive finishes and continue their beautiful 
appearance. It is free of scratching abrasives, discoloring 
chemicals and grit-catching waxes. In one operation it 


back of the seat, features a small | 
beep” horn, and a gear lever that actu- polishes and cleans quickly and thoroughly. Use it on 
aly shite, W may be folded compactly both lacquer and enamel finishes. It’s safe for any car. 
when not in use. 
eed DITZLER COLOR DIVISION 


PITTSBURGH PLATE GLASS COMPANY 
DETROIT 4, MICHIGAN 


Gunk in New Containers 


For Engine Rebuilders 
4 Now available in large 
cover sealed 55-gallon size kits espe- 
cially designed for large auto and 
, truck-cylinder head cleaning, Gunk | 
‘ brings its self-emulsifying and self- 
/ scouring carbon remover to engine | 
rebuilders, according to Curran 
Corp., Lawrence, Mass. 
For the first time, a complete 
engine cleaning and decarbonizing 
process is available in bulk package 


gasket 





(Continued from Page 41) 


from high military and govern- 

ment officials as to the vital ne- 

cessity of trucking, cites the 

results of special surveys into 

civilian defense and defense | 

| economy needs, and gives valu- | 
Bennett Pump Catalog | able examples of the growth of 

A 56-page minature catalog has the trucking industry. 

been published by John Wood Co., | i ae 

Bennett Pump division, Muskegon, | 

Mich. The booklet tentuces the en-| Metaffin Acts as Anti-Sludge 

ennett gasoline pumps, | ,, 7 a 
Eeuamatie Gooteseen nir-water For Motor Test Standard Oil 
units and small dispensing pumps.| Oil used in motor test stands for 
“running in” rebuilt engines stood 


* + * 
° up for at least three times as long 
Mack Publishes Brochure when Metaffin, a product of the 
On Importance of Trucks Magnus Chemical Co., Garwood, 
Mack Trucks, Inc., is offering |N. J., was added, according to tests 
a two-color, eight-page booklet, {the company reports. 
entitled “National Security Rides Metaffin was added to regular 
on Trucks.” The booklet is de- |SAE 10 oil in the proportion of 2} 
signed to meet the needs of edu- |quarts to each 16 quarts of oil. 
cators, commentators, editors, | After use, the oil showed very little 
group leaders, etc., by giving |discoloration, the engines started 
them a summary of the import- |faster and ran more quietly, and 
ance of the trucking industry to | “friction smoking” was eliminated, | 
the country’s economy. 
The booklet includes quotations 


leum production for civilian and, 
military consumption. 

The folder is being made avail-| 
able to oil companies and trade} 


associations at cost. 
+ * . 











according 
Place, Minneapolis. 


hibition of sludge 
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FOR TRUCK JOBS — This 
truck trestle has a 16,000-pound capacity, | 
to Unity Mfg., 


ef 
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in automotive 
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SELF-CONTROL STARTS HERE 
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‘}gine oils, Ursa Oil X Sup. One 10, | 


all-purpose 


1229 Harmon 


Sales Promotion Poster 


Offered by Travelers 


Travelers Insurance 


Co., Hart- 


been in use for years for the in-| will distribute a sales staff inspir-! fuels, the company reports. In- 
pean — : more like it, the manufacturer says. 





OIL-CONTROL STARTS HERE 


To stop oil-pumping, replace worn 


engine bearings 


A roving eye can lead to trouble—so can 
worn engine bearings! 


Worn connecting rod and main bearings 
cause oil pumping. Excess oil reaches com- 
bustion chambers, burns to performance- 
stealing carbon on spark plugs, valves, 
pistons and rings. 


Worn bearings are a major cause of oil 


control oil-pumping where it starts—REPLACE WITH 


FEDERAL- MOG 


UL 


pumping! Give new piston rings a chance 
to do their own job—replace worn bear- 
ings at the same time. Use Genuine 
Federal-Mogul Bearings, engineered for 
the job of oil-control. They restore engine 
performance and owner satisfaction! 


FEDERAL-MOGUL SERVICE 


(Division of Federal-Mogul Corporation) 


DETROIT 13, MICHIGAN 











BEARINGS 





ling poster free-of-charge to any- creased engine deposits and greater 
}one connected with selling. wear have resulted from the use of 
| The poster, used by Travelers for|such fuels, with other oils. 
50 years, is titled “The Bee that} Peg a 
gets the honey —doesn’t hang) 
around the hive.” 

* * = 


High Detergency Oil 

A new brand, Gulfpride H.D.| 
| (High Detergency), has been added | 
|to Gulf’s line of Gulfpride Oils. The 
|company claims the new product 
has ability to minimize engine de- 
posits, clogged oil rings, sludge for- 
|mation, rust and wear in gasoline 
| engines. | 
+ * * | 


|New Heavy-Duty Oils 
Marketed by Texas 


A new series of heavy-duty en-| 





| 20, 30, 40 and 50, has been marketed | 
|by Texas Co. for the lubrication of 
heavy duty gasoline engines and 
automotive - type diesel engines 
|which are operated under adverse 
conditions. 

Factors contributing to the in- 
| crease in the severity of lubricating 
requirements in certain types of 
these engines are design changes, 








ARMATURE WINDER — Lewis Welding 
j}and Engineering Corp., Bedford, O., and 
Cleveland Electrical Equipment Co., Inc., 
| Cleveland, announce completion of this 
Ceeco automatic armature winding mo- 


use of a wide variety of fuels, and | chine. The new machine is said to wind 
the company said. Metaffin has |ford, Conn., has announced that it|use of high sulfur content diesel|®!! 28 coils simultaneously. Ford has 


bought the pictured machine and three 





ro a “al 


ENGINE ANALYZER — King Electric 
Equipment Co., 9123 Inman Ave., Cleve- 
land 5, announces that the King Model 
MT-225 engine analyzer is now available. 
Six separate testing units, coil ignition, 
spark plug, condenser, VAR, cam-angle 
tachometer and an exhaust gas analyzer 
form a complete testing unit. They firmly 
and positively lock in place on the display 
rack mounted on a portable cabinet, the 
firm states. Each tester features large five- 
inch D'Arsonval meters for rapid, accurate 
readings and permanently attached leads 
eliminate electrical losses, it adds. 








DEMOUNTABLE—This demountable cas- 
ter and wheel assembly has been devel- 
oped by Aero! Co., 2820 Ontario St., Bur- 
| bank, Calif. Of cast aluminum, this five- 
}inch caster is easily placed in operating 
position—and just as easily removed 
when not in use. Moreover, caster and 
|wheel are especially engineered for 20 
percent greater rollability, and lifetime 
| lubricated for a minimum of servicing, the 
|firm states. The top plate of this Aerol 
|demountable caster slides onto a mount- 
|ing plate fixed in the basic structure of 
the unit to be moved and locks into place 
| by a spring type locking device. Thus, 
| unit is easily moved from one point to 
another, and casters can be removed in 
;a@ matter of seconds for use where need- 
|ed, it adds. 

7 * «© 





| Brooklyn Lab Concern 


|Offers Car Washing Aid 


A car wash solution, claimed tc 
| clean a car with only one pail of 
| water at a cost of only 4% cents, is 
being marketed by Adept Labora- 
| (Continued on Page 43, Col. 1) 
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New Products 


(Continued fr 


tories, Inc., 211 N. 8th St., Brook- | 
lyn 11, N. Y. 
According to the manutecturer, | 
only one tablespoonful of this wa- 
ter-saving product, called “No Hoze | 
‘ar Wash,” added to a 10-quart pail | 
if water, changes the water to bil- 
lowy suds. This sudsy solution may 
be applied to the car with a sponge. 
* + * 











AMERICA'S 


First 


and 
Finest 


040 orgs nattod the fue pump tenty four pare ago 
Mave than 100,000,008 AC Fuel Pumgs have bern built. 
# More than 90%. of el auvsimotive wnbeten swore facta. 
cpospped cath ACS ‘ 

© Mare than 40,000,000 AC Pumps are nium ve sam, 
ns tha phaderteaetastects late 
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FUEL PUMP DATA—An illustrated house | 
and counter catalog containing fuel pump) 
specifications on cars, trucks, tractors and | 
engines, together with an informative sec- 
tion devoted to selling replacement fuel 
pumps through the preventive mainte- 
nance approach, is being distributed to | 


AC wholesalers throughout the country by | 
AC Spark Plug division in Flint. 
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HEADLIGHT SHIELD—Vision-Visor Corp. | 
of America, 831 S$. Wabash Ave., Chicago, | 
is now marketing an improved model of | 
the Projecta-Lite shield for auto and truck 
headlights. Made of weather - resistant | 
plastic, the semi-circular shaped shield | 
reduces headlamp glare and prevents 
light-spill! by directing the beam down- 
ward, the firm states. The clear bulls-eye, 
set in the center of the shield, concen- 
trates and magnifies the light on the road | 
ahead. The balance, of amber plastic, les- | 
sens driving hazards by diffusing blinding 
headlamp glare and aids in penetrating 
fog, it adds. 


no -—~ 





ENGINE SOUPER — Bascle Mist-Master 
Co., 800 Barronne St., New Orleans, has 
announced the Mist-Master, said to be 
a@ reasonable and efficient device for in- 
jecting water, alcohol or overhead lubri- 
cation into any combustion engine. The 
company claims that the fluid injection is 
direct proportion to the power, and 
that no fluid is injected at low speeds. 
Capacity is one gallon, the company said. 





in 


GM Diesel Catalog Ready 


A new loose-leaf Master Parts 
Catalog has been completed by De- 
croit Diesel Engine Division of 
General Motors for release to au- 
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om Page 42) 


thorized distributors and dealers. 
The catalog covers the entire range 


of Series 71 GM Diesel engines 
from the two-cylinder engines 
through the 24-cylinder “Quads” 


and including all optional acces- 
sory equipment. 


* * x 





Brake Catalog Issued 
South Gate Brake Specialties Co., 
Los Angeles, has released Catalog 
151, illustrating, describing and 
pricing the complete line of brake 





products. 
catalog are the Rocket hydraulic 
brake booster, “C” washers, and 


Filcoolator oil heat exchange and 


| filter. 


+ + + 


Individual Nameplates 


Announced by Metalcraft 

Metal nameplates, 
contain individual designs and sig- 
natures of any company, are being 
offered by Metalcraft, Inc., Box 240, 
Mason City, Ia. 

The company states that the 
plates, called Autographs, are indi- 
vidually designed, and may be 
placed on any grease-free surface 
in a few seconds. All designs, after 


which may} 


New items shown in the} completion, 
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Leece-Neville Data 

A new, 24-page brochure on the 
company and its products has been 
published by Leece-Neville Co., 
Cleveland 14, manufacturer of elec- 
trical equipment for diesel, gas and 
gasoline engines. The brochure out- 
lines the part played by Leece- 
Neville in the field for over 40 
years. 


are submitted to the! 


retailers for approval, the company 
said. 


* * . 


Thermalcup Lacquer Heater 
Made for Small Batches 


A Thermalcup Lacquer Heater 
with quart size capacity is being 
manufactured by Thermalcup, Inc., 
Cleveland, for use in job paint 
shops, automotive dealer paint de- 

(Continued on Page 44, Col. 1) 





IN AIR QUICK LINE—The Marflow Tool 
division of Brown Mfg. Co., 9422 Trenton 
Ave., St. Louis, announces the develop- 
ment and marketing of a metal screw hole 
punch as a part of the Air-Quick body 
tool sets. 





SAVE WORN PISTONS 
RE-SIZE ALL PISTONS 
WITH EXCLUSIVE 


HASTINGS 


MICRO: 
ANURLING 


@ Here's the modern, accurate, convenient piston- 
expanding service you've been looking for. Hast- 
ings Micro-Knurling gives you a better ring job 
every time, more satisfied customers all the time. 
It's inexpensive and it increases your profits. It's 
available for all types of pistons, from 12” to 6 %4” 
diameter. 

Hastings Micro-Knurling saves money for your 
customers, too—enables you to use worn pistons 
with absolute safety — assures a smoother-running 
engine while stretching the life of pistons, rings and 
cylinders. 








Diamond Knurl Pattern Traps Oil 


Hastings Micro-Knurling produces an interrupted 
finish on the thrust surfaces of the piston—giving 
better, easier break-in and insurance against blow- 
by and piston slap. Exclusive Hastings Diamond 
Knurl pattern produces crossed lines which “trap” 
the oil, assures positive lubrication of pistons, rings 
and cylinder walls—at all times. 

The diamond knurled surface, produced by this 
resizing service, over a greater portion of the piston, 
delivers an unusually durable finish. Thousands of 
installations, studied comparatively, prove this the 
most permanent method of piston-expanding ever 
introduced. 

For better ring jobs, have the pistons Micro- 
Knurled. Your customers are willing to pay for this 
additional service — for new or worn pistons — it's 
really an operating and maintenance economy. 


pails © Minohauleng 


MANUFACTURING CO 
MICHIGAN 


) HASTINGS 
HASTINGS, 


SPARK PLUGS 
DROUT 


PISTON RINGS 
OIL FILTERS - CASITE - 
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| cates upper rings and valves and|designed for repair and mainte- | erated by a simple shaking of the 


New Products |prolongs spark plug life, it adds. 


—~..,| Welding 
N. Y 


Alloys Corp., Flushing, 


(Continued from Page 43) 


It fits all standard|Fisher Bldg., Detroit, has an- | 
cup guns. nounced the availability of Engi- | 
A new type heating element|neering Bulletin 400, said to des- | 
especially developed for the Therm-/|cribe and give specifications on 50 | 
alcup gives even heat throughout | of the most popular types of brake | 
the cup. Working temperature iS|jinings, brake blocks and clutch 
reached in eight to fourteen min-| racing materials 
utes depending on the thermostat | 7 or 
setting. Accurate temperature set-| * * + 
tings are preset at factory in either 
135-150 degrees or 170 degrees F. 


partments, etc. 


tic’s “FrigidArd” coating, is claimed 
to result in great ease of applica- 


| tremely smooth are action. 


New Spray Pack Enamels 
| Aids Equipment Upkeep 


A new line of spray-pack enamels 


Mix-I-Go Designed to Ease 


ae Truck Maintenance 
Speed Recorder Invented Mix-I-Go Hydro Sales Co., 610 
An automatic device for clocking |16th St., Oakland, Calif., has an-| 





upkeep of tractors and other mech- 


i. FOR TRUCKS—This electronic tachometer . ° : 
the speed of motor vehicles has/ nounced Mix-I-Go, a gasoline mix-|j; made by Paramount Fabricating Co. anized equipment on farms and Tl 


been invented by A. P. Prather,/ture designed to reduce gas con-|1644 W. Lafayette, Detroit 16, It is de. | dustry. 





former Georgetown (Ky.) mayor,|sumption, remove carbon lead and |,; : Th duct ted 1 
i ad ; ; gned to cut hours off lon ns, increa e new products, created in a 

and his son, Porter. The speed re-| sludge deposits abrasive to cylinder | engine life, save on fuel sod mointenanee |color range of 17 shades designed 
corder, which checks cars passing | walls and so cut engine wear. It ‘|to harmonize with standard manu- 
over the street has been tested by|can be added to regular truck facturers’ finishes, are known as 
Georgetown police and for legality | fuels, the maker states. Lustre Color Spray Pack Enamels. 
ioberabe ita ate ol 2 rece. Basic to Mix-I-Go’'s success is the The unique container of Lustre 
* ; ‘|fact that it causes gasoline to give| KutecTrode 70 Designed 


* * 
‘ more uniform push to the power] ;, . 
Raybestos Bulletin stroke, reducing friction and vibra- | for Chromemoly Repair directly on a desired surface, is 


The equipment sales division of |tion which ordinarily shorten en-| EutecTrode 70, chrome-and-| equipped with a self-contained me- 
Rayhestos - Manhattan, Inc., 620|gine life. The product also lubri-| nickel content electrode specifically | chanical agitator. This device, op- 


and save driver's energy, the firm states. 
Uses one standard radio tube. 


* * * 











IT’S MORE THAN JUST A SLOGAN... 


‘Keep the Power 
You Bought’ 


DOING A BIG JOB FOR YOUR. 


te 
oF 


ENNSYLVANIA Oll BRAND 










for the highroads everywhere 





Again and again, your best oil customers are read- 
ing this attention-getting advertising on 100% Pure 
Pennsylvania Motor Oil. It appears each month in 
leading national magazines—LIFE, THE SATURDAY 
EVENING POST, HOLIDAY, COUNTRY GENTLEMAN, 
PROGRESSIVE FARMER. And the key selling phrase— 
“Keep the power you bought”—is going over because 
it makes sense to people who are more concerned than 


ever about the care of their cars, trucks and tractors. 


You can get the most sales power out of this advertis- KEEP THE POWER you BOUGHT 


. | : For high-s ced summer dr i 
ing if you let everyone—customer and prospect alike needs the a maaan 
rotection o 
100% Pure Pennsylvania Motor Oil 
You'll enjoy the thrill of the “get up and 


”. 
§° ina sr - i i 
mooth running engine...and 


the extra, heat resisting 


—know you sell a 100% Pure Pennsylvania Motor Oil. 


gS 
PENNSYLVANIA 


whereve if "1 
ever you go, you ll get there on less oil 


LAA VTP 
MOTOR OIL 


VA 





For your protection, only oils made from 100% Pure Penn- 
sylvania Grade Crude which meet our rigid quality require- 
ments are entitled to carry this emblem, the registered 
badge of source, quality and membership in our Association. 





ae : 
ai mere nee 190% fore 
the toginered 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oil City, Pennsylvania 


|nance work on chromemoly steel| can, 
lhas been announced by Eutectic| thoroughly mixed at all times. 


The special composition of this | 
welding alloy, coupled with Eutec- | 


tion in all positions and an ex-| 


announced by Seymour Co., Syca-| 
more, Ill., facilitates more efficient 


|Color Spray Pack Enamels, from} 
|which the paint may be sprayed | 


keeps the sprayed enamel 





FOR RADIATOR REPAIRS—These tools 
are included in the new catalog of Inland 
Mfg., 1108 Jackson St., Omaha 8. Shown 
are tank patches, filler-neck caps, explo- 
sive rivets, drain-cock flanges and tube 
reinforcements. The smaller items are a 
wishbone radiator clamp, a pair of side- 
notchers and an air-blow gun. 








5495 


| PROTO TOOL CONTAINER—Addition 
|of a Proto master tool chest and redesign 
|of two socket set boxes have been an- 
nounced by D. L. Proul, distribution serv- 
| ice superintendent of the Plomb Tool Co., 
j|los Angeles. The tool chest, No. 9997, 
measures 27 inches by 12 inches by 15 
inches high. It has two full-width 2%- 
inch deep two-compartment’ drawers, 
four half-width 1'%-inch deep three- 
| compartment drawers, a_ full-width top 
| section partitioned into three compart- 
ments, and a 21%-inch wide tote tray 
| with three compartments. Both the Proto 
|No. 5295 and No. 5495 socket wrench 
| boxes, for % inch and Y> inch drive sets, 
respectively, were completely redesigned. 


* * * 


Norton Movie 


Norton Co., Worcester 6, Mass., 
|has announced the availability of 
|“Grits That Grind,” a color motion 
picture on abrasive and grinding 
Wheel manufacture. 





FOR CRACKED BLOCKS—A compact tool 
kit for block repair service has been an- 
nounced by Versnick Mfg., 4700 E. Ne- 
| vada, Detroit. The kit contains every tool 
and material needed for repairing cracked 
motor blocks and all types of castings, the 
firm states. Included are all four sizes of 
the Versnick taper plugs. Versnick plugs 
are made of motor-block iron, so they 
expand and contract at the same rate as 
the block, it adds. Kits also include a ban- 
tam air hammer for trimming and peen- 
ing, the DJ-300 drill jig, reamer, facer, 





oversize valve seats, as well as complete 
sets of ground taps and rotary files, Vers- 
nick points out. 


(Continued on Page 45, Col. 1) 
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| securing blueprints or Ozald prints 
directly from 3-dimensional layouts, 


the j 
mel v 


New Products 


(Continued from Page 44) 


An illustrated brochure describ- 





has been announced by Visual 
Planning Equipment Co., Inc., Oak- 
mont, Pa. 

templet, 


A photographic film 


| Chemical Key-Hole Compound | coated with a pressure-sensitive ce- 











































ing the research, engineering and | 4 . ‘ ‘ 7 
7 production facilities at Bendix Ra-| Protects Against Freezing bre recoagting gp Se — 
ia : , . | piece in t mode out. Once the 
dio has been made available by! Called Key-Hole Anti-Freeze, i eee) “Vienal” 
7 Bendix Radio division, Bendix Avia-| jew chemical compound has been | avout is complete, “a are 
; tion Corp., Baltimore. Title of the |. €: : ; F | Photo-Repro-Templets, affixed to a 
| booklet is “This Is Bendix.” See ee We Wathen ee, {film grid sheet, become the master 
s = ce vo oo? Corn wane ae many prints as need- 
® Ss Chicago. One application positively | 4 may be secured 
For Weldi protects any automobile lock) 3 : 
, ” ng 5 |against freezing, for the life of the| The new process reportedly saved 
= A six-page folder containing spe-| car the company claims. | 36,000 man-days of planning and 
cifications on almost 100 different . . . | layout time in the current conver- 
low temperature welding alloys} | The compound is in the form of | sion of the Kaiser-Frazer plant at 
= used in welding, brazing, and hard- | 2 transparent liquid and comes in a| Will R : Pp 
surfacing is now available from/|tube. It will not harden, gum nor | ‘OW ‘un. 
Eutectic Welding Alloys Corp.,|wash out, the company said, nor} oe @ BRAKE TESTER PRODUCED BY BEAR—Bear Mfg. Co., Rock Island, Ill., announced that 
172nd_ St. and Northern Blvd., will it mar the plating on the out-| it is ready for production on this new brake tester after extensive engineering tests 
Flushing, NY. Also included is &/side of the lock or the car finish.|Spectal Calculating Charte |e on by the company. The terer fectures @ mechan the! cuonetialy re 
; 2 ; ocks treated wi unction per-| . , ; : , : , : 
vo Save in Your _Plant, covering & fectly, even in prolonged eine Produced by Delbridge are shown on easily read dials. Here, officials of the Rock Island-Moline city bus lines 
variety of welding applications and t ' ¢ 90 dexrece below sere, the . : watch the results of tests on a unit. From left to right are E. Lodgson, superintendent 
awn the alloys recommended in each ian otetind eee —— Special calculating charts, wou of transportation; C. W. MacMillan, Bear engineer; G. Shy, Bear official; Will Dammann, 
plo- instance. : piled to meet almost any business president of Bear Mfg. Co., and Bryan Park, superintendent of equipment for the 
ube ss © *% | ee = need, are now being produced by | city tines. 
- Delbridge Calculating Systems, Inc. | —_____— . siilialaslabincalieniinscinimeniganaaaaane 
ie |New System Reportedly . . sis 
The charts are used for billing,| , ygomotive NEWS WANT ADS have b ven the quickest, least expensiv 
Cuts Blueprint Process ‘ ont markup, ex- o cogs lh por lh daa at haga tate tg Eb tage 
“ep | costing, percentage a Pp, method of reaching the men who want what you have or have what you want! See 
<r | A “Repro-Templet System” for | (Continued on Page 46, Col. 1) the back pages of this issue. 
 meR ore ee mee we oe ~oame aon - —— ———. — —$——__—_—— SD 
eM reece eR earn ak FF 
D 
™ FOR SPEED NUTS—Tinnerman Products, 
Inc., Cleveland, has released the above - 
wall chart for aiding users of Tinnerman | 
replacement kits. The chart will show 
: speed nuts to be used on specific jobs, | 
nn and help in reordering, the company said. | 
ign * * «* 
an- 
rv 
=0., RUFIES FP> ne - - . een eos nate Pe 
> a ¢ . 
y TESTED AND ZW,Wi) [ 
¥, - ; . : 
Vs bbs ead nde edt kel PROVE D BY a = * E a? . 
ers, ; Omni ttt ‘ 8 
ee- g 
top . 
a. HEN people talk of tire trouble, 
ray they usually mean ‘ube trouble. 
oto 5 s 
om In the B. F. Goodrich Tubeless Tire 
ets, there 7s no inner tube to blow out or go 
ed. ' ' cn ra ; NEVE ETS 
flac! An air-retaining layer of special eeu vee 
rubber is built into the tire! fob baz 
406 60.9 
’ 2 
CRESCENT KiT—Crescent Co., Pawtucket, Because there’s no tube to let §°0 iow re 
Ps et, . latrodecing a & oe with explosive release of air, all you 260’ re ser 
oO a complete assortment o iry Joe sol- ‘ : bag 3 248! Rim aAAk 
on derless automotive connectors. The kit is get if a Tubeless Tire should fail, as a x cee 
ng — -* aoe plastic display result of severe bruising, is a slow leak. daar i< ge 
cabinet wit compartments for the 
solderless terminals and space for the If you run over a nail, a layer of 
special Crescent tool for installing the| 


connectors on primaries. Contains an as- | 
sortment of solderiess connectors for pri- 
mary wire from No. 20 through No. 10) 
AWG, plastic insulating sleeves and the | 


installing tool. | 


sealant rubber grips it before air can 
leak out. When nail is removed, seal- 
ant permanently repairs the tire. 


Three years’ use, the experience of 


100,000 users, and now, 


tests by the 


American Automobile Association, 





«,, A 
a 
PET Pores aes 


BE Goodrich 


‘i 
liar] DAT TS 


: 


ane 





EIGHT SAFE STOPPING MILES INSTEAD OF A BLOWOUT! These are actual sections from a 
Tubeless Tire and a conventional tire used in AAA blowout tests. Sidewalls were weakened by 
cuts to force failure. The official AAA tags show that the tire with tube (left) blew out instantly, 
travelling only 12 feet before the rim hit the road (note gaping hole torn in weakened area). 
Tag on the Tubeless Tire (right) shows it provided 43,370 feet—more than 8 miles—safe 
stopping distance after failure. Instead of a blowout, it developed a small break in the liner, 
causing only a slow leak. 


prove that the BFG Tubeless Tire pro- 
tects against blowouts and seals punc- 





tures too! 


Let your BFG salesman tell you the full 
story about the B. F. Goodrich franchise. 


ol 











le- 
01 
ed 
he 
of 
gs 
ey EMERGENCY LIGHT—Master-Taper Co., 5 
as 4531 N. Beacon St., Chicago 40, has FR i 
“a announced the Luma-Nite emergency light BFG TUBELESS TIRE BFG TUBELESS TIRE 
n- for autos. The device fits into the cigar- 
atte Ii 
+ rom Long fe gee Pre ACTUAL QUOTES from AAA Certificates of “FOR ALL THE TUBELESS TIRES TESTED an aver- SEALS PUNCTURES,TOO! After testing Tubeless 
- * lights, the company said. The light is Performance: “‘The conventional tires with age of 4 min., 4 sec. was required for pressure Tires for puncture-sealing ability by driving 


ro drop from 22 lbs. per sq. inch to 3 !bs. 
per sq. inch,” 


them over a spike board, AAA reports, 
“|. mo loss of air pressure. , 


inner tubes, both new and used, all failed by 


magnetized to hold on any metal part : 
blowout and collapsed instantly.” 


of the body, it was reported. 
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(Continued from Page 45) 


46 
tensions, area coverage, payroll} 
computation, chain discounts ac- 





cording to Charles Delbridge, presi- | 
dent of the company. 

Delbridge maintains that tests | 
have proven his chart system of 
computation to be faster and a 
accurate as well as quieter than| 
machine work. 

* * . 


Punch-Card Service Explained | 
In Remington Rand Book 


How to acquire simple, accurate, | 
economical tabulated sales control 
figures by the Remington Rand) 
punched-card services, is explained | 
in a booklet published by the com-| 
pany. Copies are available upon re- | 
quest. 

Under Remington Rand's system, | 
the only manual operation in the 


of the cards. Sorting, reproducing, 
interfiling, segregating, tabulating 





and printing of reports are done | compression-type motors. 


SCREW HEAD "C, 


New Rear-Seat Speaker 
Added to Permoflux Line 


Two new-model rear seat auto 


extension speaker assemblies 


automatically at punched-card ma- 
chine speed, the booklet explains. 


SWIVEL PIN 








HAND CHOKE ADAPTOR — Nine hand | 


. “ar : | choke adaptor kits have been announced | 
procedure is the original punching | ,,, the 


Redex division of American Muf- 


fler Co., 1280 Tremont St., Boston 20. The 
firm states it has kits for all the new high-|U. S. showing all Army, Navy and |unit and the universal transmission case 


| Air Force installations, it has been | ball seat. 


has 


| have been added to the Permo- 


flux line and currently are in 
production at the company’s 
Chicago plant. 

Model RS46A is a 4 by 6-inch 
speaker which will list at $13.50. 
Model RS69J is a 6 by 9-inch 
speaker, listing at $17.50. Both are 
furnished as complete assemblies, 
ready for easy installation. The 
three-way switch with the speak- 
ers is pre-wired at the factory 
and the assembly includes all 
necessary mounting hardware, 
metal grille in a neutral shade 
and complete installation instruc- 
tions. The speakers have been 
designed to convert any car 
radio into an efficient accoustical 
system, particularly when the 


| auto is being driven at high speed 
| Or over rough road surfaces. 


+ * * 


U. S. Military Map 
Union Pacific Railroad, Omaha, 
issued a colored map of the 





Another Big Repair Shop Chooses MET-L-IT For 





announced. The map has been 


checked and approved by military 


| authorities. 





REPAIR KiT—National Machine Works, 
Box 4305, Oklahoma City, offers this 
all-in-one transmission and drive line re- 
pair kit for most Chevrolet cars and pick- 
ups and most GMC pickups. This kit saves 
|discarding the transmission case, drive 
shaft and drive-shaft housing, the firm 
states. Consists of National drive shaft 
|bushing and seal assembly, steel ball 
housing with drive shaft housing repair 





GUARANTEED PERMANENT ADHESION! 


THE PHILADELPHIA TRANSPORTATION GO. 


BEFORE: Here Met-L-it has been used to fill dents in the side 
panel of a PTC trolley car. The panel is now ready to be sanded 
and painted. Met-L-it makes tremendous savings for PTC on 
such repairs because it does not need heat and does not require 
the removal of inside wiring or upholstery. 





AFTER: The same panel after painting, showing the first class 


eee 









repair work that can be done with Met-L-it. 


repair jobs. 


Met-L-it is tough, 


“a 


Z CHECK THESE 


CUTS BODY REPAIR COSTS 
WITH WHIZ MEI-LIT! 


Lower time and material costs mean 
more profit for you—read this page 
and see how the Philadelphia Trans- 
portation Company keeps repair 
costs down by using WuH1z Met-L-it 
on a steady flow of bus and trolley 


Met-L-it gives you combined ad- 
vantages that no one metal—hot or 
cold—has ever offered you before. 


practical, depend- 


able! Try Met-L-it in your shop— 
it’s as good as gold to you! 


ADVANTAGES! 


1 Guaranteed Permanent Adhesion 


2 High workability —Perfect 


Feather-edging 


6 Can Be Spread, 
Sprayed On 


3 Takes All Paints—No Checking 
4 Needs No Heat—Saves Time 
5 Waterproof, Rustproof, Lightweight 


Brushed or 











New Product? 

A German cold-drawing  tech- 
nique for seamless steel tubing, 
|which got wide publicity after the 
|war, has been gradually imported 
into the U. S, notes the Parker 
Rust Proof Co., Detroit. The proc- 
ess enabled the Germans to manu- 
facture, from. steel, armaments 
which other countries made from 
brass and critical alloys. 

Parker points out that “there's 
nothing new under the sun. Ger- 
man technicians brought over here 
to use the technique came from 
Parker’s German licensee Metall- 
gesellschaft. The German’s are 
teaching Americans the use of Bon- 
derites in drawing tubes, a tech- 
nique they adapted from the U. S 
in 1930!” 
| * * ” 


| 
| 





} 








POWER-JECTOR—This water-alcohol in- 
jector, is designed primarily for high 
compression engines such as Cadillac and 
Oldsmobile, but can be used advantage- 
ously on all cars, according to Waag 
Enterprises, 3110 Broadview Rd., Cleve- 
land. The purpose is to remove carbon, 
prevent sticky valves, stop spark plug 
| burning and silence “ping.''’ Comes com- 
| plete with solenoid shut-off valve that can 
|be controlled from the instrument panel, 
| the manufacturer adds. 

* * + 








| SMALL SAFE—Herring-Hall-Marvin Safe 
Co., Hamilton, O., has introduced a small 
|safe for protecting limited sums from 
| burglary. The photo shows the No. 100 
depository, with floor anchorage plan. 
The closeup shows the inner door and 
deposit slot that is exposed by removing 
the outer door. 


* + 


| SEPARATORS " i 
+ PLATE 






| virmex 
RETAINERS 


EXIDE BATTERY—The Ultra Start battery 
has been announced by Electric Storage 
Battery Co., Philadelphia. Results of road 
and laboratory tests have been such that 
the firm hesitates to predict its life span 
Ultra Start's longevity secrets are Silvium 
a corrosion resisting grid metal made of 
lead, silver and other components; a new 
type high-capacity active material; a low 
specific gravity electrolyte; and the re 
cently announced Pormax plastic sepo 
rator, the firm states. Still other innova 
tions are said to further enhance its long 
life, high capacity qualities, it adds. 

(Continued on Page 47, Col. 1) 
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New Products 


‘Continued from Page 46) 


A new data and handbook on the 
ainless steels has been published 
y Allegheny Ludlum Steel Corp. 
id has been made available for | 
free distribution to users of the 
heat and corrosion resistant metals. 

In its 120 pages, the cloth-bound 
volume discusses 40 different types 
f Allegheny Metal stainless steel 
and covers each type from stand-| 
points of analysis, fabrication, heat | 
treatment and special conditions of 
service. 


HANDS WHITE 


sets 





FOR THE HANDS—Ottawa Engineering | 
and Sales Co., 14164 Ironwood ODr., | 
Marne, Mich., has announced the manu- 
facture of Craftsman Hand Cream, said 
to be a protective coating to the hands 
in handling oil, paint, grease, lacquer, 
varnish or printers’ ink. The company said 
no gritty soaps or harsh solvents are 


required. 
* @ * 





SPINDLE SANDER — Announcement is | 
made of a Kindt-Collins Master spindle | 
sander and grinder for wood, metal and 
plastics, incorporating several new and | 
exclusive features, the firm states. This is | 
the only spindle sander and grinder of its | 
type that has a tilting spindle rather than | 
a titling table, it adds. The job on which | 
the operator works is always in a hori- 
zontal position. The spindle can be used 
oscillating or non-oscillating, can be tilted | 
from O degrees to 45 degrees by a worm 
and gear unit, and can be securely locked 
in place at any desired position. The | 
company is at 12653 Elmwood Ave.,| 


Cleveland 11. | 





FOR SPRAYING—The Viscolator, devel- | 
oped and manufactured by Reliable Prod- | 
ucts Mfg. Co., Inc, 123 DeKalb Ave.,| 
Brooklyn 1, is designed to make possible 
the spraying of high solid content lacquer, | 
synthetic and other similar material at ele- 
vated temperatures, the company has an- 
nounced. The Viscolator heats the material 
to reduce its viscosity by electricity, steam 
or in combination, the company said. 





| 
| 


SPARK CHECKER — WorkRite Products, 
Glendale, Calif., has announced a port- | 
able tester, said to check the operations | 
of spark plugs and coils while in the car. | 
The company says that the tester can be 
used anywhere, needs no outside source | 
of energy and that there are no parts to | 


wear out. | 
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| and other objects not having a rigid, flat 


: Pe, 
_ EXTENDED 





ROLLER CONVEYOR—This Wilkie roller 
type conveyor is recommended for bundles 


bottom by the manufacturer, Wilkie Co., 
1412 Packard Bidg., Philadelphia 2. Goes 
right into a truck, trailer or freight car so 
that carrying is reduced to a minimum. 
The roller type is available in 12 and 18- 
inch widths and lengths are supplied to a 
maximum of 30 feet. Is mounted on 
casters. 








longer life. 


13, 1951 __ 


GM Movies 


Research, Turbo Films 


Added to Library 


DETROIT.—General Motors has 
announced the addition of two col- 
ored motion pictures to its free cir- 
culating library of films on a va- 


“The 


| riety of topics. 


One of the new films, 
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larger conveyor belts to make high- 


er lifts and longer single “flights,” 
to handle heavier loads and harder 


| impacts, he said. Goodrich can pro- 


| 
| 
| 
| 
| 


|Questing Mind,” was produced by| 


the Research Laboratories division | 


of the company. In non-technical 
scenes, it portrays the activities of 


|GM research. 


The other, “Harnessed Light- 
ning,” was produced by the Allison 
division of GM, makers of turbo-jet 
and turbo-prop engines. It clarifies 
the “reaction” principle on which 
jet propulsion is based. 


Goodrich Belting Plant 
Goes Into Production 
AKRON.—-A new $5,000,000 indus- 
trial belting plant has been com- 
pleted and is now in full produc- 
tion here, according to E. F. Tom- 
linson, general manager of indus- 
trial and general products, B. F. 


Goodrich Co. 
The plant will enable the com- 


| 





pany to meet the demand for ever 


For peak performanee in any weather 
MOPAR teemostars 


AND RADIATOR HOSE .... 


Genuine Chrysler Corporation Parts 


ONE-PIECE BELLOWS. MoPar Thermostats have seamless, one- 
piece bellows for greater strength and more all-weather 
dependability. You’re always sure of utmost satisfaction. 
That’s because MoPar thermostats are the same as original 
equipment in Plymouth, Dodge, De Soto and Chrysler cars 
and in Dodge ‘‘Job-Rated”’ trucks. 


HIGH TENSILE STRENGTH. MoPar Radiator Hose is strong, 
flexible, easy to install. Not affected by temperature changes! 
Neoprene lining can’t crack or flake—resists action of foreign 
matter in cooling system. Three plies of tough fabric assure 
Engineered especially for Plymouth, Dodge, 
De Soto and Chrysler cars and Dodge ‘‘Job-Rated’” trucks. 


duce conveyor belting in single 
rolls weighing up to 35 tons—or as 
large as existing rail and truck 
facilities can handle. 


Shell Ups Sulfonate Output 


NEW YORK.—Additional facili- 
ties for the manufacture of oil 
soluble sodium sulfonates went on 
stream last month at Shell Oil's 
Martinez refinery. Shell Chemical 
Corp. will cotinue to market the 
product, L. V. Steck, vice-president, 
announced. The increased produc- 
tion will help to relieve the tight 
supply of sulfonates, demand for 
which is strong, particularly as ad- 
ditives for heavy-duty lubricating 
oils. 


Dagmar Named Miss Welder 


NEW YORK.—Pinup photographs 
of Dagmar, TV star, voted Miss 
Welder of 1951 by the National 
Eutectic Welders’ Club, are being 
distributed by Eutectic Welding 
Alloys Corp. The company reports 
50,000 photographs have been sent 
out and total distribution is ex- 
pected to exceed 250,000 copies. 























MoPar parts are available from Plymouth, Dodge, 
De Soto and Chrysler dealers everywhere. 
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Repairing Guide | 
Published by 
Briggs Mfg. Co. 


DETROIT.—Publication of a ref- 
erence and guide book for auto 
body repair and paint men _ has 
been announced by the Briggs Mfg. 
Company. 

Written by William J. Athanson, 
general manager of Briggs Parts 
and Refinishing Materials division, 
the book is entitled “Automobile 
Body Repair and Paint Guide.” 

It is a pocket-sized volume, 








diagnosis to be a virtual gold mine | 
of potential work. | 


Average Repair Tickets Climbs from $11.77 to $19.94... 


_ Diagnosis Aids Illinois Dealer 


(Continued from Page 36) | over $200. Some of these jobs 
have been done for owners who 
normally would have bought a 
new car, but due to Regulation 


* * * 
W or some other reason were not 


HENEVER a slack period) ghie to meet the payments. 


comes in the shop, Thompson | By having his car put back in 


looks over the diagnosis reports to! condition comparable to when it 


see if there is any work for the| was new, the owner has again been 
slack department that was not done| apie to enjoy service-free driving 
at the time the diagnosis was made.|4nq have a vehicle that would give 


If there is, he calls the customer|him many more miles of service at 





bound in red cloth, SS ae ae New Briggs Guidebook and tells him that he notes that the|a price he could afford to pay. 
pages of text and over Sa i sna shh _ | customer has not had this needed | * ¢ e 
eatin hed made an On-the-iob ' ; caer a Ga ams aan = AN INSTANCE of the remarkable 
aay in dealerships throughout the| Spray Painting School i: ao 2 send — ‘al “This €/L4% goodwill which the department 
country to compile the information " R: Can SH % Gone Gury. IS T€-\has produced is seen in a letter 
country to compile : Reopened by Binks minder is all it takes. in most cases, ‘dw South Dis- 
in the book on body repair and ’ to get the job wh th o a from Midwest and Southern Dis 
painting. CHICAGO.—-Binks Mfg. Co. has|;? 2°) 4° Jhantage, “8° |tributing Co. Des Moines, Ia., 
Approval of the book has been|/announced the reopening of its F = which brought its truck in fee 


given by divisions of the Chrysler] spray painting school in September 
Corp., Packard and Studebaker, a8/to train employes of company’s us- 
well as by dealers and body repairjing spray pa.nting in finishing 
= _ shops, the company de- methods and pruiper equipment. 
clared. 


About a year ago the average service when it was on a delivery 
diagnosis job in Miller-Piehl was) trip to Rock Island. 

running approximately $31.19. To-| The letter from Harry M. Parker 
day the average job in the diagno-|of that company to Norman 
sis department is running $39.16)Thompson says in part: 


Priced at $2, the book can be| Classes will be held in the Binks which is about $2 higher than it} “Pardon the delay in writing you 
obtained from the Book Dept., Liv-|Chicago plant under direction of | was running six months ago. to express our sincere appreciation 


ingston - Porter - Hicks, 808 Trans-| William Beecham, director of the} 


During the year they have had [of the kind of treatment extended 


portation Bldg., Detroit 26. Binks research laboratory. | several jobs that have run well |to us when we were so disgruntled 











What’s U.S. Rubber doing to make 


mechanical equipment more efficient? 





In the great “U.S.” laboratory at Fort Wayne, “U.S.” tech- 
nicians are constantly studying problems involving all types 
of mechanical equipment with moving parts. Among their 
long list of successes are U.S. Rubber Mountings, which 
isolate vibration, absorb impact and reduce transmitted noise 
on motor cars, trucks and industrial equipment. 

In helping to make machines more functional, more com- 
fortable, more safe, the “U.S.” scientists have at their com- 
mand the great “U.S.” laboratory at Fort Wayne, one of the 
largest and most modern in existence. It contains the finest 
research and development facilities. Many of its tools and 
machines are unique — some were designed by the very tech- 
nicians who use them. These experts and the great “U.S.” 
laboratory are at your service. 





PRODUCT OF 


UNITED STATES RUBBER COMPANY 


ENGINEERED RUBBER PRODUCTS .- 


THIS IS THE LABORATORY 
in the great U.S. Rubber 





|over the slipshod mechanical serv- 
‘ice rendered us by the dealer from 
|which we purchased our 1950 Ford 
| F-1 panel truck here in Des Moines. 
| “— imagine a service manager's 
job is quite like all other types 
| of selling, you hear plenty about 
| failures, but seldom does anyone 
bother to tell you they feel the 
| quality and service were a good 
investment. 

“While we have waited too long 
to tell you how pleased we were 
with the service and quality of 
your work, please believe that we 
felt it was a good investment the 
minute we drove out the door of 
your establishment. 
| “The thing that impressed us 
most was the $5 analysis check 
i\which you provided before we were 
ltold what was wrong or what the 
lcharge for repairs would be. 
| “This enabled us to purchase 
what repairs we chose to have 
done at that time. Also the fact 
that we were under no obligation 
to have the repairs made at your 
establishment impressed us a great 
deal. 

“ . . please believe, Mr. Thomp- 
}son, we are quite pleased and for 
|our money that is reasonable repair 
j}expense . .. We are proud of our 
|equipment and rest assured should 
|need of repairs happen again we 
|will make every effort to some 
|how, some way, get it to your 
establishment, if at all possible.” 

* * * 

ARKER also stated in his letter 
that the cost of the repairs 
worked out to three-tenths percent 
|for the 8,000 miles the truck had 
| been driven. 
| Letters like that mean more than 
|praise and satisfaction for work 
well done by the dealer who gets 
them. They mean pleased custom- 
ers who in turn become the dealer- 
|ship’s best salesmen. 

No employe of a dealership can 
|sell as much goodwill or customer 
|labor for a shop as a customer who 
lis so pleased with the work done 
|that he voluntarily writes the 
dealer to express his satisfaction 
|and pleasure, 














MEWA I ssues 


Washington Memo 


CHICAGO. “Washington Re- 
| port,” a fortnightly letter issued by 
'the Motor and Equipment Whole- 
salers Assn., is being sent to mem- 
bers from its Washington office, it 





plant at Fort Wayne, Indiana. | has been announced by the organi- 


Here engineers work out prob- 
lems involving rubber-bonded-to- 
metal parts and all-rubber products. 


RESULTS OF TESTS showing strength of Adhesion to Metal in 
U.S. Rubber Mountings. The mounting in the middle shows 
the original shape of the 2 adjacent mountings which have 
been “pulled” in a lab test. Note how the metal was badly 
bent before the adhesion failed. The D-nuts were actually torn 
out by the testing machine. 


Poe 
Bas 





SEND FOR YOUR COPIES of these free booklets. They contain 
valuable information for the manufacture of mechanical 
equipment with moving parts. Write to address below. 


FORT WAYNE, INDIANA 





zation. 

The news letter is edited by J. 
Howard Reed, MEWA’s special 
Washington representative, and 
Richard A. Mehler, MEWA resi- 
dent Washington representative. 


Another Dealer 


BANKS ON 


ena tees 
CSET hb att 


“ ri. oP 


KALE BUICK SALES 
Buick Dealers 


LA PORTE, 
IND. 


WRITE OR WIRE 


Te TAC CL 


EPPA lls 
Detroit 27, Mich. 
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died at his home in Scarsdale, N. Y. 
When he retired in 1930, he was 
chairman of the board. 

It was in that year that the firm 
merged with H. K. McCann Co. to 


form the McCann-Erickson agency. 
* + * 





Affecting Factories and Dealers . . . 


Auto Advertising 














rv- 
om By George Deery of Commerce for 25 years, will be Steele with Betteridge 
ord Associate Editor |Milburn Petty, publisher of the Betteridge & Co., Detroit ad and 
a Good news came out last week | Petty Oil ee i ere public relations counsel agency, an- 
s about advertising gains. In June} nounces the appointment of Fran- 
es they were up 19 percent ahead of | Spartan Sponsor cis M. Steele as art director. He 
ut the same month a year ago, accord-| = Detroit Chevrolet Dealers Assn. has served as art director of Camp- 
ne ing to Printer’s Ink general index.| jas announced that it will spon- bell-Ewald, National Cash Register 
he _Direct mail volume for the first| sor the home games at East Lan- : ae and Heath-Jipson Studios, Detroit. 
rd six months of the year showed a| sing and the out-of-town football | ™ pe Betteridge & Co. is the agency for 
rise of 13 percent to $526,035,060| games of Michigan State college | — Motor Products and the DeSoto- 
ahead of the like period last year,| 4» the radio this year. |K-F Promotion in 'Life’— Plymouth Dealers Assn. of Metro- 
me eg the Direct Mail Advertising | * * ¢ | Swenson Sales and Service (Kaiser-Frazer), Redwood City, Calif., worked with the politan Detroit. 
Assn. : Pa a merchandising department of Life magazine with this display in the Swenson show- ee: 
of The Printer’s Ink barometer indi- Guild Broadcast room on the highway between Los Angeles and San Francisco. The display features | Oscar for Ford Film 
we ‘ates that the increase can be The 1951 scholarship winners in i 
cates p | the Kaiser Golden Dragon model. ’ 3 : : 
the traced to boosts in magazines, out-/| the 21-year-old Fisher Body Crafts- | —— — - —---~ - Ford's now color motion picture, 
of door posters, business papers and|man’s Guild model car competition | Adeotthinn Aaencs hebiies Gs | + ete Manne’ werdl The American Cowboy,” was se- 
television. were on the airlanes last week with —— es a ea eee —ee ene eee lected recently as the best public 
us On the downside were newspap-|Robert Young, star of radio’s| acount. to E. A. Schirmer, executive vice-|relations film at the Film Festival 
ck ers for a 5 percent drop and a de-|“Father Knows Best.” The pro-| Al Nagler will give the play-by- president of Crowell-Collier Pub- conducted under the auspices of 
ore ) cline of 4 percent in radio, the ad| gram was on the ABC network. play descriptions and will ac- | lishing Co. Campbell-Ewald’s New |the Film Council of Greater Boston. 
-he publication states. : ¥~ company the team for its games | York office will service the account.| The award brought to four the 
nee Ss Deal Ai DCG in other cities. + * * number of “oscars” won by Ford 
ASE New Oil Paper fae eho ag U of ee * * * N. Cleveland Dies films in the past year. “The Human 
ve 5 A > date blicati dovetat Plymouth Dealers of Greater - N '. Baa Z ; Bridge,” a color picture which tells 
net agg i "ind ue . a evoted|) netroit will sponsor University | American Names C-E Newcomb Cleveland, 85, associa-|the story of the design and manu- 
ion to ¢ ‘ed by K nt Fa ler 713 of Detroit football games this Campbell-Ewald has been ap-|ted with A. W. Erickson in the|facture of an automobile, won 
a. W. Washington at ‘Giees. & is| Year over WJBK. Powell-Grant | pointed to handle the advertising 'Erickson Co., national ad agency, (Continued on Page 50, Col. 1) 
pat expected to make its debut about; - 
the middle of September. . - . 
.P- Associated with Fanshier, petro- This is Ed Bierkness, Chevrolet dealer of 
for leum editor of the Chicago Journal | ° i ° ° ° 
air eee ea Barrington, Illinois. He reports his lubrication sales have... 
yur eliro : 
Sparks Resigns, | 
we » | 
- Sues Company 
* 





™ For $115,000 


JACKSON, Mich. — Suits and 






more than 



























ter counter-suits flew among Sparks 
irs Withington Co. officials last week 
nt as Harry G. Sparks, former presi-| 
ad dent, quit the board of directors | 
and brought action against the 
company for $115,000. ' ' 
an Sparks, ousted as president last es and he gives credit to the 
rk November in a stockholders’ revolt. | PURE OIL PLAN FOR CAR DEALERS! 
ots claimed in two actions filed in| 
m- Jackson county circuit court that | Pure Oil experts helped dealer Bierkness relo- 
r- the $115,000 was due him in pension | cate and modernize his lubrication department. 
and bonuses. . ‘ : 
Hila action was answered by Now, he reports a 250 per cent increase in lubri- 
an ‘ John J. Smith, president of the cation sales, and more customers for his other 
er company, who filed a counter-suit services, too! He writes: 
3 > _ » “oe $ » 
= pagel ior co ae “This increase... is largely due to active merchan- 
i Charles Kayko and others.” dising of the service with Pure Oil assistance and the 
on Kayko, in still another court | NOTE: featuring of Purelube Motor Oil and lubricants.” 
action, has sued the firm for $20,-| on camera ie. This is the way the Pure Oil Plan for Car Dealers 
00 'ts ealesy ane Senases Ke claims | mium quality-PLUS! pays off—and can pay off for you! For full details, 


due him. He resigned as vice-presi- | 
dent of the company’s television | 
division May 1. 


Since its introduction, see your Pure Oil salesman or local Pure Oil 
it has met a// require- ff a day 
ments where “heavy- omce—today. 


Sparks, son of the firm’s founder, | duty’’ oil is recom- tec : 
D was deposed as president last year mended by che cas THE PURE OIL COMPANY * General Offices: Chicago 
manufacturer. 





in a dis»yute claiming that he and 


vi other officers had drawn too big | 
“dl salaries had been stingy with divi- | 
dends and had created an unneces- | 

n- sary number of small plants to/| 
it which they awarded Sparks-With- | 
\i- ington subcontracts. 
His resignation from the board of 

- directors came suddenly following 
al 60 days of negotiations with the 
a board to settle his salarv claims. 


THE SURE MOTOR OIL 


On July 26 Sparks withdrew an| 
offer of settlement and took the 
claims to court. 
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WE ADL' ui {UG | The Pure Oil Plan for Car Dealers includes practical help to a Pure supplies Pure Oil's famous Service Manual, containing illus- 
modern, streamlined service department, like this one at Ed trated step-by-step procedures and easy-to-follow under- 
Bierkness Chevrolet, Inc. chassis and under-hood lubrication charts. 


$$$ 


T 7 


PROFITS 


When FIELDER OF TEXAS can sive you 
24 to 48 Hour Service 


ON CUSTOM — TAILORED 
FREE 


HEADLININGS 
Cty 


All Makes and 
TT me 





BT Vile 
TRANSMISSIONS 


Tae and Refilled Dati) 










automatic 
Transmission FLU 
Type & 
For Passenger ©*"* 
ae ave 10% 


Models From 
1935 — 1951 
ae Se he ae 
P. E. FIELDER MFG. CO. 
405 East Whaley Street 
Longview, Texas 





a Send Me Your FREE Headlining Catalog & Dealer Price List 
+ 
| § | 
8 an ve Pure provides you practical business-building record forms and Pure Oil's complete line of widely advertised, top-quality 
er me 8 oe OD ae en ee | follow-up forms, designed by car dealers to help you sell more products includes Purelube Automatic Transmission Fluid Type A, 
No. 8! lubrication service jobs. approved by leading passenger car manufacturers. 











awards in Freedoms Foundation 
competition and in the Cleveland 
Film Festival. “Yellowstone,” a 
color travelog, also took an award 
in the Cleveland Film Festival. 


* * # 


Mercury’s Summer Ads 


Mercury’s summer sales pro- 
motion campaign consists of 
magazine ads featuring a “2-Way 
Test,’ according to Robert F. G. 
Copeland, Lincoln-Mercury ad 
and sales promotion manager. 
The series of three four-color ads 
will be printed in nearly 35,000,- 
000 copies of four leading week- 
lies, Copeland said. The theme 


Affecting Factories and Dealers .. . 
Auto Advertising 


(Continued from Page 49) 
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| invites prospects to road test and 

| budget test the Mercury for per- 

formance and economy compari- 
son. 


* + * 


Dearborn Movie ; 7 
Dearborn Motors has engagea| Conway Motors Opens in Ohio— 


Jam Handy Organization to pro- This Chrysler-Plymouth dealership, 1970 Lee Rd., Cleveland Heights, 


duce a new photoplay. The organi-| opened with complete sales and service facilities. Leo J. Conway is president of the | 


ization also produced “Waves of | concern. Two parking lots adjoin the structure. 


Green,” the film story of the land} 
|grant colleges, for Dearborn. |Lyon Metal Products to win a 1949 | theme 
* * + 


| Repeats Winning Theme 


“You Furnish 


sored by the National Industrial | 


tom of “horsetrading,” enabled|promotion was based upon the}. . 





aC HLT! 


RM Le LLL OR LLL CL SL 


ALL 4 MAJOR WALL CONTACTS 
are of SAFE, QUICK SEATING 
Scar tt hy eee arias CAST-IRON 


Ramco’s Double-Life Principle ssures quick seating that is 


kind 


RAMCO RE-POWERING* 
Program Helps You to 
Help America Fight 
Premature Engine Wear 


Use the Ramco RE-POWERING 
Program to show customers 
that oil pumping is a warning 
sign which, if unheeded, will 
result in Premature Engine Wear. 
Sign up for the RE-POWERING 
Station Sign. Get the help of 
this nationally advertised 


to cylinder walls and ACTUALLY CURBS WEAR 


Ramco Cast-Iron-Rings are specially 
processed to improve seating action 
and overcome glaze, too. 


QUICK SEATING is one important 
reason why reports of 40,000 miles 
and up are commonplace with Ramco 
10-Up Rings. It is a fact that quick 
seating is essential to long ring life. 
Also important is the removal of 
cylinder wall glaze, one of the biggest 
enemies of ring life. 


This quick safe seating action is one 
of many reasons why Ramco 10-Up 
Rings actually curb wear in worn and 
tapered cylinders. See your Ramco 
Jobber forall the advantages of Ramco 
All Purpose 10-Up Rings. Ramsey 


Ramco 10-Up Rings provide this 
Corporation, St. Louis, Missouri. 


quick seating and glaze removing 
action through the exclusive Ramco 
Double-Life Principle. This principle 
makes possible the use of only gentle Se ee ee all purpose 
cast-iron for the major bearing sur- 4 a we CO Lag RINGS 
faces during the seating period. wits _- a i 
Nothing can be kinder to cylinder 

walls than cast-iron. In addition 





>rogram to sell more piston rings, 
Carburetion, Ignition, and Cooling services. 
See your Ramco Jobber Today. 


*Nationally Advertised in 


R5604 





O., recently 


the Steel, 
|national advertising award spon-|Lyon Will Make the Product.” 
Again, Lyon is utilizing the prin-| 


Reverting to an old Yankee cus- |Advertisers. The horsetrading sales | ciple of the “You Furnish the Steel” 
. program to procure the steel | 








with which to help keep up with 
its production facilities in line with 
its highly geared plant machinery. 
Sheet steel in gauges 10 to 24 is 


b. | being requested to fabricate into 


| standard Lyon products, or, in spe- 
|cial defense products. 


| * * * 


Dealers Name Reps 
Buick Dealers of Southern 
| California have named Hix Coney 


| and Bob Johnson, former news- 


| papermen, to represent them. 
* * * 


Adds Department 


Creation of a new technical serv- 
ices department has been an- 
nounced by Harry W. Betteridge, 
|president of Betteridge & Co., De- 
troit ad and public relations firm. 
Arthur E. Sutton will head the new 
department, whose functions will 
include the use of motion pictures 
and slide films and the writing, 
staging and direction of sales con- 
ventions. Sutton has for many 
years specialized in this type of 
work for automotive and industrial 
accounts. 


+ + * 


Morris in New Post 


Appointment of Richard T. Mor- 
ris as administrative manager of 
Nemethy-Davis Co., Detroit ad and 
merchandising organization, has 
been announced by George W. Da- 
vis, executive vice-president. Mor- 
ris was formerly Detroit area sales 
representative for the Gibson Art 
Co. of Cincinnati. 

7 * e 


Names 


G. L. J. Mitchell has been ap- 
pointed to Redbook’s Chicago sales 
staff, according to Advertising Di- 
rector Francis N. McGehee. Mitch- 
ell, who leaves American Family, is 
scheduled to cover the St. Louis 
territory, a vacancy left by the 
transfer of Paul Merrin to McCall’s. 


Grant Advertising has announced 
the appointment of Henry H. 
Hunter to the public relations de- 
partment of its New York office. 
Hunter will be assigned principally 
to the Florists’ Telegraph Delivery 
Assn. account. His experience in- 
cludes newspaper and magazine 
work and before joining Grant, he 
was assistant publicity director of 
Ross Roy, Inc., Detroit. 


Thoburn Wiant, public relations 
director of Young & Rubicam’s De- 
|troit office, has been named co- 
|chairman of the public relations 
|committee for the United Founda- 
tion Torch Drive in that city Oct. 
16-Nov. 8. 


James N. Manilla has joined the 
radio-television department of Gey- 
er, Newell & Ganger as film super- 
visor, H. W. Newell, executive vice- 
president, announced. Manilla 
formerly was film supervisor at 
| Batten, Barton, Durstine & Osborn. 
Previous to that, he was in charge 
of motion pictures, radio and tele- 
vision at Cunningham & Walsh, and 
a film specialist in the ad depart- 
ment at the Eastman Kodak. 





Jay Hammen, Detroit manager 
}of Parade, announces the appoint- 
ment of Ran Watkins to the De- 
|troit sales staff. Previously, Wat- 
|kins was associated with News- 
week and Nation’s Business. 


David N. Laux has joined Mac- 
fadden Publications as _ vice-presi- 
dent and director of advertising, it 
|has been announced by Harold A. 
Wise, president. He was formerly 
|publisher of Sports Afield and ac- 
count executive at Ruthrauff & 
Ryan. 





| Thomas C. Roberts, executive as- 
sistant on the staff of the Assn. of 
|Better Business Bureaus, New 
| York, for the past two years, has 
been named director of public rela- 
tions by Victor H. Nyborg, presi- 
dent. 


Three Auto Dealers 


Incorporate in Texas 

Three Texas automobile firms 

have recently been incorporated. 

Central Motor Co., Inc., San An- 
gelo, was chartered with $50,000 
capital stock by Robert C. Smith, 
| Perry C. Maxwell and Raymond P. 
| Orlebeke. 

Vanderford Motor Co., Inc., Hous- 
|ton, was chartered with $5,300 cap- 
|ital stock by V. L. Vanderford, Eu- 
gene Hall and Nat Friedman. 


West Texas White Truck Equip- 
ment Co., Odessa, was chartered 
| with $18,000 capital stock by Jack 
|B. Wright, Jane Elizabeth Wright 
jand J. A. Fadell. 
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(Continued from Page 24) ft 
Chee Tee ad) 
recurring profits, after federal Six months: Net profit $2,689,212, p 
income tax, of $1,033,000 and $1,338,- equal to $3.58 a common share on 100% to 200% Absorption 
ern 000, respectively. |net sales of $73,137,256, compared ds 
ney Federal income tax on the com- | with $2,155,864 or $2.87 a share on |! Che ponte poclauanal 
ws- pany’s earnings is estimated at|sales of $65,441,317 in the corres- . your shop, the corrective 
$43,000,000—an increase of $28,300,-| ponding 1950 months. June quarter: Reid Chevrolet on Long Island— measures that must be 
—_ ‘half the = provision for the |Net profit $1,357,146, equal to $1.81 This new $200,000 building, sales and service tacilities for Reid Chevrolet, Inc., 218 Se ok a 
first half of last — 'a common share on net sales of | Merrick Blvd., Springfield Gardens, L. |., was recently opened. A large stone fire- to increase your customer 
° i a ” i i i id labor sales or you owe 
- | $37,317,781, against $1,634,764 or $2.18 place gives a “homey” touch to the interior, where a customer may be seated until a paid 
ery Y , : : : : : id i : us nothing. As manufac- 
pe Stewart-W arner la share on sales of $38,156,738 for oe informs him that his car is ready to drive away. Frank Reid is president | qusers, we otier you direst, 
idge, | the corresponding quarter a year —— a . . es ere asa Ge 
* Gains 33% i un Sales | ago. corresponding quarter a year|Foundry and Subsidiaries—Six Go ement hawwe standard 
. a » » Mies | aout . . -~- 9 is ty,int complete 
new Sales of Stewart-Warner in the|, Rolls-Royce, Ltd.—For 1950: Net | earlier. ;months to June 30: Net income | packages, for the large 
will first six months of 1951 were $51,- | !mcome 627,499 pounds, compared Hastings Mfg. Co.—Six months: | $512,821, equal to $1.47 a common dealer or smaller service 
ures 410,156, up 53 percent over sales in|With 423,002 pounds in 1949. Net profit $452,855, or 43 cents a|/share on net sales of $17,004,935 nee cs beyond the 
‘ing, the same period| Rohm & Hass—Six months: Net|common share, compared with|compared with $697,214 or $2 a coamingunente of ai maior 
con- in 1950, James S. | profit $4,040,000, equal to $4.71 a $347,404, or 33 cents in 1950 period.|common share on sales of $9,473,- factories. Write us today 
any Knowlson, chair-|common share on sales of $58,972,-| DeVilbiss and wholly owned sub-| 748 @ year earlier. and we wil arrange an op 
» of man and presi-|000, against $3,659,000 or $4.25 a) sidiary Six months: Net profit; Evans Products and Subsidiaries | Soul wae waste your time. 
rial dent, has an-/share on sales of $38,181,000 a year | $486,371, equal to $1.62 a share, com-|--Six months: Net profit $339,047, | 
) ; é 
nounced. Sales in ago. Federal taxes were estimated pared with $267,111 or 89 cents a|equal to $1.39 a share on sales of 
‘ane first “=. at $9,426,000, compared with $2,493,- share a year earlier. June quarter: | $11,234,806, against $361,121, or $1.48 FLASH-A-CALL 
were -|000 a year earlier. June quarter: Net profit $278,511, equal to 93/a share on sales of $8,624,765 a year | M4q-Ad(4 aide) bate) Mh Atdd| 
649,039. Net prof-/Net profit $2,021,000, equal to $2.36 | cents a share, compared with $188,-| ago. June quarter: Net profit $108,- PET ee eee 
for- it carried to sur-/_ common share on sales of $29,-|969 or 63 cents a share for the! 140, equal to 44 cents a share, com- 
of plus for the first | 397,000, against $1,947,000 or $2.27 a| second quarter of 1950. | pared with $300,547, or $1.23 a share, | 
and half of 1951 | share ¢ on sales of $20, 038,000 for the| Campbell, Wyant & Cannon/|for the second quarter of 1950. 
has amounted to $2,- ithaca aattaheeah a palialiietamsasioa wana . ia 
Da- J. 8. Knowlson 209, 253, or $1. 71 
for- per share, compared to $1,750,979, 
ales or $1.36 per share, for the first six a 
Art months of 1950. i - 
The effect of increased taxes on hd ; 4 








net income was pointed out by 

Knowlson. Profits in the first half | 
ap- of 1950 were in excess of income 
ales taxes, he said. In the same period 
Di- of 1951, taxes were more than dou- 
ch- ble net profit carried to surplus. 
is Where, a year ago, $1,545,758 was 
are set aside for taxes, this year $4,-| 


A "TRAVEL [N 1870! 


The "Cynophere” was invented by M. Huret 





the 450,174 was provided. 
Il’s.  *  . of Paris, France, and was patented 
ced ai aa be a — Z in the United States, December 14, 1875. 
de- first half of 1951 —e 7 percent | = Two dogs running on treadmills within 
ice. above the same period last year, , 
‘lly President J. P. Seiberling said, but | the rear wheels supplied the power, 

taxes were tripled, so the rate of | ° ‘ 
vad profit lagged behind. Although total | - while all the driver had to do 
ine output was only “very slightly” was steer and lookout for cats. 
he higher, Seiberling said inflation 
of boosted sales to $22,123,570. Net in- | 

f come of $675,427 compares to $581,- | 

998 at the midyear point last year. | 
ns * * * 
de- * m rm ’ ee 
20- Earnings Tg 

—from Floyd Clymer's Historical Motor Scrapbooks 


ns Bohn Aluminum & Brass—Six 

la- months: Net profit oe a — W 

ct. to $2.80 h es 0 ,002,- | © 

: 178, compared with $495,730 or 81.29 .»» Reynolds & Reynolds offers economical 


h a share a year ago. June quarter: 
nd Net profit $538,966, equal to $1.53 a| 


. share on sales of $13,048,780, com- REYNOCO BANK CHECKS fo fit all your needs! 


pared with $296,747 or 84 cents a | 















ila share on sales of $9,031,350 for the 
- second quarter of 1950. | 
Thompson Products and subsidi- Rey B . ° . : 

rn. eyn 
: olen Ma Tk Gea ta, ynoco Bank Checks, imprinted from stock designs, give you the 
le- 262,086, equal to $3.45 a common economy of mass produced checks with all the prestige appearance 
ad share 4 ae eon ani 081, and streamlined efficiency of specially designed checks. Whether it’s a 
te agains -| y or . a Snare on | is . ‘ ‘ ’ ° 
r ales af MRTEEOED & Sone anator.| voucher system, pay roll check, or the popular ‘3-to-page’ check, a wide 
| Income taxes increased to $6,489,671 | selection gives you a check to fit all your needs. And each Reynolds & 
id from $2,731,696 a year ago. Reynolds check is produced with an exclusive pantograph to protect 
Aro Equipment—Six months to against duplication 
.. May 31: Net income $253,609, equal & P aa . : 7 
.. to 68 cents a common share, com- Reynoco checks are imprinted to give prominence to your firm name 
: pared with $140,342 or 33 cents a| rather than the bank. This is important since your checks pass through 

sees & year age. many hands before they are cancelled and returned 
c- Western Auto Supply (Missouri) a : 7 * ; eturned to you. 
si. : eee For complete information, mail the coupon below. 
it 
A. SE vsteee Hurt 





: In Auto Crash 


ST. LOUIS.—Robert L. Knetzer, 
bankrupt Edwardsville (Ill.) auto 


S- dealer, suffered fracture of four 
of ribs in a head-on automobile colli- 
w sion in St. Louis county. Three pas- 
aS sengers in the Cadillac he was 
a- driving were less seriously injured. 


e Knetzer, who was jailed in March, 
1950, for failure to comply with a 
court order to turn over $250,000 
in undeclared assets, was on one of 
his “leaves of absence from cus- 
tody” to raise the funds. One of 





The Reynolds & Reynolds Company 
Celina, Ohio 


Please send me information on "'Reynoco Bank Checks,” 


















a. | 
1S the women in the car identified her- ; , | | 
self as Mrs. Knetzer, but refused to .0-+ -e a | | 
s make any additional statement. C1 sic . atina ‘ te a a a a a 
Knetzer was divorced by Dolores ' ' | | 
> M. Knetzer last December. ee cael | ae i ee an 
° a oe aaean pr oduced by R d & Ff nc Address — cand ne eee a Sa | 
te N. J.-Del. Bridge to Open | City - ghee | 
- WILMINGTON, Del. — The $44,- | 
- 000,000 Delaware memorial bridge, ' 
linking New Jersey and Delaware 
= south of Wilmington, will open Aug. Lhe REYNOLD Ss & REYNOL D s wane 
4 16. The bridge is a step toward 
ik ’ breaking East Coast traffic conges- CE LIN A, ° H § oe 
‘ tion. Toll rate will be 75 cents for bs me OFFICES IN. caren ry 
cars. : * : a, “WESTERN BRANCH: 3044 RINaaT| . mo 
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Sanford Opens 
100,000-Sq.-F t. 
Home in Pittsburgh 


PITTSBURGH.—Sanford Motors, 
Ine., one of the country’s largest 
auto-truck dealers (Dodge-Plym- 
outh), has opened here with over 
100,000 sq. feet of operating space. 

“Cars can be repaired, driven and 
tested within the service area,” re- 
ports R. J. Sendell, sales vice-presi- 
dent. 

Sendell said the company’s poli- 


cies would feature continual sales 


training with a complete classroom 
and modern merchandising tech- 
niques, with invitations to visit the 
agency broadcast over several radio 
stations and TV, and supplemented 
with direct mail and newspaper ad- 
vertising. 

The firm has erected a neon sign 
some 30 feet high on the front of 
its building at the entrance to 
“Pittsburgh’s automobile row.” 

J. C. Sanford is president of the 
company. Boris Kramich is treas- 
urer and office manager. Other 
personnel includes Bill Faid, serv- 
ice manager; Emil Patterman, 
parts manager; Sam Bullard, man- 
ager of truck sales, and Robert A. 
Nalitz, used-car manager. 





research, the material’s varied pos- 
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Dealer Honors Service Men— 
Fred L. Clampett (seated), president of Marshall and Clampett (DeSoto-Plymouth), Los 





Backshop . 


(Continued 





| made to the same dimensions and 

| the parts are interchangeable. 

| This makes for lessening or elim- 

| inating one of the biggest prob- 

| lems in the service end of the 
business—that of getting replace- 
ment parts or assemblies for ma- 

| chines that cost up to thousands 
of dollars. 


makers have realized in the past 


ent tense with far too many yet 


Angeles, awards certificates of merit and emblems to members of his service staff who not because he wants a particula 


qualified as three-year men at the Master Technicians Service Conference. Left to! machine but because he 


right are Juan Figueroa, John Wylie, Miles Mosley, Clampett, Service Manager, Jack | tool to make more profits with. 


W. Rose, and Luther V. Campbell. 
Fibre Fabric Group Begun 


By Nation’s Top Weavers 
NEW YORK.—The Fibre Fabric 

Group, to acquaint consumers with 

the facts about fibre and through 


| Every day, yes every hour, that 
|}a machine is out of service usually 
| ste ; . , 
wore costs the dealer more in lost reve 
sibilities, has been formed by the | nue than the cost of the part, and 


nation’s seven leading weavers of 
fibre fabric. 

Ross A. Fife, executive secretary 
of The Tissue Assn., said that the 
new organization will function as 
an autonomous affiiliate of the as- 
sociation. 


in some cases more than the 
of the entire machine. 


* * * 


cos 


Free Service? 





Heavy-duty or Premium? 


New Sunoco Dynalube 


is BOTH! 





Dynalube is One of the Very Few Motor Oils that meets or 
exceeds the Recommendations of All Car Manufacturers 





Here’s a great new motor oil that actually 
does the work of two different types of oils 
--» because NEW Dynalube is both heavy- 
duty and premium in a single motor oil! 


Now, regardless of car manual recommen- 
dations, you no longer need to stock both 
*‘premium”’ and ‘‘heavy-duty’’ motor oils 
-+»Sunoco Dynalube meets both require- 


ments in one oil. You save money, time and 
space, reduce inventory...simply by stock- 
ing NEW Sunoco Dynalube... and it costs 
no more than many oils that give a lot less! 


Memo to CAR DEALERS 


To insure better satisfied customers and 
longer-lasting engine efficiency in every 
new car you sell, recommend use of NEW 
Sunoco Dynalube Motor Oil exclusively. 


DYNALUBE 


wed te) aod 


“eter: 
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wants a 


ET a hoist or an air compressor | 
4 go down in a small shop and 









by Jack Weed 


from Page 52) 


that goes into its production is | that shop is practically out of busi- 


{ness until it is fixed. If the dealer 
|has to call the jobber, from whom 
| the machine was purchased for the 
part, and the jobber in turn has to 
|call the factory to get the part, 
|days may pass before the part is 
even in the dealer’s possession. 
'Then if he has to wait another day 
|or so for the jobber’s man to get 


‘Far too few tool and equipment | around to make the repair and get 


ithe piece back on the job, the 


and this statement can go for pres-|dealer may have lost as much in 


-|revenue as the machine cost him 


that the basic reason a dealer in-|jn the first place. 
| vests money in shop equipment is 


There is even a more — 
i tion than that. This is when 
> an has been weak or not 
properly workable and the 
maker of the machine has made 
several substitutions in an en- 
deavor to correct the weakness 
t| and has not watched the inter- 
changeability feature. Then Pe 
the jobber wires for the part anc 
there is no known key to the 
correct part either in the jobber’s 
hands or in the service depart- 
ment of the dealer, a part may be 
delivered in a reasonable length 
of time but it won't fit. 

Shop-equipment makers complain 
that dealers want all the service on 
their equipment for free. 
| If they were dealers and had had 
lthis experience several times, the 
|same equipment makers would yell 
for free service, too. 


* * + 


r 





Sahin ‘ 
Why? 

| HIS complaint does not hold up 
in practice, however, since there 
lare enough shop equipment and 
itool makers today who do engi- 
neer their products right, who do 
lmake certain that improvements 
lthat are made will fit the old ma- 
| chines with or without adapters 
and who have such good repair 
parts availibility that they are able 
to make a charge for the part and 
lservice on a profitable basis and 
| the dealer is always willing to pay 
for it. 

At least, dealers do pay these 
firms for the part, or replacement 
jand service, and continue to buy 
|the teols or machines those manu- 
facturers make. 

Why? 
| Because the tool or machine is 

sold right in the first place. The 
maker puts a high enough initial 
price on the product so that he 
can afford to provide the service 
and parts stocks that are so es- 
sential to the service shops who 
buy the tools for the profits they 
produce in the shop. 

The ideal method of shop-equip- 
;}ment distribution has not been de- 
|veloped as yet. There are jobbers 
who are equipment conscious 
enough so that they do attempt to 
give the type of service on the 
equipment they sell that their cus- 
tomers need. 





* * * 


|Long Uphill Battle 
| UT they are all too few, espe- 
cially those who serve the 
smaller dealers who have but one 
|hoist, one compressor, one electri- 
|cal tester, or one lubrication rack. 
|With these dealers, any one piece 
}of equipment, especially the com- 
|pressor, can practically put them 
}out of business until it is back in 
operation. 
| Maybe the equipment jobbers will 
|step up to their responsibility some 
day. The shop-equipment makers, 
especially the Tool and Equipment 
Institute, are doing all they can to 
|try to swing the major jobbers into 
|line, but they have hardly scratched 
ithe surface of the need as yet. It 
seems to be a long uphill battle. 
One maker I know of has given 
| up the ghost and is putting his 
| Own service men in the field with 
factory controlled stocks of parts 
and has successfully cut the job- 
| bers’ discount on machines 
| enough to, partly at least, take 
| care of the additional expense. 
As a rule, I am against lowering 
| discounts, but maybe the virgin 
|}path that this maker is blazing in 
|the distribution of shop equipment 
jand tools may be the answer and 
|lead others to follow suit if a suffici- 
ent number of jobbers don’t get on 
the “giving real service at a nom- 
inal cost” bandwagon. Keen com- 
| petition wields a mighty club some 
times. 
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i8 Adopt New Auto Equipment Laws. . . 





Tax on Gasoline 


Hiked in 6 


WASHINGTON. — Higher gaso- 
ine taxes in six states and addi- 
ional vehicle equipment require- 
ments in 18 others face the nation’s 
motorists as a result of enactments 
by state legislatures this year. 

A National Highway Users Con- 
ference survey reports gasoline 
taxes up 1% cents in Michigan to 
a total of 4% cents per gallon. 
South Dakota, Utah, New Hamp- 
shire, North Dakota and Wyoming 
tax rates went up one cent a gallon 
for a new rate of five cents per 
gallon in all five states. 

Georgia and New Mexico, how- 
ever, decreased their gasoline 
taxes by one cent, from seven 
cents to six. 

Diesel, or so-called use fuel taxes, 
were increased in Michigan (five 
cents to six), Nevada (five cents to 
54%) and New York (four cents to 
six). In all other states where gaso- 
line tax rates under went changes 


(except Wyoming), diesel fuel taxes | 


were similarly changed. 
Increase proposals were defeated 


NPA Establishes 


Tool Division 


WASHINGTON.—A metal-work- 
ing equipment division has been 
established within the industrial 
and agricultural equipment bureau 
of the National Production Au- 
thority. The new division was set 
up because of the increased impor- 
tance of machine tool production, 
NPA said. 

Hanna Lots Merged 

Hanna Motor Co. has announced 
that it has merged its lot No. 2 at 
1401 First Ave., N., with lot No. 1 
at 2119 Third Ave., S. 





States 


in Arkansas, California, Colorado, 
Indiana, Montana, Nebraska, New 
Jersey, North Carolina, Ohio, Okla- 
homa, Texas, Vermont, Washington 
and West Virginia. A proposed de- 
crease was defeated in Delaware. 
Increases were still pending in Mis- 
souri, Massachusetts and Illinois. 

Equipment requirement and re- 
striction changes, a NHUC study 
shows, included: 

Directional signal devices to be 
required on all new vehicles in 
New Hampshire and North Dakota 
and on all right-hand drive vehicles 
in North Carolina. Maine, Ohio and 
West Virginia require such signal 
devices if hand and arm signals 
are not visible. 

Arkansas, District of Columbia, 
Florida and Texas require signal- 
ing equipment when the steering 
post is more than 24 inches from 
the left side of the body or load, 
or more than 14 feet from the rear 
of body or load in Arkansas and 
Florida, California and New Hamp- 
shire will require stop lamps on all 
vehicles and West Virginia requires 
them on all new vehicles sold after 
Jan. 1, 1952. 

Safety glass is required in all 
new vehicles in Tennessee and 
replacements must be made with 
safety glass in all vehicles in 
Tennessee, Arkansas and Texas. 
Mudguards will be required on 

trucks and semi-trailers in Minne- 
sota which are not equipped with 
rear fenders after Jan. 1, 1952, and 
in New York on all trucks, trailers 
and semi-trailers manufactured or 
assembled after Jan. 1, 1953. 

Texas requires all trucks, trailers 
and semi-trailers having four or 
more tires on the rear axle to be 
equipped with such safety guards 






(14¢ Federal tax additional ) 
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National Highway Users Conference Chart 


Six States Boost Gas Tax; Georgia and New Mexico Reduce Theirs— 

Michigan increased its levy on gas 4% cents from three, South Dakota, Utah, New Hampshire, North Dakota, and Wyoming 
all enacted a one-cent boost this year. Georgia and New Mexico cut the tax to six cents from seven, according to National 
Highway Users Conference. Emergency tax rates in Kansas (5 cents), Nevada (5% cents), Oklahoma (6.58 cents), and Pennsyl- 
vania (5 cents) have been extended for two more years until mid-year of 1953. Diesel, or so-called use fuel taxes, have been 
increased in Michigan (5 cents to 6 cents), Nevada (5 cents to 5% cents), and New York (4 cents to 6 cents). In all other 
states (except Wyoming) where gasoline tax rates underwent changes, Diesel fuel taxes were similarly changed. 

Currently pending are proposed fuel tax increases in Missouri (2 cents to 3 cents, passed house), Massachusetts (3 cents to 
42 cents) and Illinois (3 cents to 5 cents, passed both houses). Approval of the Illinois increase is anticipated. Estimated to 
bring in approximaely $40,000,000 annually, the increase would become effective Aug. 1, 1951. Proposed increases in the 
following states were defeated: Arkansas, California, Colorado, Indiana, Montana, Nebraska, New Jersey, North Carolina, Ohio, 
Oklahoma, Texas, Vermont, Washington and West Virginia. A proposed decrease was unsuccessful in Delaware. A bill in Missouri 
(passed house) would authorize counties to impose not exceeding two-cent-per-gallon fuel taxes. 

* * * co * * * * * 
and California will require mud-; chusetts requires a red light at , New Jersey, New York, South Da- 
guards or fenders on all motor! night and a red flag in daytime | kota and West Virginia, while a 
vehicles, trailers and semi-trailers| on all vehicles and trailers carry- | similar prohibition is awaiting the 
effective Sept. 22, 1951. ing loads extending four feet or | governor’s approval in California. 

Windshield defrosters will be | more beyond the bed or body. A Michigan law bans the instal- 
required on all vehicles licensed Television receivers placed inj|lation of television in vehicles ex- 
as commercial vehicles in Michi- | view of the driver are prohibited|cept under permit from the police 
gan after Oct. 1, 1951. Massa- | by new laws in Florida, Nebraska, | commissioner. 





5,000 Sales First Time on the Market! 


G-E Calrod Engine Heaters Move Fast in 38 States 


“Registered trademark 





Model CGE-368, for all Chevrolets, fits right between cylinder walls 





e Warms oil to reduce engine wear 
e@ Lowers starting load on battery 
@ Speeds warm-up of car heater 





,o 








Model CGE-367, for all cars except Chevrolet, Nash 600, and 
Studebaker Six, fits in lower radiator hose 


Calod Engine Heater 


Pre-warms Car Engines for Fast Starts in Cold Weather 

@ Quickly and easily installed 

e@ Plugs into standard electric outlets 

@ Prevents condensation on spark plugs 


Brand new 1951 promotion will 


make greater sales! 


Here’s what General Electric has for dealers 
to build Calrod engine heater sales: Big, new 
12x36-inch window streamer—six-page counter 
handout—colorful display cartons—big ad series 
in Saturday Evening Post—radio spot announce- 
ments —ad mats for dealers to tie-in with other 
promotion! 


75,000 sales without advertising! When G-E Cal- 
rod* engine heaters were marketed in U.S. for 
first time last year, customers in 38 states grabbed 
them up—without ever hearing about them before! 

And in Canada, where the heaters were origi- 
nally marketed, last year’s sales alone were over 
100,000. 

Every anti-freeze customer is a prospect for this 
new, fast-moving heater that pre-warms car engines 
for quick, easy starting even in cold weather. 


prt ooo 





Box 1441 674-71 


Chicago, Ill. 


ADVERTISED IN 
rtm eer 


I'd like more information on G-E Calrod engine heaters 


POST 


Tell me how | can add G-E Calrod engine heaters to my 


present line of winter driving aids. 





Name 


Business Address 


City Zone State 


aa econ aaa ee 
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mercial tract containing 100,000 
square feet at the corner of Buffalo 
Speedway and Bissonnet Ave. The 
property was bought for $175,000 as 
an investment. 


* * 


Thomas Buys Lot | Sales and Service, Peno Grace, ; Sheppard K-F so 
Walter ©. Thomas and Clifford| ™="aser; | Culligan Soft Water | Charlie | Sheppare ew Kaiser: 
B. Thomas, owners of Thomas Mo-| Service, Jack Woodward, man- Okla., has opened a new ae 
tor C 1118 Central Ave. St. Pe-| #8¢%, and Admiral Television and | Frazer dealership at 10th - Os- 
oe oe ee man- |ton. He formerly owned and op- 
tersburg, have purchased the een erated a motor transport company 
erty on which their business is and a used-car business in Bur- 
located, in a $44,000 transaction. , 5 bank, Calif. 
+ * * | Texas Charter Changes oe 
West Point Motors Opens Johnson Bros. Che vrolet oo Arkansas Mack Outlet 
West Point Motors, Inc. (Pack- | oul@*, nas, decreased its capital) Arkansas Mack Truck Distribu- 
E im “Mick. wr, Vi aad , | stock 2 $150,000 and Lawson Motor tors, Inc., Little Rock, Ark., has 
ard), Jackson, Mich., previously | Co. in Greenville, Tex., has changed coe Ye 
i ae . am ® formally opened in its new building 
known as Sill Motors, Inc., has had | its named to Pickens Motor Co. ; 
i i i fice ; Z at Highway 10 and Booker St. B. T. 
its formal opening, according to Dr. | ¢ 8s @ _. s 
i > fi Harris is president. Mack factory 
as cmeae et te  t representatives from New York and 
Tale te. Wate and Domne Darcie Dallas attended opening ceremonies. 
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Dealer Doings 


(Continued from Page 35) 





appliances, Gene _ Isaacs, 


ager. 
+ * * 


Seneca Motors, Inc. 








John R. Walsh, and James witios Joseph H. Friedman has been ae ; 
is service manager. named general sales manager of : a New Nash Dealers in Seattle— 
Fe ee |Seneca Motors, Inc. (DeSoto-Plym- East Point Motors Lot 


Marty’s Open House 


, ‘ . ‘ , Signing a Nash dealer franchise for downtown Seattle are (left to right, seated) 
outh), 400 Lake Ave., Rochester, East Point Motors, East Point, Jesse James and Richard Billings, veteran West Coast automen, who will operate under 
|N. Y. He has been in the automo- Ga., has announced the opening Of ‘the firm name of James and Billings. Standing behind the new dealers are (left to 


Marty Schreyer, owner and | pile business in Rochester for 30 a used-car lot at 206 N. Church St. right) R. D. Gallacher, assistant Seattle zone manager, and P. W. Pursley, zone 


manager of _Marty’s Sales and | years. James Towns is manager. aeneyer 
Service (Willys), Logansport, | oe * « @ 2 


Ind., held open house to celebrate - 
three businesses under one roof. Roach Buys Land 
All part of Marty’s Sales and Jack Roach jr., Houston automo- Elmira Nash, Inc., has succeeded 


Service, the businesses are Willys ‘bile dealer, has purchased a com- 


: “It’s true ECONOMY 


for the new mechanic to buy 


Sxap-34 QUALITY” 


Mr. John Leeds, service manager 
of Irvington Motors, Inc., Irvington 
and Newark, N. J., points out the 
reasons to Otto H. Ploetner, Jr. 





Snap-on 
SERVICE 


is provided, coast-to-coast by 
men like these... 


800 Strong. 


They “bring the tool 
store to your door.” “A 
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Chas. B. Tyler 
Dallas Branch 





Frank S. Schuman 


Philade!phi 
iladelphia Branch Nery Cate 


Milwaukee Branch 





‘ 





9? 





Harry Jamison Matt E. Culp 
Denver Branch Oklahoma City Branch 


A. M. Webb 
Indianapolis Branch 


- 


- 
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ay 























Anthony Gaubas 
Newark Branch Dick Robinson 


Detroit Branch 





@ Mr. Otto F. Ploetner, head of Irvington Motors, 
believes in “starting ’em young...and starting ’em right.” So 
the first step in the shop training of 17-year-old Otto, Jr., was 
the selection, under the guidance of Service Manager Leeds, 
of a complete set of Snap-on Tools. Mr. Leeds has used 
Snap-on Tools for 25 years, and every man in the shop 
uses them. They know Snap-ons help a man develop his 
skill and earning power. They’ve proved the economy of 
Snap-on Quality. They like Snap-on Service—choosing and 
testing the tools right at their own bench, with no mistakes, 


George Smalridge 
San Francisco Branch 


o 


R. M, Pyeatt James V. Odom 
Los Angeles Branch Jacksonville Branch 









no time wasted. Yes, for the mechanic as well as the shop, 
as Mr. Leeds points out, “it’s true economy to buy Snap-on 
Quality.” Write for your copy of the 104-page Snap-on 
Catalog of more than 4,000 tools... America’s finest ! 


we 






Neil T. Mcinnes 
Winnipeg Branch 


lee A. Axtell 
Seattle Branch 






*Snap-on is the trademark of 
Snap-on Tools Corporation 


Glen A. Thornberg 
Minneopolis Branch 





SNAP-ON TOOLS 





CORPORATION 
8082-H 28th Avenue 
Richard L. Wright pe, ll Kenosha, Wisconsin 
Cleveland Branch St. Lovis Branch 


Elmira Nash, Inc. St., Elmira, N. Y. A certificate of 
incorporation has been filed for the 


Bronson Nash, Inc., at 315 W. Water | new firm, listing Harry F. Benhart, 


| president; William Howland, vice- 
president, and Miss Mary E. Warch, 
secretary-treasurer. 

* ~ + 


| Forney at Harris-Sauer 
Wayne Forney has been ap- 
|pointed truck sales manager for 
|Harris-Sauer, Inc., Erie, Pa. He 
| has been in the automobile business 
for 20 years in various executive 
|capacities, most recently in Cleve- 
land. 





* * * 


Chessher Ups Brookshire 


| ©. E. Chessher, president of the 
Chessher Packard, Inc., 314-318 S. 
‘Flores St., San Antonio, Tex., has 
announced the appointment of 
|Claude M. Brookshire as_ sales 
|manager for the company. 


* * 


Air-Conditioned 
Offices and showroom of City 
|Motor Car Co. (Dodge-Plymouth), 
| 226 W. Main St., Spartanburg, S. C., 
|have been air-conditioned. 
* * * 


Charles Promotes Behrens 


Promotion of Clinton Behrens to 
| new-car sales manager for Charles 
| Motor Co. (Ford), San Angelo, Tex., 
|was announced. He replaced John 
|McKenzie, who has moved to Abi- 
lene where he is associated with 
the Mercury dealership. 

* * x 


McCarty-Batterton Motor 


| Sold to Livingston 
James W. Livingston has _ pur- 
chased the McCarty-Batterton Mo- 
|tor Co. (Lincoln-Mercury), Denver, 
|from Alston McCarty and Dick 
| Batterton. 
| The sale marks the close of a 
|long automobile career for Mc- 
|Carty, who entered the business 
|during the Model-T days. 
| He organized the former Mc- 
|Carty-Sherman Ford dealership in 
| 1916. He is president of McCarty- 
|Sherman Distributing Corp., dis- 
|tributor for Ford tractors and parts 
jand Dearborn farm equipment in 
| this area. 
* « * 


Smith—Omaha 
E. T. Smith, president, E. T. 
Smith Olds-Cadillac Co., Omaha, 
has been elected to the board of 
directors of the Omaha chamber of 
commerce, 
af * of 


Chestnut Motors to Ford 


Maxwell Milstone and A. L. Ros- 
enfeld, of Chestnut Motors, Inc., 
4601 Chestnut St., Philadelphia, 
have been appointed as a Ford 
dealership. 

* * x 

Hailey Opens New Plant 

Formal opening of Hailey Chev- 
rolet Co.’s new plant at 1700-14 
Broad St., Chattanooga, Tenn., has 
been held. The new location con- 
tains 58,000 square feet of which 
32,000 feet is for parking. All of the 
offices and the tile showroom are 
air-conditioned. Offices and storage 
space for bulky parts are located 
on the second floor of the fireproof 
|masonry and steel building. 
| x * t 


| Qvale Opens Showroom 


|For British Motor Car 
Kjell H. Qvale, British Motor 
Car Co. San Francisco, has 
| Opened a new showroom for im- 
ported cars at Sansome and Pine 
(Continued on Page 55, Col. 1) 
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Sts., in San Francisco’s financial 
district. 

The company now has two 
showrooms. The main office and 
showroom is at 214 Van Ness Ave. 

+ oo * 


Frank Palumbo Motors 
Frank Palumbo Motors held an 
“open house” celebration during the 
formal opening of its new Ford 
sales and service building in Col- 
lingdale, Pa., recently. 
ob co * 


Harmon Joins Peters 
Hector M. Harmon, former branch 
manager for the First Federal Sav- 
ings & Loan Assn., Rochester, N. Y., 


has joined E. H. Peters, Inc., Roch- | 


ester dealer, as secretary and gen- 
eral manager. 
* ed 
Dallas Willys Moves 
Dallas Willys Co., distributor for 
Willys-Overland Motors, has opened 
= larger quarters at 2201 Live Oak 
Dallas. The firm's new location 
scien 80,000 square feet of floor 
space. =o 


Southwest Ford in Parma 

Southwest Ford Sales Co., Cleve- 
land, has acquired an auto building 
in suburban Parma in an effort to 
increase sales and service. The pur- 
chased building formerly housed 
Hendrik Hudson Motors. 

+ * 


Rugel Opens Service 
Rugel Motors, Inc. (Dodge-Plym- 
outh), El Paso, Tex., has placed its 
new $100,000 service center in oper- 
ation. The main building is at 320 
W. San Antonio St. 
* * + 
Bourg Named at Stephens 
Morris Bourg has been placed in 
charge of the new and _ used-car 
operations of Stephens Buick Co., 
Inc., 840 Carondelet St., New Or- 
leans, according to MacDonald 
Stephens, vice-president and gen- 
eral manager. 
- * 
Davis Heads Service 
Cc. T. Davis has been named 
service manager of the Strayhorn- 
Lacey Buick Co. at Dallas. Davis 
has been in charge of the firm’s 
body shop. 
* * * 
City Motor Sales 
Incorporation of the City Motor 
Sales, Inc., Rosenberg, Tex., has 
been announced by the secretary 
of state. The company was chart- 
ered with $1,000 capital stock by 
Mrs. Agnata H. Barger, J, F. Bar- 
ton and K. A. Droddy. 
* * * 
Pierson Buys Rowzee 
Glenwood M. Pierson jr. has pur- 
chased Rowzee Motor Co., Decatur, | 
Ala., from H. B, Rowzee, who 
founded the business in 1945, 
* * * 
Cross Town Motor Moves 
Cross Town Motor Co. (Little 
tock, Ark., has opened for business 
in its new location at 1023 W. 
“apitol St. The firm is headed by 
Harold H. Brockett and Sammy 
Gray. 
oe * Bo 
Knowles Joins Longpre 
Terry Pierce, sales manager of 
the Bob Longpre Pontiac dealer- 
hin, Monrovia, Calif., reports a 


AVAILABLE 


NEW-CAR 
DISTRIBUTORSHIP 
in the Southwest 


This can be the opportunity 
you've always wanted: Profit- 
able 10-year old distributor- 
ship handling motor car of 
long established manufac- 
turer. This is a going concern 
with earning possibilities 
even beyond its present fine 
record. Excellent modern fa- 
cilities. Franchise includes 
both wholesale and retail ter- 
ritories. Capital needed — 
$150,000. Box AN 170, c/o Au- 
tomotive News, Detroit 26. 





new salesman for the 
Knowles, who has been in the auto- 
mobile business in southern Cali- 
fornia for 15 years. 

* * oF 


Hunt Mercury Expands 

Emmet Hunt, operator of Hunt 
Mercury Co., Sanford, Fla., has 
announced purchase of the remain- 
ing portion of the building not 
occupied by the company. The 
space will be devoted to a paint 
and body shop. 


* * 4 


Valley GMC Incorporated 

Chester A. Kersheske has _in- 
corporated Valley GMC Sales, Inc., 
Saginaw, Mich. Purpose of the in- 
corporation is to sell and service 
motor vehicles. Authorized capitali- 
zation is $50,000 common. 

* * + 


Cooks Incorporate Cook 
Gerard E. Cook and Vivian L. 
‘Cook have incorporated Jerry 
Cook, Inc., Holland, Mich., with 
the Michigan corporation and se- 
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A Great Line-up for 
TEXACO DEALERS 
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Boardman Mofors, Augusta, Ga.— 
This Studebaker dealership recently opened 


its new building at Augusta, Ga., 
following an extensive remodeling program. Complete service faciliteis are offered, 
and a paved used-car lot adjoins the building. The dealership is owned by Harold 
Boardman and son. 


his interest in the dealership to his 
brother, John Bonecutter, and is 
retiring from business after being 
on Smith Center's main street for 
over 29 years. 


curities commission. Authorized 
capitalization is $50,000 common. 
+ * * 


Staples Buys Dodge Deal 
Dick Staples, former general 
manager of the Dodge-Plymouth 
outlet in Beverly Hills, Calif., has 
bought the business there. 
* 


* * 


Keller & Chatterton Willys 


Cleveland’s newest auto dealer- 


ship, Keller & Chatterton Willys 
Sales, opened under the partnership 
of J. Thomas Keller and Franke E. 
Chatterton. Both men have been in 


Bonecutter Sells to Brother 


C. D. Bonecutter, Chevrolet deal- 
er in Smith Center, Kans., has sold 
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they are the only two 


that greet motorists in all 48 States 
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HAVOLINE and TEXACO MOTOR OILS - 


Millions of motorists stop 


Texaco Dealers’ Registered Rest Rooms. 


daily on big poster boards from coast to coast.. 


sign and the Registered Rest Room sign. 


Sky Chief and FIRE-CHIEF casounss 


MARFAK CHASSIS 
LUBRICATION - PT ANTI-FREEZE - REGISTERED REST ROOMS 


55 


the automotive field for many 


years. 

Fourth Brother Joins Nichols 

Palmer C. Nichols, president of 

Nichols Bros., Inc., St. Petersburg, 

Fla., announces that completion of 

an expansion program has brought 
A % * 


Bathrick Pontiac Expands 

John Bathrick, of Bathrick Pon- 
tiac, Highland Park, Calif., an- 
nounced last week that a new class 
A building is under construction to 
add 15,000 square feet of floor space 
to his present facilities on York 
Blvd. 

+ k 7 
Wixon to Dealership 

Jack Wixon, formerly of the Los 
Angeles Chevrolet zone office, has 
been appointed sales manager of 
Mission Chevrolet Co., San Gabriel, 
Calif. 

* * a 
Crockett Sells Central 

John C. Crockett has sold the 
Central Motor Sales Co. (Plymouth- 
DeSoto), Princeton, W. Va., to C. 
A. Kincaid, Charles T. Brooks and 
M., M. Perkins. 


(Continued on Page 66, Col. 1) 
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That’s why so many stop at 


And that’s why 


so many more will stop after this advertising makes its im- 
.with more than 30 million messages now delivered 


. upon more 


than 96 million readers of the leading national magazines. 


Actually Texaco Dealers have two powerful signs that 
are terrific stoppers, the familiar TEXACO 
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TULSA, Okla.— William Duvall, 
used-car dealer here, has sued an 
air conditioning firm and British 
American Oil Producing Co. for 
$2,977 in damages, allegedly in- 
curred when an _ air-conditioning 
tower sprayed acids over several 
cars in his lot. 

The petition stated that the oil 
company and Shoemaker Air Con- 
ditioning Co. were guilty of negli- 
gence in allowing the chemicals to 
escape. The tower, atop a building 





Testing Unit— 


This inspector is using the “rough road” 


testing unit developed by Ford Motor Co. | 


The wheels turn on rollers with 2-inch 
bumps, and any noises arising from this 
“bumpy ride" will show up and be quickly 
traced by the inspector. 


Ford Machine 
Locates Origin 


Of Body Noises 


DETROIT.—A method of locat- 
ing stresses and strains that even- 
tually lead to body noises has been 
developed by Ford’s quality control 
gauge and test section, the com- 
pany reports. 

New cars, the company said, are 
placed on rollers, one of which ac- 
celerates the wheels to speeds from 


7 to 42 miles an hour. A matching | 


roller has a two-inch hump which 
simulates the twists and tortions of 
a car as it travels over rough roads. 
During this operation, body strains 
are located by inspectors and data 


concerning them sent to manufac- | 


turing departments. 

The machine is built over a pit, 
which allows inspectors to stand 
under the car while the test is in 
operation. They can also sit in, or 
walk around the car to make in- 
spections. 

The company said that the ma- 
chine is also used to make accurate 
checks on wheelbase measure- 


ments, dog-tracking, and clearance | 


heights. The unit also provides a 
double check on master testing 
gauges used in assembly to verify 
caster, camber, kingpin angles and 
toe-in front wheel alignment. 
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FRANK ALLBRITTEN 
Chrysler-Plymouth 


KANSAS CITY, 
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WRITE OR WIRE 


The Carlife Guaranty 


8827 Strathmoor 
Detroit 27, Mich. 


Used-Car Notes 
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a few doors from the lot, is part 
of the cooling system for the oil 
firm offices. 

+. - * 


Safety and Charity Drives 


Combined by Miami Lots 
MIAMI, Fla.— Used-car dealers 

here are combining a safety drive 

with charity this year. They plan 





Detroit May Dim Lights 


On Livernois Ave. 

DETROIT.—The future looks 
dim for dealers on Detroit’s 
“Nation’s Used Car Row” along 
Livernois Ave. 

The city council, acting on 
complaint of residents in the 
neighborhood, has introduced an 
ordinance prohibiting bright 
lights after 9 p.m. The proposed 
ordinance would also make it 
unlawful for any used-car lot to 
be illuminated so as to disturb 
residents in the immediate 


to get worn-out cars off the streets, 
sell them for junk and turn the 
proceeds over to the Dade county 
crippled children’s society. 


Raymond E. Turner, secretary- | 


treasurer of the Miami Used Car 


Dealers Assn., said members will | 
be asked to donate ancient vehicles | 


taken in trade. These will be auc- 
tioned off with the condition that 


|they be scrapped. 


The Miami association has elec- 
ted L. P. Evans, president; L. E. 
Moneyhum, vice-president; Turner, 
secretary-treasurer; and A. Bar- 
nett, Guy Neil, Tom Fletcher, 
William Lehman, Oscar Molho, Art 
Wilson, Lou Weiss and T. W. 
McCarty, directors, 

* * * 


Atlanta Used-Car Dealers 


Elect Tom Downing 

ATLANTA. Officers of the At- 
lanta Used Car Dealers Assn. for 
1951-52 are: Tom Downing, presi- 
dent; Noah Maddox, vice-president, 
and Mack Robinson, = secretary- 
treasurer. 

Goes Gives Gas With Sales 

SOUTH BEND. ~ In a two-weeks 





1951 


The cars are patched-up so well 
from new automobiles. 


it also has a high purchase tax. 


sembled. 


Bend, offered free a six-months’ 
supply of gasoline with every 1946- 
1950 model used car sold during the 
event. Prices on the cars ranged 
from $675 to $1,895 for the special 
values. 


Amarillo Auction 


Remodels Arena 


AMARILLO, Tex.—Facilities ade- 
quate for the handling of 1,000 cars 
at the regular Friday sales of the 
Amarillo Auto Auction, 3202 E. 


Patchwork Cars Evade Taxes 


LONDON.—Automobiles constructed from spare parts and sold as 
“new” are causing headaches to British auto makers. 








that usually it is hard to tell them 


Britain has strict regulations regarding the resale of new cars and 


However, there is no purchase tax on spare parts, so shrewd opera- 
tors can buy a chassis in Newcastle, an engine in Liverpool and keep 
traveling until all the parts of what looks like a new car are as- 


Unwary buyers willingly pay more than the list price to avoid wait- 
ing several years for a new vehicle on the regular market. 





cording to President Paul B. 
McClure. 

McClure and his partners, Jack 
SoRelle and Clyde Crump, have 
modernized the offices and sales 
barn of their operation as well as 
paving and fencing a 10-acre park- 
ing lot and adding a restaurant 
and ladies lounge. 


New York Assn. Elects 


Anspach Vice-President 

NEW YORK.—The board of di- 
rectors of the New York Used-Car 
Dealers Assn., Inc., has elected Tim 


neighborhood. 











@ After Brooklyn comes Queens, L.1....And 
who cares...aside from the 1,500,000 people 
who live there? Why the people who do business 
with them—which includes you! Read on... 


@ Forty years ago, Queens was a New York City 
borough, but you couldn't tell by looking. Just farms, 
cemeteries, old towns, boat clubs, estates, cemeteries, 
and bum jokes. Trurly rural, you might say. 

To get there took plenty of time, and the East 
River ferry or bridges. The LIRR toonervilled down 
the island to LI City. (Went underground a year later, 
and turned up in Penn Station, Manhattan!) 


@ Queens population, US Census and not C of C 
stuff: 1910—284,000...1920—469,000...1930 (hold 
your hats, men)—1,079,129...1940—1,297,000... 
1950 —see above ...Why do you suppose those folks in 
California are always sounding off? 


@ In Queens, exactly 11.3 miles East of Penn Station 
on the LIRR was, and is, Jamaica. Founded by the 
Dutch in 1650, Jamaica soon joined the British Empire 
but two hundred years later was 100° American. 

In 1911, when Ben Gertz moved out there from 
Brooklyn Heights, Jamaica was a right smart town of 
30,000... with a Courthouse, hitching posts, old trees, 
big hay and feed dealers across from the station. LIRR 
junction point, and two race tracks in the environs. 

Most Jamaicans thought New York was a nice 
place to visit, but wouldn’t live there rent free! 


@ Ben Gertz bought a stationery store on Jamaica 
Ave. for $10,000, and did all right. Five years later, 
for $41,000 he bought a larger store across the street. 
In 1924, moved again to a three-story building, put 
in phonographs, records and those new raddios. 

In 1928, when Rudy Vallee was the Maine Stein 
Song kid, Gertz grossed $600,000...This is a success 
story. Want to make something of it? 

In 1930, a furniture chain made a nice bid for 
the Gertz location—but the Gertz brothers figured 
annuities were not their apples! A year later, with 





“Shovel-Em-Out” used-car clear- Tenth Ave., here, have been pro- 
ance, Goes Motor’s, Inc., South vided by recent improvements, ac-!for upstate New York. 


| Anspach, Albany, as vice-president 


Move over, Manhattan! 


the Depression spreading like scarlet fever in an 
orphanage, they expanded to a full department store. 
And despite the Depression, they still did all right! 


@ In 1934—or are we boring you?—the new subway 
got out to Jamaica. Made it easy to get out to Queens. 
Also easy to get in to Macy’s and Saks-Fifth!... But 
more people came to Gertz, and they set up a new 
store in 1936—200,000 square feet. 


@ Pretty soon big apartments blossomed all over the 
borough. and came the World’s Fair. By 1941, Gertz 
blueprinted a new store... which, built in 1946, cost 
$5 million, plus another $1 million for fixtures. 

It has ten acres floor space, smart enough for 
Wilshire Blvd., or younameit. A very slick store, busy 
as Overtime ants... with the highest sales per square 
foot of any dep’t store in the US—$30 million last year! 
As if Manhattan were Mars, or some place! 





Gertz opens a new branch, if you don’t mind, 
this fall, in Flushing, five miles away. And has another 
site staked in Hempstead, farther out on the Island! 


@ The present management...Harry, Louis and Sam 
Gertz, managing director Ralph Waltz, and Albert 
Greene, general merchandise manager... never forget 
that Gertz is strictly suburban, and Long Island made it! 
Gertz has floors of fine furniture and housewares 
for brides. Fashions good enough to step soft goods 
up to $15 million! Sells more hammocks than any 
other store, period. And maybe more garden furniture, 
lawn mowers, and sun suits! 


@ For a big store, Gertz keeps small-town minded. 
Has oodles of local promotions going on all the time, 
direct-mails its charge accounts like a doting aunt. 

A Consumer Advisory Board of forty Long Island 
Women’s Club leaders meets every month, checks on 
goods and service. Gertz runs clubs for kids of all 
ages, sends them monthly publications, birthday cards, 
and invites to meet Joe Di Maggio, and Frank Sinatra. 


@ Gertz has a “Muguet de bois” festival every Spring. 
Harold Merahn, sales promotion VP, goes to Paris, 
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Studebaker Dealers in Totem Town— 


Just outside of Ketchikan, Alaska, where L. E. Minkel (right), Studebaker Pacific | p.ooived nothing. The latter sued out obtaining a certificate of title | 
Coast sales manager, has appointed the Oaksmith brothers as Studebaker dealers, is the Fellsway Motors for $1,200, the thereto, as required by statute, ac- | 
Totem Pole park, with many scenes like this. Left to right are Morris Oaksmith, Stanley’ amount of its check. 


Oaksmith and Minkel. 





sends the charge customers French postcards (scented 
but clean!). A roving troubadour sings chansons in 
the store yet! Early shoppers get muguets (lilies of the 
valley to you) flown from France! It’s gay and goofy, 
but sells gobs of Coty for Mother’s Day. 


@. Across the street, through the LIRR viaduct, is the 
Gertz parking lot, free to customers or 15c for three 
hours, with booths selling begonias, barbecue grills, 
bug killer. Modom can cold-storage her mink without 
leaving her Chev. The adjoining Outlet Store carries 
slow moving stuff from the big store—scaled down to 
make hard-dollar housewives smile. Whotta operation! 


@, Why do WE plug Gertz? Please—it’s our customer. 
but big. Started to use The News in 1933, ran 9,148 
lines... In 1950, used 472,614 lines, or 472.6 News 
pages! And will spend $250,000 this year—in 
Brooklyn and Queens Sections only! (Big advertiser 
in the Long Island Press and Star-Journal, too. ) 

One page in the Queens Section sells $10,000 
worth of beds and sofas, or $15,000 in TV sets...or 
moves 10,000 ten-pound cans of insecticide, special 
at $2.99! Sells Gertz customers not only in Queens 
and Brooklyn, but in Nassau County — and 
Manhattan! Just sells and sells and sells—everything. 


q, There isn’t any mystery about it. As New York 
City and Queens grew, The News was the only 

New York newspaper that kept pace! It’s the only 
New York newspaper that reaches a majority of the 
homes in Brooklyn and Queens, which have more 
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Lawsuits Affecting Dealers ... 
Court Decisions 


‘Continued from Page 28) 


tunity to investigate the title to the 
automobile. 

On the next day the seller dis- 
covered that the person from 
whom it purchased the automo- 
bile was an imposter who had 
stolen the automobile and the 
identifying papers. The seller 
stopped payment on the check 
Oct. 24. The imposter drew a line 
through the numeral 5 in the date 
of the check to make it resemble 
the numeral 8. 

On Oct. 29 he went to Medeiros 
Used Car Co. a used-car dealer, 
and purchased an automobile for 


Medeiros Used Car Co. could recov- | 
er nothing, saying: 

“The check was not complete and | 
regular upon its face because of 
the patent alteration in its date, 
and the plaintiff (Medeiros Used 
Car Co.), although it took it for 
value, did not become a holder in 


due course.” 
7 * * 


Must Obtain Title 

A RECENT higher court held 
‘ that unless a purchaser of an 
automobile receives a certificate of 
title he has no lawful ownership in 


57 


chaser who obtained a certificate 
of title by complying with statu- 


|tory requirements obtained a good 
| title and ownership to the automo- 


bile. The court said: 

“A purchaser who receives pos- 
Session of an automobile without 
obtaining the certificate of title 
thereto, as required by our 
statute, acquires no title or own- 
ership therein. A subsequent pur- 
chaser who obtains the certificate 
of title obtains the title and own- 
ership thereof. His title and own- 
ership are superior to any rights 
the first purchaser may have.” 

For comparison see Endres v. 
Mara-Rickenbacker Co., 243 Mich. 
5, 219 N.W. 719. Here the higher 


| court said: 


“An automobile dealer who sold a 
car, loaned license plates and deliv- 
ered possession to the buyer with- 
out delivering a certificate of title, 


$764 which he paid for by the $1,200 the car, although he has possession 
check, receiving the balance in Of the automobile. 

cash. For example, in Loyal’s Auto Ex- 
| Medeiros Used Car Co. deposited change, Inc. v. Munch et al., 45 
the check on Oct. 30 but, payment N.W. (2d) 913, the higher court 
having been stopped by the Fells- held that a purchaser who received 
way Motors, Medeiros Used Car Co. , possession of an automobile with- 


quired no title or ownership to the 
The higher court held that the automobile and a subsequent pur- 
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than half the total city population. 

And any national advertiser can use The News as 
Gertz does—doesn’t have to buy the whole package of 
2,000,000 plus metropolitan circulation. YOU TOO 
can buy advertising in the New York market to fit 
your budget—in the Brooklyn, Kings, Queens, 





Manhattan, or Newark sections. Or split-run, with 
half the city and suburban circulation! 

No other medium meets more of your customers 
and prospects in one place—in drug, grocery, variety, 
department, or dill pickle stores. And at such low cost! 


«, Come to New York, where business is better for 
everybody... all the time! And where The News makes 
it better all the time! 


THE [4 NEWS, New York's Picture Newspaper 
220 East 42nd St., New York... Tribune Tower, Chicago 
155 Montgomery St., San Francisco... 1127 Wilshire Blvd., Los Angeles 





is liable as owner for the negligence 
of the buyer in driving the car, 
since the sale was void.” 

* * * 


‘Indiana Court Curbed 
In Utility Rate Fixing 

INDIANAPOLIS. — Public utility 
rate fixing, the Indiana supreme 
{court has ruled, is not within the 
| jurisdiction of Indiana courts. The 
court said that a lower court had no 
right to “interfere” in a fare in- 
crease of the Evansville City Coach 
Lines. 

The lower court, on petition of 
two Evansville unions, had _ re- 
strained the transit company from 
boosting its cash fare from 10 to 15 
cents. 

The unions contended the fare in- 
crease was illegal since no notice 
that it was being considered had 
been published by the state public 
service commission. 

In a majority opinion written by 
Judge Arch N. Bobbitt, the supreme 
court held that public notices in 
|such cases were not mandatory, 
|and that rate fixing was not within 
|the jurisdiction of any Indiana 
| court. 





* * . 


| Oklahoma City Control 
‘Over Parking Upheld 

Oklahoma City’s power to regu- 
late parking and traffic on city 
streets, including the establishment 
lof loading zones reserved exclu- 
|sively for commercial vehicles, was 
upheld by the criminal court of 
| appeals. 

In a dispute over issuance of a 
i\ticket for parking of a passenger 
‘car in a commercial car zone, the 
court said: “The city council as 
the law making body of the city 
|has some discretion in determining 
'what is the best available method 


}of relieving traffic hazards.” 
4 x * 


Ohio Court Upholds 
(City Parking Lots 
COLUMBUS, O.—-The Ohio su- 
preme court has rendered a deci- 
|sion upholding the law passed by 
| the Ohio general assembly granting 
|authority to establish and operate 
|offstreet parking facilities to cities 
under their home rule rights. 
Columbus, Cincinnati, Cleveland, 
| Youngstown and other Ohio cities 
|are expected to take action at once 
to establish such parking facilities 
in an effort to relieve traffic con- 
gestion. 


Bray in New Home 

New headquarters providing over 
|19,000 square feet of floor space 
|have been opened by Bray Motor 
|Co. (Oldsmobile), in Redwood City, 
| Calif. Heine Bray, head of the com- 
pany, has been in the automotive 
|field 25 years, and has held the 
|Redwood City dealership for the 
last 342 years. 


Point for the LONG PROFIT! 


SELL THE 
DINSMORE 
AUTO 
COMPASS 
Beauty, ac- 
curacy mean 


fast sales. : 
Quick turn- e/ 


over assures $5.49 


fat profits. 
Quickly installed and 
Illuminated 


adjusted 


Pioneers in compass development 
since 1927 


Dinsmore Instrument Co. 
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the entire traffic division setup 
after a study of the record of acci- 
dents. The traffic enforcement staff 
Was increased from 28 to 53 men; 
there was created a special motor- 
cycle department, a hit-and-run in- 
vestigation staff, with three shifts 
of traffic heads in the department. 
The number of officers in white 
crash cars was boosted from 24, to 
34, and the number of cars from 


three to six at peak traffic hours. 
a * * 


Mass. Registrar 
Asks Improved | 
Safety Designing 


Better safety engineering, both in | 
automobile designing and highway | 
construction, was urged by Rudolph | 
F. King, Massachusetts registrar of | 
motor vehicles. 

King said we must demand less | 
speed and more safety from auto! 
manufacturers, 

Equally important, the registrar 
said, is the need for accelerated 
construction of up-to-date, safety-| 
engineered highways in Massachu- 
setts. 

“We have to face the fact that 
the cost of modern roads runs very 
high,” King warned, “but we must 
also remember that you can’t meas- 
ure lives saved in dollars and 
cents.” 

Another big need in _ bettering 
highway safety records, he said, is 
some system of quarantining re- 
peat offenders. 

“If you go out with a gun and 
shoot someone,” King commented, 
“you go to prison. But if you fill 
your belly full of liquor and run 
someone down, the public feels it 
is something entirely different.” 

+ a: + 


College Trains 


Truck Drivers 


A truck drivers’ training school, 
to supply more than 600 trained 
truck drivers for defense shipping 
jobs each year, has been inaugu- 
rated at Michigan State college. 

Leslie R. Silvernale, coordinator 
of the program, said the course will 
offer classroom as well as on-the- 
road instruction, The program was | 
set up at the request of the Michi- | 
gan Trucking Assn. which said it) 
needs 1,200 drivers in the coming | 
year, More than 20 students were | 
on hand for the first class. 


Thursday Ease 
Virginia Police Calendar 
Shows Safety Days 


The vehicle division of the Vir- 
ginia state police recommends that 
leisurely rides in the countryside | 
had better be planned for Thursday. | 

The division has finished a report 
showing the highway traffic acci- 
dent totals for each day and month 
of the year. The “calendar of) 
death,” as it is called, shows that | 
Thursdays are tops, according to! 
safety averages. Saturdays are the | 
worst. 

The calendar shows that 84 per- 
sons were killed on Thursday dur- | 
ing 1950, and 227 met highway| 
deaths on Saturdays. | 

And for even greater safety, make 
those Thursday trips during May,| 
the report advises. May scored first | 
in monthly tabulations, with 59 
deaths during the month. December 


was last with 106 deaths. 
cd * * 


Nighttime Blindness Laid 
To Faulty Sunglasses 


The use of faulty sunglasses 
which transit ultra violet rays may 
cause night blindness in a driver, 
according to Dr. Frederick W. Sinn, 
of the Pennsylvania State College 
of Optometry. 

Dr. Sinn said neither price nor 
color of lens have any bearing on 
whether sunglasses will filter out 
ultra violet rays. He also said that 
many motorists fail to realize they 
have been affected by rays until 
they meet the glaring lights on on- 
coming automobiles. 

* 


* 
H & S Shorts 
A. INGALLS, California en-| 

* gineer, addressed the Oregon 
highway commission recently, and 
explained his process of making 
durable roads at low cost. Ingalls| 


* 


holds patents on the equipment and 
processes to build roads with dirt, 
oil and water, which is placed in 
about six-inch layers, and especial- 
ly processed. Similar roads are now 
in operation in California, Illinois, 
Michigan, Wisconsin and Missouri, 
he said... 

It has been announced that Dr. 
Kenneth McFarland, nationally 
known educator and public speak- 
er, will address the winners of 
the National Safety Council’s 
fleet safety contest at the award 
luncheon in the grand ballroom 
of the LaSalle hotel, Chicago, on 
Oct. 11. The luncheon is spon- 
sored by General Motors... 

Voice of Safety, a monthly news- 
paper published by the Florida 
citizens safety council and the gov- 
ernor’s Highway Safety Conference, 
reported recently that Florida's 
safety drive is taking effect. 

The death rate began to drop 
during the first six months of this 
year, the paper said, after state 
and private groups put the safety 





Training Car for Temple University— 


Gus Ditz (second from right), of Gus Ditz Pontiac, Philadelphia, turns the keys of a 
dual-control Pontiac over to Dr. William L. Hughes, Temple physical education director, 
for use in a class of high school teachers studying driver education. Shown from fhe 
left are Maxmillian W. Younger, instructor of the course; Robert N. Hoffman, safety 
director of the Philadelphia AAA; Hughes, Ditz, and C. M. Monihan, customer relations 
director for Ditz. The car was assigned by the AAA national program with Pontiac, it 


was announced. 


drive into action. The governor will 
call the third annual governor’s 
highway safety conference at Mi- 
ami for Sept. 27-28, the safety pa- 
per said... 

The National Safety Council 
reports that 2,780 traffic accident 
fatalities were reported for the 
month of May, reflecting the 1951 
rising trend, but with a smaller 


percentage of increase than in 
the previous months. The May 
total is 3 percent above last May. 
The five month total for this year 
is 13,240—up 6 percent over the 
corresponding period last year... 

The Toronto-Barrie four-lane 
highway in Canada is still about a 
year from completion, it was re- 
ported from Montreal last week. 





Ontario Highways Minister Doucett 
said difficulty in getting steel is the 
most serious problem. Nine over- 
pass structures are in the course of 
construction, he said, and each take 
roughly 80 tons of steel. 


* * * 


Florida Advised to Tighten 


Traffic Law Enforcement 


Florida safety leaders and high- 
way patrol officers were told that 
their state ranks 11th from the bot- 
tom in highway deaths and injuries 
and were advised to tighten traffic 
law enforcement, at a meeting in 
Tallahassee. 

The National Safety Council is- 
sued its annual inventory of Flor- 
ida’s accidents, based on the state’s 
1950 record. Florida had 873 traf- 
fic deaths, 30,555 injuries and 130,- 
950 accidents. 

The council recommended that 
the state add employes to the driv- 
ers’ licensing division; consider 
compulsory automobile inspection; 
organize more local safety units; 
give thought to a set of model traf- 
fic ordinances, and reduce highway 
patrolmen's work week. 


The back pages of every issue of AUTO 
MOTIVE NEWS contain the WANT AT) 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 


“Got a tough Safety Glass application problem ? 
..-Let PITTSBURGH 


specialists help you ! ’’ 
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PITTSBURGH 


(Safety GLASS wane 


SAFETY WINDOW GLASS 


GLASS DUOLITE 


PAINTS - GLASS 


PLATE 


@ With the size of Safety Glass vision panels 
in automobiles increasing every year, the 
automobile industry is finding it worthwhile 


to discuss their application problems with 
Pittsburgh’s Safety Glass experts. For here 
are men whose accumulated knowledge and 


experience can help immeasurably in bring- 
ing vou quick and vractical answers to glass 


questions. 


Remember, the service of these specialists 
is yours without any obligation. So, why not 
take advantage of all the help they can give 
you? And let us urge you to equip your 
models with Pittsburgh Safety Glass. This 
Safety Glass has achieved an unequalled 
record of service in the automobile, aviation 
and railroad car industries. Being high qual- 
itv Safety Glass, it affords unusually clear 


vision. 


CHEMICALS - 


i a 


BRUSHES - 


It retains its clarity indefinitely. 
And Pittsburgh’s exclusive techniques and 
processes for the mass production of curved 
as well as flat panels are your assurance that 
your requirements will be met adequately. 
} Pittsburgh Plate Glass Company, 2243-1 

Grant Building, Pittsburgh 19, Pa. 
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PEOPLE sell better than paper 





; SOUVENIRS 
"CHEAP" 
Lr 





OPEN MOUTH, TELLUM STORY... 


When you want to close a sale with a tough customer, 
you don’t send a printed page. You send a man. And when that 
salesman gets there, he doesn’t hold up a sign urging the pros- 
pect to buy. He opens his mouth and he talks. 

Newspapers are a wonderful advertising medium—we 
use them ourselves. So are magazines. But the strongest sales 
message ever printed doesn’t have the conviction of the same 
message delivered by a good salesman. And what is the clos- 
est thing to personal selling that you can get in any truly 
national advertising medium? 


You know the answer. It’s radio. 


People sell on television, too, but television reaches only 
3 out’of every 10 families—compared to radio’s 19 out of 20. 
Only with radio can human salesmen sell to a really national 
audience. 

With a half hour evening show on network radio this 
fall, you can talk—yes, talk—to 2%, million more people 
than you would reach with a black and white page in Life... 
And it’ll cost you 95¢ less per thousand. 

With that same show, you can talk—yes, talk—to 1 
million more people than you would reach with a black and 


a service of 
é Radio Corporation of America 








, } SOUVENIRS 
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--»-NOT BE LEFT WITH INVENTORY 


white page in This Week ... And it'll cost you $1.11 less per 
thousand. 

The money you spend for that fall show will sell—as 
only the voice can—to 8,289,000 people . .. The same invest- 
ment in newspapers will reach only 3,696,000. 

You know that 95% of America listens to the radio. But 
did you know that they listen more .. . 13 million man-hours 
more every week ... than in pre-television 1946? 

To get a man-sized share of that audience, NBC radio 
now Offers a plan with which you can use the human voice to 
reach twice as many people in the evening hours as the aver- 
age evening television show . .. At considerably less cost.* 





Above all, remember: 

People sell better than paper. The voice is more persua- 
sive than ink. You don’t win an election by holding up 
printed speeches—and you can’t expect printed salesmen to 
sell as well as human beings. 





Like a demonstration? Just ask us for it. 


We'll be only too pleased to send around the complete 
story—delivered not by printed matter but by human beings. 


*ASK US ABOUT ‘’TANDEM.” 
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sedan, $580. '41 sedan, $330, $325, $380, 
e e $145: club coupe, $300; conv., $330 40 e 
Used A station wagon, $210. °36 conv., $135 V 
-C ar AUCTION Frices HUDSON--'49 Super (6) sedan, $1,100. “46 - 
s ) 9 Super (6) sedan $1,100 16 
Commodore (6) sedan, $3685 
| LINCOLN—'47 sedan, $650* ’ s Se : 
MERCURY—'50 sedan, $1,510". ‘41 club (Compiled by Automotive News) 
M coupe, $300 Aug., 1951 July, June, 
arket Trend | NASH—’'51 Rambler suburban, $1,500. °46 Model ‘tte date) 1951 1951 
, i y nticipatio laxation of credit controls (600) club coupe, $640; sedan, $610. ‘40 . bs gen 
Maybe it ve - n that the relaxati 7 1 : dit Lafayette opera coupe, $100 1951 $1,915 $1,931 $1,935 
would bring a better market for used cars, but whatever the reason, | oLDSMOBILE 50 (98) sedan, $1.750*. °49 1950 1.392 1414 1.417 
the overall average price of used units sold at auction gained $5 last (98) conv., $1,300%; (88) sedan, $1,355* : ae ca Cae 
week to $924 sedanet, $1,425". ‘47 (66) conv., $925* 1949 1,176 1,142 1,175 
: : s "46 (76 sedan, 735* ‘41 (68 club . ~ 
This was the largest advance for the market in four weeks and coupe, $225 "39° came $145 i 1948 895 0 891 
‘ : zs " 9 ” 
brought the overall average back close to where it was at the begin- | PACKARD — ‘46 sedan, $375 1947 747 737 739 
% £ P F J °5 2 ~, - . ee = o~ 
ning of July. The overall average for the entire month of July be ate a Be? ph 1946 668 650 659 
was $916. , 2 ; : | ‘47 SD sedan, 2 at $725. '46 SD sedan, 1942 290 284 318 
The market dealt kindly during the week with all but ’51s, which $645. - Deluxe sedan, $205. ‘40 SD 1941 306 301 280 
7% ’ 2 ‘ . conv., 350 
slipped $7 from the previous week’s average. The largest gain was in | pontiac '51 Si. (6) Deluxe sedanet, $2,- Overall ecnameeiam 
the price of '42s, which soared $24. The rest of the list gained moder- 025, $1,950; Chieftain (S) Deluxe sedan, Average $ 924 $ 916 $ 927 
ately as ’48s jumped $1, ’46s and '47s went up $4, ’50s increased $2, '41s $2,300*, ‘49 SL (6) sedanet, $1,325; se- s : . 
$5 and '49s picked up $6. ont oon a. 1 ~ ; an ae ant (The above figures are averages of used-car auction prices, all 
’ 7 zm P " - ‘s .410; club coupe, .385*. ‘48 SL (8) Aes - all se 7 : cat am 
There was also a pickup in action at various auctions around the sedanet, $1,125*; (6) conv., $1,130. °47 makes and models, carried regularly in Automotive News./ 
country. At 12 representative sales last week, 1,333 units, or 71 percent, | oan -— a) wi, (2) setae, $850 "46 
; . : : (6) sté agon, $6 2 SL ’ far » 2 ’ ‘ 
of the 1,888 offerings were sold. At the same auctions in the previous sndenet, $360 $460 ‘41 (6) club coupe, conv., $1,125, ‘46 Windsor club coupe, 765%; 4-dr., $1,630%. '49 (8) 2-dr., $1,- 
week, 1,374, or 68 percent, of the 2,028 offerings, were sold. $325: sedan, $305; conv., $325; sedanet $905; 4-dr., $s00 aTUDEDAMER “al champion inv... 2 
. . ‘ . : ‘ S170. '46 sedan, $175. °39 . » SOT "§ . $2,.300%, $2,280, ‘50 b SPEED s 7 ; . ean 66 ann 
Prices marked with an * indicate a unit equipped with ee ee <n) COMPS. | ONeteen club coupe, $1.490°. "48 Custom | 800-00 Champlen conv., $1,965, $1,300 
automatic transmission or overdrive. STUDEBAKER —°51 Champion sedan $1,-|  4-dr,, $930° quate ie matte onc $965: Jeep- 
: she 38 - 500", $1.460°. "50 Champion sedan, $1,- | pODGE—'51 Coronet 4-dr., $1,900; Way- ster, $910. '48 Jeepster $775. doles 
CONCORD, MASS. club coupe, $840. 46 SM sedan, $550;/ 155. °49 Champion sedan, | $980 4 farer 2-dr., $1,710, °50 Coronet 4-dr ?’ 
’ | 4%-ton pickup, $375. 45 14-ton chassis Champion sedan, $575 11 Champion se- $1,550; Wayfarer 2-dr $1,300 - . . 
(Concord Auto Auction, Inc. Sales every & cab, $255. ‘42 SD sedan, $410, $400; dan, $260 FORD —'51. Victoria 290" $2,010. "50 V ALDOSTA, GA. 
Monday and Friday. Prices are for sales| MD club coupe, $455. '41 MD club coupe, Deluxe (8) 2-dr., $1 19 conv., $1,- (T« , ti 3: , 
97.¢ e « ‘ s ‘ « : I . } - + Diae : » ot, m Hewitt Auto Auction. Sale every 
of July 27-30.) | $340; sedan, $305, $310; SD club coupe, MANHEIM, PA, 130, $1,070. "4S Deluxe (8) 2-dr., $710 Friday, Prices are for sale of July 27.) 
(Sold 169 units out of 218 offerings.) | $320. '40 SD sedan, $235, $320; MD se- | 478 i 745 - 9 ; 
| ; . ‘ 47 SD (8) 4-dr., $745 (Sold 163 units out of 240 offerings.) 
BUICK—'50 Special sedan, $1,435. ‘49| an, $295, $265. '39 sedan, $155, $165.| (Manheim Auto Sales & Auction, Inc.| sypson—'51 (6) 4-dr., $2.265* ; 
: > , onc ‘gene ¢1.420*:| ‘37 14%-ton dump, $200. Sale every Friday. Prices are for sale of came >8 —_ BUICK—'50 Special 4-dr., $1,450; Super 
Super sedanet, $1,250, $1,385*, | $1,420°; | 4 | July 27 KAISER 48 4-dr., $720. 4-dr $1,650. ‘49 Super 2-dr $1,000 
sedan, $1,375*%; RM sedan, $1,300*. '48| CHRYSLER —'49 Windsor conv., $1,450; u ‘se ja 65 it t of 131 offeri MERCURY—'49 conyv., $1,050, ‘47 4-dr., sade. $1 310 F 46 RM 4-dr ” $710 F E 
RM sedanet, $900*. ‘47 Super sedanet,| sedan, $1,550, $1,400 Royal sedan, $1,325. | (Sold 65 units out of ISI offerings.) $900. a eee wee hee ; 
$850. °'41 Special sedan, $330, $375; se- ‘48 Windsor sedan, $1,150. ae CK 49 Super 4-dr., $1,360. '47 RM | NASH-—'51 Rambler conv.. $1,300. ‘49 CADILLAC 50 (62) 4-dr., 733,350", $3, - 
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CHEVROLET—'51 SL Deluxe sedan, $1,- | DeSOTO—'49 Custom sedan, $1,400. ‘41 | CADILLAC—'50 (61) 4-dr., $3,060; (62) | OLDSMOBILE--'51 (98) 4-dr., $2,325". ‘50 $1,275". 41 4-dr., $250. . 
715. '50 SL Deluxe sedan, $1,385, $1,450; | sedan, $225. | 4-dr., $3,260* (98) 4-dr., $1,S25*; (88) 4-dr., $1,730". CHEVROLET 51 SL Deluxe 4-dr., $1,- 
SL Special sedan, $1,285; FL Deluxe | DODGE —'41 sedan, $315. | CHEVROLET —'51 SL Deluxe 2-dr., $1,-| PACKARD—'50 2-dr., $1,320. ‘48 4-dr., 760%, $1,660; 2-dr., $1,650. ‘50 '%-ton 
sedan, $1,450. '49 SL Deluxe club coupe, | FORD—'51 conv., $1,925. '50 Custom (8) 715; FL Deluxe 2-dr., $1,625. '50 SL $820. pickup, $925; FI, Deluxe 4-dr., $ » 
$1,225; sedan, $950; conv., $1,310; SL| sedan, $1,380; conv., $1,515. ‘49 Custom Deluxe 4-dr., $1,765*; 2-dr., $1,460. '49| PLYMOUTH—’'51 Cranbrook 4-dr., $1,740. $1,400, $1,370; SL Deluxe conv., $1,: 0, 
Special sedan, $1,055. ‘48 SM_sedan,| (8) sedan, $875, $1,050*, ‘48 SD (S) SL Deluxe club coupe, $1,150, ‘48 FL} ‘50 SD club coupe, $1,350... "49 SD 4- $1,375; ot a.. $1,505 e $1,440; 2-dr.. 
$860, $950; FM conv., $1,000; FL aero-| sedan, $750, $960. ‘47 SD (S) sedan, aerosedan, $1,085. ‘47 FL aerosedan, dr., $1,200. ‘48 SD 2-dr., $980. '46 SD 2 at $1,350; SL Special 2-dr., $1,080, ane 
sedan, $985. '47 FM conv., $875; sedan,| $575, $725, $700, $695. '46 SD (8) se- $965; SM 2-dr., $810. 4-dr., $760. SL Deluxe 2-dr., $1,090; 4-dr., $1,020; 
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New Passenger Car Registrations, All States for June, 1951-1950 
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Car registrations by states are o e 1. = 2 
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34 States Previously ‘51; 8426! 5719| 15811| 31905; 61861; 46335; 1128) 11895, 59358) 19007; 4251, 54925, 13407; 16043; 107633 2467, 2524 4991. 116 109 280 4949, 6823, 2920; 9308 1399; 571) 260318 
Reported for June "50; 8469; 6715) 16710; 30791; 62685; 62039/ 1705| 17275; 81019; 26820, 5042, 71863; 18330, 22500; 144555, 1319 5771 7090 40 162; 306, 8666 11620 404¥6; 15597; 1922, 254) 35801/ 
Alabama ‘5! 143 73, 272, «+677, «=+1165) 1209 28, «293, «1530-393 62. «1289)~= «241, 329 2314 36 88 «124 4 6 57 «+107 rT 164 29 5 5546 
‘50, 155) 97/369, 813; —*(1434) «1680 41, 378, 2099, 588 82 2251, 306 452 3679 20 77 97 | 6 91 170 41. 303 35 27958 
Arkansas - ‘SI 65 67, 128; «341 60! 520 6 122 648 163 34 613 «105~—s«d4d 1056 39 46 85 | 2 31 60 12 93 16 2605 
__‘50;_—«S83 60; 201; (317; —-631|_— 744 19; 133 8% 263 43, 674 ~—=«110 = 202 1292 7 45 52 3 50 78 28, 132 24 3186 
California St, 1519, 820, 1544, 3781 7664, 5928, 212 2066 8206, 2700 885 7461 2161 2232 15439 206 «149355 74 42 #19 «553 919 416 1641 233 343, 35904 
‘50; (1138; 820; 1310) 3110| 6378, 5980, 249, 1933; 8162 3050, 665 7168) 1880 2262, 15025 78 422 500 3 BI 17, 1030, 1477. 357, 2223, 129 91 354/3 
Florida ‘51, 286, +137. 473; 924 1820, 1271 59, 484 1814 574 200 1406 311 425 2916 47 123~—«170 29 4 35 85 = 159 7% ©6231 76 61-7476 
‘59 ‘50, 160, +125, +=524, 749, «1558, ‘1608 63, 577, 2248 «= 767, S173, = -2034. 428498 3900 23 66 89 36 6 33 173) 245 92, 35! 127 17, 8875 
Georgia ‘St; 258, 157, 617, 1350 2382, 2425 47, 677, (3149. «877, «204s «2695. 506, S799 508! 7 ~«(147—~—=«22L i I 9: 027; «16 78 «(397 36 12 11670 
a: 50) 231, —«'173) 68,1174) ~—- 2246) ~— 2509, «108, = 706} +3323) «1389 ~=—174 = 3560 = 706,875 6704 29 90 119 2 7, 222, +212, «+121 444,56 8 13464 
lowa ‘St, 297; «192; +562 1088, 2139 1659 30, 407, 209% 644 «©4127 2019 443 566 3799 115 6117 6 123 296 IOl 314 17 2 9069 
eee 50) 400| 227 816 1304 2747 2635) : 42 556 3233 884 139 2487 60! 831 4942 44 354 398 6 236 444 134 415 38 12593 
Kentucky ‘St, 142 77, (293, «680—Ss192)—s«*:163 1 179-1353, 2-383 69 «1373—S'«—«250~—Ss351 2426 29 46 75 1 I 64—«dL69 54,235 30 2 +5602 
es ; 50} '145| 120) 383) 691, 1339, «1388 10; (197, 1595 414, = 50,1581 341405 279\ 15 87 102 2 4 119 188 55, 263,57 6515 
Louisiana ‘SI 132; 109, 242 636, JI9, 1095 11 203, 1309 303 73, «1190S 216298 2080 48 48 % 3 47 63 52225 17 5 5016 
Toa ‘50, 145) 130,402) — 818, 1495) 1667 26; 394, +2087) —««510| —107,—Ss:1742,— 357, 5103226 23) 120 143 8 103 152 42, 430 47 5 7738 
Mississippi SI 84 39, 172) +461 756 667 9 193 869271 4! 820 140 2iI 1483 35 50 85 4 24 39 25. —«157 15 2 3459 
ee , ‘50; 107} ~—82|_— 204; S52] 94, —1017/_—10, S220, 1247S 427, S56 37,174 318 2110 10 50 60 3 34 97 28217 31 474| 
Missouri ‘SI, 398) 274) 655| 1786) 3113) 2305 49| 673° +3027, +796 215 3086 578 692 5367 88 87175 9 133 462 «+118 344 56 10 12814 
a 50) 150) 147)_—313) 774) 1384) 3796) 78) 1053) 4927) «1166, 247, 3755, 810,152 7130, 47,—«130 177 2 9 217. 842 232 610 5 3 15628 
New York ‘SI; 1426; 1582) 3436, 5280 11724) 5450/ 196 1700 7346 3125, 928 7302 2406 2600 16361 422. 509 931 15 61 32 707 1048 548 1298 236 275 40582 
ore _ 50; 1811) 1723) 3937) 5125) 12596| 7252) —-265' «2748, (—10265 4366 —:1095 9042/3495, 3616 = 21614 225, 836 106! 1S 106 29 1362 1572 706 198! 345 226 51878 
Pennsylvania ‘51; 1306, 963) 2379, 5729 10377, 6004, 125, 1514. 7643' 2648 527 6741 1839 2069 13824 394 505—s«899 5 10 44 735 (021. SO7 1166 243 40 36514 
= ‘50| 1388) 1147; 2534) 5150) 10219 7958, 252) 2547, (10757 (3552, «618, = 91832721, «306819142, 30915 1424 8 23, 38, (1270, (1877, 914 «2087, —«352 26 48137 
Rhode Island "5! 7I 56, 158, 293 578 347 10-104 461, (147 56 435. 165 ~—«122 925 15 16 31 6 1 38 72 32 8! 3 10 2248 
a ‘50; «98 ~—:100,_—Ss 226| 386) = 810), =S 836) = 86, 312,184 298 78 «1110, 301,295 2082 8 74 82 2 8 122 202 66 ~—s«dI78 23 18 4778 
Tennessee ‘St, 129 97, 340, «916 ~=1482) «1204 26, 220 «1450~=S «421 8! 1431, 236, 36! 2530 33 45 78 3 7 78 «127 54 240 34 8 6098 
as a '50) 243) (188) 684) 1323) 2438, «2488, 34) 443, 2965, 857, 125, 2890 = 451770 5093 S| 1S} 30 | 27 122 303 65 469 88 6 11708 
Virginia ‘51, 276, 144) 487, 1351; 2258, 1975 42, 445 2462 563. #139 2135 435, 523 3795 93 168 ~—261 8 3 14 «+189 «+177 116 369 53 39.—«9744 
ani. / 50) 264) 231/665) 1270/2430, 2965's 83,681) 3729, —910|_—«s145| 2911) 63884 5468 3% =. 223 259 rr 1 255 309169512 78 9 13248 
All States Reported "SI 14958) 10506) 27569 57198 110231, 79557; 1989, 21175) 102721) 33015 7892  94921| 23439 27762 187029 4141. 4612 8753 267 239 476 7940 11708 5150 16263 2503 1385) 454665 
_To Date for June 50! 14957| 12085) 29946) 54316) 111304) 106562) 3021| 30/53, 139736) 46261, 8839 123388, 31649 38616 248753, 2208 9575 11783, 118 39,512) 14072, 197887146) 26212, 3447, 670) 583937 
Year '51| 87079| 58778| 157978303397, 607232) 487186, 13710| 128374) 629270'221061 51356) 605602 153013 184800 1215832 30948 30818 61766 1473 1755 3076 57612 67061 36597 105626 14019 7267 2808586 
To Date ‘50' 47445! 35197| 94180| 158460| 335282| 574871) 16190) 156694) 747755| 250613) 38547 668123 176269/ 2095511343103 7942, 24677 32619 543\ 2844) 3704 72683 89599 37948 146678 14864 2830 2829952 


Truck registrations by 
released here weekly, os 


tives In state capitals. 





stetes ere 
com- 
pleted by R. L. Poth representa- 


New Commercial Car Registrations, 


Internationa! 


All States for June, 1951-1950 


Truck registrations by 
released here weekly 
pleted by R. Lb. Polk 
tives in state capitals 


Kenworth 
Willys-Overland 


states are 
6s com- 


representa. 





37 States Previously ‘SI 105 87| 22605} 25! 254/ 230 6180) 56) 1543! 12! 5852! 4684 14) 506} 60' 239 13| 1793! 754) 130! 57, 60268)'5! 37 States Reported 
_ Reported for June 50 119) 124} 246044 16| 318} 203} 4020/ + —60|_ 18224 12| 4865) 5728 34) 517 107; 213) ~—sN7|_— 2442) 665)—:1473 81| 63842|'50  ¢ To Date for June 
Arkansas ‘51 317 58 175 rT 36 | 23 1 16 718 ‘5! Arkansa 
za ‘50 __|_ 280 4 165 | 207 69 56 . 2 5 27 23 845|'50 
California BI 13 3) 2068 2 48 12\ 976 9\ 1454 17| 757; 318 28 36 7 2 8 Wy) 79 39, «(105 5| 6097 ‘5! California 
eee 50/10 1966 2 23 34 319 1223 i 46! 305 29 28 5 9 5 215 33,100 2! 4749 '50 
jlowa ‘SI 785 9 2, «+167 58! 167,282 2 3 | 54 7 44 2104|'51 lowa 
50) 898 15 5; 136 786 130/ 202 6 2 5 83 17 31 2!  2318)'50 
Kentucky ‘SI 4 717 \ 3 4 149 433 154 % 2 3 3 51 6 60 1 1687/'51 Kentuck 
; 50 2 766 6 3 «103 1, 514 62 «180 3 4 55 6 8I 1887 '50 
Louisiana ‘SI 1 565 8 127 457 160 94 4 i 60 6 19 1502 ‘SI L sna 
: 50 2 734 | 91 619 157 108 2 89 7 47 1859 |'S0 
Mississipr Ty 751 I 133 447 252,103 6 66 4 35 1798 ‘51 Mi k 
50| | 785 | 110 506 196; 113 3 79 4 26 1824 ‘50 
Missour ‘SI 1 1331 2 6 1 39 711 305 «(186 2 2 5 67 47 47 3032 ‘5! Missou 
‘so; 1403 2 | 152 868 1! 297) 268 7 5 . 128 26 43 3208 | '50 
New York ‘SI 23 44, (1385 37 36554 12, 910 1 324 359 106 7 ry 89s! 86 1} 4156 ‘51 
ze . i) oe 53, 1389) 9 48 31) 401 41| 1001 381/417 75 5 19 ‘147 74 85 12| 42021 '50 
Oregon SI 2 492 1 13 3) 268 3 «410 “t! 207) 195 13 44 2 | 6 3 él 23.115 2. _‘*1875)'5! 
eee _'50. oak 2| - _ 374) Bh. 8} 3 a 62) i. 344 134 114 14 3 | 49 6 91 8 1214 ‘50 
Rhode Island ‘SI 8 I 7 I 2 2 26 62] ~ 25) ~*tay 7 é 5 “5 280 ‘5! 
eee - _'50/ 12 1} 145] _ _ 3] | 5 | 121 25 4\ 10 3 26 10 34 484 |'50 ee 
Tennessee ‘5! 752 1 I 198 1] 536) 198; 110! 5 53 29 32 6 -1922)'51 Tennesse 
— a a 6 7) 20 _ 653 242/191 13 =) 4 1 83 40! 38} ~—3}_—26221'50 tod A 
Virginia ‘5! ¥ | 756 3 13, 192 2) «534 189) 168 24 3 5 72 18 32 2 -2022!'5! Virginia 
Mc ‘Sol 2; 2] — 2] St 2} 4} 69}, ~—st} 707 185; 203 7 | 7 te |p 37 4) 2408) '50 ns et 
All States Reported 5! 165, 136 32621 33, 384) 304) 9347 83| 22161, 31; 8691; 6643, 55 745 £49 «82 308 27, 2574, +1071, +1907 84 87461 ‘5! All States Reported 
_To date for June _ ‘50! 166) 180) 35438) 30/436) = 308} 5969, ~—:104| 25773| +24) «7304/7926 63 690 138 7 25| 3520! 905! 2109! ~—:133)_—«91512|'50 To Date for June 
Year ‘Sl = 1161) 1326/181931; 244) 2529, 2107 55209| 624/128065| 253 51724 46363 367 5796. +164. +387, 2002, 188 15540 6765 12561 669) 515975 \'SI Year 
_To Date — ‘50| 973! 987/ 185844) 230! 2631/1805) 37562) 603145440) 154) 41991! 46030 263 4608 906| 1529| 167! 22764! 5014) 10063) 864) 510428! '50 p ___ To Date 
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n increase of about $500,000 over 
he same period last year, accord- 
ng to the state treasurer. 
Collections during July from the 
our-cent tax totaled $3,771,126, 
ompared with $4,369,968 in June 
ind $3,782,699 for July last year. 
Refunds for the first seven months 
yn gasoline purchased for nonhigh- 
way purposes totaled $4,310,526. 


* * a 


Car Swindlers Convicted 

CAMDEN, N. J.— Four persons 
L.eeused of swindling $65,000 | 
through Army surplus car “sales” | 
were found guilty by a jury in| 
U. S. District Court, Camden, Edna | 
E. Bower, convicted as the “master 
mind” of the group, was sentenced | 
to eight years in prison. | 

* * * 


Mexican Industry Directory 


MEXICO CITY, Mexico. Rolland 
Publications, Mexico City, has an- 
nounced publication of a second 
edition (1952-53) of the Mexican 
National Industrial Directory. Spon- | 
sored by the Confederal of Indus- | 
trial Manufacturers of Mexico, the 
directory will be in two volumes, 
and contains over 60,000 firm names | 
and 240,000 classified mentions, 


Rolland announced. 
* * * 


Luxon Output Expanded 

AKRON.—General Tire and Rub- 
ber Co.'s plastic plant at Jeannette, 
Pa., after a year of limited manu- 
facturing of vinyl dry goods films, 
is now undergoing an_ extensive | 
program to expedite fullscale pro-| 
duction, the company announced. | 
The trade name “Luxon,” already | 
appearing in national advertising, | 
has been chosen to cover all of the 
company’s vinyl-type plastics prod- 
ucts. 

* * 


Small Tires on Fast Plane 


AKRON.—Small tires, about the 
size used on a Crosley car, cushion 
the super-fast landings of the U. S. 
Navy Douglas-built rocket plane re- 
cently reported to have been flown | 
at the highest speed and altitude) 
ever recorded by any airplane. The | 
landing wheel tires for the plane 
are capable of withstanding an im- | 
pact i. ad of eight tons but are only | 
two feet by 5.5 inches and the nose | 
wheel tire is 20 by 4.4 inches, ac- 
cording to B. F. Goodrich Co., | 
manufacturer of the tires mounted 
on the rocket plane in the record- 
breaking speed runs. 

* * * 


Frosch Named Judge 

ATHENS, O.—Henry M. Richard- | 
son, DeBell & Richardson, chair-| 
man of the Society of Plastics| 
Engineers prize paper contest com- | 
mittee, has announced that Carl J. | 
Frosch of Bell Telephone labora-| 
tories will serve as chief judge in) 
the third annual contest. 

* * 


Kentucky Optimistic 

FRANKFORT, Ky.— Kentucky’s 
state road fund will collect $55,500,- 
000 during the 1951-52 fiscal year 
started July 1, compared with $53,- 
000,000 in the fiscal period just 
ended, it is predicted by Acting 
State Revenue Commissioner Wil-| 
liam G. Herzel. He forecast con-| 
tinued prosperous business condi- | 
tions, with heavy travel in the state. | 

* * * 


Wis. Revenue Jumps 

MADISON, Wis. —Net yield of 
highway taxes in Wisconsin during 
the fiscal year ended June _ 30, 
amounted to $59,061,376, a gain of | 
about $6,000,000 over the previous 
year, the state highway commission | 
said. | 
* * * 


Buick’s Water System 

FLINT.—A pumping station with | 
a capacity of 12,000,000 gallons of | 
water daily, large enough to supply | 
an entire city of 60,000 population, | 
has been installed in the Buick} 
foundry here to circulate water 
through the air-conditioning sys- | 
tem. It is one of the largest pump-}| 
ing stations ever built to serve an 
air-conditioning unit exclusively, 
say Buick officials. 

* * * 


Westinghouse Quality 
PITTSBURGH, Pa. Westing- 
house has announced that it will 
discontinue making any appliance 
whose quality might be “adversely 
affected,” if the defense program 


, Gwilym 


demands further restrictions on the 
use of critical raw materials. 
A. Price, president, gave 
this assurance to the company’s 
dealers and customers in a “proc- 
lamation of quality.” 


* * 


Sun Plans Canada Refinery 


PHILADELPHIA. — Sun Oil Co. 
has announced plans for the con- 
struction of a $10,000,000 refinery at 


| March, 


Sarnia, Ont. Start of construction 
will depend on _ materials but 
1953, is scheduled as the 
completion date. 


* + * 


Juveniles Vandalize Autos 


COLUMBUS, O.—Vandals caused 
$1,500 damage to ten new automo- 
biles at the Wile Motor Co.’s plant 
at 3192 W. Broad St. Tops and 
hoods of the cars were dented and 
paint scraped off. Small foot and 
hand prints indicated that the work 
was done by juveniles. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the W AD 
Section. Others are profiting from / 

TIVE NEWS WANT ADS! Are you? 


Camp-Wooldridge Nash, Memphis— 

Exterior and interior use of knotty-pine lends an atmosphere of friendliness to 
Camp-Wooldridge Nash, new dealership in Memphis. The establishment is co-owned 
by C. A. Camp and D. H. Wooldridge. 


for Molded Automotive Parts 


“Built for the years ahead,” °51 Fords are extra 
husky and handsome. Their visible plastic parts 
must have /asting beauty and strength—and 
PiexicLas V acrylit plastic molding powder meets 
the requirements. Inside and outside cars, and 
inside and outside the automotive industry 
PLexicLas V molded parts have beauty, dimensiona 
stability, and outstanding resistance to heat, 

and weather. Write for our booklet she 

typical parts molded from PLexicLas acrylic pi 


molding powders. 


Detroit representatives: W. E. Biggers and R. C. Oglesby, 728 Fisher 
Building, Detroit 2, Michigan. Telephone: Trinity 3-3200. 


CHEMICALS 


FOR INDUSTRY 


ROHM & HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 


Prexictas is a trade-mark, Reg. U.S. Pat. Off and in principal foreign countries 
Canadian Distributor: Crystal Glass & Plastics, Ltd 
130 Queen’s Quay at Jarvis Street, Toronto, Ontario, Canada 
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Car Auction Prices 
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Used- 





%-ton pickup, $865, $825. "48 FM 4-dr., $1,350; Commander 4-dr., $1,270 

$900, $875, $950; SM 2-dr $937; FIL. | WILLYS—'50 Jeepster, $1,025 19 Jeep 
uerosedan, $965. '47 FI. aerosedan, $900 station wagon, $975; Jeepster, $850. S700 
16 FM 4-dr., $570, $625; FL aerosedan iS Jeepster, $762 

$10 


CHRYSLER —'49 Royal 4-dr $1,330, $1 


1,330 OAKLAND, CALIF. 
250. ‘48 NY 4-dr $780 17 Windsor 


4-dr., $750, $S60* ‘A. L, Pollock Auto Dealers Wholesale 
. si ici — . Auction, Sale every Wednesday, Prices are 
DeSOTO—-'50 Custom 4-dr., $1,450 for sale of Aug. 1.) 
DODGE—'51 Coronet 4-dr., $1,850; club (Prices higher on most models.) 
coupe, $1,850. ‘49 Wayfarer 2-dr., $850 a . i sell BD 470° £9 —_ 
$1,070, $1,000; Coronet club coupe, $1,- | B4 ICK—"51 Super sedan, $2,470°, §2,405 





» $2,480* ‘50 Special sedan, $1,425 19 
ae , c -dr 0 : 
140; Meadowbrook 4-dr $1,11 RM sedan $1.340* $1,410° i RM 
FORD—'51 Custom (8) 2-dr., $1,725, conv., $1,250 417 Super con S9SO0. ‘41 
$1,625, $1,650; Crestliner, $1,825; Vic- sedan, $195; conv., $290 
toria, $2,060°, $2,000 "50 Deluxe (6) | CADILLAC 50 (62) sedan. $3,305". $3 
2-dr., $1,075; Custom (8) 2-dr., $1,175 310*, $3,280* 49 (62) club coupe, §2,- 





, ; ‘ 5 99. ¢ aoe 7 eae 
49 Deluxe (S) 2-dr., $1,000, $925, $900; 400* °47 (62) sedan, $1,455*, $1,525 


Custom (8) 4-dr., $1,040; club coupe. | cHeVROLET—'51 FL Deluxe sedan, $1 
$1,100; conv., $1,170; — M-ton pickup, | 555. '50 SL Deluxe sedan, $1,370, $1,300 


$900. ‘48 SD (8) 4-dr., $700; conv., $850 19 FI Deluxe sedan, $1,200 -ton 
"47 SD (8) 2-dr., $750, $740; club coupe, . 7 on we ai: ° 
$900, $860, $720: conv.. $910, ‘46 sD| Pickup, ona eens "ae vo rr 
(8) @dr $725 41 8D (8) 2-dr $250 sedan, $825 $775 $93 ), $90 ia $925; ‘ 
ian & . Ss aerosedan, $955 $990 16 FM sedan 
39 2-dr., $100 $730. ‘41 ‘%-ton panel, $295; SD sedan, 
KAISER—’'51 Henry J 2-dr., $1,000 $405, $190. '40 ‘.-ton panel, $17 






LINCOLN. -'50 club coupe, $1,590 
MERCURY—'50 2-dr., $1,335, $1,260. ‘49 | 
4-dr., $1,040; conv., $1,060 ‘48 club 
a gles. os Sar F510, S000 £6 Deluxe sedan, $1,600, ‘49 conv., $1,450 
sh eee ‘48 Custom sedan, $1,225. ‘47 Deluxe 
OLDSMOBILE ‘51 (98) 4-dr., $2,300°. ‘49 sedan, $945. ‘40 sedan, $150 
(98) 4-dr., $1,275", ‘48 (98) conv., $950. | DODGE —'50 %-ton pickup, $1,060; Mea- 


NY sedan, $1,010, $1,125. 
DeSOTO—-'51 Sportsman, $2,310*, $2,305*; 
conv., $2,360*; Deluxe sedan, $1,910. ‘50 





40 2-dr., $155 | dowbrook sedan, $1,430. ‘49 sedan, §$1,- 
PACKARD~—'50 4-dr., $925. 275, $1,210, $1,165. “42 Deluxe sedan, 
PLYMOUTH--'51 Cambridge 4-dr., $1,687. | Sia8 41 sedan, $255, $285, ‘39 sedan 

= ao ben ee “ae aS ae ae | FORD ‘50 Deluxe (8) sedan, $1,205, $1,- 

050. '47 Deluxe {-dr., $720 46 SD | 200, $1,230, $1,225; Deluxe (6) sedan, 


4-dr., $575; Deluxe 2-dr.. $550. °'36 De- | $1,140. ‘49 Custom (8) sedan, $1,020; 


luxe 4-dr., $150 


PONTIAC ’51 Chieftain (8) 4-dr., $2,100. | ¢ony.. $815. "46 (6) %-ton pickup, $610 
50 Chieftain (8) 4-dr., $1,475, $1,500; | +42 station wagon, $380. '37 (8) %-ton 
Catalina, $1,600. "49 Chieftain (6) 4-dr., | pickup, $190 ’ 
$1,260; SL (8) 2-dr $1,275. ‘48 club) pRAZER—'47 sedan, $570 
coupe, $810. | HUDSON-—'49 Super (6) sedan, $975 

STUDEBAKER ‘50 Land Cruiser 4-dr., | LINCOLN—'49 sedan, $1,380. 


A car and tire saver. Enables greater pay-load; 
takes effect only when needed to carry any exces- 
sive load caused by weight or rough roads. It gives 
a normal ride when not loaded and an easier ride 
when over-loaded. Installation is quick and simple, 
and no maintenance is required. Distributors lo- 
cated throughout the country. List prices from 


SERCO TY amy 08 


A FAST MOVING AND PROFITABLE DEALER’S ITEM 


PRIOR PRODUCTS, Inc. 


Box 349, Middletown, Ohio 
Box 7608, Dallas, Texas 


Please send me descriptive literature on the ‘Load-Ster" HELPER SPRING, 
and the name of your nearest distributor. 


Name. 
Street 


City. 


MAIL’ TO 
NEAREST 
ADDRESS 


"Ot 


MERCURY 


CHRYSLER—'51 NY sedan, $3,275*. ‘48 OLDSMOBILE 


PLYMOUTH 
Deluxe sedan, 


ALBANY, N. Y. 


station wagon $1,165 "48 (6) ')-ton | Sale 
panel, $725. ‘47 panel delivery $600; | of 





ALR 
They Head Missouri U.C. Assn.— 


The Missouri Used Car Dealers Assn. has elected Ted Griffin, St. Louis, as president. | 
Other officers elected are Ben Waldman, first vice-prezident; Louis Huebschman, second 
vice-president; Bernie Spiritis, secretary-treasurer, and for directors: Ed Metzger, John 
Parisi, the retiring pre:ident, Jack Garre, Larry Hardaway, and Ralph Stone. Left to 
right: Griffin, Spiritis, Waldman, and Huebschman. 


| 
| 
| 


| 





CADILLAC "49 (62) 4-dr., 






Super 4-dr., $750. ‘41 Special sedanet, 
$300. ‘40 Special club coupe, $160 


,185*, $2,- 





110*. ‘48 (60) Special 4-dr., $2,000; (62) 
4-dr., $1,690*. ‘46 (61) 4-dr., $985*. 
CHEVROLET —'51 SL Deluxe 2-dr., $1,620, 

; 5* 


> 






5, $1,850*, $1,750*, §$1,7 4-dr., 
» $1,775, $1,700. °50 conv., 
$1,425, $1,475; SL Special 4-dr., $1,325; 
club coupe, $1,325; SL Deluxe 2-dr., 2 at 
$1,325, $1,450*, $1,425; Bel-Air, $1,820*; 
-dr., $1,400, $1,580*, $1,535*. ‘49 SL 
Special 4-dr.. 2 at $885, $830; 2-dr., 
$1,050, $950; SL Deluxe club coupe, 
$1,175; 2-dr., $1,300, $1,175; 4-dr., $1,- 
250, $1,200, $1,175 ,$1,150; FL Deluxe 
4-dr., $1,125, $1,110; FL Special 2-dr., 
$1,160 418 FL aerosedan, $1,000, $975, 
$900, $850; 4-dr., $920; FM 4-dr., $850; 
SM 4-dr., $950; ‘%-ton panel, $370, °47 
FL aerosedan, $860; 4-dr., $870; FM 4 
dr., $535. 46 FM conv., $760; 2-dr., 
$690; SM 2-dr., $625, $600. ‘41 Deluxe 
business coupe, $200. 














CHRYSLER—’51 Windsor Deluxe 4-dr., 


$2,450*. '49 Windsor cony., $1,430; Royal 
4-dr., $1,390", 


DeSOTO—'49 Custom 4-dr., $1,430 ‘47 


Custom 4-dr., $960. 


DODGE-—'51 Diplomat, $2,200*. '50 Coro- 


net 4-dr., §$1,370*; Meadowbrook 4-dr., 
$1,375. ‘49 Coronet 4-dr., $1,300*, $1,- 
350, $1,310, $1,330*, $1,290, $1,250; club 
coupe, $1,300, $1,325. ‘48 Custom conv., 
$1,100. 


FORD—'51 Deluxe (6) 2-dr., $1,600; Cus- 


tom (8) 2-dr., $1,840*, ‘49 Custom (8) 
station wagon, $1.200; 2-dr., $980; 4- 
dr., $1,000*. ‘48 SD (8) 2-dr., $760. ‘47 
SD (8) sportsman conv., $660. ‘46 SD 
(8) 2-dr., $575. °41 SD (8) 2-dr., $245; 
club coupe, $290. 


HUDSON—'49 Super (6) 4-dr., $1,000. '46 


Super (6) 4-dr., $690; Commodore (6) 
4-dr., $520. 





KAISER—'51 Henry J (6) 2-dr., $1,060"; 


(4) 2-dr., $990 


LINCOLN—'49 club coune, $1,150. 
MERCURY—'49 4-dr.. $1,120 
| NASH—’'51 Statesman 4-dr., $1,650. °49 


Ambassador 2-dr $900; (600) 4-dr., 
$870. '46 (600) 4-dr.. $670. 


| OLDSMOBILE—'51 (88) 4-dr., $2,400*; 


(98) 4-dr., $2,400". '49 (88) 4-dr., $1,- 
325; (98) 4-dr., $1,310*: conv.. $1,450*; 
(76) station wagon, $1.250*. '48 (98) 4- 
dr., $1,050*; 2-dr $960*; (66) 4-dr., 
$985*. '47 (76) 4-dr., $750*; (66) 4-dr., 
$875*. 





PACKARD—’48 Super conv., §S875*. ‘40 


(8) conv., $300 


PLYMOUTH—'51_ conv $2.025. °50 SD 


club coupe, $1,490: 4-dr., $1,380, $1,375: 
Deluxe 4-dr. $1.450. ‘49 Deluxe club 
coupe, $1,120; SD conv., $1,350; 4-dr., 
$1.265. $1.250 $1.200. '48 conv., $860 


PONTIAC—-'51 Chieftain (8) 4-dr., $2,000; 


Catalina, $2.500*. ‘50 SL (8) = 2-dr., 
$1,585. °49 Chieftain (8) 4-dr., $1,360. 
‘48 Torpedo (6) 4-dr., $930; SL (6) 4- 
dr., $1,010*; SL (8) 4-dr., $1,060*. ‘47 
SL (8) sedan coupe, $930; Torpedo (6) 
club couve. $770 


| STUDEBAKER—’49 Commander 4-dr., 


$945*. 


| WILLYS—-'49 Jeepster, $750 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 


|} nesday. Prices are for sale of Aug. 1.) 


(Sold 48 units out of 72 offerings.) 


|} BUICK—’'50 RM 4-dr., $1,550*; conv., 


$1,730*. "48 RM 4-dr., $1,050. 


| CHEVROLET—'50 ‘%-ton pickup, $1,200 


‘49 FIL Deluxe 4-dr., $1,170. ‘48 FM 
conv., $1,000; FL 4-dr., $625. ‘47 FM 
club coupe, $675. '46 SD 2-dr., $275. '42 
club coupe, $380. '41 SD 4-dr., $350 





CHRYSLER —’'47 Windsor 4-dr., $700. 


| DODGE—’47 Deluxe 4-dr., $680. °39 2-dr 


{ 


$230. 


| FORD ‘51 Victoria, $1,900. ‘50 Custom 


(S) 4-dr., $1,340; 2-dr., $1,200; conv., 
$1,210; Custom (6) 2-dr., $1,150. ‘49 
%-ton pickup, $740; Custom (6) 4-dr., 
$870. °48 SD (8) 4-dr., $880. '47 SD (8) 
conv., $755; 2-dr., $650. °46 SD (8) 
conv., $710. ‘40 (8S) 2-dr., $330. '38 (8) 
%-ton pickup, $150. '33 (8) coupe, $175. 





HUDSON—’'47 Commodore (6) 4-dr., $575. 


‘46 Super (6) 4-dr., $670. 


| LINCOLN—’'47 Custom 4-dr., $675 
| MERCURY—'50 2-dr., $1,260. 
| OLDSMOBILE—’50 (98) 4-dr., $1,710*. '47 


(78) 4-dr., $560; (76) 2-dr., $670*. 


PLYMOUTH—'51 Cambridge 4-dr., $1,465 


50 SD 2-dr.. $1,150. '47 SD 4-dr., $910. 


PONTIAC—'51 Chieftain (8) Deluxe 4-dr., 


$1,900". ‘47 SL (6) 4-dr., $620; 2-dr., 
$760*; SL (8) 4-dr., $800 


STU DEBAKER—'51 -ton pickup, $1,200 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 


Thursday. Prices are for sale of Aug. 2.) 


(Maybe someone knows something 
about the market here, but we don’t. Re- 
tail volume does not justify the high 
prices being paid. Fear some dealers are 
overstocking, Sold 68 units out of 88 
offerings.) 


BUICK—’50 RM sedan, $1,690*. ‘47 Super 


sedan, $980. °40 Special club coupe, $110. 


CADILLAC—’'48 (62) sedan, $1,790*. '46 


(61) sedan, $1,330. 


CHEVROLEP—’51 conv., $1,700; SL De- 
luxe $1,825*; SL Special sedan, $1,600. | 


‘50 Bel-Air, $1,695*, 
$1,425; FL Deluxe sedan, $1,395, $1,295, 
$1,230. ‘49 FL Deluxe sedan, $1,180, 





$1,760, 2 at $1,145. '48 FM conv., $925; | 


sedan, $1,000, $970; sedan delivery, $750 








‘47 FM sedan, $770, $760. '46 FM conv 
$580; sedan, $790 

CHRYSLER ‘46 Windsor sedan SS50° 
$790 


DeSOTO 49 Deluxe sedan $1,200 
Custom club coupe, $60 


DODGE—'50 ‘4-ton pickup, $840. '48 Cus- 
tom sedan, $960. ‘46 Deluxe sedan, $790 


FORD —’'50 Custom (8) sedan, $1,375; ! 


ton pickup, $870. '49 %,-ton pickup, $785 


l4-ton pickup, $725 48 SD (8) sedan 
$985; ‘s-ton pick&ap, $700 417 SD «iS 
club coupe, $795. °46 Deluxe (S) sedan 
$765 


| HUDSON~—.-'50 Super (6) sedan, $1,190 


(6) sedan, $500 
KAISER—'49 Deluxe sedan 
LINCOLN—'49 club coupe, $1, 








| MERCURY—'49 sedan, $1,140, ‘39 sedan 





NA °46 (600) sedan, $530. 
OLDSMOBILE—'48 (98) conv., $990 
(98) conv., $900*. 


PLYMOUTH—’51 Belvedere, $2,045. ‘50 
SD sedan, $1,420. ‘49 SD sedan, $1,135 


$1,170 4S (taxi), $575. ‘46 SD sedan 
$675 


PONTIAC—'49 Chieftain (8) sedan, $1,375 
"48 (8) conv., $910* 46 SL (8) Stream- 


liner sedan, $800, $710, $685 


| STUDEBAKER—'50 Champion conv., §$1.,- 
a club coupe, $1,145*. ‘49 Champion 


dan, $920* 
WELLYS—-'50 %,-ton stake, $770 


MASON CITY, IA. 


(Lapiner’s Used Car Auction. Sale every 


Wednesday. Prices are for sale of Aug. 1. 
(Sold 129 units out of 194 offerings.) 


BUICK—’49 Super 4-dr., $1,235; RM 4-dr., 


$1,100* 


CADILLAC ‘48 (60) Special 4-dr., $1,- 
600*, '47 (61) 4-dr., $1,405*; (62) 4-dr., 


$1,150*. 


CHEVROLET—’'51 SL Deluxe 2-dr., $1,- 


690*, $1,710*; FL Deluxe 4-dr., $1,570 


"50 SL Deluxe 4-dr., $1,200, $1,190; FL 
Deluxe 4-dr., $1,330; SL Special club 
coupe, $1,060. °49 SL Deluxe 4-dr., $1,- 
000, 2 at $1,050, 2 at $1,045; FL Special 


4-dr., $1,130, $1,185. ‘48 FL aerosedan 
$950. 

CHRYSLER—'51 Windsor 4-dr., $2,145 
Windsor 4-dr., $890 

DeSOTO—'51 Custom conv., $2,155 

DODGE—'51 Coronet 4-dr., $1,885. ‘50 
Wayfarer 2-dr., $1,155. ‘49 Coronet 


dr., $1,200. '4S Custom 2-dr., $805. ‘47 


Deluxe business coupe, $505. 


FORD—'51 Victoria, $2,005*; Deluxe (8) 


2-dr., $1,540. ‘50 Custom (8) 4-dr., 
$1,250*, $1,240*; station wagon, $1,465; 
conv., $1,550*. °49 Custom (8) 4-dr., 


$940, $910, $960*, $965. ‘47 (S) 2-dr. 

$600, $630, $700. 

FRAZER—'48 4-dr., $570* 
(6) 





HUDSON—'49 Super (6) 4-dr., $825, $885 
KAISER—'51 4-dr., $1,250, $1,475*. 
$1 


LINCOLN--'49 2-dr., .150*. 





MERCURY—'51 conv., $1,925; 4-dr., $1,- 


(Continued on Page 70, Col. 3) 


DEALERS! 


WE 
WHOLESALE 
USED CARS 


Dick CONNELL 


12240 JOS. CAMPAU 
DETROIT’S OLDEST 


CHEVROLET DEALERSHIP 
TW 1-0600 


Cr mL Laas 
Pe 


12330 JOS. CAMPAU 


TW 3-5100 
DETROIT'S VOLUME 
CADILLAC DEALER 


DEALERS ONLY 





DEALERS!! 





...on Permakrome License 
Plate Frames, Mono Plates and 
Monograms. 

Made by Benmatt, the world’s 
largest manufacturers of License 
Plate Frames. Call or write for 
the representative nearest you. 
They’re in all principal cities. 


Millions of cars carry 
Benmatt Dealer Identification. 
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Yes, that’s the 
tremendous reward that 





1951 KAISER 


FRAZER SALES 


Kaiser Frazer dealers claimed 
last year under the Accelerating Cash Bonus Plan 
... the best in the industry. 


Under the generous Kaiser-Frazer bonus plan for dealers, which is retroactive to the first car 
purchased during the year and now accelerates with volume, checks amounting to the staggering sum of 
$2,800,000 were distributed to Kaiser-Frazer dealers from coast to coast. This huge bonus is 


in addition to a discount rate far more attractive than the industry average. 


Again this year, these payments will be made to individual dealers based on their volume 


...such payments ranging from $10 to $50 per car! 


That $2.800,000 figure indicates how the Kaiser-Frazer priceless franchise pays off to dealers— 


can pay off to you, too! 


A discount rate more generous than the industry average! 


and 7 good reasons why: 


Attractive retroactive discounts to fleet buyers. based on volume 


purchases, The only fleet plan of its kind in the industry. 


100% reimbursement for labor costs on warranty work. Kaiser-Frazer 


values owner loyalty and good will—but doesn’t forget the dealer! 


\ price range that starts with...the 1951 Kaiser, hottest car on 
the road...and goes clear below the lowest price field with the 


sensational new Henry J, now more than ever...the car for today! 


Passenger cars and only passenger cars to sell...no by-products or 
specialized vehicles! Assurance of ready availability of cars 


even under restricted manufacturing conditions. 


4 Complete protection against price and model changes! 
] \ cash bonus plan that’s tops in the industry ! The bonus 


starts with the first car you sell...pyramids with volume... and 


becomes retroactive to the first car! 


If you want to know more about 
the unusual new Kaiser-Frazer Franchise. wire or call 
WalterdeMartini, Vice President and Director of Sales, 
Kaiser-Frazer Sales Corp., Willow Run, Michigan, today! 


KaiserFrazer Sales Corporation, sitio. sen. svicnicn 


CORPORATION. WILLOW RUN. MICHIGAN 
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(Continued 


state representative or your state 
senator? By knowing him, I mean 
more than to be able to call his 
name from having read it in the 
newspaper. Did you talk with him 
at the time that he announced 
his candidacy? Did you know 
what he stands for? 

You may know it now, but did 
you know it before you let him be 
elected? 





fecting your business, or your state, 

or your nation are pending, the sin- 

cere politician is glad to know the 

feeling of his constituents, He hon- 

estly attempts to serve his public. 
* + * 


ONTRARY to public opinion, 
; there is a great preponderance 
zs ™ | of this type of man in public office. 
Many of them are serving at a per- 
sonal financial sacrifice, because 
W. Va., at the close of a national|they are interested in good govern- 
the | Ment. ’ 

' The automotive industry is a big 





r : - 


Hudson ‘Top 200’ Sales Club Jamboree in West Virginia— 


Hudson dealers “Top 200" club members held a jamboree at White Sulphur Springs, ' g a 
retail sales competition in which 2,300 Hudson dealers participated. Here, the dealers are pictured as they dine in 
deluxe dining room of the Greenbrier hotel, where the two days of festivities took place. 





Sa 


LEE WALLARD—oaveraged a record-smashing 126.244 
m.p.h. in winning the 1951 Memorial Day classic. To 
assure top engine performance, Wallard—along with 
2nd and 3rd place winners—used Mobiloil! 


1st, 29d qnd 3'¢ Place Winners at Indianapolis 
Mobiloil-Protected! 





When matters of legislation af- | 


Record performance like this is 
one more proof of Mobéloil quality 
—one more reason why Mobiloil 
is the world’s largest seller! 


But increased sales of motor oil is 
just one of the benefits you get 
: ; when you sell Mobiloil. Our retail 
training experts also train your men 


in all phases of Correct Lubrication 
...teach them how to feed more 
business to your other service de- 
partments... help those depart- 
ments absorb a bigger share 
of overhead! 


So boost business all around by 
selling world-famous Mobiloil! 


SOCONY-VACUUM OIL CO., INC., and Affiliates: 
MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP, 





Auto Forum 


from Page 4) 





one. It is a potent force. It is a 
force that should be used in the 
choice of good people to represent 
our governmental units as a whole. 
Sometimes I believe that we do not 
realize our own strength. 

While I encourage the idea of 

engaging in politics, at the same 
time I caution that our interest 
in politics must always be identi- 
cal with the public interest. 
| We owe it to our community to 
be leaders in that respect. 
During legislative sessions the 
;}conscientious members of a legis- 
lative body want your individual 
ideas. They do not want the idea 
of one man reiterated on a thou- 
sand different postcards in the 
}same language, They want your im- 
pression as to the manner in which 
any proposed piece of legislation 
will affect you. 

Sincerely explained, the personal- 
ized letter or telegram is of ma- 
terial help to the conscientious leg- 
islator. If we participate in the 
election of this type of man, we 
can improve and maintain that 
|freedom which is the crowning 
| achievement of our form of gov- 
ernment. 








* * * 


FORTUNATELY, many people in 

our industry have taken this 
type of interest in politics. One of 
them has been elected to the high- 
jest office in his state. Many others 
serve in lesser capacities, 

I repeat that “politics” does NOT 
stink, 

Some “politicians” do, but 
through the ballot box we have the 
power to refuse to elect them, or 
to retire them if they are unsatis- 
factory. 

Those who are active in the 
choice of public officials enjoy a 
keen sense of satisfaction as 
their government improves. This 
requires interest and participa- 
tion in matters ranging from 
precinct meetings on up to cast- 
ing your ballot for the highest 
office in our land, 

Those who ignore their responsi- 
| bility as citizens to the extent of 
| not voting, shouldn’t be entitled to 
“yap” when the government does 
not go to suit them. 

During my long legislative ex- 
|perience, I have often silenced a 
|critic by a simple direct question: 
\“Did you vote for the man about 
whom you are talking or did you 
|‘let George do it?’” Too often the 
|answer is: “I did not vote at all.” 





Price Reports 
1,356 Members 


In Line Group 


| DALLAS.—Dick Price, president 
|of the Chrysler - DeSoto - Dodge- 
Plymouth Dealers Assn., an- 
nounced last week that 14 percent 
|}of Chrysler-product dealers are 
| . : 
;members of his independent organ- 
jization as of June 30, 1951. He said 
that the association had 1,356 mem- 
bers out of a possible 9,864 dealers. 
In a letter to members, Price 
| denied a report that he had applied 
|for a job with Chrysler Corp. as a 
|factory relations man. He termed 
|this as an “absurd report.” 
| Up until this time, Price contin- 
|ued, 18 reports from the association 
|have been mailed to all of the 9,864 





jdealers free of charge. But, he 
pointed out, “our future reports 
will be mailed only to our member- 
| ship.” 

| The association headed by Price 
|}was begun in March, 1950, and 


|formally incorporated in December 
of the same year. 


General A cquires 


\Stokes Rubber 


| AKRON. Purchase of Joseph 
Stokes Rubber Co., Ltd., Welland, 
Ont., by General Tire & Rubber Co. 
of Canada, Ltd., has been confirmed 
here by W. O’Neil, president of the 
parent company, General Tire & 
Rubber Co. 

O’Neil said that no change in the 
Canadian company’s operations or 
management is expected but that 
present production will be aug- 
mented with additional products 
now manufactured by General’s 
mechanical goods division at Wa- 
bash, Ind. 
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Service Volume Tops Year Ago 


(Continued from Page 1) 


venefiting from a greater service 
volume gain than their competitors 
n lower-priced lines. This was at- 
tributed to heightened sales resist- 
ince among prospects for higher- 
priced cars and the stiff competi- 
tion given _ lower - priced - model 
dealerships by independent garages. 
* om * 


by THIS connection, Portland 
(Ore.) dealers reported difficulty 
in holding service business on cars 
over five years old. Otherwise, Ore- 
gon dealerships have no_ service 
and parts complaints. Most of them 
are surpassing 1950 service and 
parts levels, with the state’s sprout- 
ing tourist industry a contributing 
factor. 

Many Alabama dealers enjoyed 
alltime backshop highs in July, 
according to a report from the 
state capital at Montgomery. Not 
one dealer in that state was be- 
low his 1950 record in service. 
The servicing pickup has been 

gradual in the Deep South since 
the first of the year. Aggressive 
merchandising and advertising pro- 
grams have paid heavy dividends 
this year for several outlets in and 
around Montgomery and Birming- 
ham. 

Joe Hedrick, president of the 
Montgomery Automobile and Truck 
Dealers Assn., credited the local) 
maintenance upsurge to “a good 
promotional job on the part of| 
dealers.” Concurring in the reports | 
of favorable service weather in the | 
Deep South was Rush Stallings, 








president of the Automobile Deal- | 


ers Assn. of Alabama. 
* * * 


HIE flood and vacation doldrums 

have curtailed volume at the 
service departments in Jefferson 
City and Columbia, Mo., according 
to dealers there. 

The majority of Missouri dealers 
contacted, however, agreed that 
maintenance volume had been on 
the increase prior to the bad 
weather. The flood particularly re- 
duced truck repair volume, because 
fleets were unable to _ operate 
through the affected areas. 

In Columbia, Mo., home of the 
University of Missouri, service 
volume was at a normal summer- 
vacation low for the year. But 
dealers at Columbia reported that 
their spring backshop trade was 
higher than normal. 

Representative Big Three dealers 
in Richmond, Va., said their service 
departments were operating at 
steady to higher levels. Optimism 
prevailed as to the service outlook 
for this fall and winter. One Vir- 
ginia dealership said the semi- 
annual state inspection was bring- 
ing in much repair business. 
* Ke * 


TS parts and service business 
in New Mexico dealerships has 
followed a general upswing in 1951 
without regard to car make. July, 
for instance, was the top service 
volume month in the history of 
three Albuquerque dealers handling 
Chrysler, Ford and General Motors- 
made vehicles. 

All New Mexico dealers pointed 
to a higher operation cost this year | 
over last, one large dealership com- 
paring an 82 percent fixed absorp- | 
tion for the first half of this year 
to 92 percent in 1950 with similar 
volume. 

Generally, gross parts and serv- 
ice volume followed a line of 
from equal that of last year up- 
wards to 10 percent and 25 per- 
cent higher. Some Southwest 
dealers were running a full 50 | 
percent increase over last year. | 
Several had to increase space and 

facilities. 

But regardless of increased serv- 
ice volume, even those experiencing | 
the higher percentages of increase | 
agreed that the service revenue 
would not begin to make up loss 
of profit due to reduced new-car 
shipments, 

Dealers in Chrysler-made cars, of | 


‘Miss America’ Loses (1944) 
LOUISVILLE.—Miss America of 
1944, now the wife of Joseph 
Murphy jr., owner of Murphy Mo- 
tors Co., Standford, Ky., failed Aug. 
4 in her effort to win the Demo- 
cratic nomination for the Kentucky 
house of representatives. Mrs. 
Murphy placed last among four 
candidates in the primary. 





course, were receiving more cars 
this year than last because of the 
Chrysler strike. They were enjoying 
a higher volume in all departments 
and anticipated a better profit pic- 
ture than last year. 

Several Albuquerque and Santa 
Fe dealers made most of their 
profits during the latter part of 
1950 when new-car deliveries in- 
creased, so even if their businesss 
now closely paralleled that of the 
first half of last year, they knew 
this could not be repeated with 
factory cutbacks which will hold 
down deliveries. All dealers have 
spent considerable time and money 
in promoting service business this 
year in view of reduced new-car 


sales. 
* * * 


GERVICE and parts volume in 
\“’ Chicago has lagged rather than 
experiencing a stimulus since June, 
according to most dealers inter- 





neglect of cars by owners. 

The explantion, they said, is that 
owners put their cars in condition 
during May and June by having 
spring tuneups on a large scale. 
The July letup and the lighter 
volume expected during August, 


therefore, were described as a sea-| | 


sonal situation. 

Mileage being rolled up on va- 
cation trips and other driving, it 
was conceded, is heavy, but the 
cars in the condition they are, 
owners find it necessary only to 
make sure that oil and greasing 
are properly taken care of. 

A pickup in service and parts 
business was anticipated during 
September and October when drives 
among dealers will be conducted 
to sell customers anew on winter 
tuneups and_ reconditioning for 
their cars. 

One prominent Chicago dealer 
who has consistently compaigned 


among owners along servicing lines|realize the need for maintaining 


viewed, but they stressed the fact said that his drives this summer 


that this situation does not mean/have not produced notable results.|condition for reasons of economy, 







Check these... 


Alemite ““Magnet-Plan” Services 
Only Alemite Gives You All 11— 
Fully Tested, Fully Proved! 
1. Counsel and concrete assistance 


from one of the 300 Alemite Serv- 
ice Promotion Specialists. 


Powerf A te National Advertis 


ina vet oft year 


prospects for 


3. ‘Business Expander’ follow-up sys- 


tems. 


4. “Prescribed Lubrication’ program. 
5. Sales-building seasonal campaigns. 


6. “Gusher Plan’... to build motor oil 
sales at the service bay. 


pre-selling lubri 


you 


on: Can you 


sive Alemite “M 
attracting more 


THE ALEM 


mon sales-sense o 


® No secret formula, the Alemite 
“Magnet Plan” employs the good com- 


the sale of a $1.50 grease job... but 
going far beyond it to the sale of prof- 
itable parts and service business in 
every department. Your grease rack 
is the customer-attracting “Magnet.” 
To give it maximum “pulling power” 
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Dealer Starts Revival of Dodge March— 


Christopher Weideman, Dodge dealer in Bridgeport, Conn., found the music for 
“The Dodge Brothers March" in some old files and sent it to Dodge General Sales 
Manager E. C. Quinn for Detroit's 250th birthday celebration. The Leonard Smith 
concert band of Detroit has revived the march by Victor Herbert and soon will make 
a recording of it. Conductor Leonard B. Smith, in white suit, shows the new band 
arrangements to Dodge executives, from left, L. J. Ouelette, D. T. Stanton and E. C. 
Dock. Herbert wrote the music in 1920 as a tribute to John and Horace Dodge, who 
were important contributors to music in Detroit. The march was played for the first 
time at the Waldorf-Astoria, New York, in 1920, with Herbert himself conducting. 





safety and better tradein values 
later. They are stressing these 
points with customers and have 
reaped benefits for their service 
departments as a consequence. 


|All were agreed that owners who 
have postponed new-car purchases 





their present automobiles in good 


double the number 


of new car customers 
returning fo you for service? 


wer: Steel City Oldsmobile Co. DID! 


This Birmingham, Alabama Oldsmobile dealer saw its percentage of 
new car customers returning for service jump from 40 to 80%! The 
reason? Adoption and use of Alemite’s 30,000 Mile Guarantee—an exclu- 


agnet Plan” feature. So successful has been this plan in 
prospects more often, that service work and unit lubri- 


cation sales have also showed substantial increases since, its adoption. 


pres ee 


PLAN’ 





ITE “M 


will show you“how! 


Alemite provides you with the ideas 
and services that will help you build 
more regular business and produce 
more repeat business year after year. 
Find out how well these exclusive 
Alemite “Magnet Plan” features fit 
your needs, your operation. Call your 
Alemite Distributor or write Alemite, 
1826 Diversey Pkwy., Chicago 14, IIl. 


f not stopping with 


Year after year the industry's largest, hardest-hitting dollar-getting 


drive! Every month in the Saturday Evening Post, big, effective, color 


pages drive 


DA lt ma-liilele)) 


home the importance of regular, periodic lubrication 
gn sends good paying prospects in your community in to 
you for genuine Alemite car care — the 


Ta St lolita Ae og 


. “Sales and Service Security Plan” in- 


cluding the 30,000-mile guarantee for 
new and used cars and trucks up to 
1 ton. 


. Monthly Analysis Sheets, to prove in- 


creased service sales. 
Alemite Equipment for— 


. Specialized Lubrication Service. 
10. 
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Electronic Wheel Balancing Service. 
Underbody Coating Service. 
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Visi-Drum Rocket Line Marshall Line Electronic Wall Alemiter 
Pump Pump Pump Wheel 
Balancer 


Underbody 
Versatal 
Pump 
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Oldest, Most Reliable Name in Lubrication 





CS te a SA 


SacI NRA A ra 


LAT EO TRAN ESE AAA I ts a ONL tt eae 


Dealer 


(Continued from Page 55) 





das > wi » direc blic 
Lockw vens Branch dent. He will be director of pu 
Lockwood O} relations and will engage in sales 


so sg ty oe ie econ work in the firm’s new-car division. 
a new branc ‘ pat eae 
sales. ond perviee at 173 Main St 
E., Hamilton, Ont Davis Moves Up 
a ile ©. T. Davis has been appointed 
Tibbetts Buys Linton service manager for Strayhorn- 
Linton Motors, Inc. (Dodge-Plym- | Lacey Buick Co., Dallas. Davis was 


- . ; he , » © any’s body 
_oow *N. Tib-|in charge of the company’s } 
outh) has been sold to F T shop for the past year 


betts. The name of the firm has 

been changed to Tibbetts Motors, 2% 9 ’ 

Inc. Stanton Heads Up Sales 
a 7. * 


i ‘ Harold C. Stanton has been ap- 
3 Incorporate Chieftain pointed sales manager for Wayne 
Chieftain Pontiac, Inc., Napoleon, | Junction Motors (Studebaker), Phil- 
O., has been incorporated by Leo V. | adelphia. William Sladkin is presi- 
Lehman, Clarence E. Ghent and | dent 
Charles J. Smith. The ro ao - 2 
have also incorporated the Water-| ! 
ville Motor Mart, a dealership at Bromberg Vames Three 
Waterville, O. | Robert Gullup, former service dis- 
a ee patcher, has been promoted to serv- 
‘ ‘ > lice manager, and Scott Shaw, for- 
Radio Man Joins Smith |mer used-car manager, has been 
J. Ralph Carlson, radio commen- named sales manager of Burlin- 
tator, has joined Frank B. Smith}game Motors (Pontiac), Burlin- 
Motor Co., Jamestown, N. Y., ac- | game, Calif. Jerry Bromberg, head 
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| addition of George Kneisly to the 


| staff as parts manager. 
* = * 


McGinnis Names Mack 


Emmett Mack has been named 
|sales manager for Todd L. McGin- 
|nis, Chrysler dealer in Oroville, 
Calif. Mack was formerly in the 
|real estate business in Santa Bar- 
bara, Calif 


* * 


Building Approved by NPA 

Merrick-Miller, Inc, (Dodge), 50 
|\K. Chestnut street, Columbus, O., 
|}has been granted approval by NPA 
for the construction of a _ service 
garage building to cost $61,324 


* * * 


Lynch Names Lee 
Corry Lynch Motors (Lincoln- 
Mercury), 531 S. Elm St., Greens- 
boro, N. C., has appointed E. C. Lee 
as general manager 


Incorporation, Name Change 


Reported in Texas 


The Texas secretary of state has 
reported the incorporation of Dick 
Jones Motor, Inc., Arlington, and 
the changing of the name of Mor- 
gan Chevrolet Co., Inc., Baird, to 
Cc. V. Morgan Co., Ine 


Dick Jones Motor Co., Inc., was 





...in DEFENSE 






and PEACE-TIME 


production 





FOR MILITARY AND CIVILIAN USE: 


Wheels, brakes, hubs and drums for cars, 
trucks, tractors ... and cargo trailers, 
troop carriers, gun carriages, tanks, etc. 
Electric brakes, brake power equipment, 
power chambers .. . and valves for all 
types of military and civilian vehicles. 
Shells and shell casings, rockets, and air- 
craft engine parts, etc. 





Kelsey-Hayes 


Kelsey-Hayes 


— Penna. Plant 


KELSEY-HAYES WHEEL COMPANY 
MILITARY AVE., 





Kelsey-Hayes 
Detroit, Mich., McGraw Plant 


Kelsey-Hayes 
Windsor, Ont., Canada Plant 


Kelsey-Hayes 
Jackson, Mich. Plant 


Davenport, lowa Plant 


DETROIT 32, 


1951 








Nash Hails Hicks Motors— 


In recognition of 34 years as a Nash dealer in Memphis, Jeff F. Hicks sr. (center), 
chairman of Jeff F. Hicks Motors, recently received a clock trophy from Nash Motors. 
Left to right are Jeff F. Hicks jr., president of the dealership; Hicks, and R. J. Good 
| year, Memphis zone manager. 


chartered with $50,000 capital stock |G. Althaver, Earl Althaver and 
by William T. Jones, Richard M.| Marvin May. Purpose of the _ in- 
Jones and Nellie Jane Jones. ;corporation is to sell and service 

* * * |automobiles. Authorized capitaliza- 


tion is 1,000 shares of no par value 
Althaver Incor porated common stock (Selling price $100) 


Althaver Chevrolet, Inc., Tekon- s «6 * 
sha, Mich., has filed incorporation * ° 
papers. Incorporators are Joseph Main Line Incorporated 


Main Line Motors, 1005 Hippo- 
drome’ Building, Cleveland, has 
been incorporated by William A. 
Vidmar, J. Carmosino and Ruth 


Boxa, 
* * * 


Rolls-Royce Frisco Deal 


Headquarters for the sale of Rolls- 
Royce cars has been opened in San 
Francisco at Pine and Sansome Sts. 
by Kjell H. Qvale, owner of British 
Motor Car Co. The company will 
retain its earlier quarters at Van 
Ness Ave., near Market, as well. 

* * * 


Hunter Buys Out Jones 


Charles Hunter, of Prestonburg, 
Ky., has purchased the % interest 
lof his partner, Wiley J. Jones, in 
Jones-Hunter Motor Sales (Hud- 
son) and is now the sole owner of 
the business. 

* * * 





Brotherton Elects Brosch 
Mel Brosh has been named serv- 





ice manager at Tex Brotherton 
(Chrysler-Plymouth), Walla Walla, 
Wash. 


* * * 


Liddon Opens Bigger Plant 

Liddon Pontiac, Inc., Nashville, 
Tenn., celebrated its 15th birthday 
with the formal opening of its ex- 
panded and newly equipped plant 
at 1525 Broadway. The company is 
now equipped to handle 200 service 
customers a day. 

* * * 


Pink Gets Dealership 


Pink Motors, Ltd., Weston, Ont., 
has been appointed Pontiac, Buick 
and GMC truck dealer in Weston, 
with showrooms and service quart- 
ers at Main St. and St. John’s Rd. 
Jack Pink is president. 


= * * 


Baltimore GMC Sales 


General Truck Sales and Service, 
Inc., will take over the former GMC 
Baltimore retail store at 600 S 
Caroline St., it has been announced 
Samuel Gordon is general manager 



















* * 


Vew Dodge S. F. Dealer 


Dan Mooney, San Francisco re- 
gional manager of Dodge division, 
announces appointment of Colum- 
bus Motor Co. at 721 Filbert St. as 
new Dodge-Plymouth dealer in San 
Francisco. This new dealership will 
serve the North Beach area. 


*~ = * 


Morris Distributor 


Sports Car Motors, 2531 South 
Broad street, New Orleans, have 
been appointed distributor for the 
Morris and MG automobiles. The 
company is headed by Richard J. 
Muniot. 

* * * 


Einsel Heads Truck Sales 


Frank Ejinsel has been named 
truck manager of the Fred Morgan- 
stern Chevrolet Corp., Reading, Pa. 
to succeed E. L. Sears. He was a 





truck salesman prior to his ap- 
pointment. 
MICHIGAN oe 
Menasco Takes Ford Deal 





Bill Menasco has taken over a 
Ford dealership at Lakeport, Calif 
| The dealership will be known as 
|Menasco Bros. His brother, Sid 
Menasco, will join in the business 
when he gets out of the army. 
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‘Get Close, and Wait for the Right Moment... . 


Oldtimer Offers Selling Tips — 


|man when he’s just shopping | 
around. But you can almost always | 
tell after you've had a short con- 
versation with him. And when he} 
goes away without buying, he al-| 





By Bernard Brown | 
Staff Correspondent it to him. 


NEW YORK.—“Get close to the! “You mustn’t ask for an order too 
‘ustomer, and wait for the right| quickly. You can lose a sale by try- 
psychological moment.” |}ing to force a customer. You've got 


tomer wants and then try to give 








This advice is given by a man 
who has been selling cars for 
nearly a half a century, and 
whose record shows he knows 
what he’s talking about. 

He is Charlie Easter, 69, sales- 
man for Monarch Buick Co., Broad- 

way and 55th, New York. He’s been 
selling cars since 1905 on the same 
spot, and has watched four differ- 








|to wait for the right psychological 
;|moment. That's the moment at| 
which he has just about made up 
his mind. Franklins, first at the corner of 
| “Sometimes it’s hard to sell a] Broadway and 38th St. and later 
| in the fall of that year, at the 


. o corner of Broadway and 55th St. 
Metal Scientists That was the same building in 
From Abroad | 


In 1905, Easter joined Wyckoff, 
Church and Partridge, which sold 


which the Monarch Buick Co. is 
now located. 


took 














ways uses his wife as an excuse.” 4.6 


r TMM 











ter), ent dealers come and go. | In 1907, Loeser Motor Co. 
ors. Charlie was : iver i i ie stay al : 
na atty lite, til wen tr home| 20 2OUr U. 5. che sane Sie, Aan oe, ta Or 
Sweepstakes in a small Buick rac- DETROIT.—More than 290 metal | tober, 1908, he went to work for the — 
ing car over the famous old Van-|scientists from 21 Marshall Plan| Buick Motor Co., still in the same Monarch Buick's Charlie Easter— 
ind derbilt Motor Parkway in 1908. ; | and other free nations will make a place, and he’s been there ever this veteran Buick salesman, formerly a race car driver, has outlasted four dealers 
in- } Asked for advice to a young man | study tour _of American Industry, | since. ; 7 at the present location of Monarch Buick Co., Broadway at 55th, New York. It was 46 
‘ice starting out as an automobile sales- | Sept. 17 to Oct. 13. They will be in| Glidden Buick came into the Pic- | years ago that he went to work selling Franklins at that spot. He says, “I kind of 
ea- man today, Easter said: |this country for the World Metal- | ture in 1909 and remained for over like it here.” 
lue “Well, in the first place, you’ve | lurgical Congress in Detroit, Oct.|40 years, until it was succeeded by 
0). got to have the disposition for it,” | 14-19. |the Monarch Buick Co., headed by 
rn ae “You must get close | The American Society for Metals,|M. C. Gale, last year. Charlie still 
to the customer. You’ve got to try {sponsor of the Congress, an-| stayed on. e e e 
i to find out everything the cus- |nounced that more than 100 major| “I kind of like it here, I guess,” | FO R D M E R C U R Y LIN Cc 0 L N OLDSMOBILE 
po- | eget eae “| industries have offered to play host |he said. and CADILLAC DEALERS 
as e 3 3. | ; ; 
= America First? | deen aene Gan taeda Ge a Ace for Trulson Fill Raceway requests - 
| 1891 Engine Discovered the visitors will visit more than 60| _Walter Trulson, Richmond| Nationally advertis 
in Junk Sh cities in 13 states, primarily in the | (Calif.) Ford dealer, who enjoys a| EQUA-FLOW 
cre Fun Snop northeast. |tour of the golf links, now has a (i EXHAUST SYSTEMS 
. aon eae ee eee ee The entire group is expected to hole-in-one to his credit. He aced | 
— a ee: ee ustion engine, be-| .onfer with President Truman in|the 115-yard eighth hole at Pebble | Relieves Back Pressure, Increases Horsepower, Mileage, Performance 
an lieved to be the first built in the Washington, Sept. 21. Beach, near Monterey, using an 
ts. U. S. was found in a Florida junk} at Washington, they will break|eight iron. Witnesses to the feat Write for further information on your letterhead to 
ish shop by Henry Cave. up into groups of 15 to 30 scientists,| Were two other Ford dealers, Bob WUPPLER COMPA 
vill The engine was built in 1891 by | according to interest. Turner, of San Bruno, and Dan SOE ae ieae 
an George A. Long, who assembled it! The individual tours will cover: |Minto, of Burlingame, and Victor 3949 WASHINGTON BLVD CULVER CITY 10 
from plans brought from Germany! Steel making and refining; roll- Armstrong of J. Walter Thompson air 
by eek tae ee ae hn ing and manufacturing of copper, | #dvertising firm. 
purchase e American franchise|aluminum, magnesium and _ their | ae e 
. from Gottlieb Daimler, the German | alloys; metal fabrication; heat 
—- inventor. | treatment; welding and joining; in- 
fi The engine will become a per-|spection and testing; a review of 
d- manent exhibit at the Connecticut | engineering and metallurgical edu- | 
of state library in Hartford, having | cation in the U. S.; a research tour| 
been purchased by the state for|of Bell Telephone, U. S. Steel and} 
$450,000. |Aluminum Co. of American re-| 
search foundation and laboratories, | 
E si Seatisticis . | among others. 
ry. wuropean Statisticians | Special liaison representatives be- | 
on Study Chrysler Method ae the Mvtatiungient Congress 
c | > > Ss re 
” DETROIT. — Twenty-one govern- | heen ‘appointed. The scientists tak- | 
a ?. Men See ean’ ten jing part in the tour have been se-| 
> | | 
t countries ant guests of Chrysler | lected by the State department and | 
le Corp. Aug. 3 " winding up a visit | “2° — Cooperation Admin- 
’ a se 3 istration. 
ay to this country to learn American _ an | 2 se 
x- statistical methods. . 5 BRING YOUR ALIGNMENT 
nt The visitors toured midwestern | Child S Play EQUIPMENT UP-TO-DATE 
is industrial centers following comple- | 
ce tion of a five-week course in gov-| Toy Magnet Force Used 
ernmental statistical procedures at | ToH Oil 
the U. S. Census bureau in Wash- o Hunt O1 
ington. They visited, in addition to | NEW YORK.—The force used in 
Chrysler, the U. S. Steel Corp.,|a child’s toy magnets for picking | 
t., Pittsburgh; Goodyear Rubber Co.,|up tacks has been applied by the | 
ck Akron, and Standard Oil of Ohio, |Socony-Vacuum Oil Co., Inc., to its 
n, Cleveland. search for new sources of oil. 
= eae Different layers of sand and rock | Cc H a N G E Oo Vv E R 
d. deep in the earth distort the earth’s | 
magnetism in varying degrees, the | WILL GIVE YOU MORE SPEED, MORE 
|company explains. ACCURACY, MORE PROFIT 
So researchers for the company 
have developed an_ instrument | 
C |which, lowered into wells, records | 
S. | underground magnetic distortions Now, for a moderate investment, you can 
: | to help locate areas where addition- ‘ 
a al oil might be found. It measures ame ee eC eel 
- the electrical resistances also of “Ress, ok tt” dinsing placing! thet bes 
subterranean formations. “ 3 j i 9P 4 
Capable of withstanding under- ue ek ue ee) 
e- |ground pressures up to 10,000 information from your John Bean Jobber 
i | pounds per square inch, the instru- : : r 
’ ment weighs 80 pounds and is today .. . there’s a Visualiner Changeover 
. oused In a device to shieid it from | model for all standard makes of aligners 
a housed in a device to shield it f del Me ma eal 
" heat up to 250 degrees. 
- NOISE — RATTLES — SQUEAKS | 
Aleoa to Construct 
WITCOTE Undercoating stops |'Smelter Near Waco 
car vibration, noise, rattles and WASHINGTON.—A new alumi- 
th squeaks. Prevents heat and num smelting plant, the first in 
ve fumes from working up through history to use lignite (sub-bitumi- 
1e the floor. It also prevents un- nous coal) for fuel, will be built by 
1e dercar rust . . . lasts the life of Aluminum Corp. of America. 
J. the car. Valuable to car own- The company confirmed an an- 
ers, and profitable to car nouncement by Rep. W. R. Poage, 
ad Texas Democrat, that the firm has 
dealers. : 
applied to the Department of the 
; Interior for a certificate of neces- 
“* GET IT FROM YOUR JOBBER |sity to begin construction of the} 
. |plant in the immediate future at| 
lone of several alternate locations | 
:. ASK FOR IT BY NAME- GENUINE | approximately 60 miles south of | h JOHN 3) Ye DIVISION 
hee Tex. La FOOD MACHINERY AND CHEMICAL CORPORATION 
# m pepcityca =~ LANSING 4, MICHIGAN 
gZ Ohio Plans °52 Sticker | 
a COLUMBUS, O. — Windshield} WHEEL ALIGNERS AND CORRECTION TOOLS..WHEEL BALANCERS AND 
f LAL ie 1-4 lstickers for automobiles instead ot | BALANCING TOOLS..WEIGHTS..STEAM CLEANERS. CAR WASHERS 
is ; license plates will be issued in 1952, | 
id PROTECTION the state highway department has | 
1S announced. A single metal license 


PRODUCT OF WITCO CHEMICAL CO., CHICAGO 





plate will be issued in 1953. 
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Future Car Quotas Left in Doubt 


(Continued from Page 1) 


their dealers’ stocks of new cars 
are shrinking. They emphatically 
denied that current sales are 
running below the production 
levels permitted by the govern- 
ment’s present material restric- 
tions. 

Although a few balked, some car 
makers’ representatives volunteered 
to submit sales and stock records 
to substantiate their claims. They 
urged that manufacturers of other 
consumer durable goods be re- 
quested to make similar reports. 

* + * 

PA, however, reportedly was 

cool to the whole idea of grant- 
ing material to industries on the 
basis of demand and supply of 
their products. NPA indicated that 
all types of consumer goods might 
be in tight supply next year. 

The only consolation that auto 
makers could get was that under 
CMP they will be given addi- 
tional allotments of materials for 
any military and special-project 
orders on their books. Otherwise, 


allotments will be based on com- 
petitive positions as in the past. 
The government’s action in plac- 

ing the production of cars and 

other durable goods under CMP 

came as no surprise to the auto 

makers. It had long been rumored. 

a * * 


T THEIR meeting with NPA 
officials here last week, the in- 





Studebaker of Canada 


Slashes Output 45% 


HAMILTON, Ont.—Stude- 
baker of Canada will cut pro- 
duction 45 percent for the rest 
of the year because of the “seri- 
ous industrywide sales slowup” 
due to credit restrictions, Gen- 
eral Manager D. C. Gaskin 
announced here 

The company will confer with 
officials of Local 525 of the 
UAW-CIO to decide how many 
men will be laid off. Gaskin said 
the output cut will help relieve 
inventory pressure on dealers. 
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LONG ISLAND CITY 1 
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ANOTHER DEALER USING 
AMERICA’S FINEST FOLLOW-UP PLAN 


KLINE CHEVROLET SALES CORP. 
NORFOLK, 


CUSTOMER CONTROL, INC. 







VIRGINIA 





NEW YORK 
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dustry’s representatives considered 
the following subjects for discus- 
sion more pertinent: 

1. Allowable levels of produc- 
tion of automatic transmissions 
under CMP in the fourth quarter. 

2. The auto industry’s position 
in relation to increasing machine 
tool production. 

3. The impact of NPA and de- 
fense orders on the passenger car 
industry. 

4. The possibility of substitut- 
ing aluminum for copper in auto- 
mobile radiators. 

An auto industry spokesman also 
recommended that plants be per- 
mitted to procure premium-priced 
conversion steel without CMP al- 
lotments, while placing regular al- 
lotment orders with regular mills. 

He said one order could be can- 
celled upon the acceptance of the 
other and that the CMP allotment 
restrictions would still be observed. 

* x oe 


“TTNLESS we have this assur- 

ance,” said one of the indus- 
try’s representatives, “fourth-quar- 
ter production will not meet 
schedules.” 

The allotment of materials under 
CMP is supposed to be a cashier's 
check for the production of the 
units called for in the allotment, 
but there is a great deal of appre- 
hension in the auto industry that 
administration of CMP will run 
into some difficult snags. 


NPA held to its position that 
placement of duplicate orders is a 
violation of CMP rules. 

Auto makers were told they 
could place orders for conversion 
steel, which is more readily avail- 
able than steel at regular mill 
prices, but that the procurement 

(Continued on Page 69, Col. 1) 
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Old Timers Plan Detroit Banquet— 


As a salute to Detroit's 250th birthday, the Automobile Old Timers, which tradition- 
ally stages its annual banquets in New York will this year celebrate with a dinner at 
the Book-Cadillac hotel. The event, scheduled for Oct. 4, is being planned by the 
committee shown here. Henry T. Ewald is chairman. Left to right: Fay M. Thomas, vice- 
president and general manager, Book-Cadillac; Arthur Winter, Evans-Winter-Hebb, 
Inc.; George W. Stark, the Detroit News; William H. McGaughey, Automobile Manu- 
facturers Assn.; Paul T. Graves, Detroit Auto Dealers Assn.; Henry T. Ewald, Campbell- 
Ewald Co.; Frederick H. Elliott, Automobile Old Timers, Inc.; Harvey Campbell, Detroit 
board of commerce; Christy Borth, Automobile Manufacturers Assn.; Frank R. Upton, 
United Detroit Theaters Corp., and William J. Cronin, Automobile Manufacturers Assn. 


47 States Okay 
Overloading on 


Defense Hauls 


WASHINGTON. — Governors of 
47 states have agreed to permit 
oversize and overweight trucks on 
their highways when the shipment 
is essential to defense, it was an- 
nounced here by the Defense 
Transport Administration. 

DTA officials would not identify 
the holdout state, but they said the 
same state had refused to make a 
similar arrangement for military 
traffic at the request of the De- 
fense department. Military officials 
identified the states at New Jersey. 

DTA Administrator James K. 
Knudson said it was probable no 
extensive use of the overweight 
arrangement will be necessary, He 
said federal permits for movement 
of overloaded trucks would be held 
within strict limits. 

Permits for overweight shipments 
may be obtained from field offices 
of the Interstate Commerce Com- 
mission. If the shipment is found 
to be necessary and urgent, the 
ICC will so certify to the states 
involved. 

Knudson, a proponent of uniform 
state trucking regulations to expe- 
dite highway movements across 
country in the current emergency, 


said he was decidedly in favor of 


protecting highways from damage 
that might come from overloading. 





Sealed Power U ps 
Hawkins, Van Dam 


MUSKEGON, Mich. — Appoint- 


ment of Robert B. Hawkins to 
manager of the Detroit office of 





Wm. Van Dam 


R. B. Hawkins 




















Sealed Power Corp., Muskegon, was 


announced last week by R. A. 
Snyder, sales manager of the Orig- 
inal Equipment division. Hawkins 
replaces E. C, Beck, who has been 
assigned special duties at the Mus- 
kegon office. 

At the same time, Snyder an- 
nounced the assignment of William 
Van Dam to the Detroit sales engi- 
neering staff. Van Dam has been 
with the engineering department 
since 1938, with the exception of 
two years in the Navy. 


' 9 New Ammco Model 2000 
ae MCR E a 

| 3g Matches Lining Perfectly 
' yg to Arc of Drum! 





Pa. Turnpike Extended 


To East Pittsburgh 


HARRISBURG, Pa.—Another 
stretch of 10.9 miles was added 
to the Pennsylvania Turnpike 
last week, when a section was 
opened providing through traffic 
up to eastern Pittsburgh. The 
link will eliminate the heavy 
traffic through the Steel City’s 
eastern suburbs. 

In October, it is expected that 
the final section will be com- 
pleted. This will extend the 
Turnpike from the Ohio line to 
the Philadelphia area, circum- 
venting Pittsburgh. 
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Italian Auto Makers 


Cancel ’52 Car Show 


TURIN, Italy.—The council of 
the ANFIAA (Italian Automo- 
bile Manufacturers Assn.) has 
announced that there will be no 
auto show for 1952, but that the 
event will be held as usual in 
1953. 

The ANFIAA said that it 
planned to hold the auto show 
every other year after 1953. The 
show will be held in Turin as 
before. 








ONDENSED water accumulations in 

the lubricating systems of all cars 

are the cause of sludge and varnish 

formation, And you know best of all 
what sludge does to an engine! 


MAGNUS METAFFIN 


gets rid of water in the lube oil by 
dispersing condensation throughout 
the body of the oil where it is easily 
and dependably evaporated through 
the breather pipes before it can cause 
sludge. 

It isn’t hard to sell Metaffin to your 
customers, when they know what 
sludge is, and what Metaffin does. 
And there's a very tidy profit for you 
in selling Metaffin with every oil 
change. 


Ask for details on Metaffin Profits for 
the Service Shop, and for 
a copy of Bulletin #23. 


MAGNUS CHEMICAL COMPANY 
97 South Avenue, Garwood, N. J. 

In Canada— Magnus Chemicals, Ltd., Montreal. 
Service representatives in principal cities. 
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CLEANERS + EQUIPMENT + METHODS 


‘\NAME PLATES 

YOM scision CAST ... 
ELIMINATING ALL DIE COSTS 

Quontities as low os 100 may be 
ordered with original design for every 

job! Proof of design submitted for 
epprovol. Heavily plated. 
Write for details. 








eo... 24 I742 
PRECISION CASTene co 

29th & McKean Sts. 

Phila. 45, Pa., Dept. A 
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nust not exceed the CMP allot- 
ments. 

NPA said it would give further | 
tudy to the question of conversion 
steel. 

Auto makers were told bluntly 
hat they will not be allowed to 
arry over into another quarter 
rroduction not attained in an al- 
lowable period. 

Harold R. Boyer, DPA deputy 
administrator, urged the auto rep- 
resentatives to help relieve the 
critical shortage of machine tools 
by expediting production of tools 


and component parts. 
* * + 


vw 


(gfe said that aircraft pro- 
duction schedules will remain 
“purely academic” until high level 
machine tool production is attained. 

He said that auto makers could 
further ease the machine tool sit- 
uation by doing their own tooling 
up for new models, and by rebuild- 
ing their tools or sending them to 
special machine tool shops for re- 
building. 

Auto industry representatives | 
told NPA that they are ready to 
begin production of finished ma- | 
chine tools and to act as subcon- 
tractors for machine tool build- 
ers, as soon as the government | 
removes “the bottlenecks” pro- | 
vided by price controls and inade- | 
quate provisions for obtaining | 
working capital to expand the 
machine tool industry. 

“World War II experience,” NPA | 
was told, “showed that the automo- | 
bile industry has the basic facilities | 
and the technical know-how to con- | 
vert to machine tool production.” 

NPA said that a survey will be| 
made on the effects of the agency’s | 
material limitation orders on em-| 
ployment in the industry, and that | 
results of the survey would deter- | 
mine future orders. | 

: = « 
wea SAID it would encourage the | 
+‘ substitution of aluminum for | 
copper wherever possible because | 
of expected expansion of aluminum | 
production facilities and the con-| 
tinuing tight copper supply. 

Courtney Johnson, director of | 
NPA's vehicle division, presided at | 
the meeting. The following auto in- | 
dustry people were present: 

Edgar F. Kaiser and Richard 
McMahon, Kaiser-Frazer; Charles | 

E. Wilson and R. C. Mark, Gen- 
eral Motors; Del S. Harder and 

I. A. Duffy, Ford; L T. O’Brien, 

Cc. J. Snyder and George Mal- 
comson, Chrysler; R. R. Rausch, 

Willys-Overland; H. H. Huges 

and H. S. Vance, Studebaker; 
Stuart G. Baits, Hudson; LeRoy 
Spencer, Packard, and Richard T. 


First OPS Writs 
Hit 16 N. C. Lots 


RALEIGH, N. C. Accused of | 
failing to notify OPS of their price- 
ceiling guidebooks, 16 eastern Caro- 
lina used-car dealers were enjoined 
last week from further business} 
operations pending compliance with 
Supplementary Regulation 5. “Show | 
cause” hearings on the temporary | 
restraining orders were held Thurs- 
day before Federal District Judge 
Don Gilliam. | 

The injunctions were the first 
handed down in OPS’ nationwide | 
drive against violators of used-car | 
filing requirements. Further injunc- 
tions will be sought where lot oper- 
ators continue to withhold the 
guidebook information. Edward P. 
Morgan, assistant OPS enforcement 
chief, said in Washington. 

Morgan said 90 percent of the 
nation’s used-car dealers were now 
complying with SR 5 rules, con- 
trasted with a low of 30 percent 
previously, James F. Latham, Ra- 
leigh OPS district enforcement 
director, requested the federal court | 
injunctions in this area. 


| 
| 


Federal A ppoints 
Capital Outlet 


DETROIT.—Federal Washington, 
Inec., of 2320 Georgia Ave., Wash- 
ington, has been appointed distribu- 
tor of Federal trucks for Washing- 
ton and adjoining counties in 
Maryland and Virginia, known as 
the greater Washington area. 








Purdy Romney, 
Nash. 

Walter Reuther and Don Mont- 
gomery sat in on the meeting as 
observers for the UAW-CIO. 


* * x 


Truck Output Trimmed 


For Fourth Quarter 


WASHINGTON. — Truck makers 
were expected to come out of a 
meeting with NPA officials here 
last week with these production al- 
lotments for the fourth quarter: 
139,637 light trucks, 83,780 medium 
trucks and 32,583 heavy trucks for 
a total of 256,000 units, Additional 
materials will be alloted for mili- 
tary units. 

Such a production program would 
mean a bigger production cut for|of 275,000 civilian trucks as fol- 
light trucks in the final quarter| lows: 150,000 light trucks, 90,000 
of the year than for other truck! medium trucks and 35,000 heavy 
types. |trucks. Additional materials are 

In the third quarter of this year, | also being granted in this quarter 


and George 








Dodge Plaque— 

leo Klein (right), Dodge dealer ar 
Henry, Ill., was recently presented with the 
Dodge silver anniversary plaque by J. J. 
| Rotes, Dodge district manager. 
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Auto Quotas Left in Doubt 


Application of CMP to Fourth Quarter Fails 
To Clarify Production Outlook 


(Continued from Page 68) 





NPA is permitting the production |for military production. 


Ferguson 4 Chews 
New 30 Model, 
Engineering Lab 


DETROIT. — A new two and 
three-plow farm tractor, the Fer- 
guson 30, was announced last week 
by Harry Ferguson, Inc., at a spe- 
cial meeting for Ferguson distribu- 
tor personnel here. The company 
said that the new model would soon 
be available to all franchised Fer- 
guson dealers. 

The tractor features a newly de- 
signed valve-in-head engine, which 
is said to develop 20 percent more 
horsepower than the Ferguson 20. 
Despite the increase in engine 
power, however, there is no marked 
increase in the weight of the trac- 
tor, and the company said that it 
retains the economy and ease of 
operation of the previous model. 

Horace D’Angelo, executive vice- 
president, stressed the torque char- 
acteristics of the 30 as all important 
in judging its importance, and held 
that it is unexcelled by any tractor 
on the market today. 

Other improvements in the final 
drive, air-fuel system and lubrica- 
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|tion system were revealed by the 
company. 
| The distributors also participated 
jin the ceremonies marking the 
completion of a modern engineering 
laboratory at Ferguson Park, near 
Detroit. The keys of the completed 
building were turned over to D’An- 
gelo by Frederick Campbell, presi- 
dent of Campbell Construction Co. 
here. 

The new laboratory contains 48,- 
000 square feet of floor space, 

Sam SAMPSON 


Wagner Building 


New Fluid Plant 


ST. LOUIS.— Wagner Electric 
Corp. has purchased a 52-acre tract 
as a site for a new processing plant 
for the manufacture and packaging 
of Wagner Lockheed hydraulic 
brake fluid. 

The new building, to have ap- 
proximately 63,000 square feet of 
floor space, will be located in north- 
west St. Louis, not far from the 
company’s main factory. 

Ground has been broken for the 
plant and Wagner expects it to be 
in operation by the first of the 
year. 
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: age salary for a group of executives | 
Labor Relations Heads was $8,581, an increase of 4.8 per- | 


Average $8,581 Year cent over the $8,188 reported a year 
NEW YORK. — Average salaries | 48°. 

of personnel and industrial rela- . 

tions executives rose nearly 5 per- Dyal Joins Hudson Club 


cent between early 1950 and the : 
first part of this year, according to| ©. W. Dyal, Dade City, Fila., has| 4ar. $710. 
been awarded membership in the|NASH—'49 (600) 4-dr., $1,050*; 2-dr., 





Used-Car Auction Prices 


| 935*. '50 club coupe, $1,350, $1,400, °47 








on, $1,345°*; 2-dr., $1,325°; (98) 2-dr., 
$1,230*; (76) 2-dr.. $925 
PLYMOUTH—’51 Suburban, $1,800, $1,835 
conv., $1,840; Belvedere, $1.900, $1,995 
Cambridge 4-dr., $1,545. ‘50 Deluxe 4 
dr., $1,285. '49 Deluxe 2-dr., $1,000 
PONTIAC—'51 Chieftain (8) 2-dr., $1,700, 





‘(Continued from Page 62) $1,825*; 4-dr., $1,835. '50 Chieftain (8) 
4-dr., $1,635*; SL (8) 2-dr., $1,405. °49 
sedan, $800. ‘47 ‘%-ton panel, $350. °46 SL (8) 2-dr., $1,095, $1,195*; 4-dr., 

SD (8) club coupe, $570. $1,260*. 


| FRAZER—’'48 sedan, $605, $545. 


the American Management Assn. 
The survey showed that the aver- 


elraiata 


PRODUCTION 


oI 
GREY IRON 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


ESTABLISHED 


TIT Te Rey at hy 


FOUNDRY DIVISION 


MAIN OFFICE AND MANUFACTURING 
CHATTANOOGA 2, TENNESSEE 








‘ sparikins 


Write 


“Top 200 Club” of Hudson dealers. 


CASTINGS 





Model 9200 — $319.00 F.O.B. St. Louis 


. er 
Built” Means More service dollars pet custom 


descriptive information on 


enna 6 — = 
4 — Rs 


| $1,000*. 

| OLDSMOBILE—'51 (98) 4-dr., $2,550°, 
$2.435*, $2,260*. '50 (88) 2-dr., $1,505* 
48 (98) conv., $1,230*; (76) 4-dr., $825 
$860*, $895*. '47 (66) 4-dr., $715, $745* 
'46 (78) 2-dr., $630*%, $575 

PLYMOUTH—'51 Savoy, $1,845. °'50 De- 
luxe 4-dr., $1,140, $1.210. ‘48 SD 4-dr. 
$790. '47 SD 4-dr., $635 

PONTIAC—'51 Chieftain (8) Deluxe 4- 
dr., $2,060. '50 Chieftain (8) 4-dr., $1,- 
355. °49 SL (8) 2-dr., $1,160*, $1,200*. 
48 (8) club coupe, $930. °41 (6) 4-dr., 
$185. '40 (8) 4-dr., $280. 

STUDEBAKER—'51 Champion club coupe, 
$1,665*, "50 Champion conv., $1,285. '49 
Commander 4-dr., $985. ‘48 Champion 
RD 4-dr., $705*. 


HORSEHEADS, N. Y. 


(Horseheads Auto Auction. Sale every 

Friday. Prices are for sale of Aug. 3.) 
(Prices steady. Sold 79 units out of 98 
offerings.) 

BUICK—'50 Special sedan, $1,455* "49 
Super sedan, $1,350*%; RM sedan, $1,130. 
"48 RM sedan, $990*, $1,020*. '41 Super 
conv., $560; Special sedan, $310. 

CHEVROLET—'51 Bel-Air, $1,930, '50 SL 
Deluxe sedan, $1,350, $1,310; SL Special 
sedan, $1,280. '49 FL Deluxe sedan, $1,- 
120, $1,170. ‘48 station wagon, $975; 
FM club coupe, $1,045; FL aerosedan, 
$895. °47 FM club coupe, $805; SM se- 
dan, $710. ‘46 conv., $730. '41 MD club 
coupe, $200, $495. ’°40 SD sedan, $110. 

CHRYSLER—-'50 Windsor sedan, $1,520; 
NY sedan, $1,700, '48 Windsor (7-pass.) 
sedan, $710. 

DeSOTO~—-'49 conv., $1,110. '46 Custom se- 
dan, $885. '41 Custom sedan, $300. 

DODGE—'419 Coronet conv., $1,220; Way- 
farer sedan, $1,165. '46 Custom business 
coupe, $500. 

FORD.—'51 Custom (8) sedan, $1,680. '50 
Deluxe (6) sedan, $880, $1,055; Deluxe 
(8) sedan, $1,145*%. °49 Custom (8S) 
conv., $1,195; sedan, $1,000, $1,030, $1,- 

095; club coupe, $1,025. ‘48 Deluxe (8) 





Plant Maintenance Show 


Planned at Philadelphia 


PHILADELPHIA.—A plant main- 
tenance show will be held at Con- 
vention Hall here Jan, 14-17, 1952, 
it is announced by Clapp and Po- 
liak, Inc., New York. 

A plant maintenance conference 
will be held concurrently with the 
show, with L. C. Morrow, consult- 
ing editor, Factory Management 
and Maintenance, serving as chair- 
man. 


SERVICE MERCHANDISER 


Everything the name implies 


“NATKIN-BUILT” means every 
feature for best in appearance 
and rugged construction at low- 
est cost per- year -of- service. 
“NATKIN-BUILT” is your assur- 
ance that every step in the 
manufacture of every Service 
Equipment unit meets the most 
rigid standard we can set, 
before the Natkin identifica- 
tion is proudly affixed. 


SERVICE MERCHANDISER 
means more profit from pres- 
ent customers and more new 
customers every week because 
your “Natkin-Built” Service 
Merchandiser gives you 
DEPARTMENTALIZED activity 
and creates customer confi- 
dence. Every Natkin-Built Mer- 
chandiser acts as a silent, 
powerful, convincing salesman. 


| 
jae DSON—'50 Commodore (6) sedan, §$1,- N. PLAINFIELD, N. a5 





400. ‘48 Commodore (6) sedan, $955 (Lebanon Auto Auction, Sale every Wed 
| KAISER-—-'51 sedan, $1,480* 47 sedan, | nesday. Prices are for sale of Aug. 1.) 

| $555, $400 (Market steady, Sold 95 units out 

| MERCURY—'50 sedan, $1,480*. ‘42 sedan, | 126 offerings.) 

| $355. : “"* | BUICK—'51 RM sedan, $2,575*; Special 


i dia : Deluxe sedan, $2,100*%. ‘50 RM Riviera 
NASH—'51 Rambler conv., $1,460*. '46) 4dr. $1,850*. "49 Super sedan. $1,415", 


Ambassador club coupe, $620*. ‘41 (600) $1,395*, $1,360*, 2 at $1,310*, $1, 


sedan, $125. 48 Super sedan, $1,040. '46 Super sedan 


| 
| eatelaee "49 (98) sedan $1,385", $765, $740 
$1,445. '48 (78) sedan, $990; (9S) sedan, | CADILLAC—’50 (62) conv., $3,775*; 


$835. '47 (78) sedan, $600. °41 (78) se- dan, $3,240* "49 (60) Special sedan, 


dan, $390 $2,450*, $2,325*. 


PACKARD—’'50 sedan, $1,450*. CHEVROLET—'51 station wagon, $2,090; 


PLYMOUTH—'50 SD sedan, $1,400. ‘48 SD Bel-Air, $1,980*, $1,900; SL Special 


sedan, $860. '46 Deluxe sedan, $710. ‘42 dan, $1,590. ’50 Bel-Air, $1,780*, $1,670; 


5, 





SD sedan, $395. '41 SD sedan, $140 SL Deluxe sedan, $1,560*, $1,490°, 


PONTIAC—'49 SL (6) sedan, $1,305*. ‘47 350, $1,340, $1,320, 2 at $1,310. '49 SL 


(6) sedan, $760. ‘41 (6) sedan, $280 Deluxe club coupe, $1,230, $1,200; 
STUDEBAKER—’'48 Commander conv., dan, $1,220, $1,200, $1,190, $1,180, 2 
$870*. '47 Champion club coupe, $575 $1,160, $1,130, $1,100; conv., $1,200 

club coupe, $725. 


Tuesday at Littleton, Colo. Prices are for "48 NY club coupe, $975. 





sale of July 31.) DeSOTO—'51 conv., $2,400*. ‘50 conv., 
(Prices steady. Sold 216 units out of $1,775*. '47 (7-pass.) sedan, $750 

289 offerings.) DODGE—'51 Diplomat, $2,320*. ‘50 Coro- 

BUICK—’51 Super conv., $2,450*, $2,510*; net sedan, $1,555*; Meadowbrook sedan 
sedan, $2,400*; Special conv., $2,355"; $1,450. '49 Coronet sedan, $1,380*, 
sedan, $1,915. '50 Special sedan, $1,430. 335*, $1,300*, $1,280*, $1,200°, 
'49 RM sedan, $1,090*, $1,150*, $1,190*, | FORD—’51 conv., $2,025; Victoria, $1,925; 
$1,255*, $1,320*, $1,335*. "48 RM sedan, Deluxe (6) sedan, $1,550. °50 Custom 
$900*, $1,000*. ‘47 RM sedan, $795, (8) sedan, $1,300, $1,260. °49 Custom (8) 
$800. sedan, $1,020. ‘46 SD (8) sedan, $525. 


CADILLAC—’51 (62) sedan, $4,000*. ‘50 '41 SD (8) sedan, $280. 
(62) conv., $3,500*; sedan, $3,160*, $3,- | HUDSON—'51 Hornet sedan, $1,920*. 
195*, $3,335*, $3,340*; (61) sedan, $3,- | KAISER—'47 sedan, $600. 


| CHEVROLET—'51 Bel-Air, $1,950; ST. De- $1,490. '49 sedan, 2 at $1,100, $1,025 
luxe sedan, $1,640*, $1,705* ,-ton | NASH—’50 Rambler conv., $1,255. 
pickup, $1,390; ‘%-ton pickup, $1,245, (600) sedan, $960. '48 Ambassador club 
$1,250, $1,315. '50 Bel-Air, $1,575*, $1,- coupe, $850. "46 (600) sedan, 2 at $500. 


$1,345, $1,380, $1,430*, $1,470*; SL Spe- (98) sedan, $1,240°. 
cial sedan, $1,080, $1,195, $1,200, $1,250, | PACKARD—'46 (120) sedan, $420. 
$1265. "49 SL Deluxe sedan, $1,020, $1,- PLYMOUTH-—-'51 conv., $2,090, $1,950. 





SM sedan, $690, $710, $780, $840, $875. $1,300; SD sedan, $1,285, $1,250. 
‘47 FM sedan, $680, $810, $845 PONTIAC—-’50 Chieftain (8) Deluxe sedan 
CHRYSLER—'51 NY ‘sedan, $2,805*. ‘50| 2 at $1,700*. "49 (8) conv., $1,400*. 
| Windsor sedan, $1,750*. '49 Windsor se- SL (8) sedan, $965. '47 SL (8) sedan, 
dan, $1,230*, $1,275*. ‘48 NY _ sedan, | __ $720. 
$865*. '47 NY sedan, $655, $750°*. STUDEBAKER—'50 Commander _ sedan, 


DeSOTO—'50 conv., $1,660*; Deluxe sedan $1,210. 


1b 


CHRYSLER—’51 Windsor Deluxe sedan 
DENVER $2,300*. ‘50 Windsor sedan, $1,616*, $1 
(Denver Auto Auction, Inc. Sale every 610*. '49 Windsor sedan, $1,435*, $1,400* 


050,* $3,125*. °49 (62) sedan, $2,065*, | LINCOLN—’49 Cosmopolitan sedan, $1,150 
$2,220*. "48 (60) Special sedan, $1,820*. | MERCURY—'51 sedan, $1,900. ‘50 sedan, 


640*; FL Deluxe sedan, $1,300, $1,305, | OLDSMOBILE—’'50 (88) conv., $1,800*, '49 


060, $1,100, $1,120, $1,125, $1,155. ‘48 SD sedan, $1,280, $1,350. °49 conv., 








$1,435*, $1,595*. "49 Custom sedan, §1,- a 
270°. $1,320°. | 

DODGE—'50 Diplomat, $1,715*; Coronet 
sedan, $1,295*, $1,550*. °49 Coronet se- | 
dan, $1,200*, $1,290*. '46 sedan, $555* 
$740°. 

FORD—'51 Victoria, $2,120*, $2.205*; | 
Custom (8) sedan, $1,825*; conv., $1,800; 
Custom (6) sedan, $1,690. °50 Custom | 
(8) sedan, $1,010, $1,215, $1,230*, $1,335 
$1.350, $1.380*°. "49 Custom (8) sedan 
$850, $1,005*. $1,015*. ‘48 (8) sedan 
$795, $805, $815, $825, $840. ‘47 (8) 
sedan, $535, $675. °46 (8) sedan, $460 
$655. 

FRAZER—'47 sedan, $435 

HUDSON—’51 Commodore (8) sedan, $1,- | 
965°; Super (6) sedan, $1,525*. '50 Super 
(8) sedan, $1,375*. '49 Super (6) sedan 





J. W. MURTELL COMPANY 


Factories 
KANKAKEE, ILL. 


DETROIT, MICH. 
LYNDHURST, N. J. 












1 

Pioneers and T "s Largest 

$905. $910. "48 Commodore sedan, $850. oday farges 
KAISER—’51 Henry J sedan, 2 at $975 


LINCOLN—’'51 sedan, $2,395°, kee Producers of 


AUTO 
SOUND 
DEADENERS 


Also Underbody Coatings and 
Rustproofing Products for 
the Automotive Industry. 


‘49 Cosmopolitan sedan, $1,210*, §$1,- 

265°, $1,280°. 

| MERCURY—'51 sedan, $1,955*%, $2,300*; 
conv., $2,290*; Monterey, $2,155*. ‘49 
sedan, $1,185, $1,210, $1,295, $1,300, $1,- 
305*. ‘47 sedan, $775. °'41 sedan, $370 

NASH—’50 (600) sedan, $1,105. °47 (600) 
sedan, $720 | 

OLDSMOBILE—'51 (98) sedan, $2,135*, 
$2,475*. '50 (98) sedan, $1,615*, $1,630", 
$1,740*, $1,800*, $1,805*, $1,810*. °49 
(88) sedan, $1,225*, $1,300*, $1,315*, 
$1,390*, $1,510*° °47 (76) sedan, $730", 
$745*. $765*. 

PACKARD —’51 sedan, $2,210*. '48 sedan 
$965*. '46 sedan, $595. 

PLYMOUTH—'51 Savoy, $1,920, $2,050; 
Suburban, 2 at $1,850; Cranbrook sedan. 
$1,675. '50 SD sedan, $1,205, $1,430. '49 
Suburban, $1,300; SD _ sedan, $965, 
$1,105. ‘46 sedan, $560. 

PONTIAC—'51 Chieftain (8) sedan, §$2.- 
235°; conv., $2,045*, $2,110°, $2,170°; 
Chieftain (6) sedan, $2,010. '50 Chieftain 
(8) sedan, $1,160, $1,200, $1,575*. ‘49 SL 
(6) sedan, $1,150, $1,225*, $1,245 


Have served car, truck and 
body plants for 25 years 











= 
ATKIN &r CO. 


SY ENGINEERS + MANUFACTURERS 


1601 S. HANLEY RD. + ST. LOUIS 17, MO. 


complete line 





through our Research Lab- 
oratories, Consulting, Engi- 
neering and manufacturing 
Facilities—Now expanded 
to give faster and better 
service. 


AMARILLO, TEX. 


‘Amarillo Auto Auction. Sale every Fri. | 
day. Prices are for sale of Aug. 3.) 
(Prices steady to firmer. Sold 218 
units out of 312 offerings.) | 
BUICK—’'51 Special 4-dr., $1,905; Super 
Riviera coupe, $2,310*, $2,410*, $2,485* 
‘50 Special 4-dr., $1,285, $1,490*, §$1,- 
550*, $1,555", $1,575*, $1,600*%; Super 
Riviera coupe, $1,595, $1,785*; 2-dr., 
$1,410. '49 RM 2-dr., $1,195, $1,250. '48 
Super 2-dr., $915, $925. '47 Special 
2-dr., $760 
CHEVROLET—’'51 SL Deluxe 4-dr., §$1,- 
700*, $1,750*, $1,790*; 2-dr., $1,610. '50 
FL Deluxe 2-dr., $1,160, $1,210, $1,370; 
SL Deluxe Bel-Air, $1,635*; club coupe, 
$1,200. '49 FL Deluxe 2-dr., $1,055, $1,- 


* 
100, $1,105, $1,130, $1,200; SL Special Fe aaaeeye: CAST 


4-dr., $1,010, $1,035; club coupe, $1,020. 


‘48 FM 2-dr., $685, $830, $850, $875, 

$905. '47 SM 2-dr.. $625, $645, $730. NAME PLATES 

$735 

CHRYSLER —'51 Windsor 4-dr., $2,355". 
‘50 Windsor 4-dr $1,610; Royal 2-dr., 
$1.575*. ‘48 NY 4-dr., $800, $870; Wind 
sor 4-dr $885, $1,000* 

DeSOTO..‘'51 Custom club coupe, $2,055; | 
Deluxe 4-dr $1,985. ‘50 Custom 4-dr., | 
$1,495; club coupe, $1,445. '49 Custom | 
club coupe, $1,375 

DODGE-'51 Wayfarer 2-dr., $1,565. ‘50 
Meadowbrook 4-dr., $1,155; Coronet club 
coupe, $1,355", $1,380*. °49 Coronet 4- 
dr., $1,150. | 

FORD—'51 Custom (8) club coupe, $1,725; 
2-dr., $1,690, $1,675; conv., $1,925; Cus- 














DEALERS: 


tom (6) 2-dr., $1,300, $1,395. $1,435. '50 The Modern Service Identification 


Deluxe (8) club coupe, $1,080; Custom as 
(8) 4-dr., $1,100; 2-dr., $1,200, '$1,230. Emblem—Plus Advertising Value. 
HUDSON—'49 Super (6) 4-dr., $925. 
MERCURY—’51 2-dr., $2,240*, $2,250*; Write TODAY for beautiful full-size 
club coupe, $1,930, $1,935; 4-dr., $1,905, FREE SAMPLE... Yours to keep and 
$1,955. °49 2-dr., $1,025, $1,145; conv., compare! 


@®@ NO OBLIGATION ® 


$1,125; club coupe, $910. 
NASH—’51 Rambler conv., $1,320. ‘50 4- 
dr., $1,120 


OLDSMOBILE-—’'51 (88) 4-dr., $1,935. '50 Stemac ee 2409 15TH St 


(98) 4-dr., $1,605*, $1,710*, $1,800*; Der ae ee 


a 


(88) 2-dr., $1,610. '49 (88) station wag- 
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S. C. Sales Tax Upheld special Federal tribunal declared 
COLUMBIA, S. C.—A suit attack- | that “no substantial federal question 
ig the validity of South Carolina’s | iS Presented by the case, but, on the | 
now 3 percent sales tax and a pro- | Contrary, the validity of the — 
jocted $75,000,000 school building | tax, which is the only federal ques- | 
bond issue was dismissed by a special | tion raised, has been so clearly de- | 
tliree judge federal court Constitu-|cided ‘in previous cases) as to| 
tionality had previously been upheld | leave no substantial question of its | 

by the state supreme court. The | legality.” 





Chrysler Finds 
Over 4 Million 
Pounds of Scrap 


DETROIT. — Three million more 
|}pounds of scrap metal have been 
| recovered in the last two weeks in 
|Chrysler’s new scrap drive, H. L. 
|Weckler, vice-president and gen- 
| eral manager, reports. 

| “During the first month of our 
new drive,” Weckler said, “we 
|found 1,200,000 pounds of extra 
|scrap metal, and during the last 
|two weeks, 3,050,000 pounds more, 
a total so far of 4,250,000 pounds.” 


The drive is in addition to Chrys- 
ler’s regular scrapping procedures 
which yield about 35,000 tons of 
scrap iron and steel every month. 
It was undertaken to help ease the 
present critical steel situation. 

“Our program is to re-examine 
all tools and dies which we have 
stored for service work to see if we 
cannot find ways to get along with 
fewer of them,” Weckler said. “We | 
are doing this in our own plants 
and in plants of suppliers who 
maintain service tools and dies 
for us.” | 


An analysis showed that the corp-| 
oration could elimate many tools 
and dies stored in Chrysler plants | 
or vendors’ plants by discarding | 
those for early model parts no| 
longer in demand. 


So far during the drive Chrysler | 
has recovered 2,155,0000 pounds in 
its own plants and another 2,095,000 
in vendors’ plants. The program is | 
|a continuing operation and calls 
|for reviewing tools and dies for| 
jabout 2,500 service parts every) 
| month. | 









“NATIONAL” DOES IT AGAIN 


Now! A Disappearing Tube-- 
Concealed Overhead Unit 
to Get Rid of Gas Fumes 


What you have been waiting for — the final, successful solution to your garage 
ventilating problem — all available in a packaged kit, including motor and 
blower, ready to install. 


@ Handsome—Blends Into Architecture 
@ Makes More Head Room 
@ Tubes Concealed When Not in Use 







Standard Kit—2 inlets serving 
any two of 4 cars in a row. 


284" 


F.0.B. Decatur. Additional car 
inlets $64.55 each 





National also makes complete pacakeged kits for underfloor installations starting a! 
$351.50. Flexible metal hose, motor and blower units, rustproof cast aluminum floor 
assemblies and accessories are also available. Write for complete catalog. 


Architects and Builders please refer to Sweet's Catalog. 


THE NATIONAL SYSTEM OF GARAGE VENTILATION 


World's Largest Manufacturer of Exclusive Garage Ventilating Equipment 
DEPT. 2T, 318-330 N. CHURCH ST., DECATUR, ILLINOIS 


Prices 


(Continued from Page 2) 
has not been consistent in the 
—| eight months of auto price con- 
trols. 
The December rollback cancelled 
first-round increases of the Big 



















ees nounced by Nash. All new-car 

Ratio — 4 to 1 builders shared in the 3% percent | 

in 1951 - industrywide boost in March. Sub- | 

Compression sequently, Chrysler division was ac- | 

Ratio— 8 to 1 corded increases on its new V-8| 
ot | models only. 





Ss Ook He j 
Typical dirt-carbon-gum condition of engines relying on 
crankcase oil to lubricate the upper heat-friction area 


OPS spokesmen declined com- 
|ment last week on a report that the 
agency had deferred auto price 
rises this past summer because a 
|formula was being sought that/| 
| would deny GM any relief. The re- | 
port said OPS feared public reac- | 
|tion in the event GM was given a| 
price boost, because of the corpora- 
| tion’s profits level. 






























With speed and power increased — weight and 
tolerance decreased, a high heat concentration oc- 
curs in the upper cylinder area of today’s engines. 
Crankcase lubrication breaks down in this parched 
heat-friction-wear zone. where normal channels of 
lubrication become blocked by products of com- 
bustion and engine wear. Ampco is the effective 
Auxiliary Lubrication System for this condition with 
permanent preventive benefits. Ampco Vapor Lubri- ; 
cator introduces a metered spray of finely dispersed, | Meanwhile, OPS warned all man- | 
properly compounded lubricant on the intake stroke. |ufacturers that they must. still | 
without dilution by the fuel and for even distribution abide by price regulations in effect 
to all cylinders. Every valve motion, each piston before the new controls law took 
ae, Gt cotione oie ane a cae effect Aug. 1. Such ukases as CPR 
performance through effective valve and ring seal- | 30 and 22, affecting OW trucks and | 

| parts, still are binding as to pro-| 


ing under all operating conditions. a , 
ie | cedures and methods, officials said. | 


More Difficult 
MCHC 
Modern Engines 
than Engines of 
25 Years Ago. 


g Write for photo of this same 
f engine After Installation of 
Ampco along with facts about 
Engineered Auxiliary  Lubri- 
cation. 


° ' 
Prix D'Honneur 
|Nash Ambassador Wins Show 
At Casablanca 





A CONSTANT OIL SOURCE 





*Quoted trom Patents Pending FOR THE HOTTEST. DRIEST. CASABLANCA, N. Africa — The 
Authoritative BUSIEST. PART \GINE : ‘i | 
ieaetes ae Nash Ambassador won the “Tro- 


Engi 
=o © |phee Curvoisier” for beauty and| 


|styling at the “Consours d’Ele- | 
|gance of Sun Beach at Casablanca. | 





|Weckerle, wife of the Casablanca | 
| Nash distributor. 
Mrs. Weckerle swept the field by | 
also winning the “Grand Prix} 
d’Honneur” of all categories with | 
her Nash-Healey. 


“There (1a Werman Gody desigued for 
Spectfie Needs! 


qanoriTeE Bate, 
Beicous OD MUTS Za BASTRIES 





Anco Offers to Replace 


Flood-Damaged Stocks 


GARY, Ind.—F ull replacements 
| for all merchandise injured or 
| damaged in the Kansas-Missouri 
flood have been offered to the 
distributors of Anco products by 
| Anderson Co. here. 

All distributors have been ad- 
vised by the company to submit 
a list of merchandise that was 
injured by the flood. The stocks 
| will be replaced by the company 
without charge. The flood policy 


Trim, modern, with “room to spare interior.” Used wherever shorter 
wheelbase and larger capacity is paramount. Herman builds many | 
special interiors for these bodies—bookmobiles, display rooms, hatchery 


bodies, lunchwagons, etc. WRITE, WIRE, OR PHONE COLLECT 


HERMAN BODY COMPANY, 4400 CLAYTON, ST. LOUIS 10, MO. 


pany since the Pueblo 
flood 30 years ago, the company 











om a 


|a sequel to the announcement of a 
|one-cent increase at the wholesale 


Gas Price War 
| level and the removal of a two-cent 


‘Ends in Mass. ib a f 
|“competitive allowance. 


zg 
SPRINGFIELD, Mass. Retail! The station-owners greeted the 
prices on gasoline jumped three| war's end with relief, one warning 
|cents a gallon at most stations in |that “if the dealers are smart there 
| the Springfield area last week, sig-|won’t be any more competition at 
nalling the beginning of the end/|their expense.” The new ceiling 


of the nearly two-year-long price | prices were 24.9 cents for regular 
war. The retail increase came as| gasoline and 26.9 for high tests. 








Three and a second-round boost an-| - 


———| It was entered by Mrs. Joseph |- 


has been carried on by the com- | 
(Colo.) | 


said. | 






Cth 


EVENTS LOSSES IN 
MAN -POWER and EFFICIENCY 


Banish the ever-present threat of slowdowns and 


by carbon-monoxide, your 
reduced efficiency ene of profit! Prevent lost 


ick-leave 
and lost profits in sick 
Sor modbendes and service men. 
CAR-MON flexible tubes and under- 
floor ducts serve any number of car: 


layout. Removes O 
oxide fumes safely ond economically. 
broc 


i 


© No tubes Jo trip : 
@ No cumbersome / 


hoses ‘to lift 43 











Oma 
O. 4552 Broadway, Chicago 49, 









Convert HYDRAULIC HOIS 


Moke the pick-up trucks you sell serve many 
more uses and earn extra profits at the same 
time with the Converto picUPac. Quick instal- 
lation on any pick-up truck. Makes the con- 
verted vehicle stand up under the toughest of 
fast dumping jobs. Comes equipped with either 
manually operated or electrically driven, cab 
controlled Blackhawk Pump. 


Find out about the picUPac's hundreds of ap- 
plications. Ask your distributor for complete 


information! MANUFACTURING CO. 





CAMBRIDGE CITY, INDIANA 





DAN Aho ~ 







“GOA ARO ORES ORIIE KIRN I 0 nici 
- DAY- NIT EAD *": Co 
S A te F ins, °° < ; 
Hy le ety ee a 
SCOTCHLITE eee 


PT Po Oey tn 


Marck Motor) 


% © Brightly’ readable NITE and DAY 
15 Distinctive Designs — Many: Colors 
* é Used by Dealers in Alt States. es : 
«aah Naatelted: on Bumper! or Rear Deck 


fo TOTO nity 





Rear Deck Plates 
rem e ley 


eae 


ie 


Minneapolis 4, Minn. 


lee ees ee ty 














First-Half Car Registrations Dip to 2,808,586 





AUTOMOTIVE NEWS, AUGUST 13, 1951_ 


Big Three Share of Sales Rises 


(Continued from Page 1) 


first three months of the year, it 
looked as though a new first- 
half record would be a cinch. 
New-car sales in the first quar- 
ter hit 1,416,162 for a new record 
for that period. 


The promise of the first quarter | 


was not borne out in the second 
three months of the year, however, 
and sales in that period totaled | 
1,392,424, against the previous year’s 
mark of ay 543,500. | 

* 


HILE there was no “running | 

to form” for the monthly new- 

car sales totals, there was a more 

familiar pattern for sales by makes. 

Chevrolet continued the pace-set- 

ting role it has occupied for many 

years by finishing on top in both 

new-car and new-truck sales dur- 
ing the first half. 

Ford wound up second in both 
categories, while Plymouth re- 
turned to third in new-car sales 
and Dodge regained third place 
in new-truck registrations. 


Buick was fourth and Pontiac | 
fifth to round out the top five in| 


new-car sales for the period. GMC 
edged International for fourth place | 
in the new-truck sales derby. 

Lined up from sixth to tenth in 
new-car sales were: Dodge, Olds- 
mobile, Mercury, Studebaker and 
Chrysler. Occupying the same spots 
in the truck contest were: Stude- 
baker, Willys, White, Mack and 
Diamond T. 

. + 7 


‘t race had some changes from 
the comparable period of last 
year, chiefly because the 100-day 
strike against the Chrysler Corp. 
in the first half of 1950 threw the 
comparison period into confusion. 

Plymouth, for instance, was 
sixth at the halfway point in 
1950, compared with its usual 
third-place, to which it returned 
this year. 

Dodge was ninth a year ago, but 
got back to sixth this year. Chrys- 
ler moved up from 12th to 10th, 


Truck Leasers 
Fight Restrictions 
In Senate Bill 


CHICAGO.—Senate bill 1889, in- 
troduced by Sen. Johnson of Colo- 
rado, was the target last week of 
the National Truck Leasing Sys- 
tem, which described the measure 
as “railroad-sponsored.” 

Members of the _ organization 


were told that the bill is directed | 


toward “more stringent regulation 
of motor transportation and would 


completely rewrite the Transporta- | 


tion Act of 1940.” 

Attention was called to two items 
in the bill—one of which states that 
“the term ‘private carrier of prop- 
erty by motor.vehicle’ is defined as 
‘any person not included in the 
term common carrier.’” 

The second point of the bill at- 
tacked by NTLS proposes that a 5 
percent tax be charged on trans- 
portation by motor vehicles while 
rail transportation remains at 3 
percent. In addition, such tax would | 
be applicable to goods hauled inter- 
state by private carriers, passed on 
what would be the “fair charge for | 
such transportation.” 

Such legislation, the NTLS point- 
ed out, would adversely affect the 
entire trucking mngustey. 


75th for Ket 


Dayton to Fete Kettering 


On Anniversary 
DAYTON, O.—The city of Day- 
ton will honor Charles F. Kettering, 
Aug. 20, on his 75th birthday. 





Industrial lead- 
ers and the cham- 
ber of commerce 
plan a four-day 
exhibition of Ket- 
tering’s numerous 


vented the auto- 


in Dayton as an 
engineer develop- 





©, F. Kettering 
ing’ cash registers. 
Kettering retired several 


years 
ago as a General Motors vice- 


president. 


inventions and 
developments. 
Kettering in- | 


mobile self-start- | 
er while working | 


while DeSoto rebounded from 15th 
| to 12th. 

| The return of the Chrysler Corp. | 
divisions to fulltime selling this 
|/year caused a realignment which | 


‘brought about the following! 
changes 
* * * 
UICK dropped from third to) 
fourth; Pontiac went from 


|fourth to fifth; Oldsmobile moved | 


| back from fifth to seventh; Mer- 
cury retreated from seventh to 
leighth; Studebaker moved from 
| eighth to ninth; Nash dropped back 
| from 10th to 11th; Hudson slipped 
from 11th to 13th; Cadillac slid from 
13th to 14th; Packard went from 
14th to 15th; Lincoln slipped from 
17th to 19th, and Frazer dropped 
from 19th to 23rd (there were no 
Frazers registered in the first half | 
| this year). 


over their performance in the first | 


| six months of 1950 when they made 


89.51 percent of all new-truck sales. | 


i “PERCENTAGE of market,” 


six of the 21 truck entries fell} 


below their 1950 first-half penetra- 
tions, while 13 recorded gains and 


two-—-Federal and Crosley—stayed | 


} even. 

Those with losses and ‘the 
amounts were: Ford, 3.67 percent- 
age points; Studebaker, 1.45; 

| Chevrolet, 1.15; Pontiac, .10; In- 
ternational, .03, and Diamond 
T, .03. 


3.33 percentage points; GMC, 1.79; 
Willys, .46; White, .33; Mack, .22; 
Reo, .09; Brockway, .07; Divco, .06; 
Autocar, .04; Peterbilt, .03; Ken-| 
worth, .02; FWD, .02, and Sterling, 
.01. 





Holding the same positions this 
year that they held last year 
| were: Chevrolet and Ford in first 
and second; Kaiser, 16th; Willys, 

18; Crosley, 20th; Austin, 21st, and 
Anglia-Prefect, 22nd. | 

Henry J, which wasn’t around | 
during the first half of last year, 
moved in to take over 17th place} 
jin the list for the first six months | 
|of this year. 

Of the 22 makes listed in regis- 
tration statistics, 14 suffered a de- 
cline in their market percentage 
for the first half, while eight | 
claimed gains and one—Crosley— | 
remained even. 
* * * | 

HE makes which registered gains | 

over the first half of last year 

in the vital “share of the market” | 
department were: Plymouth, 5.20 
percentage points; Dodge, yd 
Chrysler, 1.42; Henry J, 1.10; 

Soto, .85; Cadillac, .47; Kaiser, 23, | 
and Anglia-Prefect, .03. 

Losers and their losses were: 
Ford, 2.97 percentage points; | 
Chevrolet, 2.06; Studebaker, 1.42; 
Buick, .99; Mercury, .97; Pontiac, 
-83; Oldsmobile, .78; Nash, .78; 
Hudson, .52; Frazer, .28; Lincoln, 
-08; Austin, .04; Packard, .02, and 
Willys, .02. 

Crosley garnered .11 percent of 
the market in the first half of both 
| 1950 and 1961. | 


BY COMPANY ‘groune, Ford and | 
GM both lost ground from last | 
and K-F 





year, while Chrysler 
scored gains. GM’s 
percentage points, while Ford’s was 
4.02. Chrysler’s gain was 9.17 per- 
centage points and K-F’s, 1.05. 

In the new-truck field, there 
were very few changes in the or- 
der of finish. Chevrolet and Ford 
were one-two, just like last year 
in the first half. 

Dodge regained third place this 
|year, while International, which 
was third in the first half of ’50, 
| slipped back to fifth this year. 
|Dodge was fifth at the midway | 
|mark last year. 

GMC was steady in fourth place, 
|while the finishers from sixth 
through 14th lined up just as they 
did in 1950's first six months. 

* . + 

7s list jumped around a bit 

after that. Changes included: 
Federal up from 16th to 15th; Pon- 
tiac down from 15th to 16th; FWD 
| up from 20th to 18th; Crosley, down 
from 18th to 19th, and Sterling} 
down from 19th to 20th. 

Kenworth stayed even with the 
preceding year in 17th place, while 
Peterbilt, not included in the indi- 
vidual makes breakdown last year, | 
wound up 21st this year. | 

The top five in new-truck sales 
—Chevrolet, Ford, Dodge, GMC 
and International—accounted for 
89.78 percent of all registrations 
in the first half. 

This was a slight 








improvement 





109 Cars Bootlegged 


During Month in N. C. 


RALEIGH.—During June, 109 

new cars were sold by non-fran- 
chised dealers in the state, ac- 
cording to the North Carolina 
| Automobile Dealers Assn. 
The report showed that the 
list included 45 Fords, 25 Chevro- 
lets, seven Buicks, seven Plym- 
| ouths, five Mercurys, five Olds- 
mobiles, four Pontiacs, three 
Studebakers, three Henry J’s, 
two Cadillacs, and one each of 
Nash, Hudson and Chrysler. 


| that 


loss was 4.19) 


New-truck sales by months in the 
| first half of this year were: 


January 88,058 
February 78,581 
March 86,287 
April 7 84,926 
May 90,627 
June 87,461 


Gains were marked up by: Dodge, | 
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For ’51-’50 
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U. C. Dealers in Detroit Expect Sales Rise 


When Easing ‘Sinks In’ 


By Bob Gordon 
Associate Editor 

IGHTEEN-MONTH credit terms | 

have helped used-car sales in| 
Detroit some, but not much, since | 
they became effective Aug. 1, a| 
check of the Motor City’s used-car | 
merchants reveals. 

Most of the dealers expect the 
| market to perk up for the rest of 


| 
| 
| 


| this month and for at least the | 


first half of September. This fac- 
tion claims that it takes the pub- 
lic a week or so to grasp the idea 
credit terms have been 
relaxed. 

They reason that as soon as the 
knowledge sinks in, business will 
improve. Their chief concern is 
that prices will start to rise when 
sales do, and that the market’s life 


will be shortened accordingly. 
* * * 


Ave., Detroit’s famous used- 
car center, reveals little outward 
change, but the seasoned shopper 
|can discern at least two differences. 
| The first is the reduction in the 
number of cars on the hundreds 
of used-car lots lining the street, 
and the second is the decrease in 
| the number of “out - of - town 
buyer” signs. 

There are still plenty of the 
“high-dollar” signs along the street, 
| but many of them look like last| 
year's emblems. The paint is faded 
/and sometimes almost invisible, and 
the feeling is that the “out-of-town 
buyer” is probably back home. 

* * . 
([HRREsS good reason for his ab- 
sence. Detroit used-car mer- 
chants contend that local prices 
are too high, too close to those 
paid for similar automobiles in far- 
away places. 

But, then, it’s all in the way you | 
look at it. 

After a recent trip east, P. W. 
Hall, Riverside (Calif.) DeSoto 
dealer, complained that used-car 
prices in Southern California “are 
too low.” 

In his travels, he called on sev- 

eral dealers in the East and Mid- 
west and noted that their prices 





|for used units were about the same | 


as in Southern California, and “in 
some cases, we're lower.” 


* * * 

ppetRort dealers agree that 
prices are pretty much the 
same over most of the country. 


|The result for them has been a 
|decrease in the number of whole- 
sale sales to the “Texas buyer” and 
|the “California buyer.” 

One dealer related his experi- 
| enee with a San Francisco dealer, 
who had recently called on him 
expecting to buy late-model used 
cars for about $200 to $250 under 
the prevailing rates in the Golden 
Gate area. 


What he found. instead, was a 








ee 


Coast that it was unprofitable for 


A CASUAL swing along Livernois | 


| ears” 


group of cars priced so close to} 
what he was paying on the West | 


With Public 


him to ship them there 
| troit. 

Detroit used-car dealers’ 
|are leaner now for two reasons. 
|The dealers themselves have trim- 

med their inventories because of 
the uncertainty of business condi- 


tions for the past several months. 
+ * ” 


from De- 


to buy at wholesale from new- 


j|have plunged 
business, and all they will whole- 
sale are the pieces they can’t sell 
| themselves, used-car dealers claim. 

There isn’t the profit in retail 
used-car sales that there was a 
couple of years ago, the dealers 


point out, although sales volume 
hasn’t been too bad. 
| It goes in spurts, however. 


There were very few sales being 
made along Livernois in the two 
weeks before Congress passed the 
new version of the Defense Pro- 
duction Act. 
Rumors and 
months to pay 


expectations of 21) 
cut business to al- 
most nothing along the _ street. 
|Prospects even wanted to know if 
they bought under the then pre- 
| vailing 15-month limitation whether 
they would be able to renegotiate 
the loan for 21 months. 
* * * 

HERE is scarcely a make or 

model that can be counted upon 
definitely to bring a solid price a 
|month after the dealer buys _ it, 
most of the dealers admitted. 

Still in the secure class, however, 
is Cadillac. Here, however, the 
|dealers are faced with the problem 
of obtaining the cars at a price 
|which will enable them to make 
money on a deal. 

Talking with them, the idea 
comes across that “clean used 
are at the heart of the 





Oscars for Ford Filmsters— 


Gov. Dan Thornton of Colorado (center) pulled a fast one on Hollywood by awarding 
special Oscars to cast members and production staff of the Ford Motor Co. full-color 


film, “The American Cowboy.” 
Gunnison, Colo. Recipients were (left to 
manager; Rex Pollock, 
the lead in the picture. 
film was laid. 





New-Truck Sales by Makes 


Total Percent Total Percent Change in 
Sales Share of Sales Share of Share of 
Ist Half 1951 Ist Half 1950 Market 
1951 sales 1950 Sales (Pet. Pts.) 
CHEVROLET 181,931 35.26 185,844 36.41 —1.15 
FORD 128,065 24.82 145,440 28.49 —3.67 
DODGE 55,209 10.69 37,562 7.36 +-3.33 
GMC 51,724 10.02 41,991 8.23 +1.79 
INTERNATIONAL 46,363 8.99 46,030 9.02 — .03 
STUDEBAKER 15,540 3.01 22,764 4.46 — 1.45 
WILLYS 12,561 2.43 10,063 1.97 + 46 
WHITE 6,765 1,31 5,014 -98 + .33 
MACK 5,796 1.12 4,608 -90 + .22 
DIAMOND T 2,529 49 2,631 52 — .03 
DIVCO 2,107 41 1,805 35 + .06 
|| REO ..... 2,002 39 1,529 30 + .69 
|| BROCKWAY 1,326 26 987 19 + 07 
| AUTOCAR 1,161 23 973 19 + .04 
|| FEDERAL 624 12 603 12 
|| PONTIAC 387 .08 906 .18 — 10 
KENWORTH 367 07 263 05 + .02 
FWD 253 05 154 -03 + .02 
CROSLEY 244 05 230 05 
STERLING 188 -04 167 -03 + .01 
|| PETERBILT 164 03 + .03 
|| MISCELLANEOUS 669 .13 864 7 — 04 
‘| TOTAL 515,975 100.00 510,428 ~—-100.00 


Automotive News compilations trom R. L 


| 
stocks | 


by brew are also finding it harder | 


car dealers. More new-car dealers | 
into the used-car} 





(First Half) 
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problem, Wholesale prices are 
| such that the owners of good, 
| clean automobiles would rather 
| hang onto them than sell them. 
| The dealers are unable to go any 
|higher even for the best of mer- 
'chandize, because they know they 
will be stopped by credit limitations 
‘in trying to dispose of the cars. 

The result is something of a 
|stalemate. There is a shortage of 
'good, clean automobiles at _ the 
|“right” prices. Car owners think 
|their automobiles are worth more 
than dealers offer, while used-car 
|prospects can’t handle the sort of 
|price dealers would have to ask, if 
they were to give the sellers what 
|they want for their cars. 

* * * 
VEN with the virtual disappear- 
ance of “out-of-town” buyers 
and the reductions in dealers’ 
stocks, Livernois is still Livernois. 

There are still thousands of 
cars on hundreds of lots in a five 
or six-mile stretch. One lot has a 
| Tucker on display, another fea- 
| tures a Davis. 

There are signs and pennants, 
lights and whirling devices, prom- 
jises and pleas, and “buyers” hail- 
jing passing cars. It’s a street of 
|experts at appraising used-car val- 
jues as well as in selling automo- 
| biles. 


Coveted Sate 
Hear ‘W’ Story 


CLEVELAND. — More than 300 
|dealers, salesmen and other em- 
|ployes attended the fifth annual 
banquet of the Cleveland Used Car 
|Dealers’ Assn. dinner here and 
heard the national association's re- 
|port on combatting Regulation W. 

Speaker was Louis Geller, Akron, 
director of the NUCDA. He out- 
lined the group’s battle in Wash- 
jington that helped to extend the 
15-month period to 18. Max Fried- 
|}man, State Auto Sales, president of 
'the Cleveland group, said all mem- 
bers of the local group now belong 
to the national association. 











The picture had its premiere showing recently at 


right) Jack Murphy, Denver district sales 


feature player; leo Beebe, writer and director of the film; 
Thornton; Tony Bifano and Ray Beeler, cast members, and Gus Roberson, who played 
Roberson is the owner of the Circle-L ranch, where the 
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New-Car Sales Stimulated Only Slightly . . . 
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Eased °W’ Spurs U. C. Volume 


(Continued from Page 1) 


or more. 


* * 


* 
HE high freight rates Western 
dealers must pay were cited as' Houston. Dealers there said they 





Want a short cut to bigger pay checks? 
Then take 30 days or less at the famous 
“Bear’’ School in Rock Island to be- 
come a specialist in Wheel Alining, Bal- 
ancing, Frame Straightening, Safety 
Inspection and Correction! As a ‘‘Bear”’ 
graduate, you know how to make your 
“Bear’’ Equipment pay off bigger divi- 
dends at the cash register and that 
means more money in your pocket. 


LEARN BY DOING! 


It’s easy to learn at “Bear’’! You get 
plenty of practical shop training in big, 
clean shops complete with the latest 
up-to-date equipment and you learn the 
necessary theory in informal classroom 
sessions and student discussion periods. 

And the cost is only a few dollars a 
week. “‘Bear’’ arranges for everything 
including rooms and meals near the 
school. 


FREE booklet gives you all the details. 
This is YOUR opportunity ... don't 
miss it. Write today. Bear Mfg. Co., Dept. 
A-14, Rock Island, II. 

5314RMS 
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Going Great Guns 


NEW Bowser-Weidenhoff Engine Analysis Set first half, sales picked up in July, 





Five precision units, 


checks — (battery, timing, compression, fuel, vacuum, voltage regu 
lator, etc.) portably mounted on beautifully finished black panel 
Ideal for gasoline service stations. Quickly checks customer's cars 


while in for other services. A ‘natural’ for servicing cars — anywhere 


Easy to use. 


make it the most useful, moderately priced analysis unit ever offered 
to the trade. Illustrated manuals and big wall chart included. Wire 
write or phone about this new money-maker for 


a continuing deterrent to good busi- 
ised-car inventories in the city are | ness. Finally, they noted that pos- 
very high, and that business has /Sible new-car price increases “will 


een slow for the past three months | More 


|slight advantage the easier credit 
terms will bring. 





Vili, 


| BERRL)/(/ / 


---for shop owners 


Don't let a shortage of trained mechanics hurt your business. “Bear” 
is ready to back you up and help provide the necessary training for the 
new and younger men coming into the field. This school is an exclusive “Bear” 
Service to help you make more money by training mechanics to do the job better. 








making over 25 engine and electrical sytem 


No current plug-in required. Everything 


credit rules. One of them declared 
that only an extension to 24 months 
could help the market. 


In San Francisco and Los An- 
geles, there were also frequent 
complaints that a longer time- 
payment period was needed to 
boost the market for both new 
and used cars, although several 
dealers expected the 18-month 
terms to help used-car sales. 


In many of the areas reporting 
satisfaction with the 18-month lim- 
it, there were several dissenting 
dealers who had been hopeful of 
longer time-payment limits. 

+ * * 
| Pprmonaped they tied their objec- 
tions to the likelihood of price 
| boosts. They reason that a tilt in 
jthe price of new cars, combined 


than wipe out” whatever 


A similar opinion prevailed in 





IN 4 WEEKS OR LESS 


You Can Become a Factory- 
ic-TUr Mey alte ee dal 
Famous "'BEAR"’ Safety Service 
School. |cise tax, will cancel any advantage 
bday oe about by the extension in 


the monthly payment period. 


In addition, they believe that 
while the new terms will prob- 
ably help used-car sales, the in- 
crease in volume will most like- 
| ly bring an increase in prices, 
| which would put the market 
right back where it was before 
the credit terms were extended. 


In Memphis, it was reported that | 
used-car prices already had risen | 
from $75 to $150. Used-car dealers | 
in that city were optimistic about 
| the prospects for increased sales. 
|Most of them reported increased | 
'traffic, and one even predicted “a/| 
| definite boom.” | 

Midwestern dealers were more} 
{cautious in their summation. “It | 
lshould help sales” was the reac-| 
|tion in South Bend, but most deal- | 
|ers were quick to add that “it’s too 
learly yet to be sure.” 

+ * * 

ae auto merchants | 

4 noted a “slight rise” in new-car 
sales following the relaxation of 
credit terms, although most of them 
|expressed dissatisfaction that the | 


i very thing you need to know 


and 
actual shop practice on fe) 


Course includes theory 


to be an expert | 
| 
| 
lowing Subjects | 
gua ee a 
Operation of Gauges 

Complete Alinement Inspection 


Front-End Alinement and In- 
spection 


STD air el ae Crs 
Shock Absorber Control 
fic me tla 


Wheel Balancing 
Frame Straightening 
ST ald lala) 


am ut ry 
and Salesmanship 


tended to 21 months. 

The majority of Cleveland deal-| 
ers expected used-car sales to profit | 
most from the new terms and pre-| 
dicted only a slight improvement in | 
new-car volume. 

Indianapolis dealers also look 
for a stepup in used-car sales, 
but most of them said the de- 
crease in new-car production will 
virtually cancel out any benefits | 
brought about in new-car sales. 
There has been an abrupt change | 

in the new-car market in Indianap- 
olis, the dealers said. After a slow 


NAA 





and many dealers claim that their 
supplies are now just about even 
with demand, and in some cases, 
falling behind. | 

* 


* * 


HE 18-month terms brought a 
“decided upturn” 


There is more concern in the 
area over the prospects of higher 
new-car prices. Many dealers fear 
that a jump in new-car prices will 
send their prospects to the used- 
car lots. 

One immediate development 
brought about by the new credit 
terms was a report by Oklahoma 
banks and finance companies that 


many holders of 15-month con- 
tracts were renegotiating their 
loans. 

The majority of Minneapolis 


dealers expect both new and used- 
car sales to rise as a consequence 
of the new credit terms, while in 
Atlanta, the general reaction was 
that 21 months would have been 
| better, but 18 months is better than 
no relief at all. 
. e o 


included to 


service stations 


General Sales Office, 1302 E. Creighton Ave., Fort Wayne 2, Indiana IN AMI dealers were among the 
Or, contact your nearest Bowser office in— - most optimistic in the country 

about sales prospects. Several said 

Albany °¢* Atlanto ® Boston © Buffalo © Chicago © Cleveland °¢ Dailas | they expected a 30 to 40 percent 
Denver © Detroit © Houston © Kansas City ® los Angeles *® Milwaukee | Boost = sales, even though prices 
Minneapolis ® New York © Oklahoma City © Philadelphia © Pittsburgh aie neiaae meedbated ss eemieeaaa all 

St. Lovis © San Francisco © Seattle © Tulso © Washington |the seller’s market, adding: “We're 


JOSEPH WEIDENHOFF, 


subsidiary of Bowser, Inc 





|heading back for days like 1948.” 
| Several used-car operators predict- 
jed prices would rise $50 to $100 
| before the end of the month. 

Even so, they indicated that | 


used-car sales in Miami have been | 
very slow for some months now | 


INC. 


expected no help from the easier | 


| with a possible increase in the ex- | 


| Dealer Helps Cancer Fund— 


A Dodge donated by Rank & Son, Mil- 
waukee, was auctioned off to boost the 
cancer fund drive at a benefit show in 
that city. Wally Rank (left), president and 
general manager of the dealership, is 
| shown with Dennis Morgan, movie actor. 


and that stocks on hand are fair- 
ly large. 

In Richmond, Va., dealers said 
| the extension in time payments will 
|be of little use if Congress raises 





|payment period had not been ex-| “* 


in used-car 
sales in Oklahoma City, dealers re- 
ported, “but there has been no 
stampede for either new or used 
cars,” they added. 


WELDING NUTS 
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| the excise tax on cars from 7 to 10 
percent. Such a move will negate 
any benefits in the longer pay pe- 
riod, they declared. 

Used-car dealers in Utica, N. Y.., 
said they expected business to im- 
prove under the new terms. Most 
of them, however, were of the 
opinion that the terms should have 
been lengthened to 24 months. 


+ * * 


ALTIMORE dealers’ generally 

complained that the new terms 
should have been at least 21 
months, but they were united in 
the opinion that the 18-month limit 
will boost the market somewhat, 
particularly for used cars. 


New York dealers reported a 
“marked increase” in showroom 
traffic and sales since the new 
terms went into effect, but there 
was considerable difference of 
opinion on whether it was the 
change in time-payment periods 
of the threat of higher prices 
which caused the increase. 
Milwaukee dealers generally con- 

tended that any installment terms 
of less than 21 months would not 
help car sales much. Most dealers 
in the area had hoped for 24 
months on new-car sales and 21 
| months on used-car transactions. 
Bos Gorpon 








You don’t need two-man operations to turn 


man or device 
from turning. 








bolts into nuts in concealed or hard-to-reach 
places when you use Midland Welding Nuts. 
One man does it easily. With Midland Nuts 
welded in the concealed places, no second 


is needed to hold the nuts 


Investigate this faster and less costly method 
of assembling metal parts. Write or phone us 
for complete information. 


THE MIDLAND STEEL PRODUCTS CO. 


6660 Mt. Elliott Avenue + Detroit 11, Mich. 
Export Department: 38 Pearl St., New York, N. Y. 


World’s Largest Manufacturer of 
AUTOMOBILE and TRUCK FRAMES 
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. 
Car, Truck Output Estimates 
e 
By Automotive News 
PASSENGER CARS 
(U, 8S. PRODUCTION ONLY) 
Week Week dan, 1 dan. 1 
Ended Same Ended August, to to 
Aug. 11, Week, Aug.4, 1951, Aug. 12, Aug. Il, 
1951 1950 1951* to Date 1950* 1951* 
CHRYSLER 22,843 37,057 23,417 36,632 588,009 832,498 
Chrysler 3,185 5,317 3,498 5,007 $1,813 115,335 
DeSoto 2,402 3,530 2,367 3,722 60,311 77,348 
Dodge 6,312 10,114 6,032 10,141 164,840 221,739 
Plymouth 10,944 18,096 11,520 17,762 281,045 418,076 
FORD 20,786 31,980 20,855 33,210 989,583 793,799 
Ford 15,922 24,1038 16,079 25,511 763,082 615,064 | 
Lincoln 558 760 557 894 21,875 18,480 
Mercury 4,306 7,117 4,219 6,805 204,626 160,255 
GENERAL MOTORS 20,044 64,103 33,638 40,407 1,876,170 1,503,675 
Buick . 5,070 11,831 2,913 6,979 338,163 268,767 
Cadillac 2,050 3,028 2,047 3,278 63,588 67,993 
Chevrolet 4,881 31,322 23,566 18,880 939,986 749,223 
Oldsmobile 4,035 7,961 2,548 5,520 244,736 190,481 
Pontiac . ‘ 4,008 9,961 2,564 5,750 289,697 227,211 
KAISER-FRAZER 1,051 4,161 1,069 1,677 61,807 73,610 | 
Frazer 9,955 ae 
Kaiser . 1,051 4,161 1,069 1,677 51,852 73,610 
CROSLEY 60 192 58 91 4,227 3,658 
HUDSON 3,621 95,183 74,460 
NASH 3,644 486 2,239 5,783 126,894 102,658 
PACKARD 1,412 872 1,412 33,133 51,498 
STUDEBAKER . 3,840 6,261 4,284 6,639 180,312 149,508 
WILLYS-OVERLAND*+ 427 1,026 389 672 21,517 18,463 | 
Total Cars, U. S. 74,107 149,759 85,949 126,523 3,976,835 3,603,827 | 
Fincludes station wagons and Jeepsters. *Revised. 
COMMERCIAL CARS 
(U0, S. PRODUCTION ONLY) 
Week Week dan, 1 dan. 1 
Ended Same Ended August, to to 
Aug. 11, Week, Aug.4, 1951, Aug. 12, Aug. Il, 
1951 1950 1951* to Date 1950* 1951* 
CHEVROLET 2,910 9,682 11,074 8,346 309,770 296,793 
CROSLEY ..... 15 9 11 21 245 451 
DIAMOND T 125 163 122 199 3,696 5,141 
DIVCO ...... 80 124 80 140 2,830 2,902 
DODGE . 3,296 3,906 3,308 5,131 56,521 106,710 
FEDERAL 75 24 41 89 1,024 1,564 
FORD 5,913 7,595 6,240 9,688 221,468 216,270 
GMC 2,662 1,915 868 3,120 66,737 $1,948 
INTERNATIONAL 3,198 3,519 3,173 4,910 77,549 104,970 
MACK 300 235 271 461 6,670 10,367 
ss 304 260 313 488 3,282 9,618 
STUDEBAKER . 1,130 1,036 828 1,790 31,604 29,935 
WHITE sciatic 325 322 325 7,917 9,804 
WILLYS-OVERLAND ~ 2,616 1,161 2,623 3,983 24,570 54,687 
MISCELLANEOUS 358 184 358 574 6,004 9,931 
Total Trucks, U. S.. 23,307 30,135 29,310 39,265 819,837 941 091 
Jars, Trucks, 
oe . 97,414 179,894 115,259 165,788 4,796,672 4,544,918 
Trucks, 
iooete, ioe eee 2,610 2,333 2,705 4,115 235,052 274,245 
Grand Total . 
ars and Trucks, 
v. S. and Canada 100,024 182,227 117,964 169,903 5,031,724 4,819,163 























GM Shutdowns Cut Output 
To 97,414 Vehicles 


‘Continued from Page 1) 


appreciably higher 


number 


of 


both cars and trucks this month 


than they did in August. 
Car production for each of the 


three remaining we 


eks in 


this 


month should average about 100,000. 
Weekly truck production should hit 
between 29,000 and 30,000 for the 


h. 


rest of the mont 
* * 


* 


O*’ THAT basis, August produc- 
tion in U. S. plants would com- 
prise 430,000 cars and 126,000 trucks 
for a total of 556,000 vehicles. Last 
month’s production was comprised 
of 383,000 cars and 114,000 trucks 
for a total of 497,000, or the lowest 
monthly production total in U. S. 
plants since February, 1950, when 
Chrysler plants were strikebound. 

If U. S. plants succeed in build- 
ing 430,000 cars this month, they 


will have put them 


selves 


10,000 


units on the plus side of an NPA 


production program designed 
production of 


limit them to the 


to 


1,200.000 cars in the third quarter. 
With the exception of Chrys- 





Auto Stocks 











A us. oe 
Chrysler 69% 67% 
Crosley 2% 2% 
GM 49% 47% 
Hudson 14% 18% 
K-F 5 5 
Nash 18% 17% 
Packard 5 4% 
Stude. 27% 2634 
Willys 9% 8% 
Average 22.44 21.54 






N 















1951 


High 
823%, 
5% 
54 
20% 
8% 
22% 
6% 
35% 
12 


Low 
65% 
25% 
46 
12% 
4% 
17% 
4% 
25% 
7% 


Cempiled from reports of trading on the 
Y. Curb and N. Y. Stock Exchange. 








‘vised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 








ler, most plants see enough steel 
ahead to build up to NPA-per- 
mitted levels in September. And 

even Chrysler’s steel chances 

have been enhanced in the past 
few weeks. 

For example, Chrysler’s an- 
nouncement last week that a scrap 
drive had succeeded in recovering 
over 4,000,000 pounds of scrap was 
significant. A sizeable supply of 
scrap makes any company welcome 
on a steel firm’s books today. 


The steel industry’s ability to 
sustain capacity operations becomes 
more doubtful with each passing 
week, due to a nationwide short- 
age of scrap. 

* 

S OF last week, this year’s pas- 

senger car production in U. S. 

plants totaled 373,000 units less than 

for the same period of 1950. Six 

weeks ago, 1951 and 1950 car output 
was running neck and neck. 


Passenger car output in 1950 
reached a record total of 6,658,510. 
Some observers think this year’s 
car output is likely to taper off at 
around 5,200,000. 

Meanwhile, truck production, 
which didn’t set any records last 
year, is making a determined bid 
for new laurels this year. So far, 
this year’s truck production is 
more than 123,000 units ahead of 
1950 pace, and the 1,000,000th 
truck of 1951 will be built some- 
time this month. 

It appears almost certain that 
truck makers will come close to 
building 1,450,000 trucks this year. 
That total would easily surpass the 
alltime high total of 1,364,957 built 
in 1948. 


« * 


California. Low Rates: 


Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 








HELP WANTED tas 


his own future in a large Columbus, 








Ohio, dealership, handling popular low 
priced new car providing he can main- 
tain 30 day turnover dollar inventory and 
is familiar with and can operate daily, 
all phases-—-appraising, reconditioning, 
advertising and selling. Attractive salary 
and bonus plan will pay producer over 
$10,000 yearly All replies confidential. 
Send photograph, experience details and 
availability for interview with applica- 
tion. Write Box 5307, c/o Automotive 
News, Detroit 26. 





OVER $7,000 PER ANNUM 


AUTOMOBILE SERVICE 
MANAGER 


Large DeSoto-Plymouth dealer in East 
Orange, N. J. with a very large, mod- 
ern service department, is seeking an 
outstanding service manager who has 
the proven ability to handle a big 
volume operation and assume full 
responsibility. Write in detail to— 


BANNER MOTORS 


81 CENTRAL AVE. EAST ORANGE, N. J. 





SERVICE MANAGER—Age 30 to 45. Must 
be qualified to handle complete service 
operation of one of the largest and oldest 
Buick dealers in the midwest. New build- 
ing; one of the largest and finest. Pres- 
ent service manager employed ten years 











THE RIGHT USED car manager can write | 


EIGHTEEN CENTS 


at regular rates, but if signed "Box No. ...... 


E:T) 


received. Display Ads: $9.80 per inch, per insertion. 
WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 


POSITION WANTED 











WPI ds eee 4a a 


Reaching an estimated 100,000 readers engaged in all branches of the automotive. industry from Maine to 


a a ee) 0 ae ee ee 
Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 
ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 
_ in care of Automotive News, Detroit 26, Mich.’ add One Dol- 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 


MICH. 


DEALERSHIP AVAILABLE 





|OFFICE MANAGER-ACCOUNTANT who 


| 
| 
| 
| 
| 
| 





| A 





compelled to change climate for wife’s 
health. Allen Motor Co., Cedar Rapids, | 
Iowa. 





GENERAL MANAGER for exclusive GMC 
truck dealership. Unlimited opportunity 
in 70,000 metropolitan area, Compensa- 
tion commensurate with ability and ex- 
perience. Box 5344, c/o Automotive News, 
Detroit 26. 


SECRETARY TREASURER of large G. M. 
dealer in Chicago wants man to manage 
accounts and credit department. Must 
have experience, accounting training and 
good record. Box 5345, c/o Automotive 
News, Detroit 26. 


MECHANICS—(two) with Chrysler experi- 
ence needed by Central Florida Chrysler 





dealer. Must be experienced, sober and 
steady. Year ‘round job with guaranteed 
income. Well equipped shop. Pleasant 


working conditions. Apply Box 5335, c/o 
Automotive News, Detroit 26. 

SERVICE MANAGER. For large southern 
California Pontiac dealership, Must have 
outstanding ability as service manager 
in every phase of service operation plus 
being sound business executive. Applicant 
must rate high in education, training, 
poise, character, ambition. Box 5333, c/o 





POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
Insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 














ALL 
PARTMENTS of your business. 


DE- 
Are you 
looking for a reliable and experienced 
man who has successfully operated Gen- 
eral Motors and Chrysler dealerships 
Detroit and Chicago regions and has an 
outstanding record as a 
organizer and profitable operator with 
thorough knowledge of present 
ing problems? If you want a 
these qualifications, reply to Box 
c/o Automotive News. Detroit 26 


GENERAL MANAGER FOR 





your work for salary and percentage. Am 
38, with 11 years experience factory, re- 
tail and ownership. Best of references. 
Ready to go. Box 5326, 
News, Detroit 26. 


BUSINESS MANAGER: Available in thirty 
days. Experienced in Ford and GM, col- 
lege education, married, veteran and 
draft exempt, All inquiries will be ac- 
knowledged; references furnished, Box 
5327, c/o Automotive News, Detroit 26. 


MANAGER. 24 years with Chevrolet in 
large southern cities. Age 45. Experi- 
enced in all phases of complete operation. 
Prefer connection with non-active owner. 
Can invest up to ten thousand if desired. 
Box 5328, c/o Automotive News, De- 
troit 26, 











SERVICE MANAGER, 38, well experienced 


General Motors. Permantly employed now. 
Desire west or southwest location for 
wife’s health. Box 5343. c/o Automotive 
News, Detroit 26 


in | 


WANT A MANAGER? Will take over all | 


c/o Automotive | 


|trucks, parts and shop equipment is i 


| 
| 
| 
| 
| 
| 


| 
| 
| 





sales producer, | 


market- | 
man with | 
5341, | 


G 


has many prewar years experience in the 
automobile business seeks affiliation with 
organization who can use services of hard 


working dependable man in good health, | 


married and non-drinker. Past training 
in new and used car departments along 
with experience in assisting parts and 
service managers with programs to estab- 
lish customer goodwill and superior serv- 
ice would be helpful. If your organization 


can use services of man with mature 
judgment who is qualified from experi- 
ence to handle all accounting and tax 


problems along with any other assign- 
ments your company might desire to place 
with me, would appreciate your consid- 
eration and opportunity 
office for personal interview. Will gladly 
furnish character, bank and business ref- 
erences. Box 5329, c/o Automotive News, 
Detroit 26. 





8. 


SALES MANAGER or assistant. Thorough 


knowledge sales training. selling (new 
and used car departments), appraisals, 
financing, advertising, reconditioning and 
management. Presently employed for 
Packard dealer in Los Angeles (six 
years). Desire position in San Francisco- 
Oakland area with G.M., Ford or Chrys- 
ler dealer. Require position that assures 
advancement after qualifications are 
guaranteed. Box 5302. c/o Automotive 
News, Detroit 26. 





GENERAL SERVICE MANAGER. At pres- 


sent am successful GM dealer. Have out- 
standing record with G.M. dealers and 
factory. Well acquainted with all depart- 
ments of dealership. Age, early thirties. 
Must sacrifice deal and move to south- 
west for wife's health. Interested in per- 
manent location with a future. Box 5330, 
c/o Automotive News, Detroit 26. 


ENERAL MANAGER or sales manager. 


Experienced sales manager for former 
400 car Buick dealer in metropolitan 
area, desires to locate in N.Y.C., Bronx, 
Westchester or Long Island. May consider 
other locations. Familiar with all phases 
of operation. Age 26, married, draft ex- 
empt. Box 5280, c/o Automotive News, 
Detroit 26. 





CCOUNTANT, OFFICE MANAGER or 
assistant general manager. Age 27. Neat, 


alert and aggressive. Full knowledge of 
all taxes, financial statements, credits 
and collections. Have ability to analyze 


financial reports and supervise personnel 
problems. Over 10 years experience of 
which 7 were in handling complex and 
detailed work. Will relocate in East or 
Mid West. Box 5334, c/o Automotive 
News, Detroit 26. 











SALES - GENERAL MANAGER. Recent 


PILOT SALESMAN, 


Hull-Dobbs experience. Has _ profitably 
operated large Chevrolet dealership. Four 
years recent general and sales manage- 
ment of independent. Close supervision 
every deal, Progressive, active, mature, 
55, with profit know-how, sober, no hab- 
its. responsible. Can invest. Box 5340, 
c/o Automotive News, Detroit 26. 


1,000 hours accident 
free, desires position with reputable new 
or used car dealer as pilot salesman, 
knows used car values in present market 
at present with new car dealer as sales- 


man. Non drinker, neat appearance, 
single, will consider any offer anywhere. 
Box 5342, c/o Automotive News, De- 
troit 26. 





TRUCKS—Foreign cars. Do you want al- 


ready established dealers in South Caro- 
lina and/or Georgia to handle your lines? 
If so, I have connection you need. Box 
5320, c/o Automotive News, Detroit 26. 





SALES EXECUTIVE seeks connection with 


SALES MANAGER or OFFICE MANAGER 


SERVICE MANAGER with more 


dealer in Los Angeles area. Twenty years 
experience General Motors and Chrysler 
products in all phases of operation. Will 
invest if desired. Telephone Webster 
1-2644, Los Angeles. 








experienced in all phases of 
car operation. Have been 
new car dealer, desire managerial posi- 
tion, would be willing to purchase part 
interest. Box 5332, c/o Automotive News, 
Detroit 26, Prefer Southwest location. 


thoroughly 
new and used 


than 
twenty years experience as Cadillac fac- 
tory service representative, Cadillac-Olds- 
mobile and Lincoln-Mercury service man- 





ager. Box 5281. c/o Automotive News, 
Detroit 26 

|GENERAL OR SALES MANAGER. Fac- 
tory, distributor, dealer experience. Suc- 


cessful background in volume operations. 
Recently sold dealer interests. Will invest 
if desired. Prefer West Coast. Available 
immediately. Box 5325, c/o Automotive 
News, Detroit 26 











COMPLETE "EXPOSURE" 


AUTOMOTIVE NEWS Classified Advertise- 


ments reach an estimated 100,000 readers, 


engaged in every branch of the automo- 


tive 


industry from Maine to California 


The place to start advertising for help, 


positions, dealerships, lines, used cars or 


n 


| the classified want ad columns of Auto- 


motive News. 


See Above for Full Advertising Rates 


to come to your | 


| 





BIG 


974, Clearwater, Florida. 
DEALERSHIP 


$17,000 CASH BUYS COMPLETE DEAL- 
ERSHIP, building lease $225 a month 
Equipment, parts, etc., over $25,000. Top 
condition. Profit before taxes: 1946— 
$13,772, 1947—$20,213, 1948—-$16,543, 
1949—$8,630, 1950—$14,997. Must admin- 
ister million dollar lumber estate imme- 
diately as prerequisite of inheritance. Now 
handling Nash, located in Idaho's richest 
farming community, town of 12,000. 
county seat, University of Idaho, trade 
area over 35,000. Rich and stable local- 
ity, sportsman’s paradise. Contact own- 
er, E. K. Francisco, 105 South Main, 
Moscow, Idaho. 


DEALERSHIP, now handling Buick. Fast 
growing oil, ranch and agricultural town, 
southeast Texas. 1950 volume two hun- 
dred seventy-five thousand dollars. High 
net. Well located, good building, lease 
hundred ten dollars per month. Salable 
assets inventory less than ten thousand. 
Inspection of books will prove less than 
one year payout. Buyer must qualify with 
Buick Motor Division, Ned Hays, Hays 
Buick Co., Yoakum, Texas. 


DEALERSHIP, located on seacoast in New 
England, 50 miles from Boston. Handling 
Chrysler-Plymouth—over 100 car fran- 
chise, Public storage and parking lo- 
cated in center of city of 19.000 which 
within the next two years will grow to 
30.000. Shopping area served—50,000. 
This is a real proposition. Gross sales— 
$500,000. Must qualify with factory. 
Principals only address Box 5305, c/o 
Automotive News, Detroit 26. 





DEALERSHIP, now handling Packard, in 
Los Angeles metropolitan area. Situated 
in center of automobile trading district 
with immediate territory population of 
150,000. Excellent used car location and 


market. Existing lease attractive; build- 
ing completely redecorated. Will sell 
parts inventory at net cost; equipment 


discounted, Direct replies to Box 5313. 
c/o Automotive News, Detroit 26. 


DEALERSHIP now handling popular inde- 
pendent make located in prosperous Mid- 
west agricultural town of about 8,000 
1950 gross business $360,000. Attractive 
lease. $7.500 plus cost inventory. I start- 
ed this business from scratch five years 
ago and am now ready for a much big- 
ger deal. Address Box 5289, c/o Auto- 
motive News, Detroit 26. 


EXCLUSIVE DEALERSHIP, now handling 


Hudson, in Texas city of about 100.000 
population. Will inventory for about 
$22,000. Will sell for $17,500, Business 
is making good money and has nice 
building for reasonable lease. Box 5304, 


c/o Automotive News, Detroit 26. 


DEALERSHIP ESTABLISHED over 5 years 


as Nash dealer. 100 car contract, sold 
133 new cars last year. Used car lot 
directly across street. Service depart- 
ment fully equipped. Selling for inven- 
tory. Good lease and reasonable rent 
Never advertised before. Owner must 
sell because of health. All replies will be 
strictly confidential, Call or write, Archie 
M. Hylton, 803 Broadway, Bedford, Ohio 
Phone Bedford 2-0900. 


THREE DEALERSHIP. Midwestern 
farm center in Iowa. Approximately 120 
units annually. Good parts and service 
business. Reasonable rent on building 
All phases of organization in_ tip-top 
shape. Moving to different climate for 
wife’s health. Box 5331, c/o Automotive 
News, Detroit 26. 





AUTOMOBILE DEALERSHIP. Health rea- 


sons. Now handling Hudson on Florida's 
West Coast, with fully equipped garage 
and parts stock, about 60 new cars year- 
ly, Present inventory $20.000; if desired, 
will reduce inventory down to $15,000 
for quick sale. Cash only. Write Box 








in Washington State han- 
dling one of Big Three with truck. Gross 
for first six months 1951, $180,000. Pay- 
roll town of 5.000, trading area 20,000 
No blue sky. Price $75,000. building and 
all. Box 5338, c/o Automotive News, 
Detroit 26. 


120 UNIT CONTRACT, in midwest, now 


handling Dodge and Plymouth. Books 
show it will pay out in two years. Owner 





taking larger contract. Box 5312, e¢/o 
Automotive News, Detroit 26. 
DEALERSHIP. now handling Ford—120 


unit franchise. Southern Michigan. Good 
farming and small industrial community 





of 3.000: trade area 199090 Box 52923 
c/o Automotive News, Detroit 26. 
SMALL DEALERSHIP in the fabulous 


southwest, one of the ‘‘Big Three.’’ Good 
business, good year around climate 
Gross $350,000—1950. Box 5311, ¢/o 
Automotive News, Detroit 26. 





FOR SALE—Automobile dealerships, Leon 


ard J. Schrader, 509% E. Green St 
Champaign, Ill. Phone 9094 collect. 


DEALERSHIP WANTED 


tha et 
WANTED: FORD DEALERSHIP fifty to 


one hundred miles of Chicago. city of 
10,000 to 25,000. Give details. Box 5286 
c/o Automotive News, Detroit 26. 





DEALERSHIP WANTED 
FORD OR G.M. 
200 OR MORE UNITS 


Cash or one-half interest for retiring owner 


i 


Factory Approval. 
Box 5300. c/o Automotive News, Detroit 26 





DEALERSHIP WANTED 


WANTED TO BUY 
FORD DEALERSHIP 


Authorized Ford dealer wants to buy 
subject to Ford Motor Company's approval, 
one large dealership, metropolitan area 
preferred or single dealer town of some 
size, 700 cars per year or better. 

Also wants to buy two small dealerships 
approximately 200 cars per year. 

Will consider contract any place, but 
prefer Southwest territory. 

All replies treated with the utmost con- 
fidence however, our District and Regional 
offices know that we are looking for these 
additional dealerships, therefore factory 
approval is assured. 

Reply giving some particulars to 


BOX 5346, c/o AUTOMOTIVE NEWS 
Detroit 26 


— 


DEALERSHIP WANTED. Penna., Mary- 
land, Southern Jersey or Delaware. Ford, 
Chevrolet, Pontiac, Buick or Oldsmobile; 
100 to 300 units. Have experience and 
factory approval in these makes; ade- 
quate capital, ready to do business, Re- 
plies held in strict confidence and will be 
acknowledged. Please give full particu- 
lars. Box 5275, c/o Automotive News, 
Detroit 26. 

DODGE-PLYMOUTH,. Upstate New York 
or Northern Pennsylvania, 75-100 units. 
Replies confidential and acknowledged. 
Box 5337, c/o Automotive News, De- 
troit 26. 


DEALER SERVICES 


INVENTORY SERVICE 


Parts Accessories 
Large and Small Dealerships 


inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen do 
all the work. Accurate, unbiased and confi- 
dential. Inventories accepted by all account- 
ants and by the government. 


ALLIED INVENTORY CO., INC. 
6750 Stony Island Avenue, Chicage 49, Illinois 
MUseum 4- 
224 E. 38th St., New York 16, N. Y. 
Murray Hill 2-0064 


INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise, Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 


INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 

Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 


BUSINESS OPPORTUNITIES 


WILL SELL BODY SHOP or make attrac- 
tive share proposition to capable ener- 
getic body man, Best independent body 
and wrecker service in one of Florida’s 
fastest growing cities. Box 5339, c/o 
Automotive News, Detroit 26. 


COMPLETE MOTOR rebuilding machine 
shop. This shop is equipped with every 
tool and piece of equipment necessary 
to rebuild motors, including metalizing 
equipment. Cost $15,000, will sell for 
$7,500. Write Box 5317, c/o Automotive 
News, Detroit 26. 

FOR SALE: Car rental agency located in 
a nice middle western city. Making 
money. Has a 50 car potential. $40,000 
will handle it, could be less by reducing 
car inventory. Box 5336, c/o Automo- 
tive News, Detroit 26. 


USED CARS FOR SALE 


AUTO AUCTION 


TIM ANSPACH 


"Midway", Stop 20 
Albany-Schenectady Road 
ALBANY, N.Y. 

(For Dealers Only) 

EVERY MONDAY .. . 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 


WANTED TO BUY — 


AUTOMOTIVE NEWS, AUGUST 13, 1951 


USED CARS FOR SALE 


—AUTO— 
AUCTION 


antiiihinas 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


DANVILLE, PENNA. 
EVERY WEDNESDAY 


always find real action at 


both these auctions. 


R. D. WEST, PROP. 


Tex Rickard 


You will 


Jos. E. Johnson 
Auctioneers 


THE TUESDAY SALE — 11:30 A. M. 
FORT WAYNE 
AUTO AUCTION 
— DEALERS ONLY— 


(In the Heart of the Nation) 


Phones: E :{23 


Open all night, Monday night 
No Reservations 


WEBSTER-MARKER MOTORS, INC. 
324 W. Main St. Ft. Wayne, Ind. 


USED CARS 


at 


WHOLESALE 


Since 1926 


SAM DIXON 
MOTOR SALES, INC. 


Pontiac-Cadillac 
CELINA, OHIO 


ATTENTION DEALERS ! ! 
SPECIALIZING IN THE SALE 
OF EX-TAXIS 
Excellent Bodies—Good Motors 
1 to 500 
Plymouths-Fords-Chevrolets 
Buy Now At Low Prices 
THE R. A. AGENCY 
54th and Lindbergh Boulevard 
(Below Woodland Avenue) 
Philadelphia 43, Pennsylvania 


MORRIS FREEDMAN, Mgr. 
Saratoga 7-2300 Sherwood 7-1700 
Herbert J. Cole 
Evergreen 2-0400 


KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 


Art Grandi, Auctioneer 
915 N. Illinois St. Phone Lincoln 5383 


AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 


ANY QUANTITY 


1951 PLYMOUTHS - FORDS - CHEVROLETS 
{$125 over invoice) 


1951 CHRYSLER WINDSORS AND DELUXES 
{$200 over invoice) 

ALL CARS WILL BE USED FOR AUTO LEASING PURPOSES ONLY 
—WE GUARANTEE THAT NONE WILL BE RE-SOLD AS NEW CARS. 
ALL REPLIES STRICTLY CONFIDENTIAL 
WRITE, WIRE OR PHONE 
Mr. A. G. Ainsworth 


ALLIED AUTO LEASING, INC. 


16005 Kinsman Rd., WY 1-3000 
Shaker Heights 20, Ohio 





USED CARS WANTED 


ROLLS-ROYCE WANTED 


Must be A-! thru-out. Original condition pre- 
ferred. State full details, model, body type 
and best price. Picture desirable. 


G. J. PALMER 


BOX 238 HARTFORD, CONN. 


PARTS FOR SALE 


CHEVROLET PARTS FOR SALE. Three 
604877 block short 1936; list $155, Deal- 
er net, $124. One 605743 block short 
(235) low torque 1940; list $165, Dealer 
net, $132. Seven 3807040 right rear doors 
for panel trucks, fit 1947 through 1951 
complete with glass, hinges, locks, han- 
dies; $22.50. CGhevy Chase Motor Co., 
Inc., 7725 Wisconsin Ave., Bethesda, 
Maryland, Tel.: Oliver 6100. 


PONTIAC. Hard-to-get body and fender 
parts for Pontiac and related GM cars. 
Immediate shipment anywhere. Call 
Trenton 4-5194, Stacy Trent Pontiac, 
224-236 W. Hanover, Trenton, N. J. 

TUCKER CARS and parts. Frame body 
and front and rear hoods. $300 motors, 
high frequency coils 5,000 R.P.M. Schlipf 
Auto Sales. Metamora. Il. 


DAMAGED SLIGHTLY, both quarter pan- 
els, left door. Like new: right door, dash 
complete, end, Covington Motor Co., 
Inc., Covington, Va. 


Oldsmobile 
Parts 


24-HOUR DELIVERY SERVICE 


@ 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 


21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-6332 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 


Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 


Genuine Oldsmobile Parts 


Largest parts wholesalers in the middle west. 
Shipments made promptly. 


GREBE OLDS 
3400 S. Kingshighway 
St. Louis 9, Mo. 


CROSLEY PARTS 


Shipped Anywhere. Call—Write—Phone 
SERVICE MOTORS 
“LARGEST CROSLEY DIST. IN THE EAST" 


581 Hempstead Turnpike Elmont, L. I., N.Y. 
Floral Park 4-3300 


PONTIAC PARTS 


TRY US FOR ALL GM PARTS 
Shipped Anywhere 


Write — Phone — Wire 


Franklin Weber Pontiac 


6101-25 N. Clark St., Chicago 26, Ill. 


Direct Phone Ambassador 2-7117 


PARTS WANTED 


FORD PARTS WANTED 


GENUINE — OBSOLETE 
SURPLUS — OVERSTOCKED 


AUTOMOTIVE PARTS CO. 
725-lith Avenue, N.Y.C. 
JUdson 6-4948 





We Pay 
SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 


ACT QUICKLY !! 


DEXTER MOTORS 
PARTS DEPT. 


Ist Ave. & 98th St. N.Y.C., N.Y. 
SAcramento 2-7600 


TRUCKS FOR SALE 


CAR CONVOYS FOR SALE. 1948 Dodge 
truck, 2% ton, model B1J with 1947 Dunn 
car carrier trailer, 825x20 tires. 1950 
Dodge truck, 2% ton, model B2J, low 
mileage, with 1948 Dunn car carrier 
trailer, 825x20 tires—practically new. 
1950 Dodge truck, 2% ton, model B2J, 
low mileage, with 1950 Delevan car car- 
rier trailer, 825x20 tires, practically new. 
Harbold’s Gerage, Dillsburg, Penn. 


SPECIAL EQUIPPED tool sales truck. Lee 
Braxton, Whiteville, N. C. 


BUSES FOR SALE 
BUSES FOR SALE. Late model used and 
new school buses, 36, 48, 54 and 60 pas- 
senger. National Bus Sales Co., Inc., 101 
seen St., Philadelphia 4, Pa. BAring 


STOLEN CARS—REWARD 


STOLEN: 1951 PACKARD ‘‘300’’ sedan. 
Motor No. J409289, Ash (pea) green. Ky. 
Tag 31-096. Reward. Call Billingsley Mo- 
tor Co., Middlesboro, Ky. 


9:00 a.m. 





75 


SHOP EQUIPMENT FOR SALE 


STRONG WOOD BOXES 
22x12x8 — 40c¢ each 


Bins, Shelves, Shipping 


O'CONNOR BOX CO. 


816 W. Sist Pi. Chicago, Ill. 


WILL TRADE 


SWAP OR TRADE. Auto Dealers: Will 
trade for two new cars of big three class 
with radio, and heaters, or equivalent, a 
1947 Stinson Voyager, hangared, never 
cracked, complete blind flight panel, 
Narco Omni with four crystals, Halli- 
crafter, McCauley Prop, pants, arm rest, 
oil filter, tie-down. Omni and _ special 
instruments alone are worth $1200. See 
at Lima Airport or contact Timmerman 
Sales Company, Lima, Ohio. 


NOTICE—Cadillac Dealers. Will trade my 
1948 Stinson, 4 place Voyager with only 
135 hours, very clean, for new 1951 
Cadillac Fleetwood, For further informa- 
tion write P. O. Box 965, Wausau, Wis. 


ANTIQUE CARS FOR SALE 


1914 FORD TOURING. Mechanically per- 
fect shape, Completely reconditioned. 
Wm. Reading, 164 E. Grand Blvd., Apt. 
17, Detroit. 

MISCELLANEOUS 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce 8t., 
Lynchburg, Virginia. 


FOR SALE 


Cushman electric offset motor, 
1% H.P.; 230 volt, 1.5 amperes. 


Crocker-Wheeler electric motor, 
1 H.P., 230 volt, 4.1 amperes, 
r.p.m. 


D.C., Ye H.P., 110 volt, 60 cycle. 
Write S. PINKIS 
310 Marquette Bida. 


D.C., 


D.C., 
1675 


Detroit 26 


ENTIRE $100,000 INVENTORY 
OF KORTE-BAKER CO. WILL BE SOLD 
AT PUBLIC AUCTION AUGUST 22, 23 AND 24 


The largest jobber stock of automotive supplies and auto 
rebuilding machinery ever offered at public sale. Delco-Remy, 
McQuay-Norris, Timken, Thompson, Weatherhead, Thor and 
scores of other nationally advertised products. Thousands of 
outstanding bargains, including hundreds of hard-to-get items, 
plus a tremendous inventory of Dupont paints and quality hard- 
ware. Also includes wheel, piston and frame shop plus all office 
equipment. Take advantage of this once-in-a-lifetime opportun- 
ity. No “buy Bids,’’ no tricks. Three days only . . . August 22, 
23, and 24. Sale will be held at Korte-Baker Company, 221 
West Main Street, Fort Wayne, Indiana, starting promptly at 


CARL E. MARKER — AUCTIONEER 





New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 ["] 
for which check is attached [_] or send bill [—] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


TRADE CONNECTION: 


Truck Deoler [J 


Insurance [1] 


Monufacturer [] 


Financial (1) Supplier [J 





Every FRIDAY Rain or Shine 
BETTER DEALS! 


For Buyers And Sellers At... 


WAYNE COOK 


AMARILLO AUTO AUCTION, INC. 


Where the East Meets the West 


Each Friday at 11 A.M. hundreds of dealers Buyers have found through experience how 
from all over the west and southwest gather a oa ~ convenient and profitable it is to buy only the 
for fast and furious action. They know what ae cars and trucks they want at a location that 

" 7 affords quick and easy transportation to every 


cars or trucks they want — they know what —. ' x : 
they want to pay. o i |. < , part of America’s fastest growing market area. 


PAUL B. McCLURE, president JACK SORELLE, vice-president CLYDE J. CRUMP, gen. mgr., 
ond salesmgr., keeps check and active partner, keeps keeps buyers and sellers 
on all operations. Under his buyers posted on all details posted on prices, credit 
direction Amarillo Auto Auc- of the next sale—spends information, sales results and 
tion has grown into the much of his time talking on offers valuable suggestions 
leading auction lot between long distance to all parts as to purchases and market 
Detroit and los Angeles of the country conditions. 


vy Sale every Friday at 11 A.M. — 
averaging a car sold a minute. 


Usually from 350 to 500 cars and 
trucks for sale. 


Three thoroughly experienced 
auctioneers conduct a continuous 
sale until all units have been of- 
fered at auction. 


Quick, efficient handling of all 
details by experienced office help. 


No delays or complications. Driv- 
ers and truck transportation avail- 
able to buyers. 


Wholesale exclusively. Only ap- 
proved and certified dealers are 
eligible to buy. Gate pass required. 
Every purchaser thoroughly check- 
ed for credit and ability to pay 
for purchases. 


KEEP AHEAD OF YOUR COMPETITION 
—BUY BETTER CARS AT BETTER PRICES 


it's a Beauty . . . it’s Sold! 

Ish’ Tumbleson, auctioneer extraordinary, closes a sale in 
one minute flat. Cars and trucks flow through the auction 
barn in a steady stream, bergain after bargain. 


A Natural Meeting Place 
for Buyers and Sellers. 


Four years of square dealing with 
both buyers and sellers have made Sexe 
Amarillo Auto Auction one of the West Coast Representative: 
largest auction sales in the JAY MILLICK 
country. Capitol stock and assets 1058 E. Street—Ph. 7-0148 
y a A 3 : 
San Bernadino, California 


exceed $200,000. To receive our 
weekly sales report write or phone ; 
3202 E. 10th Street — Amarillo, Texas * as 
PHONE 2-9503 OR 6-7197 £ 
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